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Circulations  Hold  Near  1929  Peak; 
Advertising  Rates  Held  Firm 

Remarkable  Showing  Is  Made  In  Six  Months’  Figures — Daily  Sales  Off  Only  1 .92  %  In  30  Months; 
Drop  In  Sunday  Sales  Was  Only  AAl^  • — Space  Rates  Generally  Unchcinged 

The  decline  in  newspaper  circula-  Up  to  now  there  has  been  no  disposi-  about  10  per  cent  below  the  1929  sched-  real  estate  values  has  reached  tlie  point 
tions  has  not  materialized  after  two  tion  among  newspapers  in  general  to  ules.  Decreases  in  personnel  and  re-  where  even  a  minor  increase  in  trade 


1  tions  has  not  materialized  after  two 
and  one  half  years  of  depression. 
Morning,  evening,  and  Sunday  newspa¬ 
pers  for  the  six  months  ending  March 
31,  1932,  held  their  total  circulations 
within  a  decimal  fraction  of  1  per  cent 
of  the  total  noted  for  the  six  months 
ending  September  30,  1931.  Morning 
circulation  actually  showed  a  gain  for 
the  period. 

Compared  with  1929,  when  circula¬ 
tions  reached  their  peak,  the  daily  loss 
shown  by  the  latest  figures  is  1.92  per 
cent,  and  the  Sunday  loss  is  4.47  per 
cent. 

The  picture  of  stability  made  by 
newspaper  circulations  was  pointed  out 
in  comment  upon  previous  six-month 
averages,  and  it  has  been  strengthened 
by  the  present  record,  made  while  gen¬ 
eral  business  was  seeking  new  low 
levels  of  activity. 

These  comparisons  and  the  figures  on 
which  they  are  based  are  taken  as  of 
July  1,  1932.  The  circulation  totals, 
sworn  statements  to  the  Post  Office  or 
to  the  Audit  Bureau  of  Circulations  for 
the  six  months  ending  March  31,  1932, 
are  for  all  English-language  newspa¬ 
pers  of  general  circulation  being  pub¬ 
lished  on  July  1.  The  advertising  rates 
from  which  the  totals  are  derived  are 
those  effective  on  June  1,  1932.  No 
changes  since  these  dates  have  been 
taken  into  account  in  compilation  of 
the  ready  reckoner  table. 

Advertising  rates  have  undergone 
little  change  since  the  last  previous  pub¬ 
lication  of  these  tables.  Increases  have 
been  infrequent,  and  reductions  almost 
negligible  up  to  June  1.  A  few  news¬ 
papers  have  changed  their  general  ad¬ 
vertising  rate  schedules  from  a  flat  to 
a  '^liding  scale  basis,  offering  7  to  10 
per  cent  reductions  from  the  former 
flat  rate,  which  continues  as  the  base, 
for  larger  than  normal  schedules.  None 
of  these  changes  have  been  long  enough 
in  effect  to  warrant  judgment  as  to 
their  stimulation  of  volume.  In  some 
cities  where  reductions  have  taken  place 
there  has  been  relatively  little  shifting 
of  linage  and  practically  no  alteration 
in  the  general  downward  tendency  of 
the  past  few  months. 

The  minor  changes  in  total  rates  can 
attributed  almost  wholly  to  estab- 
Ikhment  of  new  newspaper  units  and  to 
wspensions  and  consolidations.  The 
morning  newspaper  rate  total  for  the 

resent  period  is  $36.89,  an  increase  of 
cents  over  the  total  for  the  table  com¬ 
piled  as  of  December  31.  1931.  Evening 
newspaper  rates  totaled  $86.36,  a  de¬ 
cline  of  27  cents  from  the  December  31 
totals,  making  the  total  drop  in  daily 
newsiwper  rates  for  the  period  18  cents. 
This  is  the  net  result  of  additions  and 
subtractions  due  to  mergers,  suspen¬ 
sions  and  new  enterprises,  to  a  very 
l*rge  extent,  alterations  in  existing  rate 
schedules  being  a  minor  consideration. 
Sunday  rates  totaled  $62.08,  an  increase 
of  51  cents,  despite  several  suspensions 
of  Sunday  issues.  The  increase  is  due 
®tirely  to  the  establishment  of  a  new 
Sunday  issue  in  New  York,  other  rates 
stMining  practically  static. 


Up  to  now  there  has  been  no  disposi¬ 
tion  among  newspapers  in  general  to 
reduce  advertising  rates,  nor  is  any 
major  change  in  this  respect  likely  so 
long  as  circulations  remain  within  the 
general  range  of  the  1929  peak. 

When  the  last  table  was  compiled,  in 
January,  there  had  been  practically  no 
reduction  of  wages  paid  to  organized 
employes  and  relatively  small  cuts  in 
either  pay  or  personnel  in  other  depart¬ 
ments.  Since  then,  faced  by  steadily 
declining  volume,  newspapers  have  pur¬ 
sued  negotiations  for  lower  union  wages 
more  energetically  and  with  more  than 
the  beginnings  of  success.  A  survey  by 
the  Pacific  Coast  Daily  Newspaper  As¬ 
sociation  in  April  showed  that  reduced 
payrolls  had  been  made  effective  in 
some  650  cities  and  towns.  Most  of 
the  communities  were  small  and  the 
number  of  employes  affected  made  little 
difference  in  the  total  wages  paid  by 
the  industry.  In  recent  weeks,  negotia¬ 
tions  in  the  larger  cities  have  been 
moving  to  conclusion,  with  the  prob¬ 
ability  that  the  end  of  1932  will  see  the 
general  level  of  newspaper  wage  scales 


about  10  per  cent  below  the  1929  sched¬ 
ules.  Decreases  in  personnel  and  re¬ 
arrangement  of  working  hours  will 
effect  further  economies,  so  that  the 
total  paid  to  union  employes  by  news¬ 
papers  will  be  about  15  to  20  per  cent 
below  the  peak  outlay. 

Unless  total  costs  are  reduced  at  least 
in  that  proportion,  the  profit  prospects 
of  most  newspapers  are  close  to  zero, 
for  the  maintenance  of  circulation  with 
a  loss  in  advertising  volume  of  more 
than  30  per  cent  from  the  1929  figure 
has  destroyed  the  old  margin  of  profit 
for  all  except  a  minority  of  newspapers. 

Throughout  the  industry,  there  has 
been  no  movement  to  make  payroll 
shoulder  the  bulk  of  the  necessary 
economies.  In  print  and  conversation 
publishers  have  generally  argued  for 
the  maintenance  of  public  buying  power 
through  payment  of  the  highest  wages 
possible,  and  newspapers  have  been 
among  the  last  to  fall  in  line  with  the 
pay-cutting  industries.  There  has  been 
a  general  feeling  among  newspaper 
executives  that  the  downward  move¬ 
ment  of  commodity  prices,  security  and 


BASIC  FACTS  FOR  THE  BUYERS  AND  SELLERS 
OF  NEWSPAPER  ADVERTISING  SPACE 


Period 

Number 

of 

Papers 

MORNING  PAPERS 

Total  Net  Total  Total 

Paid  .\Kate  Line  Milline 

Cireulation  Rate  Rate 

Difference  in 
Rate  per  Line 
per  Million 
Circulation  aa 
of  July,  1932 

6/30/32 

385 

14,391,417 

$36,894 

$2.56 

12/31/31 

384 

14,342,790 

36.821 

2.57 

Decrease 

$0.01 

0.38% 

12  31/30 

388 

14,434,257 

36.513 

2.52 

Increase 

0.04 

1.58% 

12/31/29 

381 

14,448,878 

36.903 

2.55 

Increase 

0.01 

0.38% 

12/31/28 

397 

13,995,104 

35.301 

2.52 

Increase 

0.04 

1.58% 

12/31  '27 

411 

14.145,823 

35.628 

2.52 

Increase 

0.04 

1.58% 

12/31/26 

425 

13,335,796 

34.311 

2.57 

Decrease 

0.01 

0.38% 

12  '31  '25 

427 

12,440,387 

33.195 

2.66 

Decrease 

0.10 

3.75% 

12/31/24 

429 

12,365,215 

33.581 

2.71 

Decrease 

0.15 

5.53% 

12/31/23 

426 

11,475,071 

30.651 

2.70 

Decrease 

0.14 

5.19% 

12/31/22 

426 

10,809,619 

27.529 

2.52 

Increase 

0.04 

1.58% 

12  '31  '21 

429 

10,144,260 

26.273 

2.59 

Decrease 

0.03 

1 . 16% 

6/30 '32 

1,543 

EVENING  PAPERS 

24,274,256  $86,368  $3.55 

12/31  '31 

1,5.39 

24,418,397 

86.637 

3.54 

Increase 

$0.01 

0.28% 

12/31  .30 

1,554 

25,1.54,915 

87.025 

3.45 

Increase 

0.10 

2.89% 

12/31  29 

1.563 

24,976.737 

86.407 

3.38 

Increase 

0.17 

5.03% 

12/31/28 

1,542 

23,977,488 

81.527 

3.40 

Increase 

0.15 

4.41% 

12/31/27 

1,538 

23,820,933 

78.581 

3.29 

Increase 

0.26 

7.90% 

12/31  '26 

1,576 

22,666,007 

75.940 

3.35 

Increase 

0.20 

5.97% 

12/31/25 

1,581 

21,298,982 

72.373 

3 . 39 

Increase 

0.16 

4.72% 

12/31/24 

1,585 

20,634,222 

68.496 

3.32 

Increase 

0.23 

6.93% 

12/31  '23 

1,610 

19,978,632 

66.667 

3.33 

Increase 

0.22 

6.60% 

12 '31  '22 

1.607 

18,898,322 

63.116 

3.34 

Increase 

0.21 

6.29% 

12  31  '21 

1,601 

18,279,480 

60.009 

3.29 

Increase 

0.26 

7.90% 

6/30  32 

509 

SUNDAY  PAPERS 

25,676,674  $62,088  $2,42 

12/31/31 

512 

25,701,798 

61.571 

2.39 

Increase 

$0.03 

1.13% 

12/31/30 

521 

26,413,047 

62.342 

2.36 

Increase 

0.06 

2.54% 

12/31/29 

528 

26,879,536 

62.612 

2.33 

Increase 

0.09 

3.89% 

12/31/28 

522 

25,771,383 

59.338 

2.30 

Increase 

0.12 

5.21% 

12/31  '27 

526 

25,469,037 

58.478 

2.29 

Increase 

0.13 

5.67% 

12/31/26 
12 '31/25 

545 

24,435,192 

56.965 

2.33 

Increase 

0.09 

3.89% 

548 

23,354,622 

54.243 

2.32 

Increase 

0.10 

4.31% 

12 '31 '24 

539 

22,219,646 

51.098 

2.29 

Increase 

0.13 

5.67% 

12/31  23 

547 

21,463,289 

48.672 

2.27 

Increase 

0.15 

6.74% 

12/31/22 

546 

19,676,725 

45.829 

2.33 

Increase 

0.09 

3.89% 

12/31/21 

545 

19,041,413 

44.253 

2.32 

Increase 

0.10 

4.31% 

real  estate  values  has  reached  the  point 
where  even  a  minor  increase  in  trade 
activity  would  permit  profitable  opera¬ 
tion  of  many  important  business  enter¬ 
prises,  without  further  major  reduc¬ 
tions  in  payroll.  The  essential  sound¬ 
ness  of  this  belief  awaits  the  test  of  a 
trade  revival.  In  the  meantime,  opera¬ 
tion  of  the  publishers’  theory  has  been 
handicapped  by  continued  recession  in 
advertising  volume,  with  the  result  that 
reductions  designed  to  assure  continued 
profitable  operation  at  as  near  former 
income  and  outgo  schedules  as  possible 
have  barely  sufficed  to  keep  the  indus¬ 
try  on  an  even-break  basis.  Competent 
observers  have  estimated  that  60  per 
cent  of  all  newspapers  in  the  country 
have  lost  money  during  the  first  six 
months  of  this  year,  even  with  wage 
reductions,  drastic  economies  in  pro¬ 
motion,  close  selection  and  editing  of 
news  and  features,  and  reduced  time  for 
all  mechanical  operations. 

Without  the  assurance  of  experience 
or  definite  promise  that  increased  vol¬ 
ume  would  follow  a  reduction  in  adver¬ 
tising  rate,  newspapers  have  been  un¬ 
derstandably  reluctant  to  imperil  still 
further  their  financial  safety  by  yield¬ 
ing  to  advertiser  demands  of  the  past 
12  months.  Whether  reductions  in 
expense  that  have  been  and  will  be 
effected  under  the  pressure  of  events 
will  permit  and  justify  rate  reductions 
by  many  newspapers  during  the  next 
six  months  is  a  question  that  cannot  be 
answered  dogmatically.  While  certain 
general  considerations  apply  throughout 
the  newspaper  field,  the  increase  or  de¬ 
crease  of  advertising  rates  is  governed 
mainly  by  local  economic  and  competi¬ 
tive  conditions.  Newspapers,  it  may  be 
said,  will  not  cut  advertising  rates  if  the 
step  will  endanger  their  existence: 
neither  will  they  maintain  a  rate  level 
at  which  the  business  of  advertisers 
cannot  be  transacted  profitably.  There 
are  few  situations  to  which  the  latter 
consideration  now  applies. 

The  relatively  high  stability  of  news¬ 
paper  circulation,  and  even  of  newspa¬ 
per  advertising,  compared  to  general 
business  conditions,  has  aroused  con¬ 
siderable  interest  among  publicists  and 
industrialists.  Most  newspapermen,  too, 
have  been  pleasantly  surprised  by  the 
fidelity  of  their  readers  in  times  of 
unparalleled  stress.  With  15  to  20  per 
cent  of  the  nation’s  working  population 
wholly  or  partially  unemployed  during 
the  past  year,  any  analyst  would  expect 
to  find  newspapers  suffering  a  much 
higher  loss  than  1.92  per  cent  daily  and 
4.47  per  cent  Sunday  from  the  circula¬ 
tions  enjoyed  at  the  height  of  pros¬ 
perity.  In  centers  where  unemployment 
is  most  marked,  the  circulation  losses 
have  been  higher  than  the  average  for 
the  country,  but  even  in  these  cities, 
newspapers  have  held  a  remarkably 
large  proportion  both  of  their  readers 
and  advertisers.  No  newspaper  has 
suffered  as  large  a  contraction  of  its 
business  as  have  most  of  the  manufac¬ 
turers  in  its  community,  and  the  same 
may  be  said  of  the  retail  advertisers 
who  have  walked  step  and  step  with 
(Continued  on  page  6) 
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DOHERTY  FIRM  TOLD 
TO  REDUCE  RATES 

Kania>  Commitaion  Cuts  Schedule 

of  Subaidiary  10%  and  Calla 
“Management”  Fee  “Im¬ 
moral  and  Diahoneat” 

(By  telegraph  to  Editor  &  Publisher) 

Kansas  City,  July  20 — In  a  ruling 
handed  down  Tuesday,  the  Kansas  Pub¬ 
lic  Service  Commission  ordered  a  10- 
cent  reduction  in  rates  charged  by  the 
Cities  Service  Pipe  Line  Company,  an 
H.  L.  Doherty  corporation,  for  gas  at 
city  “gates.”  A  rate  of  29J  cents  a 
thousand  cubic  feet  was  held  by  a 
majority  of  the  commission  to  be  a 
reasonable  charge  for  the  gas  deliv¬ 
ered  by  the  pipe  line  to  the  various 
local  distributing  companies.  A  mino¬ 
rity  rejiort,  filed  by  the  third  member 
of  the  commission,  held  for  a  32-cent 
rate,  although  agreeing  with  the  ma¬ 
jority  in  other  particulars.  The  present 
city  “gate”  rate  is  40  cents. 

The  movement  in  Kansas  for  lower 
gas  rates  was  the  prelude  to  several 
suits  brought  by  Doherty,  in  his  own 
name  or  in  the  name  of  Cities  Service, 
against  the  Kansas  City  Star,  seeking 
total  damages  of  $54,000,000  from  the 
newspaiier.  It  also  brought  Doherty 
into  the  newspajier  publishing  field  as 
part  owner  of  the  Kansas  City  Journal- 
Post  for  the  purpose  of  defending  his 
utilities'  charges  in  the  southwest. 

W^hen  Governor  Woodring  of  Kansas 
initiated  proceeding  aimed  at  bringing 
about  a  reduction  in  gas  rates,  the  Star 
strongly  supported  the  move.  It  de¬ 
veloped,  in  a  series  of  articles,  the  case 
against  high  rates  charged  by  the 
Doherty  companies,  particularly  the  ^- 
cent  “gate”  rate  charge  from  the  pipe 
line  company,  which  was  held  to  be 
too  high  in  view  of  the  reduced  incomes 
of  the  thousands  of  consumers. 

An  exhaustive  investigation  was  un¬ 
dertaken  by  the  Public  Service  Com¬ 
mission  and,  while  it  was  under  way, 
Doherty  brought  his  suits  in  the  courts 
of  both  Kansas  and  Missouri,  alleging 
in  his  petitions  that  the  Star  was  en¬ 
gaged  in  a  conspiracy  with  Governor 
Woodring,  the  members  of  the  com¬ 
mission  and  “otliers  unkown”  to  destroy 
the  value  of  his  properties  and  damage 
his  personal  reputation. 

Constituting  one  phase  of  the  libel 
actions  brought  by  Doherty  against  the 
Star  was  the  so-called  “engineering  and 
management  fee”  charged  by  Doherty 
against  all  of  his  subsidiary  companies 
and  which  was  attacked  by  the  Star 
as  a  source  of  unreasonable  profit.  Of 
this  management  fee,  the  Kansas  com¬ 
mission’s  finding  said :  “The  evidence 
presented  in  this  investigation  as  to 
the  li  per  cent  fee  paid  to  the  holding 
company  (H.  L.  Doherty  &  Co.)  by 
the  subsidiaries  discloses  a  modern  cor¬ 
porate  practice  that  should  be  frankly 
condemned.  It  is  a  scheme  to  take  the 
cream  from  the  gross  earnings  of  the 
operating  companies,  leaving  them  the 
skimmed  milk  for  sustenance.  The 
money  so  taken,  for  which  no  service  is 
returned,  may  at  times  be  the  money 
needed  to  sustain  the  operating  com¬ 
pany — it  may  mean  the  difference  be¬ 
tween  solvency  and  bankruptcy.  This 
unearned  money  is  filched  from  the 
pockets  of  the  consumers,  does  not  go 
to  the  stockholders  and  unjustly  en¬ 
riches  the  management  company.  It 
is  an  immoral,  if  not  an  illegal,  dis¬ 
honest  corporate  practice.” 

The  commission  fixed  a  valuation  for 
rate  making  purposes  on  the  property 
of  the  Cities  Service  Gas  Company  of 
nearly  $66,500,000  as  against  $92,000,000 
claimed  by  the  company.  On  this  basis, 
the  commission  estimated  that  the  earn¬ 
ings  of  the  company  would  be  in  excess 
of  seven  per  cent,  “a  fair  return.” 

It  is  expected  that  the  decision  of  the 
Kansas  commission  will  be  appealed  to 
the  courts  within  a  short  time.  No 
further  moves  have  been  made  in  the 
cases  against  the  Star.  Depositions  in 
the  $30,000,000  suit  of  the  Cities  Serv¬ 
ice  Pipe  Line  Company  were  scheduled 
to  be  taken  Monday,  but  were  postponed 
another  week,  with  the  possibility  of 
still  further  delay. 


BARRY  SUCCEEDS  STANSBURY 

Robert  Barry,  formerly  Berlin  man¬ 
ager  of  Universal  Service  succeeded 
H.  H.  Stansbury  as  manager  of  the 
Washington  bureau  this  week.  Mr. 
Stansbury  has  retired  from  active  duty 
because  of  ill  health.  Thomas  Wrigley, 
assistant  to  Mr.  Stansbury,  has  been 
transferred  to  New  York  in  charge  of 
the  filing  desk.  Clyde  West  remains  as 
news  editor  in  New  York.  Mr.  Barry 
has  been  in  the  Washington  bureau  since 
the  conclusion  of  the  Democratic  and 
Republican  conventions.  He  was  in 
charge  of  the  Berlin  bureau  for  a  year, 
during  the  absence  of  Karl  Von 
Wiegand  in  the  Far  East.  Mr.  Von 
Wiegand  recently  returned  to  Berlin 
and  Mr.  Barry  was  brought  to  this 
country  to  cover  the  conventions. 


NEWSPAPER  CIRCULATIONS 
NEAR  1929  PEAK 


(Continued  from  page  5) 


the  newspapers  through  the  troubles  of 
the  past  three  years.  There  have  been 
losses  in  volume  and  in  profit  both  for 
publishers  and  merchants,  due  in  large 
part  to  the  fact  that  neither  can  shut 
down  or  limit  activity  to  the  extent  that 
a  manufacturer  can.  There  have  been 
a  few  suspensions  and  bankruptcies,  both 
among  newspapers  and  advertising  re¬ 
tail  stores,  but  they  have  been  relatively 
few  and  have  affected  no  organizations 
of  recognized  prime  importance. 

The  conclusion  is  justified  that  daily 
new.spapers  are  a  necessity,  .socially  and 
economically,  more  important  in  times 
of  stress  than  when  business  flows 
freely.  The  appetite  for  news  has  been 
stimulated  by  adversity  and  there  has 
been  no  diminution  in  its  flow,  locally 
or  from  the  far  ends  of  the  earth.  The 
fact  that  there  have  been  no  notable 
disturbances  even  in  the  cities  where 
unemployment  and  poverty  have  been  at 
their  worst  is  attributed  in  no  small 
mea.sure  to  the  free  flow  of  news,  good 
and  bad,  rather  than  rumor,  intensified 
and  magnified  by  word-of-mouth  trans¬ 
mission.  If  2,500  banks  have  failed, 
several  times  that  number  have  been 
saved  by  the  prompt  and  courageous 
rallying  of  public  opinion  by  newspa¬ 
pers  in  scores  of  communities,  even 
when  local  panic  had  reached  inflamma¬ 
bility.  What  newspapers  have  done  to 
ameliorate  unemployment  and  extend 
relief  is  well  known,  and  constitutes  a 
further  main  reason  for  the  indispensa¬ 
bility  of  the  daily  press  to  all  ranges 
of  society.  The  newspaper  has  been 
the  fixed  point,  trusted  and  believed,  in 
a  period  marked  by  repeated  disclosures 
of  malfeasance,  incompetency,  and  in¬ 
fidelity  on  the  part  of  political  and 
financial  leaders,  to  which  the  be¬ 
wildered  millions  could  cling.  .And  they 
have  done  so. 


EDITOR  &  PUBLISHER 
CALEND.4R 

July  25-.4ug.  1 — California  Press 
.Assn.,  annual  convention,  Los 
.Angeles. 

Aug.  12-24 — Wisconsin  Press 
Assn,  midsummer  outing,  Chula 
Vista,  Wis. 

.Aug.  19-20 — West  Texas  Press 
.Assn.,  annual  meeting.  Big  Springs, 
Tex. 

.Aug.  29-Sept.  1  —  Newspaper 
.Assn.  Managers,  annual  meeting. 
Chicago. 


WILLIAM  NELSON  TAFT 
TAKES  OWN  LIFE 

Editor  of  Retail  Ledger  and  Editor 

&  Publisher  Contributor  Had 
Been  Told  By  Physician 
Death  Was  Imminent 

(By  telegraph  to  Editor  &  Publisher) 

Philadelphia,  July  21 — William 
Nelson  Taft,  42,  editor  of  The  Retail 
Ledger,  contributor  to  Editor  &  Pub¬ 
lisher  and  lecturer  on  retail  merchan¬ 
dising,  committed  suicide  by  shooting 
himself  in  the  head  and  chest  yesterday 
at  his  home  in  Strafford,  Pa. 

Mr.  Taft,  who  had  been  ill  nearly  a 
year,  took  his  life  after  learning  he  had 
only  a  few  days  more  to  live.  While 
his  nurse  was  downstairs  eating  her 
breakfast,  he  left  his  bedroom,  went 
into  an  adjoining  room  and  fired  two 
shots  from  a  revolver.  He  died  im- 
medfetely. 

Mir.  Taft  had  been  operated  upon  for 
cancer  at  the  Jefferson  Hospital  sev¬ 
eral  months  ago,  but  failed  to  rally,  and 
became  despondent  over  his  condition. 

His  wife.  Mrs.  Una  Taft,  had  gone 
on  an  errand  to  a  store  when  her  hus¬ 
band  killed  himself,  and  collapsed  when 
she  returned.  Their  son,  William.  Jr., 
and  two  children  of  Mrs.  Taft  by  a 
former  marriage,  Elizabeth  Chamber- 
lain,  and  George,  are  at  a  summer 
camp. 

Mr.  Taft  was  widely  known  for  his 
pithy  comments  on  affairs  in  retail  mer¬ 
chandising  circles,  and  his  Editor  & 
Publisher  department,  “This  Retail 
World,”  charted  the  trends  of  the  field 
accurately  and  informatively.  The  read¬ 
ability  of  his  comments  was  predicated 
with  an  enthusiastic  interest  in  his  sub¬ 
ject,  which  was  reflected  in  his  writings. 
Although  he  was  comparatively  young, 
he  had  been  a  keen  observer  for  a  num¬ 
ber  of  years.  His  Editor  &  Publisher 
column  was  started  Oct.  31,  1931. 

He  was  much  in  demand  as  a  lecturer 
at  retail  meetings. 

He  was  the  author  of  several  books 
of  detective  stories  and  had  contributed 
articles  to  several  magazines. 


HOWARD  CALLED  INTO 
WAGE  DISCUSSION 

l.T.U.  President  Conferring  with 
N.  Y.  Publitheri  and  Big  Six  ai 
Negotiations  Make  no  Progress 
— $3  Demand  Dropped 


Negotiations  for  a  new  wage  and  hour 
scale  in  the  working  agreement  between 
the  Publishers’  .Association  of  New 
York  City  and  Tyjiographical  Union 
No.  6  remained  in  a  deadlock  as  Editor 
&  Publish FJi  went  to  press  this  week. 

.4  meeting  between  the  wage  scales  com¬ 
mittees  of  the  publishers  and  the  union 
was  scheduled  for  Friday,  July  22.  at 
which  William  P.  Howard,  president 
of  the  International  Typographical 
Union,  was  to  be  present.  i , 

.At  a  meeting  on  Thursday  this  week 
the  union  sto^  fast  in  its  refusal  to 
agree  to  arbitrate  wages  as  proposed, 

July  1,  by  the  publishers.  The  union’s 
original  demand  for  a  $3  per  week  in- 
crea.se  in  w'ages,  has  been  dropp^, 
Howard  Davis,  business  manager.  New 
York  Herald  Tribune,  and  chairman  of 
the  publishers’  committee  informed 
Editor  &  Publisher.  Mr.  Davis  was 
appointed  to  head  the  committee  when 
Fred  .4.  Walker,  .Vctu  York  Sun,  was 
prevented  from  continuing  that  duty 
because  of  illness. 

The  union  voted  593  to  10  at  a  meet¬ 
ing,  July  17,  to  reject  the  publishers' 
offer  of  arbitration.  In  the  report  of 
its  scale  conference  committee  the  union 
said : 

“Feeling  that  the  arbitration  plan  as 
submitted  to  the  union  by  the  publishers’ 
committee  is  not  sufficiently  illumina¬ 
tive  as  to  the  terms  of  arbitration,  the 
scale  conference  committee  of  Typo¬ 
graphical  Union  6  recommends  the  plan 
be  declared  unacceptable  at  this  time, 
in  view  of  the  publishers’  action  on 
June  18  in  seeking  the  intervention  of 
the  international  president. 

“The  scale  conference  committee  is 
instructed  to  endeavor  to  secure  a  con-  I 
ference  with  the  publishers’  committee 
to  be  held  at  the  earliest  possible  date 
in  an  effort  to  reach  an  amicable  ad¬ 
justment  of  all  differences.” 

The  members  of  the  union  were  ad¬ 
vised  by  Austin  Hewson,  their  president, 
not  to  accept  the  publishers’  proposal 
to  arbitrate. 

“If  you  accept  the  proiiosal  to  arbi¬ 
trate  the  wage  scale  it  will  mean  that 
your  wages  will  be  arbitrated  downward 
on  the  basis  of  the  publishers’  pro¬ 
posal  for  a  20  per  cent  wage  cut,”  he 
declared. 

Mr.  Hewson  also  counseled  the  union 
not  to  accept  wage  arbitration,  arguing 
that  if  wages  were  reduced  the  union 
had  no  chance  to  bring  about  a  six-hour 
day,  which  he  explained  was  the  goal 
of  the  unions  as  a  means  of  spreading 
employment. 

In  Thursday’s  meeting  the  union  com¬ 
mittee  reiterated  the  demand  for  the 
six-hour  day,  but  according  to  Mr. 
Davis,  the  publishers  would  not  con¬ 
sider  this. 

In  their  recent  proposal  for  arbitra¬ 
tion  the  publishers  asked  that  briefs  and 
oral  arguments  be  presented  not  later 
than  July  20.  The  method  of  selecting 
arbitrators  was  proposed  by  the  pub¬ 
lishers  as  follows:  ■ 

“That  in  the  selection  of  a  board  of 
arbitrators  each  side  shall  furnish  to 
the  other  not  later  than  July  7  a  list 
of  fifteen  names  of  men  proposed  as 
members  of  the  arbitration  board.  If 
from  this  list,  totaling  thirty  names, 
three  men  acceptable  to  both  sides  have 
not  been  chosen  by  July  10,'  then  five 
more  names  shall  be  furnished  by  each 
side  and  if  three  men  acceptable  to  both 
parties  shall  not  have  been  chosen  by 
July  12  then  the  determination  of  the 
entire  membership  of  the  board  of  arbi¬ 
tration  or  the  filling  of  such  vacancies 
as  shall  exist  on  July  13  shall  be  chosen 
by  lot  from  such  as  are  available  in  the 
following  list  of  United  States  District 
Court  judges  in  the  Southern  District 
of  New  York:  John  Qark  Knox,  Will¬ 
iam  Bondy,  Henry  W.  Goddard,  Frank 
J.  Coleman,  John  M.  Woolsey,  Alfred 
C.  Coxe,  F.  J.  Caffey,  R.  P.  Patterson. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


Circulations  Hold  Near  1929  Peak .  5 

Keep  News  From  Radio,  S.N.P.A.  Urges .  7-8 

N.E.A.  President  Urges  Action  on  Radio  Problems .  9 

Chicago  Tribune  Giving  Interim  Discounts  on  Rates .  10 

Los  Angeles  “Semi-Tab”  Makes  Profit  on  Circulation .  11 

Mail,  Censorship,  Radio  Lottery  Bills  Stranded  in  Congress. . .  12 

Civic  Improvement  Record  Won  Prize  for  Greenwich  Press..  16 

Sales  Day,  Led  by  Daily,  Created  Surge  of  Buying .  18 

Advertising  Agencies  . 22-24 

Editorial  .  28 

Personal  . 29-30 

Magazines  Forced  To  Cut  Rates .  33 

U.  S.  Map  Copy  Held  Uncopyrightable .  33 

Circulation  .  34 

Our  Own  World  of  Letters .  35 

Ready  Reckoner  .  36 

Circulations  and  Rates  of  U.  S.  and  Canadian  Dailies . 37-48 

Obituary .  49 

What  Our  Readers  Say .  50 

Shop  Talk  at  “Thirty” .  52 


Editor  &  Publisher  The  Fourth  Estate  for  July  23,  1932 


7 


KEEP  NEWS  FROM  RADIO,  S.N.P.A.  URGES 

passes  Resolution  Calling  On  Wire  Services  To  Cease  Furnishing  News  to  Stations  —  Small 
Papers  Ask  Shorter  Leased  Wire  Periods — Stahlman  Elected  President 


(B]i  telegraph  to  Editor  &  Publisher) 

Asheville,  N.  C,  July  20 — a  reso¬ 
lution  urging  that  press  services 
discontinue  furnishing  news  to  radio 
broadcasting  stations,  and  another  ein- 
[Kiwering  the  officers  to  negotiate  with 
the  American  Telephone  and  Telegraph 


By  ARTHUR  ROBB 


James  G.  Stahlman 
New  S.N.P.A.  President 

Company  and  other  organizations  for 
new  arrangements  on  newspaper  leased 
wires,  were  adopted  by  the  Southern 
Newspaper  Publishers  .Association  at 
the  close  of  its  30th  annual  convention 
today. 

These  actions,  and  another  deploring 
the  effort  of  certain  advertisers  to  in¬ 
clude  in  newspaper  contracts  provisions 
lor  guaranteed  minimum  circulation 
and  for  pro  rata  rate  reductions  if  the 
circulation  drops  below  the  guarantee, 
were  the  outstanding  points  of  interest 
at  the  meeting.  Registration,  despite 
unfavorable  business  conditions,  ex¬ 
ceeded  ISO  for  the  three-day  session. 

James  G.  Stahlman,  ATajAwT/c  (Tenn.) 
Banner,  was  elected  president,  succeed¬ 
ing  Major  Clark  Howell,  Jr.,  Atlanta 
(Ga.)  Constitution,  who  automatically 
becomes  chairman  of  the  board.  Walter 
C.  Johnson,  Chattanooga  (Tenn.)  Nexcs, 
was  re-elected  treasurer,  and  the  nomi¬ 
nating  committee  recommended  the  re¬ 
appointment  of  Capt.  Cranston  Will¬ 
iams,  Chattanooga,  as  secretary-mana¬ 
ger.  Directors,  elected  just  as  the  offi¬ 
cers  by  acclamation,  were: 

James  E.  Chappell,  Birmingham, 
(.4la.)  News  and  Age-Herald;  K.  A. 
Engel,  Little  Rock  (Ark.)  Democrat; 

G.  V.  Harper,  Miami  (Fla.)  Herald; 

H.  V.  Jenkins,  Savannah  (Ga.)  Nezes 
and  Press;  Emanuel  Levi,  Louisville 
(Ky.)  Courier-Journal  and  Times;  L. 
K.  Nicholson,  Nezv  Orleans  (La.) 
Times- Picayune;  James  H.  Skewes, 
Meridian  (Miss.)  Star;  J.  L.  Horne, 
Jr.,  Roeky  Mount  (N.  C.)  Telegram; 
E.  K.  Gaylord,  Oklahoma  City  (Okla.) 
Oklahoman  and  Times;  Roger  C.  Peace, 
Greenville  (S.  C.)  Nezvs  and  Piedmont; 
•Adolph  Shelby  Ochs,  Chattanooga 
Times;  J.  L.  Mapes,  Beaumont  (Tex.) 
Enterprise  and  Journal;  Powell  Glass, 
Lynchburg  (Va.)  News  and  Adz’ance; 
J.  H.  Long,  Huntington  (W.  Va.)  Ad- 
verluer  and  Herald  Dispatch. 

The  resolution  on  radio  broadcasting 
was  adopted  after  general  discussion 
of  the  question  at  two  sessions. 

Several  members  related  indignantly 
that  they  had  heard  important  news 
over  their  home  receiving  sets,  an¬ 
nounced  by  courtesy  of  press  services, 
minutes  to  hours  before  its  arrival  on 
their  office  printers.  One  publisher 
*^ted  that  the  tardy  receipt  of  news  on 
the  Lindbergh  kidnaping  case  had  pre¬ 


vented  its  inclusion  in  his  first  edition, 
although  it  had  been  broadcast  nationally 
long  before  the  deadline. 

The  resolution  follows : 

“Resolved,  that  the  press  services  be 
urged  to  discontinue  furnishing  news  to 
radio  broadcasting  stations.” 

The  resolution  on  leased  wires,  as 
adopted,  follows: 

“The  smaller  newspaper  members  of 
this  association  are  finding  burdensome 
the  expense  in  the  volume  of  wire  report 
provided  in  the  eight  hours  of  printer 
service,  and  believing  that  many  of  them 
would  welcome  a  shorter  report  at  a 
commensurate  reduction  in  price,  we 
would  respectfully  commend  as  an  ob¬ 
jective  for  the  newly  elected  officers 
and  directors  a  conference  with  the 
American  Telephone  and  Telegraph 
Company  and  such  other  organizations 
to  the  end  that  an  abrogation  of  their 
present  eight-hour  period  might  be  se¬ 
cured.  and  that  in  turn  the  smaller 
newspapers  might  be  allowed  a  shorter 
service  in  hours  within  the  news  hours 
of  the  day  or  night,  or  otherwise  as  the 
officers  may  determine.” 

On  the  guaranteed  circulation  scheme, 
the  as.sociation  voted  thus : 

“We  note  with  genuine  regret  the 
effort  which  is  being  made  by  certain 
and  all  advertisers  to  incorporate  in 
advertising  contracts  with  newspapers  a 
provision  which  would  guarantee  a 
minimum  circulation  and  would  involve 
a  pro  rata  reduction  in  stipulated  rates 
if  the  circulation  should  show  any  de¬ 
crease  below  this  minimum.  Such  a 
provision  would  be  manifestly  unfair. 
Circulation  is  only  one  of  the  many 
factors  which  determine  advertising 
rates.  This  provision  carries  no  in¬ 
crease  in  stipulated  rates  if  there  should 
be  an  increase  in  circulation. 

“We  feel  that  if  such  a  contract  were 
universally  adopted  and  accepted,  a  very 
undesirable  element  of  uncertainty 
would  be  introduced,  and  individual 
newspapers  might  be  placed  in  the  posi¬ 
tion  where  they  would  be  compelled  to 
incur  unwholesome  circulation  costs  in 
order  to  protect  their  rate  structures.” 

Other  resolutions  expressed  gratitude 
of  the  association  to  Asheville  people 
and  organizations  which  had  contributed 
to  the  convenience  and  entertainment  of 
the  convention,  to  the  donors  of  the  golf 
prizes,  and  to  Col.  Walter  A.  Savory 
and  his  golf  committee  colleagues  for 
efficient  handling  of  the  tournament. 

Capt.  W.  E.  (jonzales,  editor  of  the 
Columbia  State,  as  chairman  of  the 
memorials  committee,  presented  a  brief 
tribute  to  the  13  members  of  the  asso¬ 
ciation  called  by  death  during  the  year. 

Little  outside  counsel  was  sought  by 
the  Southern  publishers  in  their  con¬ 
vention  deliberations.  Topics,  based  on 
the  past  year’s  experiences  in  advertis¬ 
ing,  editorial,  business  office  and  labor 
questions,  provided  frank  general  dis¬ 
cussions  in  executive  session.  Kenneth 
Collins,  vice-president  of  R.  H.  Macy 
&  Co.,  New  York,  was  unable  to  deliver 


his  address  because  of  illness.  .As  read 
by  the  secretary,  its  denunciation  of 
dishonest  business  conduct  and  its  ex¬ 
position  of  the  futility  of  deceptive  ad¬ 
vertising  evoked  generous  applause. 

Interest  was  also  considerable  in  the 
address  of  James  Flett,  an  expert  in 
conversion  of  waste  paper.  He  detailed 
many  profitable  uses  for  waste  news¬ 
print,  provided  it  is  stored  and  shipped 
carefully,  and  predicted  that,  with  the 
further  development  of  non-carbon  inks 
which,  he  demonstrated,  can  be  removed 
by  washing  without  destruction  of  fibre, 
newspapers  would  be  receiving  print 
paper  supplies  from  converting  plants 
in  their  own  cities. 

The  technique  of  balancing  a  budget 
when  revenues  decline  faster  than  pre¬ 
dictions  can  be  made  for  their  future 
was  described  by  Walter  C.  Johnson, 
who  arrayed  several  black  bcioks  full 
of  regimented  figures  on  the  Chatta¬ 
nooga  News’  efforts  to  control  income 
and  outgo. 

In  1931  the  task  was  not  difficult, 
Mr.  Johnson  declared,  but  1932  has  pre¬ 
sented  a  different  problem.  With  a 
linage  decline  of  24.1  per  cent  during 
the  first  six  months,  and  a  revenue  loss 
of  22.6  per  cent,  the  News  has  so  far 
managed  to  cut  its  expenses  17.6  per 
cent.  A  better  showing  might  have 
been  made,  he  commented,  by  reduc¬ 
tion  of  depreciation  and  bad  debt  al¬ 
lowances,  but  the  News  has  not  de¬ 
ceived  itself  by  such  tricks  and  has 
continued  ample  reserves  for  both.  Re¬ 
ductions  in  departmental  expenses  for 
the  first  six  months  of  1932  against 
1931  have  been  as  follows,  Mr.  John¬ 
son  said : 

Administration,  3.1;  editorial,  17.2; 
business  office  2.7 ;  local  advertising,  40 
per  cent ;  general  advertisi^,  29.2 ; 
classified  advertising,  15.3;  circulation, 
5.9 ;  newsprint,  25.7 ;  ink,  14.6 ;  com¬ 
posing  room,  13.4;  stereotype  room, 
11.5;  pressroom,  16  per  cent. 

Salaries  have  been  reduced,  with  a 
maximum  cut  of  ten  per  cent,  he  ex¬ 
plained,  adding  that  the  great  drop  in 
cost  of  local  advertising  operations  had 
been  effected  by  gradual  reduction  of 
personnel  from  12  to  seven  members, 
and  the  purchase  of  as  little  outside 
assistance  as  possible.  Reduction  of  the 
staff  had  been  done  as  it  became  pos¬ 
sible  to  find  other  employment  for  the 
dismissed  employes. 

The  Monday  morning  session  con¬ 
cluded  with  a  lively  discussion  of  leased 
wire  rates,  many  declaring  that  they 
did  not  need  eight  hours  telegraph  serv¬ 
ice  and  discarded  most  material  so  re¬ 
ceived.  The  incoming  board  was  re¬ 
quested  to  investigate  the  possibility  of 
obtaining  more  limited  service  with  cor¬ 
respondingly  lower  costs.  One  mem¬ 
ber  confidentially  stated  that  he  knew 
of  a  small  daily  newspaper  now  obtain¬ 
ing  five  hours  service  instead  of  the 
eight  usually  required  by  the  telephone 
company,  with  a  20  per  cent  saving  in 
cost. 


Prior  to  adjournment  for  the  annual 
golf  tournament.  President  Howell  ap¬ 
pointed  committees  as  follows : 

Nominating — J.  S.  Parks,  W.  A.  El¬ 
liott,  L.  K.  Nicholson,  Powell  Glass, 
and  J.  E.  Chappell. 

Memorials — Capt.  W.  E.  Gonzales, 


A  Tennessee  group  at  the  S.N.P.A.  convention.  Left  to  right:  M.  C.  Chamhers, 
Knoxville  News-Sentinel,  Walter  C.  Johnson,  Chattanooga  News,  re-elected 
S.N.P.A.  treasurer,  M.  1.  Moffett,  Knoxville  News-Sentinel,  and  Gordon  F. 
Garlington,  Knoxville  Journal. 


Adolph  Shelby  Ochs,  president  and  pub¬ 
lisher  of  the  Chattanooga  Times,  photo¬ 
graphed  at  the  S.N.P.A.  convention. 
G.  V.  Harper,  and  Josephus  Daniels,  Jr. 

Resolutions — J.  L.  Horne,  Jr.,  Adolph 
Shelby  Ochs,  and  Henry  P.  Johnston. 

Advertising  rate  structures  and  kin¬ 
dred  topics  occupied  most  of  the  Tues¬ 
day  morning  session.  Under  the  leader¬ 
ship  of  Herbert  Porter,  Atlanta  Geor¬ 
gian,  publishers  representing  newspapers 
of  every  size  and  type  revealed  how 
they  had  combatted  demands  for  lower 
rates.  Relatively  few  newspapers  have 
changed  their  basic  rate,  though  several 
stated  that  they  are  allowing  discounts 
to  encourage  use  of  greater  space  and 
prompt  settlement  of  local  advertising 
accounts. 

One  publisher,  confronted  with  a  re¬ 
quest  that  his  rates  be  reduced,  asked 
a  group  of  his  advertisers  if  they  would 
accept  the  consequent  dilution  of  the 
paper’s  quality,  recalling  to  them  the 
greatly  improved  service  that  his  news¬ 
paper  now  gives  the  community  and  in¬ 
quiring  whether  the  merchants  would 
be  willing  to  return  to  the  local  jour¬ 
nalism  of  a  dozen  years  ago,  or  to  ac¬ 
cept  a  semi-weekly  paper  which  could 
undoubtedly  afford  lower  space  rates, 
the  more  experienced  merchants,  he 
said,  recalling  the  old  days,  soon  con¬ 
vinced  the  others  that  the  step  was  not 
desirable. 

Another  declared  that  his  merchants 
dropped  the  rate  reduction  plea  when 
informed  it  would  weaken  their  local 
paper  to  the  extent  that  a  metropolitan 
daily  within  100  miles  would  immedi¬ 
ately  blanket  the  town  and  divert  local 
trade  to  the  larger  center. 

The  fruits  of  several  years’  intensive 
study  of  local  merchandising  conditions 
were  brought  into  action  by  another 
publisher,  who,  putting  his  own  affairs 
frankly  before  the  retailers,  proved  to 
them  that  the  newspaper  was  not  en¬ 
joying  as  high  a  mark-up  on  its  prod¬ 
uct  as  in  past  years  while  the  merchants, 
with  lower  wholesale  prices,  were  prof¬ 
iting  more  from  a  relatively  higher 
mark-up  than  obtained  in  times  of 
prosperity. 

.A  further  contribution  to  the  de- 
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Left  to  right:  Clark  Howell,  Jr^  Atlanta  Constitution,  retiring  S.N.P.A.  presi¬ 
dent,  Herbert  Porter,  Atlanta  Geor/ian- American,  and  Joel  C.  Harris.  Jr.,  Atlanta 
office,  Kelly-Smith  Company. 


fensive  armor  was  made  by  a  newspaper 
man  from  a  city  which  was  hit  early 
and  hard  by  the  depression.  He  brought 
his  store  friends  together  and  analyzed 
for  them  the  amount  of  the  newspaper’s 
revenue  from  retail  space  and  from 
general  advertising.  Most  of  the  news¬ 
paper's  payrool,  he  pointed  out,  went 
back  immediately  into  purchase  of  mer¬ 
chandise  locally. 

If  retail  advertising  rates  were  re¬ 
duced,  he  said,  general  advertising  rates 
would  have  to  be  correspondingly  low¬ 
ered,  thereby  cutting  the  amount  of  out¬ 
side  money  coming  into  the  city,  com¬ 
pelling  a  lower  payroll,  and  immediately 
reacting  in  smaller  purchases  by  the 
newspaper’s  employes. 

Agreement  was  general  that  rate  re¬ 
ductions  would  not  stimulate  larger 
space  purchases. 

Bad  retail  merchandising  was  the 
major  reason  for  high  advertising  costs 
and  disappointing  results,  several  speak¬ 
ers  declared.  One  advertising  manager 
advised  his  fellows  to  get  intimate  with 
their  store  clients,  learn  details  of  buy¬ 
ing.  mark-ups  and  mark-downs.  If  the 
iK'wspaper  can  assist  in  cutting  mark- 
downs  in  half,  it  will  have  saved  the 
merchant  the  entire  cost  of  his  adver¬ 
tising,  this  man  asserted. 

newspai)er  which  has  followed  this 
advice  to  a  greater  e.xtent  than  any 
other  present,  has  a  budget  ctHitrol  sys¬ 
tem  for  the  use  of  small  stores  and  a 
merchandising  plan  available  for  stores 
of  all  kinds,  its  advertising  director  de¬ 
clared.  It  refuses  to  accei)t  the  onus 
for  failure  based  on  bad  merchandising. 
Its  solicitors  and  executives  by  diligent 
investigation  know  more  about  the  col¬ 
lective  buying,  merchandising  and  credit 
conditions  along  their  Main  street  than 
do  any  of  the  merchants,  and  the  re¬ 
peated  parading  in  newspaper  space  of 
merchandise  that  the  public  has  refused 
to  buy  is  not  tolerated. 

Several  publishers  related  that  their 
advertising  staffs  shop  the  stores  for 
advertised  merchandise,  keeping  a  check 
not  only  on  public  response  to  adver¬ 
tised  offerings,  but  upon  the  quality  of 
the  goods  and  their  agreement  with  ad¬ 
vertised  specifications. 

Now  more  than  ever,  soliciting  staffs 
need  the  moral  support  of  the  publish¬ 
er’s  office,  it  was  said  by  a  number, 
agreement  being  general  that  a  pub¬ 
lisher  who  wears  a  long  face  and  an 
air  of  failure  is  not  giving  his  staff 
the  material  for  building  success.  Pub¬ 
lishers  who  are  not  supjwrting  their 
staffs  by  skillful  advertising  in  their 
own  columns  are  overlooking  an  im¬ 
portant  use  of  their  own  implements,  it 
was  said. 

The  advertising  success  stories  which 
Editor  &  Pcblisher  has  printed  weekly 
during  the  past  three  months  were 
praised  as  extremely  useful,  giving  the 
solicitor  new  heart  and  belief  in  what 
he  is  selling  at  a  time  when  opposition 
influences  are  most  active. 

Spontaneous  tribute  was  also  paid 
from  the  floor  to  the  co-operati^  ad¬ 
vertising  of  newspapers  which  has  been 
publish^  in  these  columns  since  June 
18,  as  the  beginning  of  a  52- week  cam¬ 
paign  of  double-page  advertisements  de¬ 
signed  to  thaw  the  apprehension  and 
fear  of  the  future  which  many  pub¬ 
lishers  regard  as  the  principal  reason 
for  the  present  advertising  decline. 
Appreciation  was  expressed  for  the  ini¬ 
tiative  of  Editor  &  Publisher  in  pre¬ 
paring  the  caropaigpi  and  in  bringing  it 


to  the  attention  of  manufacturers,  job¬ 
bers,  and  advertising  agents  throughout 
the  country. 

Radio  had  a  brief  moment  on  the 
crowded  program,  most  interest  being 
aroused  by  the  New  Orleans  and 
Shreveport  experiments  in  barring  all 
mention  of  radio  activities  from  news 
columns.  The  usual  abyss  of  opinion 
between  newspapers  which  operate  their 
own  stations  and  those  which  have  no 
radio  relations  was  apparent. 

Payment  for  advertising  in  the  cor¬ 
porate  stock  of  advertisers  or  on  a 
percentage  related  to  the  advertiser’s 
gross  sales,  has  not  achieved  popularity 
among  Southern  papers,  a  poll  revealed. 
Newspapers  have  a  large  job  to  make 
their  own  publishing  activities  prosper 
without  engaging  in  the  affairs  of  com¬ 
panies  which  wish  to  make  publishers 


that  the  machine  would  not  be  sold  but 
would  I>e  leased  to  newspapers  for  a 
weekly  sum  approximating  the  jiresent 
composing  r(K)m  wage  scale. 

Directed  by  Buford  W.  (ircen.  in¬ 
ventor  of  the  machine,  the  .^emagraph 
demonstration  went  on  in  the  lobby  day 
and  evening  throughout  the  convention 
period.  Copy  was  prepared  on  the  spe¬ 
cial  tyiiewriter,  each  key  having  both  the 
printed  character  and  the  code  which 
operates  the  typesetter.  The  inventor 
repeatedly  explained  the  operation,  re¬ 
moving  all  covers  and  permitting  the 
interested  gallery  to  watch  at  close 
range  the  flickering  photo-electric  tube 
and  selector  mechanism.  The  machine 
shown  at  .Asheville  is  an  improvement 
over  the  pioneer  assembly  exhibited  at 
the  New  York  publishers’  conventions. 

Bruce  Webb,  director  of  promotion, 
Asheville  Citisen-Times,  described  his 
newspapers’  efforts  to  better  the  eco¬ 
nomic  conditions  of  western  North 
Carolina  by  promoting  the  cultivation 
of  foodstuffs  for  local  consumption,  and 
by  creating  markets  for  local  products. 

The  balance  of  trade  is  against  North 
Carolina,  as  against  most  other  southern 
states,  Mr.  Webb  declared,  and  unless 
the  amount  of  imported  foodstuffs  is  re¬ 
duced,  there  is  little  opportunity  for 
the  small  farmer  to  accumulate  money. 
Advice  and  assistance  have  been  re¬ 
ceived  from  F.  E.  Murphy,  publisher 
of  the  Minneapolis  Tribune,  and  the 
successful  sponsor  of  a  similar  idea  in 
the  northwest,  Mr.  Webb  said,  and  the 
North  Carolinians  are  following  that 
plan  of  regenerating  the  farm  lands. 


Henry  P.  Johnston,  Huntsville  (Ala.) 
Press-Register,  and  R.  D.  Peterson, 


their  silent  partners,  it  was  agreed. 
The  advertising  discussion  concluded  on 
the  note  that  newspapers  could  profit 
by  more  aggressive  and  intelligent  ad¬ 
vertising  of  their  owm  activities,  and 
that,  urging  it  upon  others,  they  should 
be  more  ready  to  employ  advertising 
themselves. 

In  the  discussion  of  labor  topics,  it 
was  brought  out  that  while  published 
scales  revealed  comparatively  few  wage 
reductions,  there  are  numerous  emer¬ 
gency  arrangements  between  newspapers 
and  union  organizations  by  which  the 
stipulated  rates  have  been  reduced. 
One  contract  was  cited,  which  was  mod¬ 
ified,  after  approval  by  the  I.T.U.,  to 
provide  not  only  a  temporary  reduction 
but  also  an  agreement  that  overtime 
would  be  paid  at  straight  time  rates 
until  improved  business  permitted  a  re¬ 
turn  to  the  formal  contract  terms. 

Composing  room  costs  are  still  diffi¬ 
cult  to  analyze  by  comparison  of  sta¬ 
tistics  from  different  papers,  but  the 
talk  from  the  floor  indicated  progress 
toward  common  standards. 

As  an  incentive.  Secretary- Manager 
Williams  announced  that  the  .Wti'  Or¬ 
leans  Ifeni-Tribune  has  offered  a  cup  to 
be  presented  next  year  to  the  composing 
room  foreman  in  S.N.P.A.  territory 
who  makes  the  best  record  in  depart¬ 
mental  administration  between  October. 
1932,  and  May,  1933. 

Asked  to  explain  plans  for  manufac¬ 
ture  and  sale  of  the  Semagraph  ma¬ 
chine,  which  was  demonstrated  through¬ 
out  the  meeting,  Curtis  B.  Johnson, 
publisher  of  the  Charlotte  (N.  C.)  Ob¬ 
server,  and  godfather  of  the  automatic 
typesetting  device,  outlined  financial  and 
manufacturing  progress  and  declared 


Times,  R.  B.  Chandler,  Mobile  (Ala.) 
St.  Petersburg  (Fla.)  Independent 

Newsprint  held  the  floor  for  much 
of  the  concluding  session,  trucking  of 
paper  from  wharf  to  press-room, 
eliminating  rail  transport  and  local 
drayage  has  been  tried  by  several  Caro¬ 
lina  newspapers,  it  was  stated.  Rates 
are  equal  to  or  lower  than  rail  costs  to 
these  points,  but  the  public  policy  of 
taking  freight  from  the  rail  carriers  in 
their  present  plight  has  received  serious 
consideration,  both  by  paper  manufac¬ 
turers  and  publishers. 

Southern  manufacture  of  newsprint 
pajier  was  discussed  and  demonstrated. 
A  large  group  visited  the  Champion 
Fibre  Company  mill  at  Canton,  near 
•Asheville,  Tuesday  afternoon,  and  wit¬ 
nessed  a  run  of  newsprint  made  without 
spruce  from  poplar  and  other  woods 
cut  within  100  miles  of  the  mill.  The 
•Asheville  Citizen-Times  printed  their 
Wednesday  issues  from  this  paper, 
made  the  previous  day. 


Progress  of  the  newsprint  research 
lalxiratory  at  Savannah.  Ga.,  was  out- 
lined  by  H.  V.  Jenkins  of  the  Moniinti 
Xetes  and  Press.  Experiments  there 
lie  said,  had  proven  that  newsprint  can 
be  practically  manufactured  from  sev¬ 
eral  varieties  of  southern  pine,  giviiit; 
southern  jniblishers  insurance  against 
price  holdups  by  northern  mills  in  case 
of  an  emergency  like  that  of  1920. 

Under  the  leadership  of  .A.  Shelbv 
Ochs,  Chattanoof/a  Times,  the  consid¬ 
eration  of  editorial  affairs  began  with 
a  discussion  of  graft  in  sport  depart¬ 
ments.  Both  ChattancKiga  newspapers 
several  months  ago  learned  that  their 
sports  editors  were  accepting  a  per¬ 
centage  of  the  gate  receipts  from  wrest¬ 
ling  matches,  in  return  for  liberal  news 
display  of  these  events.  Both  men 
involved  said  they  were  following  a  gen¬ 
eral  custom  of  sports  desks. 

Investigation  by  the  S.N.P.,A.  did  not 
substantiate  this  assertion,  but  produced 
evidence  of  fast  underground  communi¬ 
cation  between  the  sports  editors  and 
the  wrestling  promoters. 

In  Shreveport,  La.,  the  Times’  sports 
editor,  getting  a  complaint  of  insuffi¬ 
cient  publicity  from  the  wrestling  pro¬ 
moter,  heard  with  it  a  proposition  to 
cut  him  on  the  gate  receipts.  The  sports 
editor  informed  John  D.  Ewing,  pub¬ 
lisher  of  the  Times,  of  the  proposal, 
and  Mr.  Ewing,  obtaining  verificatioii 
from  the  promoter,  ruled  that  hence¬ 
forth  no  mention  of  this  promoter’s 
matches  be  published.  Strenuous  efforts 
were  exerted  to  influence  abrogation 
of  the  order,  but  it  has  stood  for  two 
years,  Mr.  Ewing  stated,  and  the  im¬ 
mediate  loss  in  circulation  has  been 
overcome.  Meanwhile,  attendance  at 
the  wrestling  matches  has  declined  from 
a  5,000  to  a  500  average. 

Other  publishers  pointed  out  that  the 
10  per  cent  of  the  gate  receipts  paid 
to  corrupt  the  sports  editors  should  be 
used  in  legitimate  advertising,  some 
commenting  that  the  promoters  pre¬ 
ferred  news  space  to  paid  sjiace. 

Outlining  the  educational  work  of 
the  International  Circulation  Managers 
-Association,  Howard  W.  Stodghill, 
Louisville  Courier-Journal  and  Times, 
and  past  iiresident  of  the  LCM.A., 
urged  the  southern  publishers  to  sup- 
jHirt  this  work  and  to  refer  to  boys  en¬ 
gaged  in  newspaper  circulation  as 
“newspaper  boys’’  rather  than  as 
“newsie”  or  “newsboys,” 

The  committee  reports,  giving  the  re¬ 
sults  of  the  year’s  activities  of  the 
standing  groups,  were  made  at  the  open¬ 
ing  session  Monday. 

Reduction  of  advertising  rates  was 
held  “unsound”  in  principle  by  the  ad¬ 
vertising  committee,  L.  A.  Gaines, 
Riehmond  Nezt's-Leader,  chairman.  It 
was  conceded,  however,  that  each  news¬ 
paper  must  handle  the  problem  locally. 

“All  of  us  know,”  the  report  said, 
“that  the  decline  in  total  advertising 
has  not  been  checked,  but  we  do  have 
the  hope  that  general  business  is  some¬ 
where  near  the  bottom  and  certainly 
advertising  volume  will  increase  with 
business  recovery.  In  the  field  of  na¬ 
tional  advertising  it  is  estimated  that 
newspapers  had  46,4  per  cent  of  the 
total  dollar  volume  in  1931,  which  com¬ 
pares  with  45  per  cent  in  1930  and  47 
per  cent  in  1929,  so  it  is  an  accurate 
assumption  that  newspapers  are  hold¬ 
ing  their  own  in  relation  to  other  forms 
{Continued  on  page  20) 
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Melvin  F.  Schwarz  and  F.  J.  McCarthy, 
Montgomery  Advertiser, 


Atlanta  Georgian,  and  R.  F.  Hudson, 
at  S.N.P.A.  convention. 
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N.  E.  A.  PRESIDENT  URGES  ACTION 
IN  MEETING  RADIO  PROBLEMS 

Nichols  Says  Stations  Have  No  Legal  Right  To  Broadcast 
News  In  Address  Opening  Coast  Convention — 
Alfred  P.  Sloan  Calls  For  Press  Leadership 


(Bi/  Kditor  &  Publishku) 

San  FRANCISCO.  July  20— Com¬ 
pleting  the  San  Francisco  sessions 
of  their  47th  annual  convention,  mem¬ 
bers  of  the  Na- 


^  '  ‘f 


L_i£ 


tional  Editorial 
Association  a  d- 
journed  at  noon 
today  preparatory 
to  entraining  for 
Los  Angeles  in 
the  morning. 
•'During  three 
days  here,  the 
convention  mixed 
business  and 
pleasure.  With  a 
California  delega¬ 
tion  added  to  the 
JUSTUS  c'RAE.MKR  N.E.A.  mem¬ 

bers  who  arrived 
Monday,  routine  activities  were  com¬ 
pleted  and  the  stage  set  for  action  on 
various  editorial  problems  during  the 
Los  Angeles  session. 

In  his  annual  message.  President  Lea 
M.  Nichols,  Bristozv  (Okla.)  Record, 
advocated  a  definite  stand  on  the  radio 
problem.  He  said  radio  stations  have 
no  legal  right  to  broadcast  news  gath¬ 
ered  by  newspapers  and  press  associa¬ 
tions. 

Only  the  two  standing  committees — 
membership  and  legislative — have  re¬ 
ported  to  date.  Convention  committees 
will  be  named  at  Los  Angeles.  If  pre¬ 
cedent  is  followed,  Vice-President  Jus¬ 
tus  Craemer,  Orange  (Cal.)  News,  will 
be  elevated  to  the  presidency. 

Decision  on  all  resolutions  was  re¬ 
served  until  the  southern  California  ses¬ 
sions.  A  ballot  on  dry  law  repeal  and 
Presidential  choices  resulted  in  virtual 
ties.  It  later  was  decided  to  delay  ac¬ 
tion  until  assembly  of  additional  dele¬ 
gates  who  will  join  the  party  in  Los 
Angeles. 

Three  hours  after  arrival  here  the 
del^ates  were  in  executive  session. 
Neil  R.  Murray,  president,  California 
-Newspaper  Publishers’  Association  and 
publisher,  El  Monte  (Cal.)  Herald, 
gave  the  address  of  welcome.  Clayton 
T.  Rand.  Gulft<orl  (Miss.)  Guide,  re¬ 
sponded. 

In  his  address.  President  Nichols 
charged  that  news  associations  are 
'more  or  less  dominated  by  newspapers 
that  own  radio  stations  or  have  strong 
radio  affiliations.”  “Those  of  us  who 
are  fortunate  enough  not  to  own  a  radio 
station,”  he  said,  “are  thereby  forced 
to  help  develop  an  agency  that  bids  for 
latronage  once  enjoyed  by  our  publica¬ 
tions. 

“I  strongly  object  to  radio  stations 
and  systems  using  our  news  pages  as 
sources  of  prestige.  Not  only  in  theory 
but  legally  the  radio  station  has  not  the 
right  to  broadcast  news  gathered  by 
newspapers  and  news  associations.”  He 
protest^  against  the  broadcast  of  news 
and  urged  the  association  to  take  a 
stand  on  the  question. 

Herman  Roe,  in  his  report  as  N.E.A. 
field  director,  told  of  the  third  an¬ 
nual  _  newspaper  survey  made  by  the 
association,  which  revealed  that  the  aver¬ 
age  loss  in  revenue  of  weeklies  in  1931 
8.8  per  cent  as  compared  with 
W.  “Evidence  now  available,”  he 
awed,  “indicates  that  the  showing  for 
<he  first  six  months  of  1932  will  he  less 
tavorable.” 

‘While  economic  conditions  have  re¬ 
tarded  the  spread  of  the  circulation 
audit  movement,”  the  report  said,  “it  is 
gratifying  to  report  an  encouraging  in¬ 
terest  in  some  states.”  He  cited  North 
t-arolma  and  Texas  particularly.  Three 
Hundred  and  nine  country  papers  are 
being  audited,  the  report  stated. 
Many  inquiries  had  been  received  dur- 
"1?  the  year  about  the  N.E.A.  uniform 
system,  it  was  said. 

H.  C.  Hotaling,  executive  secretary, 
ffported  the  association  in  healthy  con¬ 


dition,  and  that  membership  fees  totalled 
$5,129  in  1931,  as  compared  with  $5,130 
ill  the  year  preceding.  During  the  year 
287  new  members  were  added,  he  said. 
He  commented  on  the  thriving  condition 
of  the  association's  engraving  depart¬ 
ment,  and  discussed  the  activities  of  the 
year. 

The  advertising  committee  in  its  re¬ 
port  took  a  sharp  jab  at  those  publish¬ 
ers  who  had  capitulated  to  the  adver¬ 
tisers'  demands  for  lower  rates.  “Weak- 
kneed  publishers,"  the  report  said,  “have, 
in  some  cases,  given  in  to  the  ill-timed 
efforts  of  their  advertisers  to  obtain 
lower  rates  and  these  instances,  isolated 
as  they  may  be,  are  flaunted  in  the 
faces  of  other  publishers  in  an  effort 
to  overcome  their  best  judgment.  Rate 
concessions  or  a  general  cutting  of 
rates  will  not  help  to  obtain  new  busi¬ 
ness  or  to  hold  that  already  in  the 
paiier,  but  each  concesion  or  cut  will 
convey  to  the  advertiser  an  impression 
that  further  questioning  of  the  rates 
now  being  made  might  be  advisable. 
Magazines  and  the  larger  newspapers 
which  have  consistently  followed  the 
upward  trend  during  the  past  few  years 
have,  in  some  cases,  properly  made  re¬ 
ductions,  but  in  the  case  of  our  mem¬ 
bers,  whose  rates  have  in  the  great 
majority  of  cases  never  been  high 
enough,  any  reductions  at  this  time 
would  not  only  be  inadvisable  but 
suicidal.” 

The  committee  advocated  wider  use 
of  audited  circulations,  deprecated  the 
increased  flow  of  free  publicity,  and 
urged  members  to  plan  their  drives  for 
local  advertising  more  carefully.  H.  Z. 
Mitchell,  Bemidji  (Minn.)  Sentinel,  is 
chairman  of  the  committee. 

The  Greenwich  (Conn.)  Press,  How¬ 
ard  W.  Palmer,  publisher,  was 
awarded  the  Editor  &  Publisher  cup 
for  1932  in  the  annual  community  serv¬ 
ice  competition.  The  award  was  made 
because  of  the  untiring  efforts  of  the 
publisher  to  understand  the  problems 
of  his  community  and  his  achievements 
in  correcting  many  of  them.  The  story 
of  the  campaign  is  told  in  detail  else¬ 
where  in  this  issue. 

Others  cited  in  the  community  serv¬ 
ice  competition  were  the  Helena  (Ark.) 
IV or  Id,  which  raised  a  fund  for  starving 
school  children  in  the  Mississippi  flood 
area;  the  Dalhart  Texan,  which  ad¬ 
vanced  the  interests  of  the  community 
through  a  carefully  worked-out  plan, 
and  the  Washington  (N.  J.)  Star, 
which  led  a  movement  for  scientific 
farming  and  presented  data  on  the  local 
tax  situation. 

The  Storm  Lake  (la.)  Pilot-Tribune, 
W.  C.  Jamagin,  publisher,  was  held  to 
be  the  “best  weekly”  in  the  country, 
and  received  a  trophy  given  by  Presi¬ 
dent  Nichols.  Runners-up  in  this  con¬ 
test  were:  Montclair  (N.  J.)  Times, 
McComb  (Miss.)  Enterprise,  Flem- 
ington  (N.  J.)  Hunterdon  County 
Democrat,  Fairbury  (Neb.)  News, 
Archbold  (O.)  Buckeye,  Grand  Rapids 
(Minn.)  Herald-Review,  New  Canaan 
(Conn.)  Advertiser,  Bethany  (Mo.) 
Republican-Clipper,  and  the  Bloomfield 
(N.  J.)  Independent  Press.  ___ 

The  newspaper  production  contest 
was  won  by  the  Ladysmith  (Wis.) 
News,  which  received  a  trophy  offered 
by  H.  L.  Williamson,  National  Printer- 
Journalist  publisher.  Second  place  went 
to  the  Owatonna  (Minn.)  Journal- 
Chronicle,  and  others  mentioned  were : 
Archbold  (O.)  Buckeye,  Montclair  (N. 
J.)  Times,  Minneota  (Minn.)  Mascot. 
Mount  Vernon  (Wash.)  Argus,  Flem- 
ington  (N.  J.)  Hunterdon  County 
Democrat,  Claremont  (Cal.)  Courier, 
Bloomfield  (N.  J.)  Independent  Press, 
Toledo  (la.)  Chronicle  and  the  Car¬ 
thage  (Ill.)  Hancock  County  Journal. 
The  Scarsdale  (N.  Y.)  Inquirer.  Ruth 
Nash  Chalmers,  editor,  won  honorable 
mention. 


-A  trophy  offered  by  the  Inland 
Printer,  J.  L.  Frazier,  editor,  for  the 
liest  editorial  page  was  won  by  the 
Washington  (N.  J.)  Star,  H.  M.  Peter¬ 
son,  publisher.  Second  and  third  places 
went  to  the  .McComb  (Miss.)  Enter¬ 
prise  and  the  Worthington  (Miss.) 
Globe  respectively.  Other  high-rank¬ 
ing  newspapers  in  this  contest  were : 
Montclair  (N.  J.)  Times,  Riverhead 
(N.  Y.)  Suffolk  County  Reviezu, 

I'lemington  (N.  J.)  Hunterdon  County 
Democrat,  Eairlaien-Radburn  (N.  J.) 
AVu’j,  Merchantz'ille  (X.  J.)  News, 
Edgortown  (Mass.)  Vineyard  Gazette, 
and  the  Ladysmith  (Wis.)  News. 

The  best  front  page  contest  was  won 
by  the  Ladysmith  (Wis.)  News,  also 
the  winner  in  the  newspaper  produc¬ 
tion  competition.  The  prize  was  offered 
by  the  Publishers’  .Auxiliary,  Elmo 
Scott  Watson,  editor.  The  Montclair 
(N.  J.)  Times  and  the  Grand  Rapids 
(Minn.)  Herald-Review  were  in  a 
close  race  for  second  place.  Others 
cited  in  this  contest  were:  Archbold 
(O.)  Buckeye,  New  Canaan  (Conn.) 
Advertiser,  Monticello  (la.)  Express, 
Minneota  (Minn.)  Mascot,  Rhinebeck 
(N.  Y.)  Gasette,  Bethany  (Mo.)  Re¬ 
publican-Clipper,  Eldora  (la.)  Herald- 
Ledger,  Traer  (la.)  Star-Clipper,  West 
.4llis  (Wis.)  Star,  Langdon  (N.  D.) 
Republican,  Flemington  (N.  J.)  Hun¬ 
terdon  County  Democrat  and  the  Wash¬ 
ington  (N.  J.)  Star. 

The  Meyer-Both  trophy  for  adver¬ 
tising  promotion  was  won  by  J.  O.  Em¬ 
merich,  McComb  (Miss.)  Enterprise, 

Friend  W.  Richardson,  president, 
California  Press  Association,  was  toast¬ 
master  at  Monday  night’s  dinner-dance 
meeting.  Among  local  civic  leaders 
speaking  was  K.  C.  Ingram,  San  Fran¬ 
cisco  manager.  Lord  &  Thomas.  F'ea- 
turing  Tuesday’s  session  were  addresses 
on  “Printing  as  a  Major  Art,”  by  John 
Henry  Nash,  noted  local  printer,  and 
“Banks  in  Advertising,”  by  Peter  Mi- 
chelson,  advertising  manager.  Bank  of 
America.  Mr.  Michelson  told  of  his 
institution’s  successful  “Back  to  Good 
Times”  advertising  campaign. 

A  message  from  Alfred  P.  Sloan, 
Jr.,  president.  General  Motors  Corpo¬ 
ration,  was  read,  in  which  Mr.  Sloan 
pointed  to  “a  large  reservoir  of  credit 
which  can  be  tapped  if  credit  can  be 
obtained  by  those  who  have  character 
and  worth-while  projects  to  advance.” 
Mr.  Sloan  said  the  press  can  in  this 
field  “play  the  physician’s  part  'n  good 
stead.” 

Wednesday’s  speakers  were  C.  D. 
Morris,  of  the  Western  Railways  pub¬ 
lic  relations  committee,  Chicago,  who 
urged  a  return  to  the  old  fundamentals 
of  business,  and  Gilbert  P.  Farrar, 
typographical  counsellor  of  Intertyjie 
Corporation,  who  gave  a  technical  dis¬ 
cussion  on  typography. 

The  vanguard  of  editors  attending 
the  annual  summer  meeting  of  the  Cali¬ 
fornia  Press  Association  at  Los  Angeles 
was  scheduled  to  leave  San  Francisco 
on  Thursday  morning,  July  21,  aboard 
the  National  Editorial  Association’s 
special  train.  Approximately  100  edi¬ 
tors  and  their  wives  will  make  the  trip 
to  Agua  Caliente,  Mex.,  with  the  N.FL.A., 
starting  Julv  27. 

CHARGED  WITH  PERJURY 

Detroit  Free  Pres*  Correspondent 
Released  on  $1,000  Bond 

Lawrence  McCracken,  Detroit  Free 
Press  correspondent  covering  Oakland 
county,  has  been  indicted  and  arrested 
on  a  grand  jury  order  charging  perjury. 
Arraigned  July  16,  he  was  released  on 
$1,000  bail. 

The  indictment  states  McCracken 
denied  he  had  told  John  and  Mrs.  Ethel 
Foster  of  Pontiac  that  he  knew  who 
was  responsible  for  the  flogging  of 
three  Communist  sympathizers  in  No¬ 
vember,  1931.  McCracken  was  cred¬ 
ited  with  having  named  several  promi¬ 
nent  citizens  as  participating  in  the 
flogging. 

Ray  H.  Harrington,  correspondent  in 
Oakland  county  for  the  Detroit  Times, 
and  Judd  Robbins,  city  hall  reporter, 
Pontiac  Daily  Press,  were  among  wit¬ 
nesses  called  by  the  grand  jury  investi¬ 
gating  crime  conditions  in  the  county. 


PHILADELPHIA  NEWS 
SOLD  TO  ELLMAKER 

Last  of  Macfadden  Dailies  Repur¬ 
chased  By  Its  Founder  In  Partner¬ 
ship  With  L.  B.  Schofield, 
Lawyer 

Lee  Ellmaker,  founder  of  the  Phila¬ 
delphia  Daily  Nczi's,  who  sold  the 
majority  intere.st  in  the  newspaper  to 
Macfadden  Pub¬ 
lications,  Inc.,  in 
1927,  repurchased 
that  interest  this 
week  in  partner¬ 
ship  with  Lem¬ 
uel  B.  Schofield, 
Philadelphia  at¬ 
torney  and  former 
director  of  public 
safety  of  that 
city.  Mr.  Ell- 
maker’s  purchase 
of  the  Macfadden 
interest  marks 
Lee  Kllmaker  disposal  by  Ber- 
narr  Macfadden 
of  the  last  of  his  interests  in  daily  news¬ 
papers.  The  only  daily  publications 
now  owned  by  Macfadden  Publications, 
Inc.,  are  Daily  Investment  News  and 
Automotive  Daily  News,  both  in  New 
York. 

.The  total  stock  interest  in  the  Phila¬ 
delphia  Daily  News  now  held  by  him¬ 
self  and  Mr.  Schofield,  Mr.  Ellmaker 
told  Editor  &  Publisher  this  week  is 
approximatley  90  per  cent.  The  rest 
is  held  by  employes. 

The  Philadelphia  Daily  News,  Inc., 
replaces  Macfadden  Publishing  Com¬ 
pany,  Inc.,  as  publisher.  Mr.  Ellmaker 
is  president;  John  C.  Marscher,  adver¬ 
tising  director  of  the  News,  is  vice- 
president  ;  L.  G.  Wolfe  is  secretary, 
succeeding  Wesley  Pape  of  the  Mac¬ 
fadden  Publications ;  and  Gustav  V. 
Nelson  is  treasurer,  succeeding  Miss 
Irene  Kennedy,  treasurer  of  Macfadden 
Publications.  Mr.  Schofield  is  a  mem- 
6er  of  the  board  of  directors. 

Mr.  Ellmaker  founded  the  Daily 
News  seven  years  ago  and  in  January, 
1927,  sold  50.3  per  cent  of  the  corporate 
stock  to  Mr.  Macfadden.  He  was  asso¬ 
ciated  with  the  Macfadden  enterprises 
for  some  time,  but  has  since  severed 
this  connection  and  is  now  proprietor 
of  five  monthly  and  three  quarterly  mag¬ 
azines.  They  are  Pictorial  Review. 
Amasing  Stories,  Radio  News,  Com¬ 
plete  Novel,  Complete  Detective  Novel, 
Pictorial  Review  Quarterly,  Excella 
Quarterly,  Amasing  Stories  Quarterly. 

WESTFALL  LEAVES  HEARST 

Rejoins  Paper  Company — Alexander 
Again  With  Hearst  Organization 

E.  A.  Westfall,  associated  with  the 
general  management  of  the  Hearst 
Newspapers  for  several  years,  resigned 
this  week  to  resume  his  former  connec¬ 
tion  with  the  H.  G.  Craig  Paper  Com¬ 
pany,  of  which  he  has  been  vice-presi¬ 
dent  for  a  number  of  years.  Mr.  West- 
fall  retained  his  position  of  vice-presi¬ 
dent  during  his  association  with  the 
Hearst  organization.  The  H.  G.  Craig 
company  was  appointed  this  week  as 
sole  sales  representatives  in  the  United 
States  for  Donnacona  Paper  Company 
of  Quebec. 

.\nnouncement  was  also  made  thjs 
week  that  E.  M.  .Alexander,  presi¬ 
dent  of  the  New  York  Evening  Graphic 
until  its  suspension  recently  and  a  for¬ 
mer  Hearst  executive,  has  rejoined  the 
Hearst  Newspapers  as  a  member  of  the 
general  advertising  department.  Mr. 
.\lexander  has  served  at  various  times 
as  vice-president  of  the  old  .Vm  York 
World  and  Ez’ening  World,  vice-presi¬ 
dent  of  the  Nezv  York  Atnerican  and 
New  York  Ez’ening  Journal  and  pub¬ 
lisher  of  the  New  York  Daily  Mirror. 

O’REILLY  ON  LEAVE 

John  O’Reilly,  of  the  reportorial 
staff,  Nezo  York  Herald  Tribune,  sailed 
July  27  on  the  Colombian  Line  for  the 
island  of  Barro  Colorado,  in  the  Canal 
Zone,  to  pass  two  months  in  the  jungle 
hunting  for  tropical  amphibians. 
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CHICAGO  TRIBUNE  GIVING  INTERIM 
DISCOUNTS  FROM  RETAIL  RATES 

Range  from  10  to  20  Per  Cent  and  Apply  to  Linage  Run  Up 
to  Jan.  31,  1933 — Col.  McCormick  Says  Move  Was 
Made  to  Aid  Hard  Pressed  Local  Retailers 


(Bj/  telegraph  to  Editor  &  Publisher) 

Chicago,  ill.,  juiy  21— The 

Chicago  Tribune  announced  today 
a  new  plan  to  aid  retail  merchants  in 
meeting  current  adverse  conditions.  Ef¬ 
fective  immediately  and  continuing  until 
Jan.  31,  1933,  the  Tribune  will  give  in¬ 
terim  discounts  from  its  current  adver¬ 
tising  rates. 

The  present  advertising  rate  card  of 
the  Tribune  remains  unchanged  but  as 
a  contribution  to  Chicago  merchants 
faced  with  depressed  business  condi¬ 
tions,  the  Tribune  offered  interim  dis¬ 
counts  ranging  from  10  to  20  per  cent 
and  applicable  on  linage  run  during  the 
stipulated  period. 

To  all  retail  advertisers  using  the 
daily  Tribune  and  the  city  and  subur¬ 
ban  editions  of  the  Sunday  Tribune 
(Sunday  metropolitan  section  adver¬ 
tisers  excepted)  the  following  discount 
basis  will  be  used: 

Less  than  500  lines — present  rate  card 
500  to  75,000  lines — 10%  discount  from 
present  contract  rate. 

75,000  to  125,000  lines — 11%  discount. 
125,000  to  200,000  lines — 12%  dis¬ 
count 

200,000  to  300,000  lines — 14%  dis¬ 
count 

300,000  to  400,000  lines — 15%  dis¬ 
count. 

400,000  to  430,000  lines — 16%  dis¬ 
count 

430,000  to  460,000  lines — 17%  dis¬ 
count. 

460,000  to  490,000  lines — 18%  dis¬ 
count 

490,000  to  520,000  lines — 19%  dis¬ 
count 

520,000  to  550,000  lines — 20%  dis¬ 
count 

Discounts  will  not  be  allowed  unless 
bills  are  paid  on  or  before  the  15th  of 
the  month  following  month  of  insertion. 

In  discussing  the  new  measure.  Col. 
Robert  R.  McCormick,  Tribune  pub¬ 
lisher.  told  Editor  &  Publisher  that 
the  Tribune  had  for  some  months  been 
making  detailed  studies  of  business  con¬ 
ditions  and  is  convinced  that  the  new 
interim  discounts  constitute  the  best 
contribution  the  Tribune  can  make  to 
assist  the  retailer. 

“It  is  obvious,”  he  said,  “that  retailers 
are  faced  with  peculiar  conditions  over 
which  they  have  little  control.  Business 
throughout  the  world  seems  at  dead 
center.  Wherever  we  turn,  indexes  of 
production  and  trade  show  a  danger¬ 
ously  low  level  with  little  relief  in  sight. 
Bad  politics,  finance  and  economics  are 
so  inextricably  joined  that  heroic  efforts 
are  needed  to  stimulate  the  exchange  of 
goods  and  money. 

“Radicals  in  control  of  governments, 
confiscatory  taxes,  a  generally  demoral¬ 
ized  business  sentiment,  and  staggering 
losses  in  consumer  income  show  that 
the  merchant  should  receive  every  pos¬ 
sible  assistance. 

“It  has  been  our  observation  that  re¬ 
tail  advertisers  who,  as  employers  of 
thousands  of  people  and  owners  of 
great  tax-paying  institutions,  were 
among  the  largest  contributors  to  the 
progress  of  Chicago,  now  are  among 
the  ones  on  whom  the  storm  of  depres¬ 
sion  has  fallen  hardest.  Operations  of 
these  advertisers  are  predicated  on  vol¬ 
ume  of  sales.  If  this  is  not  forthcom¬ 
ing  and  overhead  has  yielded  its  last 
saving,  these  retailers  are  obliged  to 
impair  operations  by  curtailment  of 
vital  functions.  Among  these  essentials 
is  newspaper  advertising  on  which  much 
of  the  success  of  retail  merchants  is  de¬ 
pendent.  N 

“Thus  we  have  the  deplorable  condi¬ 
tion  where  merchants,  dependent  upon 
newspaper  advertising  to  maintain  them¬ 
selves  in  business,  are  forced  to  make 
drastic  reductions  in  their  use  of  it. 
A  vicious  spiral  has  resulted.  As  use 
of  space  is  curtailed,  sales  drop  off  with 
a  consequent  further  cut  in  the  employ¬ 
ment  of  this  vital  stimulant  to  day-by¬ 
day  business. 


“To  far  greater  degree  than  business 
believed  possible,  profit  margins  have 
been  impaired  or  eliminated.  Many 
merchants  have  gone  into  their  reserves 
in  order  to  tide  them  over.  Some  have 
now  reached  a  point  where  unless  some 
new  avenue  of  economy  is  presented, 
they  may  not  be  able  to  continue.  Under 
such  conditions  and  with  no  immediate 
improvement  of  business  in  prospect  the 
Tribune  meets  the  issue  with  a  com¬ 
pensatory  system  of  interim  discounts. 

“For  many  years  the  Chicago  Trib¬ 
une  has  enjoyed  a  profitable  relation¬ 
ship  with  the  retail  merchants  of  Chi¬ 
cago.  It  has  had  their  preference  as 
an  advertising  medium  and  their  co¬ 
operation  and  support  in  many  of  the 
civic  programs  it  has  undertaken.  The 
Tribune  now  makes  this  adjustment  in 
its  own  operations  as  its  affirmation  of 
its  belief  in  Chicago  and  its  merchants, 
and  as  a  decisive  method  of  helping 
hard-pressed  retailers  fight  to  survive 
this  slack  market  and  the  disheartening 
prospects  of  the  coming  months. 

“This  new  principle  of  relief,”  said 
Col.  McCormick,  “in  no  sense  means  an 
abandonment  of  any  of  the  Tribune’s 
present  operations  or  principles.  The 
Tribune  will  continue  to  base  its  ad¬ 
vancing  rates  on  circulation,  editorial 
content  and  reader  interest.  These  fac¬ 
tors  are  the  basis  of  value  of  an  advan¬ 
tage  medium.  The  rise  and  fall  of  the 
general  level  and  the  release  of  dis¬ 
organizing  influences  which  create  eco¬ 
nomic  conditions  beyond  the  control  of 
any  publisher  cannot  be  imputed  as  a 
reduction  in  the  value  of  newspaper 
space. 

“The  Tribune  believes  as  a  principle 
that  cutting  price  to  a  point  where  mar¬ 
gins  and  quality  are  jeopardized  cannot 
restore  the  vanished  volumes  of  former 
years.  Merchants  have  been  offering 
merchandise  at  prices  which  in  many 
cases  have  no  relation  to  the  value  of 
the  products  and  which  have  proven  in¬ 
effective  in  stimulating  sales.  People 
generally  are  not  encouraged  to  buy 
freely  in  a  falling  market.  It  is  there¬ 
fore,  encouraging  to  see  the  recent  de¬ 
termined  efforts  in  retail  organizations 
to  stabilize  prices  and  protect  profit. 
The  new  interim  discounts  introduced 
by  the  Tribune  will  assist  retail  adver¬ 
tisers  both  large  and  small  in  this  con¬ 
structive  move. 

“The  Tribune  is  confident  that  the 
present  depression  will  be  overcome  and 
the  economic  demoralization  which  has 
bewildered  the  public  and  has  dislocated 
retailing  will  be  remedied.  The  Tribune 
is  charting  its  own  course  accordingly. 
It  is  maintaining  its  previous  standards 
of  service  to  readers.  It  is  reducing  in 
no  degree  the  excellence  of  its  foreign 
news  service,  its  coverage  of  important 
news  throughout  America,  and  is  dis¬ 
tinctly  improving  the  quality  of  its 
paper,  plates  and  printing.  It  is  com¬ 
mitted  to  a  program  of  steady  improve¬ 
ment  in  the  full  knowledge  that,  as  the 
greatest  single  force  in  Chicago  to  put 
money  in  moflon,  to  keep  merchandise 
moving  across  the  counters  and  to  keep 
people  at  work,  any  additional  strength 
it  can  bring  to  the  present  struggle,  is 
imperatively  demanded. 

“During  the  next  six  months  the 
Tribune  hopes  to  create  wider  oppor¬ 
tunities  for  retail  sales  and  profit 
through  the  use  of  its  advertising  space. 
It  undertakes  this  program  at  heavy 
personal  loss  but  it  is  willing  to 
sJioulder  this  undertaking,  as  it  has  on 
other  occasions  and  in  widely  different 
fields  served  as  a  leading  constructive 
force  in  Chicago’s  civic  life.” 

Tribune  contracts  now  in  force  will 
not  be  disturbed  but  the  interim  dis¬ 
counts  earned  will  begin  to  apply  with 
copy  appearing  in  the  Chicago  Tribune 
on  July  21,  1932. 


KNOBLAUCH  IN  NEW  YORK 

H.  E.  Knoblaugh,  former  chief  of 
the  Havana  bureau  of  Associated  Press, 
has  been  transferred  to  the  Xew  York 
office  as  wire  filer  on  the  recently  rein¬ 
stated  wire  to  Cuba.  C.  E.  Harner, 
former  chief  of  the  A.P.  bureau  in 
Bogota,  Colombia,  has  also  been  trans¬ 
ferred  to  the  New  York  office. 

PRESS  GIVEN  ‘BREAK* 
ON  TREATY  SIGNING 

Washington  Reporter*  Tendered 

Advance  Copies  of  Canada- 
U.  S.  Document  For  Study 
—Pledge  Exacted 

By  George  H.  Manning 
(Washington  Correspondent, 
Editor  &  Publisher) 

Washington,  July  20 — Michael  J. 
McDermott,  head  of  the  Division  of 
Current  InWmation  of  the  State  De¬ 
partment — the  division  of  the  depart¬ 
ment  which  deals  with  the  press — 
adopted  extraordinary  methods  to  assure 
.American  newspapermen  at  least  an  even 
break  with  their  Canadian  colleagues 
operating  in  Ottawa  on  the  occasion  of 
the  signing  of  the  St.  Lawrence  treaty, 
July  18. 

The  result  was  that  stories  from 
Washington  were  actually  on  the  wire 
literally  before  the  ink  had  dried  on 
the  signatures  of  Secretary  of  State 
Stiinson  and  Canadian  Minister  Her- 
ridge.  This  is  how  it  was  accomplished : 

Mr.  McDermott.  W.  A.  Foote,  his 
assistant,  and  a  force  of  employes  came 
to  the  State  Department,  Sunday,  July 
17,  and  prepared  a  comprehensive  re¬ 
view  of  the  treaty,  together  with  a 
brief  history  of  the  negotiations  and 
events  leading  up  to  its  signing,  mak¬ 
ing  this  into  a  mimeographed  press  re¬ 
lease.  In  addition  they  mimeographed 
the  full  text  of  the  treaty. 

Washington  correspondents  were  noti¬ 
fied  to  be  present  in  Mr.  McDermott’s 
office  at  9  a.m.  July  18.  As  they  came 
in  they  were  handed  the  mimeographed 
statement  and  treaty  text,  and  were  fur¬ 
nished  with  facilities  for  writing  their 
stories  prior  to  release  of  the  documents. 
All  agreed  to  remain  in  Mr.  McDer¬ 
mott’s  office  until  the  word  was  given 
to  go. 

The  ceremony  of  signing  the  treaty- 
had  been  scheduled  for  10  a.m.  and  the 
text  of  the  treaty  was  to  be  released  in 
Ottawa  at  that  time.  Mr.  McDermott 
realized  that  if  American  newspaper¬ 
men  were  to  be  given  a  “break”  they 
should  be  permitted  to  read  over  the 
involved  document  before  it  was  re¬ 
leased,  so  they  would  have  a  good  idea 
of  its  provisions  before  starting  to  dic¬ 
tate  their  stories.  Consequently,  he  ap¬ 
pended  the  following  memorandum  to 
each  copy  of  the  mimeographed  press 
release  and  treaty: 

“Secret — The  information  in  the  at¬ 
tached  papers  is  to  be  held  absolutely 
secret  and  communicated  to  nobody  out¬ 
side  of  Room  285  until  I  give  permis¬ 
sion.  I  regret  the  necessity  of  impos¬ 
ing  this  pledge  and  inconvenience  en¬ 
tailed,  but  it  is  pledged  that  you  will 
remain  in  Room  285  from  the  moment 
you  receive  these  papers  until  I  remove 
the  secrecy  injunction. 

“My  orders  are  to  say  nothing  about 
this  story  to  anybody.  I  am  prohibited 
from  making  it  a  confidential  release 
However,  you  are  entitled  to  some 
‘break,’  and  to  facilitate  your  handling 
of  the  story  I  am  giving  you  this  oppor¬ 
tunity  to  study  it  in  advance,  outline 
your  story,  and  be  prepared  ‘to  shoot’ 
when  I  give  the  word,  which  will  be 
as  soon  as  the  signing  commences.  The 
word  will  be  given  in  Room  285,  about 
10  o’clock.” 

SON  BORN  TO  HEREFORDS 

Robert  A.  Hereford,  St.  Louis  man¬ 
ager  of  International  News  Service, 
and  Mrs.  Hereford  are  parents  of  an 
eight-pound  son,  born  July  13. 

ADDS  DELIVERY  TRUCK 

The  Hackensack  (N,  J.)  Bergen 
Ezvning  Record  has  purchas^  its  17th 
delivery  truck. 


LIPPMANN  VS.  HEARST 
IN  RADIO  DEBATE 

N.  Y.  Herald  Tribune  Writer  Assaili 

Publisher’s  Views  on  Interna¬ 
tional  Debts — Neither  Pro¬ 
gram  Was  Sponsored 

Walter  Lippmann,  writer  on  public 
affairs  for  the  New  York  Herald 
Tribune  and  the  Herald  Tribune  Syn¬ 
dicate,  crossed  verbal  swords  with  Wil¬ 
liam  Randolph  Hearst  in  a  radio  talk 
Sunday,  July  17  in  which  he  made  direct 
answer  to  Mr.  Hearst’s  attitude  on  war 
debts  as  expressed  by  the  publisher  in 
a  broadcast  the  previous  night.  Both 
talks  were  over  a  National  Broadcasting 
Company  network  as  sustaining  pro¬ 
grams.  The  speakers  had  been  invited 
a  month  ago  by  N.B.C.  to  speak  on  any 
subjects  appealing  to  them. 

Mr.  Hearst,  speaking  from  Los  .An¬ 
geles,  indicted  the  current  activities  of 
European  nations  in  seeking  a  new 
means  of  debt  settlement  among  them¬ 
selves  and  with  the  United  States  as 
“a  crooked  conspiracy  by  European 
confidence  men  and  their  American  con¬ 
federates  to  rob  the  American  people.” 

The  Allies,  Mr.  Hearst  said,  did  not 
want  to  bear  their  burden  of  the  war,  so 
they  repudiated  half  of  their  debt  and 
threw  part  of  it  on  Germany  and  part 
on  the  United  States.  Now,  he  said, 
with  Germany  unable  to  pay  any  longer 
after  the  Allies  have  taken  all  her 
wealth,  they  want  to  take  America’s 
wealth. 

“Paying  the  indemnity  the  Allies  want 
to  impose  upon  us  will  probably  keep 
us  in  financial  bondage  for  a  genera¬ 
tion,”  the  publisher  declared. 

In  answering  Mr.  Hearst,  Mr.  Lipp¬ 
mann  called  his  statements  unjust. 

“What  makes  the  performance  abso¬ 
lutely  indefensible,”  he  said,  “is  that 
there  is  not  a  word  of  truth  in  Mr. 
Hearst’s  accusation.  Mr.  Hearst  says 
there  is  a  conspiracy.  Well,  a  con¬ 
spiracy  is  a  secret  plot  to  commit  a 
crime.  Our  debtors  have  proclaimed  ■ 
from  every  housetop  that  they  propose 
to  ask  us  to  reconsider  the  terms  of  the 
contract.  They  have  also  said  that  they 
intend  to  consult  with  each  other.  There 
is  no  secret.  There  is  no  plot.  There 
is  no  crime.  Therefore,  there  is  no  con¬ 
spiracy.  If  it  is  a  conspiracy  for  a 
group  of  debtors  or  creditors  to  consult 
with  each  other,  then  there  are  a  thou¬ 
sand  such  conspiracies  every  business 
day.” 

No  copy  of  Mr.  Lippmann’s  speech 
was  given  to  the  N.B.CT.  in  advance,  an 
official  of  that  company  told  Editor  & 
Publisher,  and  Mr.  Hearst’s  address 
reached  the  broadcasting  headquarters 
less  than  an  hour  before  the  publisher 
went  on  the  air.  There  was  no  censor¬ 
ship  of  either  speech.  In  Mr.  Lipp¬ 
mann’s  case  an  N.B.C.  stenographer 
took  it  down  in  shorthand. 

WAGE  CUT  ACCEPTED 

Chicago  Engraver*  Take  Reduction 
of  $5.50  and  $6  Per  Week 

(Special  to  Editor  &  Publisher) 

Chicago,  July  20 — Chicago  Photo 
Engravers  Union  No.  5  has  notified  the 
Chicago  Local,  A.N.P.A.,  of  its  accept¬ 
ance  of  a  wage  scale  reduction  of  $5.50 
per  week  for  day  work  and  $6.00  per 
week  for  night  work.  The  weekly  scale 
in  force  previous  to  the  expiration  of 
the  union’s  contract  with  the  Chicago 
newspaper  publishers  was  $57.50  for 
day  work  and  $63.00  for  night  work. 
The  new  agreement  has  not  as  yet  been 
signed. 

The  photo  engravers’  acceptance  of 
a  wage  cut  marked  the  first  of  the  local 
unions  to  agree  to  some  sort  of  salary 
readjustment.  The  publishers’  associa¬ 
tion  is  still  negotiating  with  the  typo¬ 
graphical,  stereotypers  and  pressmens 
unions  regarding  wage  reductions. 

BYRON  PROMOTED 

Edward  Byron,  circulation  manager, 
Augusta  (Me.)  Kennebec  Journal,  has 
been  advanced  to  assistant  business  man¬ 
ager,  a  position  he  will  hold  in  addition 
to  his  present  office. 


V, 


LOS  ANGELES  ‘SEMI-TABLOID’  MAKES 
PROFIT  ON  ITS  CIRCULATION 


tenths  of  a  cent  for  newsprint  paper. 

If  a  24-paRe  semi-tabloid  is  balanced 
against  the  average  of  30  pages  pub¬ 
lished  last  year  by  the  Los  Angeles 
Xezvs  in  its  old  size,  no  appreciable  37 
change  is  shown  in  the  cost  of  news¬ 
print  used.  Mr.  Weston  figured.  Thus 
the  increased  selling  price  makes  a  ma¬ 
terial  improvement  in  revenue. 

“Mr.  Boddy  has  obviously  planned 
his  business  operation  on  a  distinctly  a 

-  ...  .  ,  .  ...  different  formula  from  that  employed 

in  its  new  six-column  “semi-tabloid”  where  tabloid  and  standard-sized  paper  generally  by  daily  newspaper  publish-  P?' 
size,  Manchester  Boddy,  publisher,  told  both  sell  at  2  cents.  ers,”  said  Mr.  Weston.  “This  is  much 

Editor  &  Publisher  this  week  that  the  The  new  format  consists  of  a  six-  more  than  a  mere  physical  change  or  an 

increase  of  sales  price.  Instead  of  bas- 
ing  the  main  source  of  revenue  on  ad- 
vertising,  it  is  evident  that  the  illus- 
trated  Daily  News  places  its  dependence 
primarily  on  circulation  revenues,  sup- 
plemented  by  revenues  received  from 
advertising. 

“Unquestionably  this  will  have  the  ^ 
effect  of  stabilizing  revenues  and  estab-  ’ 
lishing  a  more  rational  relationship  be- 
tween  circulation  and  advertising  rev- 
enues,  thereby  effecting  a  more  definite  c/i 
control  of  production  costs.  ^  | 

“Every  daily  newspaper  publisher  is  : 
today  keenly  aware  of  the  business 
hazard  which  lies  in  the  centralization  •  '■ 
of  revenues  on  the  advertising  side.  It 
is  certain  that  publishers  will  study 
with  interest  a  formula  which  places  'P' 
circulation,  advertising  and  operating 
costs  more  closely  in  balance  than  they 
have  been  for  many  years  past.  It  is 
evident  that  the  present  theory  of  has-  ° 
ing  the  newspaper  operation  primarily 
on  advertising  revenues  it  tenable  only  .■  * 
so  long  as  the  volume  continues  to  in-  '  , 
crease  with  each  succeeding  year.  / 

“This  was  very  clearly  evidenced  in  ^  ‘ 
1921  when  a  drop  in  advertising  volume, 
as  compared  with  that  of  1920,  imme- 
diately  reacted  by  sharply  decreasing  ^ 
net  earnings.  In  a  lesser  degree  this 
happened  in  1925.  and  again  in  1927.  ° 

The  record  for  1930.  1931  and  1932  to 
date,  is  one  of  common  knowledge.  It 
is  significant  that  each  and  every  time 
advertising  volume  slows  down,  the 
corollary  is  an  immediate  decrease  in 
net  profits.  On  the  other  hand,  news-  ^ 
papers  whose  circulation  revenues  are 
more  nearly  on  a  parity  with  advertis-  5 
ing  revenues  have  suffered  materially  . 
less  than  the  papers  whose  main  de- 
pendence  has  been  on  advertising  rev- 
enues.  It  is  significant  that  almost  ' 
without  exception,  during  the  past  three 
I  years,  the  ratio  of  circulation  revenues  . 
as  compared  to  the  total  revenues  has 
been  steadily  going  up.  *’•, 

'■  “It  is  not  possible  arbitrarily  to  state  •'j 
just  what  i^rcentage  of  total  revenues 
9  should  originate  from  circulation.  The 
[T  rule  of  thumb  has  been  30  per  cent.  In  P‘ 
actual  practice,  it  has  not  been  uncom- 
mon  with  metropolitan  papers  of  max- 
^  imum  advertising  linage  that  circulation  | 
revenues  varied  from  20  per  cent  to  23 
per  cent,  while  with  smaller  papers, 

*  from  30  per  cent  upward  has  been  .. 
normal. 

“It  is  clear  that  publishers  must  look  ^ 
^  toward  some  formula  which  will  place 
circulation,  advertising  and  operating 
costs  more  closely  in  balance  than  they 
.j_  have  been  for  many  years  past.  There- 
fore  Mr.  Boddy’s  experiment  will  be 
watched  with  a  great  deal  of  interest. 

^  “It  may  be  said  in  passing  that  the 
^  prejudice  which  has  been  expressed 
against  the  tabloid  format  is  not  well  ^ 
founded  or.  generally  speaking,  justi- 
fied.  Certainly,  it  does  not  seem  to  be  ^ 
reasonable  that  the  dimensions  of  a  page 
are  the  measures  by  which  to  judge  a 
newspaper.  The  text  content,  not  the 
size,  determines  the  character  and  value  ^ 
of  a  daily  newspaper.  If  the  question  of 
convenience  is  the  prime  consideration.  ^ 
the  advantage  undoubtedly  lies  with  * 
.jQ  the  tabloid  format.” 


Many  Advantages  Claimed  For  New  Size  of  Illustrated 
News  By  E.  M.  Boddy,  Publisher  —  Format 
Discussed  By  S.  P.  Weston 
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MAIL  CENSORSHIP,  RADIO  LOTTERY 
BILLS  STRANDED  IN  CONGRESS 

Measures  in  Position  To  Be  Revived  At  Next  Session — Postal 
Rate  Raise  and  Anti*Injunction  Act  Lead  New  Laws 
Affecting  Publications 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  dk  Publisher 


ASHINGTON,  July  21— Ad¬ 
journment  of  Congress  left 
“hanging  fire”  only  two  measures  of 
any  considerable  interest  to  the  pub¬ 
lishing  field,  though  several  bills  affect¬ 
ing  newspapers  or  publishers  failed  of 
passage  at  this  session.  All  those  left 
over  remain  in  the  same  position  as 
when  Congress  adjourned,  so  they  can 
be  taken  up,  if  desired,  at  the  next  ses¬ 
sion  without  reintroduction. 

One  of  the  more  important  measures 
was  the  bill  of  Senator  Bronson  Cut¬ 
ting,  of  New  Mexico,  seeking  to  curtail 
the  drastic  powers  of  censorship  now 
possessed  by  the  Post  Office  Depart¬ 
ment. 

The  Cutting  bill  would  take  the 
power  of  censorship  of  newspapers, 
periodicals,  or  mailing  matter  of  any 
kind,  out  of  the  hands  of  a  single  official 
and  give  it  to  a  jury  for  decision  as  to 
mailability.  Senator  Cutting  was  author 
of  another  bill,  which  is  now  the  law, 
affecting  seizures  of  imports  by  customs 
officers. 

Under  the  Cutting  bill  when  any  post¬ 
master  had  reason  to  believe  any  matter 
in  the  mail  was  of  a  class  banned  from 
the  mails  by  law,  he  might  seize  it,  but 
he  would  be  required  to  notify  the 
sender,  describing  the  objectionable  part 
of  the  publication. 

Within  10  days  the  postmaster  must 
turn  over  the  case  to  the  United  States 
district  attorney  for  the  district  jn 
which  the  seizure  was  made.  Within 
30  days  after  receiving  the  postmaster’s 
report  the  district  attorney  would  be 
required  to  institute  proceedings  for 
forfeiture  and  destruction  of  the  matter 
seized.  Violation  of  any  of  the  time 
restrictions  would  destroy  the  case. 

The  bill  provides  that  on  demand  of 
any  party  the  facts  in  issue  shall  be  de¬ 
termined  by  a  jury.  All  details  of  any 
seizure  must  be  made  public  and  a  copy 
of  all  articles  seized  must  be  held  avail¬ 
able  by  the  postmaster  for  public  in¬ 
spection.  Printed  matter,  however, 
would  be  forwarded  to  the  Library  of 
Congress,  where  it  would  be  open  to 
inspection  by  the  public. 

The  bill  limits  the  denial  of  the  mails 
to  a  period  of  five  years  after  a  jury 
has  found  the  matter  involved  violated 
the  law. 

The  other  important  measure  was  the 
“omnibus”  radio  bill  of  Representative 
Edwin  L.  Davis,  of  Tennessee,  which 
carried  a  provision  prohibiting  broad¬ 
casting  of  lotteries  by  radio. 

This  measure  passed  the  House  and 
was  favorably  reported  by  the  Senate 
Committee  on  Interstate  Commerce,  but 
was  recommitted  to  the  committee  on 
motion  of  Senator  James  Couzens,  of 
Michigan,  because  of  opposition  which 
developed  to  a  provision  setting  up  a 
scale  of  license  fees  to  be  charged 
broadcasting  stations. 

The  lottery  provision  was  designed 
to  place  broadcasting  stations  on  a 
parity  with  newspapers  in  regard  to 
news  of  lotteries.  Representative  Davis 
said  the  House  Committee  on  Merchant 
Marine,  Radio  and  Fisheries,  which  re¬ 
ported  out  the  bill,  did  not  believe  the 
United  States  should  permit  any  radio 
station  to  engage  in  “such  unlawful 
practices.” 

The  provision  was  amended  slightly 
in  the  Senate  to  clarify  it  and  to  insure, 
as  far  as  possible,  equal  treatment  of 
radio  stations  and  newspapers  in  con¬ 
nection  with  lottery  information. 

Another  bill  which  failed  of  passage 
was  that  of  Representative  William  F. 
Brunner,  of  New  York,  which  would 
authorize  the  Postmaster-General  to 
negotiate  for  advertisements  to  be 
placed  on  mail  trucks.  This  measure 
was  opposed  by  the  American  Publish- 
er®’  Ccn^crence  among  several  others. 


and  was  not  reported  out  of  committee. 

Though  favorably  reported  by  the 
Post  Office  committees  of  both  House 
and  Senate,  the  Romjue-Oddie  bills  pro¬ 
hibiting  the  Post  Office  Department 
from  selling  printed  return-card 
stamped  envelopes  to  the  public  failed 
in  both  houses.  Attempts  to  have  the 
Romjue  bill  considered  in  the  House 
under  a  special  rule  failed. 

Legislation  of  this  character  has  been 
sought  for  years  by  small  publishers  all 
over  the  country  who  contend  it  is  im¬ 
possible  for  them  to  print  return  ad¬ 
dresses  on  stamped  envelopes  for  any¬ 
thing  like  the  price  charged  by  the  Post 
Office. 

The  bill  was  opposed  by  the  Post 
Office  Department,  which  contended  it 
would  hurt  the  postal  service  and  the 
department’s  revenues. 

The  perennial  LaGuardia  bill  exempt¬ 
ing  newspapermen  from  the  obligation 
of  disclosing  the  source  of  confidential 
information  when  testifying  in  any 
United  States  court  or  grand  jury,  or 
before  any  Congressional  committee, 
was  one  of  those  left  over. 

A  like  fate  attended  the  bill  of  Sena¬ 
tor  Samuel  M.  Shortridge,  of  Cali¬ 
fornia,  authorizing  the  Secretaries  of 
War  and  Navy  to  award  campaign  in¬ 
signia  to  all  living  war  correspondents 
and  war  artists,  including  photog¬ 
raphers,  who  have  officially  accompan¬ 
ied  the  military  or  naval  forces  of  the 
United  States  in  the  field  on  any  cam¬ 
paign  or  expedition. 

Nothing  happened  to  the  bill  of  Rep¬ 
resentative  David  Hogg,  of  Indiana, 
proposing  to  bar  from  the  mails  all 
publications  carrying  advertisements  of 
fake  contests. 

Two  bills  affecting  radio  broadcasting 
of  Senate  proceedings  were  held  over, 
though  some  experiments  were  con¬ 
ducted  in  the  chamber  by  the  broad¬ 
casting  companies. 

A  bill  of  Representative  Thomas  R. 
Amlie,  of  Wisconsin,  prohibiting  radio 
advertising  on  Sunday,  got  no  farther 
than  the  House  Committee  on  Merchant 
Marine,  Radio  and  Fisheries. 

While  not  strictly  a  newspaper  meas¬ 
ure,  the  general  sales  tax  which  was 
defeated  in  both  House  and  Senate, 
would  have  saddled  heavy  levies  on 
newspaper,  taxing  as  it  would  presses, 
inks,  paper,  and  virtually  every  other 
commodity  used  by  newspapers. 

Another  levy  on  newspapers,  offered 
at  the  last  minute  by  Senator  Wesley 
L.  Jones,  of  Washington,  was  the  pro¬ 
posed  “tax”  on  woodpulp  imported  into 
the  United  States.  This  proposal  was 
defeated  by  the  Senate  Finance  Com¬ 
mittee,  which  was  considering  the  rev¬ 
enue  bill,  by  a  vote  of  11  to  6,  after  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  and  others  fought  it. 

Turning  from  legislation  which  failed 
to  that  which  passed,  the  increase  in 
the  second-class  postage  rates  looms  as 
the  most  important  from  a  financial 
standpoint  and  the  Norris  anti-injunc¬ 
tion  bill  as  the  most  important  from 
the  free-press  viewpoint. 

The  former  restored  for  two  years 
from  July  1,  1932,  the  1921  scale  of 
postage  on  the  advertising  portions  of 
publications  entitled  to  second-class 
entry.  No  change  was  made  in  the 
H  cent  per  pound  charge  for  the  read¬ 
ing  portion  of  publications. 

The  anti-injunction  bill  was  not,  of 
course,  designed  specifically  to  cover 
cases  involving  newspapers  or  news¬ 
papermen,  but  one  section  of  it  is  broad 
enough  to  cover  contempt  proceedings 
involving  them,  so  far  as  the  federal 
courts  arc  concerned. 

This  section  of  the  law  permits  the 
defendant  in  any  contempt  case  brought 
in  a  federal  court  to  obtain  the  retire¬ 


ment  of  the  judge  sitting  in  the  pro¬ 
ceeding,  if  the  contempt  arises  from  an 
attack  on  the  character  or  conduct  of 
that  judge  and  if  the  attack  occurred 
elsewhere  than  in  the  presence  of  the 
court  or  so  near  thereto  as  to  interfere 
directly  with  the  administration  of 
justice. 

As  the  bill  passed  the  Senate,  it  car¬ 
ried  a  section  which  would  have  per¬ 
mitted  all  persons  charged  with  con¬ 
tempt  in  a  federal  court  to  demand  a 
jury  trial,  except  in  cases  where  the 
contempt  was  committed  in  the  presence 
of  the  court.  This  amendment  was 
offered  by  Senator  Cutting,  publisher 
of  the  Santa  Fe  Nezv  Mexican,  but  it 
was  changed  in  the  House  to  apply  only 
to  cases  involving  labor  controversies. 

As  part  of  the  Post  Office  Depart¬ 
ment’s  campaign  to  increase  its  rev¬ 
enues.  three  measures  were  passed  by 
Congress.  One  provided  for  a  sliding 
scale  of  fees  for  second-class  entry; 
another  fixes  the  postage  rates  on  pub¬ 
lications  mailed  at  the  post  office  of 
entry  for  delivery  at  another  post  office 
within  the  postal  district  in  which  the 
headquarters  of  the  publisher  are  lo¬ 
cated,  while  the  third  bill  provides  for 
payment  by  the  publisher  of  postage  on 
notices  of  undeliverable  second-class 
mail  matter. 

The  sliding  scale  of  second-class 
entry  fees,  which  is  not  retroactive,  re¬ 
quires  a  payment  of  $100  for  each 
entry;  re-entry  on  account  of  change  in 
title,  frequency  of  issue,  office  of  pub¬ 
lication,  or  any  other  reason,  entails  a 
charge  of  $10.  Each  application  for 
registry  of  a  news  agent  must  be  ac¬ 
companied  by  $20.  The  Post  Office 
Department  expects  the  fees  to  yield 
about  $500,000  annually. 

Another  $500,000  is  expected  to  come 
trom  new  regulations  on  transient 
second-class  matter,  put  into  effect  by 
the  Post  Office  Department  as  a  result 
of  an  act  adopted  by  Congress. 

The  new  regulations  permit  the  mail¬ 
ing  of  transient  second-class  matter  at 
parcel  post  rates  when  those  rates  are 
lower.  The  department’s  experience 
has  been  that  the  present  transient  rate 
of  one  cent  for  each  two  ounces  or 
fraction — which  remains  unchanged — 
has  excluded  mailings  of  heavier 
weights,  and  it  is  hoped  the  reduction 
will  bring  more  business  to  the  Post 
Office. 

A  provision  was  carried  in  the  rev¬ 
enue  bill  exempting  from  the  tax  on 
telegrams,  telephone  conversations, 
cablegrams,  and  radiograms  all  mes¬ 
sages  relating  to  collection  or  dissemi¬ 
nating  of  news. 

As  a  result  of  a  Senate  investigation 
the  United  States  Tariff  Commission 
made  an  e.xhaustive  investigation  of  the 
effect  of  the  depreciation  in  value  of 
foreign  currencies  on  the  importation 
into  the  United  States  of  mechanically 
ground  wood  pulp,  chemical  wood  pulp, 
unbleached  or  bleached,  and  pulpwoods. 

The  commission’s  report  of  its  in¬ 
vestigation  was  made  in  two  large  vol¬ 
umes  crammed  with  statistics,  but  with 
little  explanatory  comment.  The  gist 
of  its  finding,  however,  was  that  de¬ 
preciation  of  currency  had  little  if  any 
effect  on  imports  of  the  commodities 
named. 

Another  Senate-ordered  investigation 
was  conducted  by  the  Federal  Radio 
Commission  into  radio  advertising, 
marking  the  first  comprehensive  study 
of  broadcasting  ever  made  in  this  coun¬ 
try.  The  commission  divided  3  to  2  on 
the  question  whether  additional  legis¬ 
lation  was  needed  to  put  into  effect  a 
plan  to  reduce,  limit,  or  control  the  use 
of  radio  facilities  for  advertising. 

The  commission  said  restriction  of 
advertising  would  seriously  handicap 
radio  broadcasting  as  at  present  con¬ 
stituted  and  declared  it  would  not  be 
satisfactory  to  limit  advertising  to  a 
bare  announcement  of  the  name  of  the 
sponsor  of  a  particular  program. 


SEARLES  PROMOTED 

Harold  Searles,  circulation  manager 
of  the  Hollywood  (Cal.)  Citizen-News, 
has  been  appointed  business  manager 
of  the  daily.  His  assistant,  Clarence 
Rippetto,  succeeds  him. 


LARGE  ADVERTISERS 
FAVOR  NEWSPAPERS 

Figure*  For  Various  Industrial 
Groups  Compiled  By  Bureau 
of  Advertising — 435  Firms 
Listed 

Newspapers  were  the  leading  factor 
in  the  division  of  advertising  appropria¬ 
tions  by  most  of  the  major  industrial 
groups,  according  to  a  survey  issued 
this  week  by  the  Bureau  of  Advertising, 
American  Newspaper  Publishers  Asso¬ 
ciation.  After  estimating  the  individual 
expenditures  of  435  newspaper  adver¬ 
tisers,  the  Bureau  placed  their  total  pur¬ 
chases  of  newspaper  space  at  $143,365,- 
(XX).  Less  than  half  of  these  firms,  or 
190,  were  also  magazine  advertisers, 
their  expenditures  in  that  field  totaling 
$78,317,815.  A  smaller  number,  121, 
used  broadcast  advertising,  spending 
$21,223,862  on  the  radio. 

The  Bureau  points  out  that  its  study 
does  not  cover  all  national  newspaper 
advertisers,  nor  even  all  the  principle 
ones,  but  only  an  important  group  whose 
expenditures  the  Bureau  was  able  to 
check.  Moreover,  the  figures  would  ^ 
somewhat  changed  if  they  had  included 
magazine  and  radio  advertisers  who  did 
not  use  newspaper  space.  All  the  ad¬ 
vertisers  listed  spent  at  least  $50,000 
each  in  newspapers.  Magazine  expendi¬ 
tures  of  $20,000  or  more  were  listed, 
and  broadcast  expenditures  of  any  size. 

Analyzing  certain  major  industries, 
the  Bureau  found  that  the  advertisers 
coming  within  its  study  spent  their  ad¬ 
vertising  funds  this  way : 

News-  Maga- 
papers  zines  Radio 

Autos,  trucks . 64.6%  33.8%  1.6% 

Drug  Sundries . 78.4%  17.3%  4.3% 

Electric  appliances.. 51. 8%  40.5%  7.7% 

Finance  . 67.7%  3.6%  28.7% 

Foods  . 46.8%  42.0%  11.2% 

Gasolines,  oils . 74.8%  18.4%  6.8% 

Radios,  phonographs.58. 5%  26.5%  15.0% 

Railroads  . 88.0%  9.7%  2.3% 

Soft  drinks . 65.7%  21.9%  12.4% 

no 

Steamships  . 78.8%  21.2%  record 

Tobacco  . 76.2%  10.5%  13.3% 

Clothing  . 79.9%  18.1%  2.0% 

Automobiles  and  trucks  constitute 
one  of  the  leading  industrial  groups 
from  the  standpoint  of  newspaper  ad¬ 
vertising  expenditure.  In  this  division, 
18  companies  spent  $23,665,000  in  news¬ 
paper  space  in  1931  as  compared  with 
$12,399,910  spent  in  magazines  and 
$368,950  in  radio  broadcasting.  In  the 
food  products  division,  81  companies 
spent  $20,395,000  in  newspapers  as  com¬ 
pared  with  $18,292,065  in  magazines  and 
$4,868,442  in  radio.  Fourteen  tobacco 
companies  invested  $28,730,000  in  news¬ 
paper  space  last  year,  as  against  $5,029,- 
790  in  radio  and  $3,949,086  in  maga¬ 
zines. 


CONFERENCE  CANCELLED 


President  Hoover  Again  Postpones 
Meeting  With  Correspondents 

(Special  to  Editor  &  Publisher) 
Washingtox,  July  20 — Hurrying 
back  from  his  Rapidan  camp  July  19 
after  a  week-end  free  from  the  worries 
the  presence  of  Congress  always  places 
oil  him.  President  Hoover,  immediately 
upon  his  arrival  cancelled  his  regular 
Tuesday  press  conference — the  seventh 
successive  conference  he  has  summarily 
dispensed  with. 

Instead  of  receiving  the  press,  Mr. 
Hoover  permitted  Representative  Ber¬ 
trand  H.  Snell,  of  New  York,  minority 
leader  of  the  House,  to  act  as  his 
sptikesman,  after  Mr.  Snell  had  an 
hour’s  conference  with  Mr.  Hoover. 


C.  W.  GASKELL  RESIGNS 


Long  a  Vice-President  In  Charge  of 
Production  For  R.  Hoe  &  Co. 

C.  W.  Gaskell  this  week  resigned  as 
vice-president  of  R.  Hoe  &  Co.,  Inc. 
He  had  been  in  charge  of  production 
for  more  than  six  years,  during  which 
period  he  was  responsible  for  selling 
the  old  Grand  street  plant,  purchasing 
the  new  property  on  the  East  River  at 
138th  street,  and  equipping  it. 

He  was  particularly  interested  in  the 
development  of  offset  printing.  No 
statement  of  future  plans  was  made. 


Editor  &  Publisher  The  Fourth  Estate  for  July  23,  1932 


\.Jlnceeamyea/v,  the  circulations  of 
nearly  all  newspapers  are  audited  by  Audit 
Bureau  of  Circulations,  Inc.,  of  Chicago. 


Expert  auditors  determine  the  total 
number  of  copies  a  newspaper  sells, 
where  the  circulation  goes,  and — more 
important  —  how  it  was  secured. 

Page  3  of  their  report  covers  how  it 
was  obtained:  Were  premiums  or  con¬ 
tests  used.^Were  subscription  salesmen 
employed?  Were  subscriptions  re¬ 
ceived  through  group  organizers? 
Were  combination  offers  made  with 
other  publications?  And 
so  on. 

The  audits  of  The  Phil¬ 
adelphia  Bulletin,  year  after 
year,  reveal  the  same  answer 
to  these  questions: 


The 


^ILADELPHIA  —  "Workshop  of  the  World" 
Plants  in  Philo.  Aroa  .  6,717 

*«»•  Eorntri .  346,380 

. . $  471,061,731 

Volga  of  Products . $2,786,371,931 

^dobla  Incomo  Philo.  Arno  .  $2,386,598,000 
Sjr  PhUaJtlbhia  Busintu  Pntrtss  Autciation 


"No . . .  No . . .  No . . .  None  . . .  None!” 

The  Bulletin’s  circulation  reflects  the 
normal,  natural  demand  of  Philadel¬ 
phia  for  this  newspaper. 

It  has  grown  solidly  and  substan¬ 
tially  through  thirty-seven  years,  just  as 
this  great  City  of  Homes  has  grown 
.  .  .  until,  today,  nearly  everybody 
reads  The  Philadelphia  Bulletin. 

There  were  no  short  cuts  to  circu¬ 
lation  peaks,  but  a  day- 
after-day  task  of  present¬ 
ing  news  in  a  way  that 
won  confidence,  of  being 
accurate  .  .  .  timely  .  .  . 
entertaining. 


On  that  program.  The  Philadelphia 
Bulletin  grew  to  535,675  net  paid  daily. 
(June,  1932  average).  93%  concentrated 
in  City  and  suburbs.  More  than  two 
and  one-half  times  the  circulation  of 
any  other  Philadelphia  evening  news¬ 
paper;  greater  than  the  sale  of  all 
morning  newspapers  combined. 

If  you  have  a  product  that  will  sell 
with  advertising.  The  Bulletin  will 
give  you  an  audience  of  more  than 
500,000  families  —  almost  the  entire 
Philadelphia  market. 

A  market  where  85%  of  the  people 
live  in  individual  homes,  and  55%  own 
their  own;  where  more  than  one  bil¬ 
lion  dollars  yearly  are  spent  in  retail 
stores. 

And  the  advertising  cost  of  The 
Philadelphia  Bulletin  is  the  lowest  of 
any  single  newspaper  in  America. 


Evemimg  Bulletin 

ROBERT  McLEAN,  PrisitUnt 
WILUAM  L.  Mcl£AS,}T.,Vitt  PreiiJtMl  &  Trtasurtr 

PHILADELPHIA 


Now  York,  247  Pork  Avo.  •  Chicago,  333  N.  Michiaon  Avo.  •  Dotroit,  321  lofoyotta  Blvd.  •  Son  Fronciico,  5  ThirdSf 
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WIL  TUFFORD.  INLAND 
OFFICIAL,  DIES 

Served  Press  Association  As  Secre¬ 
tary  -  Treasurer  27  Years  — 
Veteran  Iowa  Publisher — 
Fought  in  Ute  Uprising 

W’il  \’.  TiifFord,  ft)r  27  years  secretary- 
treasurer  of  the  Inland  Daily  Press  Asso¬ 
ciation,  veteran  eastern  Iowa  newspaper¬ 
man  and  pub¬ 
lisher,  and  nation¬ 
ally  known  for 
his  activities  with 
the  Odd  Fellows 
fraternal  order, 
died  July  14  in 
the  home  of  his 
son  Will  1.  Tuf- 
ford  in  Clinton, 
la.  Funeral  serv¬ 
ices  and  burial 
were  held  July 
16  in  Clinton. 

His  death  fol¬ 
lowed  an  illness 
which  involved  a 
number  of  operations.  His  vitality  les¬ 
sened  with  each  strain  on  his  system. 

Mr.  Tufford’s  long  term  in  office  with 
the  Inland  Press  was  preceded  by  a 
year's  term  as  chairman  of  the  e.xecu- 
tive  committee  and  then  a  year  as  presi¬ 
dent  of  the  association.  He  first  be¬ 
come  connected  with  the  press  group 
in  1893  when  he  was  business  manager 
of  the  Clinton  Morninq  Age. 

William  Vincent  TufTord  was  born  in 
Morrison,  Ill.,  in  1858,  his  early  life 
being  spent  on  a  farm.  After  leaving 
school  he  learned  the  printer’s  trade  on 
the  Morrison  Sentinel.  Later  he  at¬ 
tended  school  at  \’alparaiso,  Ill.  In 
1879  he  went  west  and  drove  a  freight¬ 
ing  team  in  the  vicinity  of  I.eadville 
and  Gunnison,  Col.  During  the  Ute 
Uprising  in  1879  he  served  as  a  mem¬ 
ber  of  the  Colorado  national  guard. 
While  in  the  west  he  was  with  the 
Sagauche  (Col.)  Chronicle,  the  Gunni¬ 
son  .Vezes,  and  then  the  Gunnison 
/Icnioerat  which  he  helped  establish  and 
with  which  he  served  as  manager.  He 
ne.xt  was  with  the  Ouray  (Col.)  Solid 
Muldoon,  mining  camp  paper  of  the 
frontier. 

In  1882  he  joined  the  Clinton  Herald 
as  foreman,  and  after  three  years  be¬ 
came  its  managing  editor,  circulation 
manager,  an  an  advertising  copy  writer. 
In  1889  he  bought  the  Clinton  Morning 
A'ezi's.  later  purchasing  the  ll'eekly 
Age,  merging  it  with  the  News,  form¬ 
ing  the  Clinton  Morning  Age.  Closing 
out  his  intere.sts  in  1904  he  organized 
the  Mason  City  (la.)  Tintcs-Hcrald 
company.  He  served  as  president  and 
manager  of  this  paper  and  later  re¬ 
turned  to  Clinton  and  incorporated  the 
Iowa  Printing  Company  of  which  he 
had  been  president  and  general  man¬ 
ager  since. 

He  wrote  many  Indian  legends,  and 
stories,  gathered  from  contact  with  the 
Ute  Indians  of  Colorado,  Xavajos  and 
.\pachcs  and  of  the  Black  Hawks  of 


Illinois,  his  boyhood  farm  home  having 
been  an  Indian  battle  ground. 

He  was  a  writer  of  pungent  para¬ 
graphs  for  Sunday  papers  and  the  like, 
and  for  18  years  edited  and  published 
"This  Period,”  which  has  a  wide  cir¬ 
culation  as  a  house  organ  of  jokes. 

With  him  at  the  time  of  his  death 
were  his  wife  and  two  sons,  William 
and  Guy  Earl  Tufford.  He  had  been 
married  three  times. 

THEODORE  B.  METZGER 

Former  Newspaper  Advertising 
Manager  Dies  At  45  In  Buffalo 

Theodore  B.  Metzger,  45,  advertis¬ 
ing  manager,  Buffalo  Chamber  of  Com¬ 
merce,  died  July  17  in  a  hospital  after 
a  week’s  illness.  Mr.  Metzger  was  for 
many  years  on  the  advertising  staff  of 
the  Buffalo  Times,  later  with  tlie  Buf¬ 
falo  Ez'cning  .\czes.  and  for  a  time  was 
with  the  Deni'cr  Rocky  .Mountain  .Vezes. 
Eight  years  ago  he  became  advertising 
manager  of  the  Chamber,  continuing 
until  the  time  of  his  death. 

Serving  during  the  World  War  with 
the  81.st  Division.  Mr.  Metzger  led  a 
battallion  credited  with  having  made 
one  of  the  most  notable  advances  of 
.\merican  participation  in  the  conflict. 
He  was  advanced  to  the  rank  of  major 
in  recognition  of  his  work,  later  becom¬ 
ing  a  colonel  in  the  U.  S.  reserve. 

He  is  survived  by  In's  wife  and  a  son. 

ITALIAN  EDITOR  ARRESTED 

Dominick  Trombetta,  editor  of  // 
Grido  della  Stirf^c,  Xew  York  Italian 
newspaper,  was  arrested  in  his  office. 
July  19,  charged  with  the  killing  of 
Salvatore  .\rena.  of  Brooklyn,  at  St. 
George,  Staten  Island,  after  a  recent 
(iaribaldi  Day  celebration.  He  was 
held  without  bail  after  pleading  not 
guilty  July  20.  Clement  Lista,  who  has 
been  held  for  the  murder  for  some  time, 
will  probably  be  freed,  according  to 
.Assistant  District  Attorney  Kelley  of 
Richmond  County.  Arena  was  shot  as 
he  was  alighting  from  a  train  at  St. 
(Jeorge.  Trombetta  broke  away  from 
the  Fascist  ranks  in  1930  after  the  dis¬ 
banding  of  the  Fascist  League  in  this 
ctjuntry. 

WINS  CONNIE  MACK  TROPHY 

Competing  against  a  field  of  100  play¬ 
ers,  George  Hingston  of  the  Philadel¬ 
phia  Inquirer,  won  the  Connie  Mack 
trophy  at  the  annual  Golf  Day  for  Phil¬ 
adelphia  newspapermen  last  week.  Art 
West,  Philadelphia  Record,  turned  in 
low  gross  score  and  Herman  Elliott. 
Philadelphia  Public  Ledger,  received 
the  low  net  prize.  Other  prize  winners 
were:  Frank  Toughill,  Record,  Clyde 
Re.x,  Ledger  Syndicate,  John  Kolbmann, 
Public  Ledger  and  Chuck  Vorhis  of  the 
Ez'cning  Ledger. 

PUBLISHER  HOST  TO  STAFF 

Employes  of  the  South  Xorzcalk 
(Conn.)  Ez'cning  Sentinel  were  guests 
of  Wendell  P.  ^lilligan,  publisher,  on 
a  Long  Island  Sound  cruise  July  9 
aboard  Mr.  Milligan’s  vacht,  "Ra.scal 
11.” 


JAMES  WILLIAM  THOMAS 

Ji'cmpaperJrchitecturc^Ciujineennfj 

ySffH  CnrneejteJi/e  Cleveland  Ohio 


ADVERTISING  ‘STRIKE’ 
IN  PHILADELPHIA 

Four  of  Five  Largest  Stores,  Seek¬ 
ing  Rate  Reduction,  Withdraw 
Copy  From  Evening  Bulletin 


(/}!/  telegraph  to  Editor  &  Publisher) 

Philadelphi.^,  July  21 — The  rate 
controversy  between  the  big  department 
stores  in  this  city  and  the  Ez'cning 
Bulletin  came  to  a  climax  this  week 
when  four  of  the  five  largest  stores 
witlidrew  their  advertising.  The  stores 
are  John  Wanamaker,  Strawbridge  and 
Clothier,  X.  Snellenburg  &  Co.,  and 
Gimbel  Brothers.  Lit  Brothers  declined 
to  go  along  with  the  others,  and  are  still 
using  full  pages  in  the  Bulletin. 

.At  the  office  of  the  Evening  Bulletin 
it  was  announced  that  "no  matter  what 
happens”  there  will  be  no  reduction  in 
the  49(  cent  rate;  that  the  Bulletin  in¬ 
tends  to  "stand  pat”  on  what  it  an¬ 
nounces  as  the  “lowest  rate  in  the 
country”  for  any  newspaper  with  the 
Bulletin  circulation,  561.805  net  daily, 
averaged  during  the  six  months  ending 
March  31  last,  according  to  .ABC  fig¬ 
ures.  This  rate  applies  to  all  retail 
store  advertising,  no  matter  what  size 
space  is  used. 

.A  few  months  ago  the  department 
stores  served  notice  on  the  Bulletin  that 
they  intended  to  force  the  issue  for  a 
lower  rate.  .Accustomed  to  using  full 
pages  daily,  a  majority  of  the  depart¬ 
ment  stores  cut  their  space  to  not  more 
than  five  columns  daily  in  the  Bulletin 
distributing  the  rest  to  the  other  Phila¬ 
delphia  newspapers.  This  “retaliatory” 


measure  had  been  continued  until  last 
Tuesday  when,  with  warning,  four  oi 
the  five  big  stores  withdrew  their  adver¬ 
tising  entirely. 

The  Evening  Bulletin  takes  the  stand 
that  “there  was  no  increase  in  rate< 
during  the  so-called  ‘inflation’  period 
and  there  will  be  none  now,  in  the 
so-called  ‘deflation’  period. 

“Our  retail  store  rate  is  the  same  to 
everybody  big  or  little  in  our  retail 
territory,”  said  an  executive  of  the 
Bulletin.  “The  rate  can’t  be  lower  than 
the  lowest — and  it  won’t  be  reduced 
despite  threats  or  retaliation.” 

In  the  meantime,  the  other  Philadel¬ 
phia  newspapers  are  carrying  the  usual 
full  pages  for  the  department  stores. 


C.  A.  REYNOLDS  INJURED 

Charles  .A.  Reynolds,  chairman  of  the 
hoard  of  the  Brooklyn  Daily  Eagle. 
was  badly  injured,  July  17,  when  he 
was  thrown  from  his  hor.se  in  a  race 
meet  at  the  Ox  Ridge  Hunt  Club, 
Darien,  Conn.  The  accident  occurred 
at  the  final  jump  of  the  fifth  race  for 
hunters  when  the  horse  stumbled.  Mr 
Reynolds  was  unconscious  for  IS  min¬ 
utes  and  was  rushed  to  the  Xorwalk 
Hospital  where  his  condition  was  re¬ 
ported  as  improved  on  the  follnwinR 
dav. 


BENDER  ON  VACATION 

Robert  J.  Render,  vice-president  and 
general  news  manager  of  United  Press, 
left  for  Los  .Angeles  this  week  where 
he  will  spend  his  vacation  with  his 
family.  He  expects  to  attend  a  session 
of  the  Olympic  Games. 


Worcester,  Massachusetts 

OCTOGENARIAN  FIRM 
SETS  NEW  RECORD 

In  May,  1932,  the  80-year-old  Worcester  firm  of  Brewer  & 
Company,  Inc.,  established  an  all-time  record  for  number  of 
people  attending  a  sales  event  at  this  leading  drug  store. 

As  A.  V.  Morganstern,  Brewer  publicity  director,  tells  the 
story: 

“Our  full-page  advertisement  in  the  Telegram 
and  Gazette  brought  us  a  record-breaking  crowd 
from  every  part  of  Worcester  county  and  even 
from  northern  Connecticut. 

“We  have  had  conclusive  evidence  of  the  keen 
interest  displayed  by  your  readers  in  our  adver¬ 
tisements,  for  the  various  prize  contests  which 
we  have  featured  in  your  advertising  columns 
have  resulted  in  enthusiastic  and  wide-spread 
participation. 

“We  are  using  your  advertising  columns  to  a 
greater  extent  this  year  than  ever  before,  since 
we  have  found  that  it  certainly  ‘pays  to  adver¬ 
tise’  in  the  Worcester  Telegram  and  Gazette.’’ 

Those  who  know  the  Worcester  Market  know  that  the  Tele¬ 
gram-Gazette  is  the  key  to  effective  sales  promotion 
throughout  the  entire  market,  city  and  suburban. 

The  prettige  of  the  Telegram-Gazette  is  essen¬ 
tial  to  the  success  of  any  important  merchan¬ 
dising  event;  the  dominant  circulation  of  these 
newspapers  makes  unnecessary  the  use  of  any 
additional  media. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York  Btistun  rhieajro  Detroit  Philadelphia  San  Francisco  Lo® 
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THAT’S  the  way  many  a  national 
advertiser  feels  about  New  York — 
the  roughest,  toughest  and  richest 
market  in  the  world. 

Almost  14%  of  the  country’s  retail  sales 
arise  here  (source;  U.  S.  Census  of  Distribu¬ 
tion).  Yet  only  a  little  more  than  9%  of  the 
total  U.  S.  circulation  of  the  six  largest 
women’s  magazines  gets  into  this  area.  It  is 
evident,  then,  that  even  a  big  national  maga¬ 
zine  campaign  directed  at  women  is  not 
enough. 

But  this  seemingly  difficult  market  is  a 
tame  tabby  to  national  advertisers  who  real¬ 
ize  that  New  York  needs  special  treatment. 
You  can  use  full  color,  and  for  11,700  reach 
over  four  million  high  income  magazine-type 
readers  concentrated  in  the  New  York  area! 
You  can  buy  approximately  NINE  color 
pages  for  the  cost  of  a  SINGLE  color  page  in 


a  leading  woman’s  magazine!  You  can  tame 
New  York  inexpensively  and  surely  and  the 
method  is  told  in  detail  in  a  new,  24-page 
book  called  “Balanced  Coverage,’’  which  will 
be  sent  you  free,  if  you  write  before  the  limited 
supply  is  exhausted.  It’s  somethirrg  NEW  in 
selling  NEW  YORK.  Write  today. 


.  NEw.y,  y)Rn  jjo  West  4isT  Street 

J<etal5 tribune  new  yorr,  n.y. 

Send  me  a  copy  of  "Balanced  Coverage’ 

t^ame _ 

Firm  Name _ Position _ 

Address _ _ 


Kd.&P. 
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ZEAL  FOR  COMMUNITY  IMPROVEMENT 
WON  PRIZE  FOR  GREENWICH  PRESS 

Intelligent  Planning  and  Cooperation  with  Civic  Bodies 
Brought  Wholesome  Changes  in  Government — 
Editor  Is  Journalism  School  Graduate 


IN  awarding  the  Editor  &  Publisher 
community  award  trophy  to  the 
Crecmdch  (Conn.)  Press,  the  National 
Editorial  Associ¬ 
ation  this  week 
recognized  the 
power  for  com¬ 
munity  betterment 
of  a  newspaper 
which,  instead  of 
driving  continu¬ 
ously  for  its  own 
pet  projects,  chose 
to  align  itself  with 
civic  groups 
whose  recommen¬ 
dations  were 
found  meritorious 
after  painstaking 
Howard  W.  Palmer  analysis  and  study. 

This  is  not  to  say  that  the  Press 
lacked  initiative.  Indeed  it  was  largely 
through  the  weekly’s  efforts  that  many 
far-reaching  municipal  reforms  were 
conceived  and  executed.  But  it  was 
more  to  the  newsjwper’s  broad-guage 
planning  and  its  intimate  knowledge  of 
the  community’s  needs,  together  with 
its  intelligent  cooperation  with  the  vari¬ 
ous  bodies,  that  the  N.E.A.  judges  gave 
recognition. 

Foremost  among  the  projects  accom¬ 
plished  by  the  Press  and  cooperating 
bodies  was  the  elimination  of  the  bor¬ 
ough  form  of  government,  which,  it  is 
estimated,  will  mean  an  annual  sav¬ 
ings  of  $2(X),000  to  taxpayers. 

The  newspaper  also  fostered  a  plan 
for  paying  taxes  twice  a  year,  which 
is  now  effective,  campaigned  for  and 
obtained  an  adequate  town  planning 
system,  advocated  extension  of  parks 
and  playgrounds  with  the  result  that 
$300,000  was  expended  for  this  purpose 
within  three  years,  and  helped  obtain  a 
$2,500,000  fund  for  new  schools.  The 
Press  has  hammered  consistently  for 
improvements  in  government,  traffic 
handling,  the  fire  department,  streets 
and  highways,  and  promoted  civic  spirit 
and  community  activities.  One  of  its 
accomplishments  listed  is  that  of  having 
obtained  better  motion  pictures — al¬ 
though  in  the  course  of  its  drive  it 
lost  advertising  patronage  because  of 
the  movie  reviews  it  printed. 

The  elimination  of  the  borough  form 
of  government  is  listed  as  the  Press’ 
greatest  achievement.  The  borough  of 
(Greenwich,  an  area  about  one  mile 
square,  in  the  heart  of  the  Town  *01 
Greenwich,  was  originally  incorporated 
in  1854  to  provide  its  residents  with 
sewers,  sidewalks,  highways,  lights  and 
other  facilities  not  enjoyed  by  the  rest 
of  the  town.  As  the  town  developed, 
one  after  another  of  these  functions  was 
assumed  by  the  town,  however,  with 
the  result  that  soon  practically  all  of 
the  other  communities  were  enjoying 
the  same  advantages  as  the  residents  of 
the  borough,  at  the  expense  of  all  tax¬ 
payers.  The  borough  taxpayers  had  to 
pay  not  only  the  full  cost  of  providing 
their  own  services  but  had  to  contribute 
toward  the  cost  of  such  services  to  the 
rest  of  the  town. 

Efforts  had  been  made  for  ten  years 
to  bring  about  the  elimination  of  the 
borough,  and  each  time  the  necessary 
legislation  had  been  defeated  because 
of  public  opinion  aroused  at  the  last 
minute.  The  Press  conceived  the  idea 
that  previous  efforts  had  been  defeated 
because  the  people  did  not  thdroughly 
understand  the  situation  and  thought 
something  was  being  “slipped  over’’  on 
them. 

On  its  own  initiative,  but  with  the 
sympatlw  and  cooperation  of  the  Cham¬ 
ber  of  Commerce,  the  Press  undertook 
during  the  summer  of  1930  an  exhaus¬ 
tive  study  of  the  subject  to  enlighten 
the  prople  before  bills  providing  for 
consolidation  should  be  introduced  in 
the  legislature  which  was  to  meet  in 


January,  1931.  The  series  of  articles, 
written  by  the  editor  of  the  Press, 
started  in  October,  1930,  and  continued 
for  14  weeks,  concluding  just  before 
the  opening  of  the  legislative  session. 
The  borough  went  out  of  existence  Jan. 
1,  1932. 

The  N.E..\.  committee  of  judges  in 
the  community  service  competition  was 
composed  of  Dr.  Ralph  D.  Casey,  head 
of  the  University  of  Minnesota  depart¬ 
ment  of  journalism ;  Thomas  W.  Dobbs, 
Snohofnish  (Wash.)  Tribune,  and  pres¬ 
ident  of  the  W’ashington  Press  Asso¬ 
ciation,  and  Prof.  Marc  N.  Goodnow, 
University  of  Southern  California.  In 
making  the  award  the  committee  said 
in  part: 

“Evidence  of  the  carefulness  of  the 
editor’s  approach  to  community  service 
problems  is  revealed  in  the  skillful  series 
of  14  articles  on  the  consolidation  of 
the  town  and  borough,  calling  for  a  vast 
amount  of  study  in  a  research  that  in¬ 
volved  a  trip  through  two  neighboring 
states  to  gather  material  at  first  hand 
on  similar  forms  of  government.  This 
same  high  sense  of  responsibility  to  the 
community  is  further  evidenced  by  the 
attention  paid  to  the  support  of  the 
schools,  to  the  type  of  motion  picture 
shown  locally,  to  the  number  of  traffic 
accidents  within  the  town,  and  in  many 
other  ways.  In  all  lines  of  effort  which 
he  undertakes  there  is  the  same  thor¬ 
ough-going  way  of  getting  to  the  root 
of  the  subject,  together  with  the  expres¬ 
sion  of  well-grounded  opinion  in  edi¬ 
torials,  supported  by  news  articles.’’ 

Howard  W.  Palmer,  editor  and  man¬ 
ager  of  the  Press,  was  bom  in  Essex 
County,  N.  Y.,  in  1895,  and  was  gradu¬ 
ated  from  the  Columbia  University 
school  of  journalism.  While  at  Col¬ 
umbia  he  was  managing  editor  and 
editor-in-chief  of  the  Spectator,  student 
daily.  Before  attending  college  he  was 
with  the  Watertown  (N.  Y.)  Daily 
Times,  and  on  graduation  rejoined  the 
paper  serving  in  various  capacities. 

In  1924  he  became  assistant  secretary 
of  the  New  York  state  public  service 
commission,  but  resigned  in  1926  to  join 
the  Greenwich  Press  as  editor  and 
manager. 

The  Greenwich  Press’  first  N.E.A. 
prize  was  won  in  1928  when  it  took 
third  place  for  editorial  page  and  fourth 
place  in  newspaper  production.  In  1929 
the  Press  w'on  the  award  for  the  best 
editorial  page  and  for  advertising  pro¬ 
motion.  In  1930  it  won  the  award  as 
the  best  weekly  and  last  year  received 
first  place  in  the  newspaper  production 
contest. 

Associated  with  Mr.  Palmer  in  the 
editorial  department  are  Walter  B. 
Stoddard,  who  worked  with  him  on  the 
Watertown  Times,  and  Alden  W.  Smith, 
former  editor  of  the  Patchogue  (N.  Y.) 
Argus. 

F.  E.  MURPHY  HONORED 

Frederick  E.  Murphy,  Minneapolis 
Tribune  publisher,  was  the  guest  at  a 
dinner  held  in  his  honor  at  Minot, 
N.  D.,  July  15,  sponsored  by  a  commit¬ 
tee  representing  North  Dakota  com¬ 
munities  and  civic  groups.  Tributes 
were  paid  to  the  publisher  for  the  Trib¬ 
une’s  promotion  of  balanced  farming 
in  the  northwest  as  the  foundation  of 
agricultural  prosperity.  Special  guests 
at  the  dinner  were  (jovernors  Warren 
E.  Green  of  South  Dakota  and  George 
E.  Shafer  of  North  Dakota.  Five 
hundred  attended  the  dinner.  Among 
testimonial  messages  received  was  one 
from  Secretary  of  Agriculture  Arthur 
M.  Hyde. 

DAILY  ENTERTAINS  STAFF 

More  than  100  members  of  the 
Watsonville  (Cal.)  Register  and  Paja- 
ronian,  their  families  and  friends  re¬ 
cently  attended  the  annual  picnic  and 
outing  of  the  daily. 


L.  R.  DUVALL  RESIGNS 

L.  R.  Duvall,  who  has  been  editor 
and  manager  of  the  Hamilton  (O.) 
Daily  Xeit's,  has  resigned.  The  paper 
was  recently  sold  to  C.  S.  Beeler  and 
Frank  K.  Vaughn  as  operators  with 
Mrs.  Mary  Beckett  as  the  third  stock¬ 
holder.  The  new  owners  on  July  16 
announced  a  cut  in  rates  of  nearly  334 
per  cent. 

N.  C.  EDITORS  ELECT 
PARK  PRESIDENT 

Officer*  Selected  at  Annual  Con¬ 
vention  in  Linville — J.  L.  Horne, 
Jr.,  Urges  Adoption  of  Legal 
Newspaper  Definition 

John  A.  Park,  publisher  of  the 
Raleigh  Times,  was  elected  president 
of  the  North  Carolina  Press  .\ssocia- 
tion,  at  the  clos¬ 


ing  session  of 
its  convention  in 
Linville,  N.  C., 
July  13-15.  Mr. 
Park  succeeds  J. 
L.  Horne.,  Jr., 
Rocky  Mount 
Telegram. 

Other  officers 
elected  were  R. 
E.  Price,  Ruther- 
fordton  News, 
vice  -  president; 
Miss  Beatrice 
„  Cobb,  Morgan- 

JoHN  A.  Park  town  News-Her¬ 

ald,  secretary,  and  B.  A.  Lowrance, 
Charlotte  Times,  historian. 

Elected  as  members  of  the  executive 
committee  were  Louis  Graves,  Chapel 
Hill  Weekly;  W.  C.  Dowd,  Jr.,  Char¬ 
lotte  News;  D.  Hiden  Ramsey,  Ashe¬ 
ville  Citisen-Times,  and  J.  Roy  Parker, 
Ahoskie  Herald. 

The  Elkin  Tributte,  published  by 
Harvey  Laffoon,  was  awarded  the  Wal¬ 
ter  Savory  cup,  given  annually  for  gen¬ 
eral  excellence  in  the  weekly  newspaper 
field. 

In  his  presidential  address  Mr.  Horne 
urged  the  adoption  in  the  state  of  a 
legal  definition  of  a  newspaper  to  be 
used  in  connection  with  the  placing  of 
legal  advertising.  Discussing  present 
day  conditions  he  said:  “Now,  more 
than  ever  before  in  our  state’s  history, 
we  should  be  careful  what  we  put  into 
our  papers  and  be  more  conscious  of  the 
responsibility  which  is  ours  in  the 
leadership  which  we  accord  and  the  in¬ 
fluence  that  we  exert.’’ 

Hugh  McRae,  president  of  the  South¬ 
eastern  Council,  and  Gurney  P.  Hood, 
state  bank  commissioner,  were  among 
the  speakers.  Resolutions  urging  im¬ 
provement  of  the  national  park  high¬ 
way  connecting  Linville  and  Blowing 
Rock  were  passed. 

During  the  closing  session  eulogies 
of  three  North  Carolina  newspapermen 
who  died  since  the  last  meeting  of  the 
association  were  read.  The  memorials 
were  for  Andrew  J.  Conner,  of  Rich 
Square:  R.  J.  Oliver,  of  Reidsville,  and 
J.  P.  Watkins,  of  Charlotte. 


2879684 

was  the  average  net  paid  daily 
circulation  oF  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

JUNE,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  June, 
1932,  was  186,745. 

Everything  in  Battimorm 
Revolve  Around 

THE  SUN 

Morning  Evoning  Sunday 


**The  plane  skimmed  ahore 
the  wares,  then  it  touched  the 
crest  of  one  and  there  was  an 
explosion  of  spray  .  .  .  and  the 
girl  uttered  a  cry  .  .  .  The  oc¬ 
cupant  could  no  longer  be  seen 
.  .  .  Probably  he  was  hanging, 
dead  or  insensible,  in  his  safety 
belt  .  .  .  She  knotted  an  end  of 
rope  about  her  waist  ,  .  ,  Over¬ 
board  she  plunged  and  after  a 
few  strokes  she  laid  hold  of  a 
strut,  pulled  herself  forward, 
then  clambered  up  on  the  fusel¬ 
age  ,  .  ,  She  noticed  something 
which  struck  her  as  odd:  The 
man  wore  a  dinner  Jacket  .  .  . 
was  clad  in  semi-formal  erening 
dress” 

Thus  came  the  Mystery  Man  out 
of  the  sky  to  Florida  Morgan;  and 
thus  rose  the  curtain  on  her  grip¬ 
ping  romance. 

Her  fiance’s  father  dooms  her 
family  to  disgrace. 

The  man  she  then  learns  to  love 
proves  to  be  the  husband  of  her 
best  friend. 

Such  was  Florida’s  plight. 

So  she  flees  to  New  York  to 
gamble  in  Wall  Street. 

Pyramiding  stocks  she  amasses 
a  fortune. 

And  then — she  solves  per  prob¬ 
lems. 


Her  story 

“MONEY  MAD” 

Is  The  Greatest  Story  Ye! 
Written 

By  REX  BEACH 

30  Installments 
Dramatic  Illustrations 


For  Terms  and  Sample 
Installments 
Wire 
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. . .  the  Philadelphia  Market  as  it  really  is 


There  are  3,709,493  people  li\ing  within  a  44-mile  radius  of  Phila¬ 
delphia’s  City  Hall  .  .  .  more  people  than  li\e  in  the  cities  of  San 
Francisco,  Atlanta,  Milwaukee,  Omaha,  Cincinnati,  Akron,  Indian¬ 
apolis  and  Rochester  combined. 

These  3,709,493  people  represent  the  population  of  the  true  Phila¬ 
delphia  market — A.  B.  C.  Philadelphia*  and  its  A.  B.  G  suburbs — 
a  compact  area  where  concentration  of  population,  buying  power 
and  retail  outlets  combine  in  offering  all-  of  the  units  that  make 
for  effective,  economical  selling. 

In  Philadelphia’s  A.  B.  C.  suburbs  alone  are  372,689  families — 
1.639,832  people  .  .  .  more  people  than  live  in  the  suburbs  of  any 
other  .American  city,  with  the  single  exception  of  New  York. 

The  natural  proximity  of  Philadelphia’s  suburbs  to  the  shopping 


center  of  the  city  is  intensified  by  extraordinary  transportation 
facilities  which  slash  distance  and  cut  miles  to  minutes. 

No  one  Philadelphia  newspaper  affords  better  than  38%  coxerage 
of  this  great  suburban  market.  To  miss  the  other  62%  is  equiva¬ 
lent  to  withholding  your  sales  story  from  a  million  potential  pur¬ 
chasers  in  the  suburbs  alone. 

Here  is  conclusive  proof  that  to  adequately  cover  the  true  Phila¬ 
delphia  it  is  necessary  to  use  newspapers  that  prov  ide  complete 
market  coverage  .  .  .  newspapers  that  reach  and  influence  the  bu\- 
ing  judgment  of  all  the  families  in  all  the  homes. 

To  sell  the  true  Philadelphia  market,  use  the  newspapers  that  cov  er 
it — the  Curtis-Martin  Newspapers.  No  other  medium  or  combina¬ 
tion  can  match  their  efficiency. 

^The  /fuJit  Bureau  of  Cireulalion  includes  Camden  as  an  tnletjraf  part  of  Philadelphia 


CURTIS-MARTIN  NEWSPAPERS,  INC. ...  INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC 

MORNING 


EVENING 
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SALES  DAY,  LED  BY  DAILY,  CREATED 
AMAZING  SURGE  OF  BUYING 

Plainfield,  N.  J.,  Merchants  Did  Business  in  Some  Cases 
Exceeding  Pre-Christmas  Rush  in  Memorable  Cooperative 
Venture — Newspaper  Warmly  Praised 


OXE  of  the  most  extraordinary 
demonstrations  on  record  of  the 
pulling  power  of  a  local  newspaper  was 
made  last  week  when  the  Plainfield 
(K.  }.)  Conricr-Nez>.’s,  a  Gannett  news¬ 
paper,  cooperating  with  merchants  in 
staging  a  one-day  sales  event,  banished 
the  mid-summer  sales  lethargy  and 
brought  unprecedented  thousands  of 
shoppers  to  the  city  where  they  thronged 
the  stores  and  made  record-break¬ 
ing  purchases.  VV'hen  the  buying  day 
had  ended  the  merchants,  bew'ildered  by 
the  over-night  return  of  prosperity, 
found  their  sales  volume  had  exceeded 
expectations  many  times,  and  in  some 
cases  had  even  surpassed  the  volume  of 
the  pre-Christmas  rush. 

The  sales  day — “Plainfield  Day” — 
fell  on  July  13.  For  nine  days  previous 
the  Courier-News  had  carried  short 
"teaser”  stories  outlining  the  plans  be¬ 
ing  made.  Free  bus  service  from  sev¬ 
eral  of  the  outlying  towns  was  estab¬ 
lished,  a  huge  parade  was  staged,  free 
parking  and  places  to  check  parcels 
free  were  offered.  Restaurants  pro¬ 
vided  special  menus  at  special  prices  for 
the  occasion.  In  brief,  the  plan  was  not 
much  different  than  those  carried  out 
in  other  communities  for  these  special 
“sales”  days,  but  in  Plainfield  the  mer¬ 
chants,  members  of  the  retail  division  of 
the  Chamber  of  Commerce,  together 
with-  the  Courier-News,  took  great 
pains  to  see  that  everything  eventuated 
as  projected. 

On  the  day  before  the  sale  the  news¬ 
paper  published  a  special  edition  of  36 
pages.  Sixty-nine  per  cent  of  the  space 
was  in  advertising.  Rarely  has  a  news¬ 
paper  so  fully  represent^  the  stocks 
of  a  community's  retail  outlets.  Nearly 
100  merchants  were  cooperating  in 
the  sales  event,  and  a  large  percentage 
of  them  were  in  the  Courier-News  on 
that  day.  In  large  and  small  advertise¬ 
ments  they  told  of  what  they  had  to 
offer,  with  the  emphasis  on  the  low 
prices  obtaining.  Silk  slips  regularly 
selling  for  $1.69  were  advertised  at  89 
cents.  Hosiery  formerly  sold  at  $1 
and  $1.25  was  offered  at  59  cents.  Soap 
at  10  cakes  for  25  cents,  men’s  shoes  at 
$2.98,  furniture  at  great  bargains,  food 
at  “depression”  prices,  luxuries  and 
necessities  from  bacon  to  solid  pewter 
ware — all  were  prominently  displayed 
in  the  special  edition.  “It’s  something 
to  crow  about,”  the  slogan  of  the  drive, 
was  repeated  over  and  over  in  the  ad¬ 
vertisements,  and  the  offerings  corro¬ 
borated  the  claim.  The  Courier-News 
of  that  date  was  a  veritable  catalogue 
of  merchandise. 

Early  in  the  morning  the  crowds 
arrived  on  loaded  buses,  street  cars  and 
in  automobiles.  The  streets  in  some 
sections  were  uncomfortably  crowded. 
When  the  stores  opened — the  signal 
was  given  by  a  blast  of  the  fire  siren — 


the  crowds  surged  in.  At  9 :45  a.m.  one 
store  reported  it  was  setting  new  rec¬ 
ords  already,  and  had  hired  many  extra 
sales  girls  in  addition  to  extras  already 
employed  for  the  occasion.  Another 
store,  at  about  the  same  time,  had  eight 
girls  working  at  one  counter,  and  the 
store  was  so  crowded  it  was  impossible 
to  meet  the  shoppers’  demands.  A 
women’s  apparel  made  200  sales  by  9 :30 
and  Montgomery  Ward  sold  400  brooms 
in  the  first  half-hour,  limiting  the  sale 
to  two  for  one  customer.  A  men’s  shop 
had  sold  20  dozen  shirts  soon  after 
opening  its  doors,  and  another  men’s 
store  disposed  of  40  men’s  suits  in  the 
first  45  minutes.  A  gift  shop  sold  144 
sugar  and  cream  sets  in  an  hour. 

So  it  went  all  day  long.  In  many 
cases  it  was  necessary  to  replenish 
stocks.  The  sight  of  customers  buying 
directly  out  of  a  packing  case  brought 
in  for  the  emergency  from  the  store¬ 
rooms  was  common.  The  stores  stayed 
open  until  9  p.m.,  and  all  during  the  day 
they  were  having  additional  stock  sent 
to  them. 

One  of  the  interesting  sidelights  of 
the  day,  was  the  large  amount  of  gold 
and  of  bills  in  large  denominations, 
($100  to  $500  in  the  old  large  size), 
taken  in  by  the  stores.  Hoarded  money 
was  being  put  into  circulation  again. 

The  Chamber  of  Commerce,  delighted 
with  the  results  of  the  day,  is  tabu¬ 
lating  data  to  find  out  the  amount  of 
money  taken  in  by  the  merchants,  the 
number  of  sales,  and  the  percentage  of 
increase  over  the  best  sales  day  of  the 
year,  and  until  this  tabulation  is  com¬ 
plete  the  full  results  of  the  day  will 
not  be  known.  Based  on  preliminary 
reports  the  Chamber’s  secretary  said 
that  “Plainfield  Day  by  all  odds  was 
the  most  successful  cooperative  mer¬ 
chandising  event  ever  undertaken  by 
this  organization.” 

And  here  are  a  number  of  testimonial 
statements  of  merchants : 

Tepper  Brothers — “Biggest  of  any 
day  we’ve  had  in  three  years.  More 
individual  sales  transactions  of  any  day 
in  our  history.  There  was  no  letup. 
Evening  business  was  very  good.  In 
the  five  years  since  the  store  was  en¬ 
larged  ‘Plainfield  Day’  was  the  first  day 
that  it  has  been  taxed  to  its  capacity. 

Coulter’s  Men’s  Shop — “It  was  the 
biggest  day  we’ve  ever  had  since  we’ve 
been  in  business.  We  feel  that  we 
made  countless  new-  friends  through  the 
sale  and  it  was  a  tremendous  success 
from  start  to  finish.” 

Christenson.  Inc. — “The  biggest  day 
in  our  11  years  of  business  experience 
in  Plainfield,  including  Christmas,  Eas¬ 
ter  and  all  the  rush  seasons.  We  could 
have  used  a  store  three  times  as  wide.” 

John  K.  Nevius — “Sale  far  exceeded 
our  expectations.  Most  merchants  who 
set  a  goal  for  the  day  had  reached  it 


“BENEDICT  ARNOLD”  TERM 
CALLED  NO  SLUR 

T^EFENDING  his  brother  Wil- 
^  liam  Dawson,  Jr.,  editor  of  the 
Vncensored  News,  Madison,  Wis., 
weekly  political  organ  opposing 
the  LaFollette  faction  in  Wiscon¬ 
sin  Republicanism,  in  a  libel  action 
of  S50,000  brought  by  Walter  P. 
Melchoir,  one  of  the  LaFollette 
faction  delegates  to  the  national 
Republican  convention  in  Chicago, 
to  whom  Dawson  applied  the  term 
“a  Benedict  Arnold”  in  his  paper. 
Attorney  Cordon  E.  Dawson, 
brother  of  the  defendant  editor, 
is  raising  the  point  that  the  epithet 
could  be  intended  as  a  compli¬ 
ment,  and  is  not  necessarily  dero¬ 
gatory.  .4ttorney  Dawson  pointed 
out  that  the  original  Benedict 
Arnold  is  now  honorably  buried 
in  Westminster  Abbey  in  London. 
A  demurrer  has  been  filed  in  Daw¬ 
son’s  behalf,  declaring  the  Mel¬ 
chior  complaint  does  not  state  suffi¬ 
cient  cause  of  action. 


by  10:30  or  11  a.m.  ‘Plainfield  Day’ 
tops  any  experience  we  have  ever  had 
in  merchandising  sales.” 

Rosenbaum  Brothers — “This  store 
reached  the  largest  day  without  excep¬ 
tion  since  one  peak  day  in  1929.  More 
customers  were  served  on  ‘Plainfield 
Day’  than  ever  before  on  any  one  sin¬ 
gle  day  in  the  history  of  the  store. 
More  than  20,000  of  unit  sales  were 
recorded  during  the  day.  The  store 
employed  50  extra  sales  people  and, 
even  with  these,  found  its  forces  inade¬ 
quate  to  serve  the  day’s  throngs.” 

Sears  Roebuck  &  Co. — “One  of  the 
biggest  days  ever.  Never  a  similar 
event  w;ith  the  pulling  power  exhibited 
by  ‘Plainfield  Day’  in  the  many  towns 
in  which  we  have  had  experience. 
Closed  at  inventory  time  with  repeated 
calls  at  the  door  for  entrance.  All  of 
our  specials  exhausted,  many  at  10  a.m.” 


Jay’s  Women’s  Apparel — “Biggest 
day  we’ve  had  this  year.  Sold  more 
garments  than  during  any  single  day 
in  the  history  of  the  store.  Of  one  item 
alone,  one  garment,  we  sold  384.  Sales 
on  another  single  item  totalled  178.” 

M.  C.  VanArsdale — “Exceeded  our 
expectations.  At  10  a.m.  we  were  filled 
to  capacity  and  business  continued 
briskly  all  day.  It  looked  like  old 
times.  Sold  more  individual  pairs  of 
shoes  than  we  have  sold  since  we've 
been  in  business.  The  crowds  featur¬ 
ing  ‘Plainfield  Day’  knew  what  they 
wanted  and  came  in  to  buy.  It  was  a 
definite  buying  movement.” 

The  leading  part  the  newspaper  played 
in  the  success  of  the  day  was  com¬ 
mented  on  often.  O.  H.  Hewitt,  Jr., 
secretary  of  the  Chamber  of  Commerce, 
said  in  a  statement  to  the  paper: 

“The  unprecedented  volume  of  busi¬ 
ness  enjoyed  by  the  merchants  who 
participated  in  ‘Plainfield  Day’  is  a 
wonderful  tribute  to  the  power  of  news- 
l>aper  advertising.  That  the  residents 
of  this  community  have  money  to  spend 
for  desirable  merchandise  was  proven 
beyond  question  by  the  manner  in  which 
they  responded  to  the  advertising  ap¬ 
pearing  in  the  Courier-News. 

“The  success  of  ‘Plainfield  Day’  is 
not  alone  that  of  the  merchants;  it  is 
the  success  of  newspaper  advertising  as 
well,  and  we  extend  to  you  our  con¬ 
gratulations.” 

C.  F.  Stout,  general  manager  of  the 
Courier-News,  told  Editor  &  Pub¬ 
lisher  that  he  could  see  no  reason  why- 
other  communities  could  not  adapt  the 
sales  plan  to  their  localities.  The  as¬ 
tounding  success  of  “Plainfield  Day" 
signified  to  him  that  there  was  plenty 
of  money  available  among  the  public, 
and  that  with  intelligent  cooperative 
planning  the  newspaper  was  the  logical 
medium  to  bring  it  out  of  hiding  and 
put  it  back  into  circulation. 

Mr.  Stout  said  he  would  be  glad  to 
furnish  to  other  publishers  all  the  de¬ 
tails  of  the  plan  as  it  was  carried  out 
in  Plainfiled. 


WHY  CERTIFIED 

‘‘Certified"  on  a  dry  mat  it  your  unqualified  guarantee  of  satisfaction. 

There  are  no  ifs,  ends  or  buts  —  you  can  depend  upon  Certifieds  for  easy 
molding,  facile  catting  and  good  printing  plates  day  in  and  day  out. 

Now  it  a  good  time  to  learn  that  "Certified"  is  synonymous  with  "satisfied” 
when  you  see  it  on  a  dry  mat. 


CERTIFIED  DRY  MAT  CORPORATION 

3-40  Madison  Avenue  ^  ^  New  York.  N.Y 
For  dependable  stereotyping  use  Certified  Dry  f^ats 
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FOR  THE  FIRST  SIX  MONTHS 
OF  1932  IN  HARRISBURG,  PA. 

First  in  Total  Advertising 
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Huber  Ink  Contributes  to 
Winning  tbe  Ayer  Award 

The  newspapers  which  won  The  Ayer  Award  in  both  1931  and  1932  are  printed  with 
Huber  News  Black.  Both  of  these  publications  have  been  consistent  users  of  Huber  Inks 
for  many  years. 

Freedom  from  Grit,  Complete  Dispersion,  Less  Flying,  Greater  Uniformity,  Less  Penetra¬ 
tion,  No  Smut,  Least  Odor  and  Greater  Coverage  —  these  are  the  outstanding  character¬ 
istics  of  Huber  News  Black  which  have  made  it  the  preferred  choice  of  many  of  the 
country's  leading  newspapers,  and  which  are  the  result  of  absolute  control  of  every  step 
in  production  both  of  raw  materials  and  finished  product. 

J.  M.  HUBEIL  INC.,  NEW  YORK,  N.  Y. 
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KEEP  NEWS  FROM  RADIO, 
S.N.P.A.  URGES 

(Continued  from  page  8) 


of  advertising.  It  follows,  therefore, 
that  the  increase  which  radio  enjoyed 
during  the  last  few  years  has  been  at 
the  expense  of  mediums  other  than  the 
newspaper.  Quite  obviously,  all  news¬ 
papers  should  continue  to  hght  for  a 
larger  percentage  of  the  advertiser’s 
dollar.” 

In  regard  to  the  effect  of  the  depres¬ 
sion  particularly  on  automobile,  radio 
and  financial  advertising,  the  committee 
posed  this  question:  “What  can  we  de¬ 
velop  to  take  its  place?” 

The  committee  on  advertising  agents 
announced  it  had  added  four  agencies 
to  the  recognition  list  and  dropped  two. 
In  these  times,  it  was  reported,  the  com¬ 
mittee  has  a  policy  of  leniency  toward 
hard-pressed  agencies  with  a  good  repu¬ 
tation,  but  at  the  same  time  is  protect¬ 
ing  publishers  by  furnishing  all  the  in¬ 
formation  available. 

The  business  affairs  committee  out¬ 
lined  the  work  it  has  done  in  apprising 
publishers  of  ways  to  reduce  expenses, 
and  of  its  part  in  Audit  Bureau  of  Cir¬ 
culations  and  Associated  Press  assess¬ 
ment  matters.  W.  A.  Elliott,  Jackson- 
znlle  Times-Union,  is  chairman  of  this 
group. 

A.  Shelby  Ochs,  Chattanooga  Times, 
in  his  report  for  the  editorial  depart¬ 
ment  committee,  urged  the  association 
to  devote  at  least  one  session  of  its 
conventions  to  matters  of  interest  to 
editorial  men.  “But  it  seems,”  he 
added,  “that  the  business  side  of  news¬ 
paper  publishing  is  more  to  the  front 
than  ever  before  with  problems  devel¬ 
oping  from  business  conditions.” 

The  labor  committee,  under  the  chair¬ 
manship  of  G.  J.  Palmer,  Houston 
(Tex.)  Chronicle,  reported  that  it  had 
not  b^n  called  upon  for  any  definite 
service  during  the  year,  and  offered 
the  labor  report  of  Harvey  J.  Kelly, 
American  Newspaper  Publishers  .\sso- 
siation,  made  before  the  A.N.P..\.  con¬ 
vention  in  New  York  last  -\pril.  The 
inactivity  of  the  labor  committee  was 
due,  it  was  stated,  to  the  fact  that  Sec¬ 
retary-Manager  Williams  had  assumed 
its  functions. 

Of  unusual  interest  this  year  was  the 
report  of  the  postal  and  legislative  com¬ 
mittee,  submitted  by  J.  S.  Parks,  Fort 
Smith  (Ark.)  Times-Record,  chairman. 
It  dealt  in  the  main  with  the  recent 
increases  in  second-class  mail  rates,  and 
presented  data  comparing  the  new  rates 
with  those  of  1921,  the  action  of  U.  S. 
Senators  in  S.N.P..\.  territory  in  vot¬ 
ing  for  the  increase,  and  matter  to  re¬ 
fute  the  claim  of  the  Post  Office  as  to 
the  “alleged”  $%,000,()00  deficit  on 
second-class.  The  stated  deficit,  the 
report  said,  “is  pure  theory  and  has  no 
basis  in  fact  as  representing  the  actual 
cost  to  the  government  over  and  above 
the  revenues  derived  from  this  class  of 
mail.”  Second  class,  it  was  pointed  out, 
yielded  the  government  $26,000,000  rev¬ 
enue,  and  was  in  the  nature  of  a  by¬ 
product — “if  every  pound  w'ere  wiped 
out  of  the  mails  tomorrow  the  Post 
Office  could  not  possibly  reduce  its 
expenditures  more  than  $10,000,000.” 

The  committee  called  attention  to  the 
bill  before  the  U.  S.  Senate  which 
eliminates  radio  lottery  advertising. 
Attention  was  also  called  to  a  proposal 
made  in  the  House  that  mail  trucks 
carry  advertising  as  do  the  Railway 
Express  Agency  trucks. 

“It  is  likely  that  recent  increases  in 
second-class  postage  rates  will  bring 
more  efforts  to  divert  transportation  of 
newspapers  to  baggage  cars  and  other 
forms,”  the  traffic  committee.  P.  T.  .\n- 
derson,  Macon  (Ga.)  Telegraph  and 
News,  chairman,  reported.  The  ^recent 
increase  in  freight  rates,  the  general 
newsprint  investigation,  and  the  im¬ 
provement  of  highways  were  other  mat¬ 
ters  dealt  with.  Concerning  the  latter 
the  committee  stated:  “With  the  im¬ 
provement  of  highways  an  increasing 
number  of  publishers  are  considering 
means  of  using  motor  trucks  in  bring¬ 
ing  newsprint  from  ports  to  cities  of 
publication.  This  has  been  worked  out 


successfully  in  several  places,  although 
there  has  been  one  indication  recently 
of  a  newsprint  manufacturer  not  want¬ 
ing  to  expand  this  form  of  service  in 
view  of  the  railroads  needing  all  the 
tonnage  available.” 

In  his  presidential  report  Clark  How¬ 
ell,  Jr.,  Atlanta  Constitution,  said: 

“I  dare  not  hazard  a  guess  as  to  when 
our  trials  and  tribulations  will  be 
lightened;  as  to  when  the  darkened 
clouds  of  business  will  be  shot  through 
with  the  sunlit  rays  of  returning  pros¬ 
perity.  I  have  no  panacea  to  offer  for 
our  ills,  either  social,  political  or  eco¬ 
nomic. 

“Eternal  vigilance  in  watching  ex¬ 
penses,  enthusiastic  and  constructive 
salesmanship  in  producing  revenue,  and 
intelligent  utilization  of  our  membership 
in  the  S.N.P..\.  will  help.” 

President  Howell  paid  a  warm  trib¬ 
ute  to  the  work  of  Mr.  Williams,  who 
this  year  is  terminating  his  eighth  term 
as  secretary-manager. 

A  net  gain  of  six  members  in  the 
association’s  roster  was  reported  by 
Mr.  Williams,  bringing  the  membership 
to  ^2.  Mr.  Williams  told  of  his  many 
activities  in  behalf  of  the  association, 
one  of  which  was  the  issuance  of  a 
booklet  giving  all  typographical  wage 
scales  for  daily  newspapers  in  S.N.P..^. 
territory. 

Treasurer  Walter  C.  Johnson,  Chat¬ 
tanooga  News,  said  that  receipts  for  the 
fiscal  year  were  $11,167  as  compared 
with  $11,899  in  the  previous  year.  Dis¬ 
bursements  for  the  year  were  $13,451, 
$600  more  than  for  the  preceding  year. 
-Activities  of  the  association  had  greatly 
increased,  he  said,  with  bulletins  being 
issued  weekly  instead  of  monthly,  an 
increase  in  office  staff,  etc.  He  rec¬ 
ommended  a  readjustment  of  dues  “if 
we  are  to  continue  to  render  the  serv¬ 
ice  that  has  characterized  the  S.N.P..\. 
for  a  long  number  of  years.” 

The  Lee  school  of  journalism  report, 
submitted  by  John  S.  Cohen,  Atlanta 
Journal,  chairman,  was  in  the  form  of 
a  communication  from  William  L. 
Mapel,  director  of  the  school,  who  told 
of  its  aims. 

The  Southern  School  of  Printing  re¬ 
ported  it  was  weatliering  the  depression 
and  that  59  students  were  graduated 
last  year,  75  per  cent  of  whom  had 
found  employment. 

Seventy-four  members  and  guests 
participated  in  the  annual  golf  tourna¬ 
ment  Monday  afternoon.  Don  Elias. 
Asheville  Citizen-Times,  won  low 
gross  honors  in  the  member’s  section 
with  an  82.  In  the  guests’  section, 
similar  honors  were  carried  off  by  S. 
George  Little,  Home  Economics  Service 
Corporation,  New  York,  but  a  former 
resident  of  .Asheville.  Mr.  Elias  won  a 
set  of  sterling  silver  orange  juice 
glasses,  and  Mr.  Little  carried  off  a 
bridge  table  and  four  chairs.  Other 
golf  awards  were : 

Members’  Section:  Second  low 
gross — John  D.  Ewing,  Shreveport 
Times,  a  humidor;  low  net,  James  H. 
Skewes,  Meridian  Star,  binoculars; 
second  low  net,  Bruce  Webb,  Asheville 
Citizen-Times,  lighter  stand  with  tray; 


280  CHARGES  AGAINST  ONE 
M.4N  STUMPED  WRITERS 

"DEPORTERS  of  the  Scakatoon 
(Sask.)  Star-Phoenix  recently 
found  considerable  difficulty  ex¬ 
plaining  the  various  charges  against 
W.  L.  McGauvran,  Meacham  grain 
elevator  operator,  when  he  was  ar¬ 
raigned  in  court  on  280  charges  of 
alleged  theft  and  forgery. 

The  number  is  believed  to  be  a 
record  for  North  .America. 


best  kicker,  R.  F.  Hudson,  Montgomery 
Advertiser,  silver  bowl  and  ladle;  sec¬ 
ond  best  kicker,  R.  B.  Page,  Wilming¬ 
ton  (N.  C.)  Star  and  News,  luncheon 
kit ;  worst  gross,  Melvin  Schwartz, 
Atlanta  Georgian,  motor  robe;  worst 
net,  Herbert  Porter,  Atlanta  Georgian, 
gladstone  bag ;  best  nine  blind  holes. 
Major  Clark  Howell,  Jr.,  Atlanta  Con¬ 
stitution,  smoker’s  set ;  worst  score  on 
any  one  hole,  John  A.  Park,  Raleigh 
Times,  dressing  case. 

Guests’  Section  :  Second  low  gross, 
M.  H.  Long,  John  M.  Branham  Com¬ 
pany,  inlaid  bridge  table  and  screen ; 
low  net,  L.  C.  Penry,  Ludlow  Typo- 
graph  Company,  sterling  silver  ash 
trays;  second  low  net,  John  M.  Mar¬ 
shall,  Great  Northern  Paper  Company, 
overnight  bag;  best  kicker,  George  C. 
Lucas,  National  Publishers  Association, 
clock  and  barometer  in  case ;  second 
best  kicker,  Charles  T.  Hicks,  Interna¬ 
tional  Paper  Company,  ice-crock ; 
worst  gross,  M.  H.  ^lartin,  John  Budd 
Company,  pigskin  dressing  case;  worst 
net,  Fred  M.  Bell,  E.  Katz  Special  Ad¬ 
vertising  .Agency,  .Atlanta,  three  Bobby 
Jones  golf  clubs;  best  nine  blind  holes, 
Fred  W.  Bott,  Mergenthaler  Linotype 
Company,  butler’s  tray;  worst  score  on 
any  one  hole,  Lee  A.  Ward,  Charles 
H.  Eddy  Company,  a  dozen  golf  balls. 

The  team  match,  decided  by  match¬ 
ing  the  four  best  net  scores  of  members 
against  guests,  was  won  by  the  latter. 


the  team  consisting  of  L.  C.  Pensy,  J 
M.  Marshall,  S.  George  Little,  ^ 
John  R.  Gefaell.  Each  received  a 
dozen  golf  balls. 

Donors  of  the  golf  prizes  were: 
Mergenthaler  Linotype  Company,  Lans- 
ton  Monotype  Machine  Company,  John 
M.  Branham  Company,  Reynolds-Fitz- 
gerald,  Inc.,  Goss  Printing  Press  Com¬ 
pany,  John  Budd  Company,  George  H. 
Morrill  Company,  H.  Reeve  .Angell  & 
Co.,  Intertype  Corporation,  E.  Katz 
Special  Advertising  Agency,  N.E.A 
Service,  Inc.,  L.  Martin  Company 
Cone,  Rothenburg,  Noee,  Great  North¬ 
ern  Paper  Company  ,imperial  Type 
Metal  Company,  International  Paper 
Company,  Southern  Bell  Telephone 
Company,  and  Editor  &  Publishbi. 

Col.  Walter  A.  Savory,  Mergenthaler 
Linotype  Company,  added  another  year 
to  his  long  service  as  chairman  of 
S.N.P.A.  golf  tournaments.  He  was 
assisted  by  Col.  George  D.  Lindsay 
Sarasota  (Fla.)  Herald;  VV^  Randal! 
Harris,  .Asheville  Citizen-Times;  Lau¬ 
rence  E.  Mansfield,  International  Paper 
Company,  and  Arthur  T.  Robb,  Editor 
&  Publisher. 


>  >  >  >  the  kind  of 
circulation  that 
builds  sales 


In  selecting  media  have  you  ever  delved  info  how  this  or 
that  publication  acquired  its  distribution?  Has  it  been 
natural  growth  of  reader  interest  or  an  expansion  stimulated 
by  repeated  specials,  contests,  premiums  and  club  offers? 

Forced  circulation  makes  the  figures  look  larger,  that’s  all. 
Beyond  that  if  means  nothing. 

Merit,  and  merit  alone,  is  the  only  yardstick  upon  which  a 
newspaper  can  be  measured  in  terms  of  pulling  power. 

The  NEWARK  EVENING  NEWS  has  never  resorted  to  the 


LOUISVILLE  BANKERS  FREED 

Conviction  of  J.  B.  Brown  and  C.  F. 

Jones  Held  Not  Warranted 

Peremptory  instruction  for  the  dis¬ 
missal  of  James  B.  Brown  and  Charles 
F.  Jones,  former  president  and  vice 
president,  respectively,  of  the  National 
Bank  of  Kentucky,  were  given  in  Fed¬ 
eral  Court  in  Louisville  July  8  after  the 
prosecution  had  complete  its  case.  ^ir. 
Brown  was  formerly  publisher  of  the 
Louisz’ille  Herald-Post. 

Judge  Charles  1.  Dawson  held  that 
the  evidence  submitted  did  not  war¬ 
rant  convinction  of  the  defendants  on 
the  charge  of  misapplying  $1,000,000 
of  the  bank’s  funds  for  the  benefit  of 
Caldwell  &  Co.,  the  Nashville  invest¬ 
ment  house.  Roth  Caldwell  &  Co.  and  r 
the  National  Bank  of  Kentucky  col-  ) 
lapsed  in  the  fall  of  1930. 


In  Department 
Store  Advertising 

For  years  The  Sun  has  published 
more  Department  Store  Advertis¬ 
ing  than  any  other  New  York  news¬ 
paper.  In  1931  it  led  all  the  news¬ 
papers  in  the  country. 

NEW  YORK 


use  of  contests,  club  offers,  premiums  or  other  artificial 
means  to  force  circulation  growth.  Year  after  year  its 
coverage  of  the  great  Newark  market  has  grown  steadily, 
surely.  Genuine  reader  interest  in  a  newspaper  that 
exemplifies  sound  journalism  has  built  a  circulation  of  over 
160,000  copies  daily  —  90%  home  delivered,  too.  That 
is  why  it  is  the  greatest  sales  influence  in  the  Newark  market. 


Ncuiarh 

Suftting 

Npuih  EUGENE  W.  FARRELL 

Businessft  Advertising  Mgr. 

215-221  Market  Street 
Newark,  New  jersey 
O’MARA  &  ORMSBEE 
General  Representatives  * 

New  York  Chicago  Detroit 
Los  Angeles  San  Francisco 

_ i 
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THE  MARVEL  OF  LINE  COMPOSING  MACHINE 
HISTORY.  The  New  Intertype  Quadder  and  Centerer. 
Centers  Lines  Automatically.  Quads  Lines  Automata 
cally — Either  or  Both — With  or  Without  Spacebands. 
Sets  Intricate  Composition  Faster  Than  Straight  Matter 


News  Text  and  Agate— From  One  Keyboard. 
The  Flip  of  a  Finger  Does  It  on  the  Intertype 
Mixer  Model  F.  Mixed  Composition  at  Straight 
Matter  Speed.  Two  Faces  and  Four  Point  Sizes. 


All  Line  Composing  Machines  Are  Not  Alike. 
Get  all  the  facts  about  the  Intertype,  the  Line 
Composing  Machine  that  made  its  way  by  the 
way  it’s  made. 


INTERTYPE  CORPORATION,  360  Furman  St.,  Brooklyn,  N.  Y. 

CHICAGO  •  NEW  ORLEANS  •  SAN  FRANCISCO  •  LOS  ANGELES  •  BOSTON 
Distributors  Throughout  the  World 


in  Intertype  Ooudy  Buld  and  (iuudy  Bold  Italic 


Intertype  Wide  Tooth  Matrices  have  Greater 
Wearing  Surface  at  the  Point  of  Great  Wear. 
These  Modern  Matrices  Cost  No  More  and 
Also  Run  In  Other  Line  Composing  Machines. 
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Advertising  Agencies 

HOBLER  NEW  PARTNER 
IN  BENTON  &  BOWLES 

Former  Erwin,  Wa»ey  Vice-Presi¬ 
dent  Take*  New  Post — William 
B.  Benton  Heads  New 
Corporation 

Benton  &  Bowles,  New  York  adver¬ 
tising  agency,  has  taken  into  full  part¬ 
nership  A.  \V.  Hobler,  formerly  vice- 
president  and  partner  in  Erwin,  Wasey 
&  Co.,  and  has  incorporated  under  the 
name  of  Benton  &  Bowles,  Inc.,  it  was 
announced  this  week.  The  following 
officers  have  been  elected :  President, 
William  B.  Benton;  vice-president  and 
treasurer,  Chester  B.  Bowles ;  vice- 
president  and  secretary,  Atherton  W. 
Hobler. 

Mr.  Hobler's  first  agency  experience 
was  with  the  Gardner  Advertising  Com¬ 
pany  of  St.  Louis,  which  he  joined  after 
being  graduated  from  the  University  of 
Illinois  in  1911.  .\fter  a  short  time  he 
joined  a  manufacturing  concern,  but  re¬ 
turned  to  the  Gardner  agency  after  six 
years.  Later  he  became  a  vice-presi¬ 
dent  of  the  agency.  In  1925  he  joined 
the  New  York  office  of  Erwin,  Wasey 
&  Co.  as  vice-president,  being  made  a 
partner  later. 

Benton  &  Bowles,  Inc.,  is  now  lo¬ 
cated  at  444  Madison  Avenue,  where  it 
occupies  the  entire  nineteenth  floor, 
having  found  it  necessary  to  move 
twice  to  obtain  more  space  in  the  three 
years  since  the  agency  was  founded  by 
Mr.  Benton  and  Mr.  Bowles  in  July, 
1929.  For  the  last  two  years  it  has 
been  at  6  East  4Sth  street. 

Clients  the  agency  serves  on  some  or 
all  products  include  General  Foods  Cor¬ 
poration  :  Best  Foods,  Inc. ;  E.  R. 
Squibb  &  Son ;  William  Peterman,  Inc., 
a  division  of  Bristol-Myers  Company: 
William  Rogers  &  Son,  a  division  of 
International  Silver  Company ;  and 
Standard  Milling,  a  subsidiary  of  Gold 
Dust  Corporation. 

Japanese  Advertiser  Studies  U.  S. 

American  advertising  methods  are 
being  studied  by  Soichi  Kimura,  Japa¬ 
nese  merchandising  expert,  as  part  of 
a  world  tour  to  study  merchandising 
and  advertising  procedure  under  the 
auspices  of  Osaka  Mainichi  Shimbun, 
Osaka  daily  newspaper.  He  visited  the 
New  York  offices  of  Erwin,  Wasey  & 
Co.,  last  week  and  was  given  a  complete 
picture  of  agency,  procedure.  While 
in  New  York  Mr.  lOmura  also  visited 
the  Macy  and  Bamberger  department 
stores. 

Contest  Winners  Named 

One  hundred  and  fifteen  winners  in 
the  $15,000  Blue  Ribbon  Malt  limerick 
contest,  which  was  featured  in  news¬ 
paper  advertising  and  over  the  Colum¬ 
bia  Broadcasting  Systern  by  Ben  Bernie, 
were  announced  in  600  line  copy  appear¬ 
ing  in  more  than  100  newspapers 
throughout  the  country  last  week. 
Matteson  -  Fogarty  -  Jordan  Company, 
Chicago  agency,  handles  the  Blue  Rib¬ 
bon  Malt  account. 


Gag-Copy  Service 

P.  K.  Thomajan,  associated  for  five 
years  with  Harold  Lloyd  as  a  comedy 
research  specialist,  and  recently  direc¬ 
tor  of  advertising  and  publicity  for 
Raspin  Productions,  announces  his  affil¬ 
iation  with  the  Davidson  Press  of  New 
York  through  whom  he  will  offer  a 
copy  service  to  advertisers  interested  in 
the  serio-comic  presentation  of  their 
products. 

Anglo-American  Drug  Appoints 

The  Anglo-American  Drug  Company, 
75  West  street.  New  York  City,  has 
appointed  Dorland  International,  Inc., 
New  York  City,  as  its  foreign  advertis¬ 
ing  agency. 

Bankruptcy  Petition  Filed 

A  petition  in  bankruptcy  was  filed  in 
New  York  this  week  by  John  Stack 
Russell,  head  of  an  advertising  agency 
at  120  E.  41st  street.  Liabilities  were 
listed  as  $L<)78;  assets,  none. 


AIR  TRAVEL  INCREASED 


Newspapers  In  35  Cities  Being  Used 
By  Plane  Service 

While  aviation  does  not  claim  to  be 
depression-proof,  the  fact  that  more  pas¬ 
sengers  have  been  carried,  more  miles 
flown  and  capital  investments  running 
into  several  million  dollars  have  been 
made  during  the  past  12  months’  period 
indicates  that  the  air  lines  have  done  an 
aggressive  job  of  salesmanship,  Harold 
Crary,  director  of  the  advertising  and 
news  service  of  the  United  Air  Lines, 
Chicago,  said  this  week. 

.\n  example  of  this  is  the  report  that 
United  Air  Lines  during  the  first  six 
months  of  this  year  carried  35,920  rev¬ 
enue  passengers  compared  with  15,629 
carried  in  the  first  half  of  last  year, 
an  increase  of  130  per  cent.  From 
15,629  in  the  first  half  of  last  year. 
United’s  passengers  increased  to  27,563 
in  the  second  half,  and  then  to  35,920 
in  the  first  half  of  this  year. 

Simultaneous  with  this  increased  pas¬ 
senger  business  the  company  carried 
950  tons  of  air  mail  during  the  six 
months’  period  and  an  increased  amount 
of  air  express. 

United  Air  Lines  a  year  ago  began  a 
consistent  newspaper  advertising  cam¬ 
paign  and  is  now  running  advertise¬ 
ments  on  regular  schedules  in  35  of  the 
42  cities  in  which  it  operates  passenger 
and  express  service. 

“The  company  has  found  that  news¬ 
paper  advertising  adapts  itself  well  to 
the  company’s  requirements  because  of 
its  flexibility  and  the  ability  to  change 
the  advertisements  when  new  schedules 
and  fares  are  adopted,”  Mr.  Crary  said. 
“United  Air  Lines  takes  the  position 
that  it  is  in  the  transportation  business 
and  that  the  proven  methods  of  rail¬ 
roads  and  other  forms  of  travel  can 
be  adopted  by  the  air  lines  and  that 
means  newspaper  advertising  as  a  part 
of  its  promotional  campaign.” 

Philips  Joins  L.  H.  Hartman 

A.  Edwin  Philips,  formerly  vice-pres¬ 
ident  of  Welch  Grape  Juice  Company 
and  director  of  merchandising  for  John¬ 
son  &  Johnson,  has  joined  L.  H.  Hart¬ 
man  Company,  Inc.,  New  York  agency, 
in  an  executive  capacity.  Mr.  Philips 
was  recently  director  of  sales  of  Candy 
Brands,  Inc.,  and  served  as  president 
of  the  Associated  Grocery  Manufactur¬ 
ers  of  America. 


New  Campaign  in  35  Cities 

Plee-Zing,  Inc.,  composed  of  295 
manufacturers  and  distributors  of  food 
and  household  products,  has  started  its 
first  cooperative  newspaper  campaign  in 
35  cities.  The  schedule  consists  of  400 
line  copy  every  week.  Contracts  in¬ 
clude  orders  for  10,000  and  20,0(X)  lines. 
The  account  is  being  handled  by  Mason 
Warner  Company,  Inc.,  Chicago  adver¬ 
tising  agency. 

Heads  Research  Staff 

R.  N.  Peterson,  who  has  been  acting 
head  of  the  research  department,  has 
been  appointed  director  of  research  of 
the  Chicago  office  of  Erwin,  Wasey  & 
Co.  Mr.  Peterson  has  been  with  this 
organization  for  the  past  four  years. 
He  is  a  graduate  of  the  Harvard  School 
of  Business  Administration. 


Chicago  Lesan  Office  Closed 

The  Chicago  office  of  H.  E.  Lesan 
Advertising  Agency,  435  North  Michi¬ 
gan  avenue,  has  been  closed  as  of  July 
1,  and  its  business  is  being  handled  by 
the  New  York  office.  R.  N.  Cushing, 
formerly  account  executive  in  the  Chi¬ 
cago  office,  has  joined  Fred  A.  Rob¬ 
bins,  Inc.,  Chicago  agency. 

Promoted  by  Tobacco  Firm 

E.  M.  Stokes,  director  in  charge  of 
manufacturing  operations,  has  been 
elected  vice-president  of  the  Brown  & 
Williamson  Tobacco  Corporation.  R.  A. 
Hanner,  credit  manager,  has  been  elected 
a  director. 


Milwaukee  Agency  Appointed 

The  School  of  Engineering,  Mil¬ 
waukee,  has  placed  its  advertising  ac¬ 
count  with  Klau-Van  Pieter som- Dunlap 
.Associates,  Inc.,  of  that  city. 


CHICAGOANS  DEBATE 
SPELLING  IN  COPY 

Use  of  “Judgement”  In  Coal  Adver¬ 
tisement  Bring*  Many  Calls 
From  Readers — Dealers* 
Campaign  Described 

A  full-page  advertisement  recently, 
announcing  through  the  medium  of  Chi¬ 
cago’s  seven  English  dailies  that  medals 
for  good  “judgement”  in  selecting  fuel 
are  struck  off  in  the  United  States  mint, 
has  set  Chicagoans  debating  on  whether 
“judgement”  is  spelled  with  or  without 
an  “e.” 

So  heated  did  the  discussion  become 
during  the  week  of  the  advertisement’s 
appearance,  the  mail  of  the  Chicago 
Coal  Merchants’  Association,  sponsors 
of  the  advertisement,  contained  many 
marked  tear  sheets,  calling  attention  to 
the  apparent  misspelling  of  the  word, 
and  telephone  lines  were  kept  busy. 

Chicago  Coal  Merchants’  Association 
is  not  a  newcomer  in  the  local  advertis¬ 
ing  field.  This  group  has  acquired  a 
reputation  for  its  aggressive  advertising 
that  is  halting  the  bids  of  competitive 
fuels  for  Chicago’s  domestic  market. 
The  association  was  organized  27  years 
ago  when  it  became  apparent  that  unless 
Chicago’s  coal  retailing  was  put  on  a 
businesslike  basis,  the  whole  industry 
would  suffer.  "The  association  was 
formed  to  sponsor  laws  making  short 
weights  and  dishonest  grading  punish¬ 
able  offenses.  It  also  established  a 
credit  bureau  through  w'hich  bad  debts 
were  cut  to  a  minimum.  At  present 
240  merchants  comprise  this  association, 
selling  approximately  95  per  cent  of  all 
the  domestic  coal  burned  in  Chicago. 

Two  years  ago  the  Chicago  Coal 
Merchants’  Association  was  confronted 
with  new  problems,  namely  competitive 
fuels,  oil  and  gas.  The  association 
elected  to  sponsor  a  continuous  institu¬ 
tional  newspaper  advertising  campaign. 
Taking  as  its  theme,  “Coal  Heat  Costs 
Less,”  the  association  pointed  out  in  its 
advertising  the  cost  of  heating  homes 
and  buildings  with  coal. 

The  greatest  share  of  the  advertising 
appropriation  was  budgeted  for  news¬ 
paper  space.  Every  English  daily  paper 
in  the  city  was  and  is  still  being  used. 
Schedules  were  arranged  so  that  on 
practically  every  day  of  the  ywr,  except 
Saturdays,  Sundays  and  holidays,  one 
advertisement  appeared  in  at  least  one 
of  these  seven  Chicago  daily  papers. 
This  was  supplemented  by  monthly  mail¬ 
ings  to  every  Chicago  purchaser  of  coal, 
by  radio  broadcasts  during  the  first 
year,  and  with  signs,  “Coal  Heat  Costs 
Less,”  for  merchants’  trucks  and  offices. 

So  successful  has  the  association  ad¬ 
vertising  been,  that  Charles  Daniel 
Frey  Company,  Chicago  agency  handling 
the  account,  reports  fewer  oil  burner 
installation  permits  were  issued  in  Chi¬ 
cago  last  year  than  in  any  other  large 
city  of  comparable  size  and  wealth 
north  of  the  40th  parallel. 

“The  Chicago  Coal  Merchants’  Asso¬ 
ciation  has  provided  an  example  of  the 
results  which  can  be  obtained  in  intra¬ 
commodity  competition  by  concerted  and 
intelligent  action,”  said  R.  B.  Davis, 
vice-president  of  the  Frey  agency,  in 
discussing  the  advertising  program. 

Elks  Honor  Maxwell 

Lloyd  Maxwell,  first  vice-president  of 
Roche,  Williams  and  Cunnyngham,  Chi¬ 
cago  agency,  was  elevated  from  the 
office  of  grand  treasurer  to  grand  trus¬ 
tee  of  the  Benevolent  and  Protective 
Order  of  Elks  last  week  at  the  annual 
meeting  in  Birmingham. 

Judd  Joins  Goodyear 

L.  Eugene  Judd,  formerly  editor  of 
the  Akron  Times-Press,  and  prior  to 
that  city  editor,  Columbus  Citisen,  has 
been  appointed  manager  of  the  public 
relations  department,  Goodyear  Tire  & 
Rubber  Company  at  Akron. 

Treasurer  Silver  to  Kimball 

Rogers,  Lunt  &  Bowlen  Company,  of 
Greenfield,  Mass.,  manufacturer  of 
Treasurer  sterling  silver,  has  appointed 
Abbott  Kimball,  Inc.,  New  York,  to 
handle  its  account. 


COOPERATIVE  CAMPAIGN 


Foodtown  Kitchens  Matching  Cop* 
With  Eastern  Chain  Store* 

Foodtown  Kitchens,  Inc.,  manufac¬ 
turers  and  distributors  of  Wheat  and 
Rice  Pops,  has  started  a  cooperative 
newspaper  campaign  among  the  chain 
stores  and  jobbers  in  leading  eastern 
cities.  Chain  store  advertisers  are  plac¬ 
ing  Pops  advertising  on  a  local  basis 
and  Fexxitown  Kitchens  is  matching 
large  display  space  with  equal-size  copy 
placed  nationally. 

Cities  in  which  the  Pops  cooperative 
advertising  is  now  appearing  include 
New  York,  Pittsburgh,  Buffalo,  Syra- 
acuse,  RcKhester,  Boston,  Philadelphia 
Providence,  Baltimore  and  Washington’ 

MeJ unkin  Advertising  Company,  Chi¬ 
cago,  announced  this  week  that  the  Pops 
Pirate  Club  chain  radio  program  had 
been  temporarily  suspended,  but  would 
probably  return  to  the  air  before  the  end 
of  the  summer. 


Two  Accounts  to  Boston  Agency 

The  Earnshaw  Knitting  Company  of 
Newton,  Mass.,  manufacturer  of  the 
Vanta  baby  garments,  has  appointed  the 
Boston  agency  of  Wolcott  &  Holcomb. 
Inc.,  to  direct  its  advertising.  The 
Shepherd  Worsted  Mills.  Newton. 
Mass.,  manufacturers  of  Good  Shepherd 
yarns,  have  also  appointed  W’olcott  & 
Holcomb. 


Join*  Wood,  Putnam  &  Wood 

A.  K.  Benjamin,  for  the  last  two  years 
vice-president  of  Charles  Austin  Bates 
Inc.,  in  charge  of  the  Boston  office,  has 
joined  the  staff  of  Wocxl,  Putnam  & 
XVood,  Inc.,  advertising  agency  of  that 
city,  as  an  account  executive. 


Bellamy  Join*  Chicago  Agency 

William  M.  Bellamy,  formerly  adver¬ 
tising  manager  of  Gill  &  Co.  and  re¬ 
cently  vice-president  of  L.  S.  Carter 
&  Co.,  has  joined  with  Rudolph  Guen- 
ther-Russell  Law.  Chicago. _ 


AD  TIPS 


Aikin-Kynett  Company.  1400  S.  Penn 
Square,  Philadelphia.  Now  handiing 
account  for  the  Dexdale  Hosiery  Mills, 
Lansdale,  Pennsylvania. 

Benton  &  Bowles.  444  Madison  Ave¬ 
nue,  New  York.  Placing  orders  with 
newspapers  in  various  sections  for  the 
Pictorial  Review  Company,  New  York. 

Blackman  Company,  122  East  42nd 
Street,  New  York.  Again  placing  orders 
with  newspapers  in  various  sections  for 
Proctor  &  Gamble,  Ivory  Soap,  Cincin¬ 
nati. 

Paul  Cornell  Company,  580  5th  .\ve- 
nue.  New  York.  Now  handling  account 
^r  the  Spool  Cotton  Company,  Clark's 
O.  N.  T.  and  J.  P.  Coats,  cotton.  New 
York. 

8.  C.  Croot  Company,  28  West  44th 
Street,  New  York.  Now  handling  ac¬ 
count  for  Shu  Milk  Products  Company, 
Shu  Milk,  shoe  cleaner.  Orange,  N.  J. 

Emery  Advertising  Company,  Conti¬ 
nental  Building,  Baltimore,  Maryland. 
Is  placing  the  following  new  accounts: 
The  Holland  Manufacturing  Company, 
Baltimore,  Md.,  manufacturers  tacks. 
Swltllk  Parachute  &  EJqulpment  Com¬ 
pany,  Trenton,  N.  J.,  manufacturers 
parachutes. 

Ferry-Hanly  Advertising  Company, 

500  5th  Avenue,  New  York.  Now  han¬ 
dling  account  for  the  Chicopee  Manu¬ 
facturing  Company,  Chics  Facial  Gauie, 
New  Brunswick,  N.  J. 

Friend  Advertising  Agency,  171  Madi¬ 
son  Avenue,  New  York.  Now  handling 
account  for  Ey  Teb,  Inc.,  beauty  pre¬ 
parations,  New  York. 

Grace  A  Holliday,  438  New  Center 
Building,  Detroit,  Mich.,  has  secured  the 
following  accounts :  W.  J.  Kennedy 
■Dairy  Company,  Detroit.  Detroit  Vapor 
Stove  Comjrany,  Detroit,  gas  ranges, 
Michigan  Alkali  Company,  Wyandotte, 
Michigan,  manufacturers  Dry  Ice. 

Grant  A  Wadsworth  A  Casmlr,  Inr.. 
40'5  Lexington  Avenue,  New  York. 
Placing  orders  with  newspapers  in 
selected  sections  for  the  Rusko  Products 
Company,  Duette  Dry  Cleaner,  New 
York. 

Green,  Fnlton,  Cunningham  Compaay. 
360  North  Michigan  Avenue,  Chicago. 
Placing  accounts  for  Wm.  Cooper  4 
Nephews,  Inc.,  Pulvex  Insecticides, 
Chicago ;  Nurito  Company,  rheumatism 
remedy,  Chicago,  and  Prlma  Company 
Malt  Syrup,  Chicago. 

Hlrshon-Garfleld,  Inc.,  10  East  40th 
Street,  New  York.  Placing  account  for 
Crompton-Rlchmond  Company,  Inc.,  tex¬ 
tiles,  New  York,  and  E.  H.  Edwards 
Company,  Angel  Food  Marshmallows. 
Brooklyn. 


Editor  &  Publisher  The  Fourth  Estate  for  July  23,  1  932 


23 


Long-Life  Insurance 

NEWSPAPER  PRESSMEN  already  are  beginning  to  refer  to  Vulcan  Blankets 
as  the  ‘"Long-Life  Blankets”.  Such  a  description  is  indeed  gratifying,  for  it 
indicates  the  success  of  our  efforts  to  make  Vulcan  Blankets  as  durable  and 
economical  as  is  humanly  possible. 

The  picture  below  is  one  of  several  snapshots  made  recently  in  the  Vulcan  Labo¬ 
ratory.  These  pictures  show  how  Vulcan  Products  are  manufactured  under 
constant  laboratory  supervision.  The  tests  begin  with  the  raw  materials,  continue 
during  the  manufacturing  operations,  and  are  finally  concluded  by  careful  inspec¬ 
tions  of  the  finished  product. 

For  example,  every  roll  of  our  news  blanket  felt  is  tested  for  gauge,  stretch, 
tensile  strength,  and  weight  per  square  yard.  Every  roll  of  the  finished  blanket 
is  again  tested  for  gauge,  stretch,  tensile  strength,  resilience,  oil  absorption,  and 
freedom  from  swelling.  These  tests  are  in  addition  to  the  usual  inspections  in 
the  manufacturing  departments.  Charts  made  by  recording  thermometers,  during 
the  process  of  manufacture,  go  to  the  laboratory  for  checking. 

All  of  this  exacting  routine  means  Long  Blanket  Life  Insurance.  It  is  worth  your 
consideration.  So  is  the  fact  that  nearly  two  hundred  newspapers  now  have  pur¬ 
chased  Vulcan  Blankets. 

For  economy,  good  presswork,  and  freedom  from  blanket  troubles,  use  Vulcan 
Long-Life  Press  Blankets  and  Vulcan  Underpacking.  Write  for  descriptive 
literature  and  reduced  prices. 

VULCAN  PROOFING  COMPANY 

First  Avenue  and  Fifty-eighth  Street,  Brooklyn,  N.  Y. 


VULCAN 

Press  Blankets 


Made  Under  Constant  Laboratory  Control 

THE  OIL  ABSORPTION  TEST 

This  test  is  used  to  prove  the  oil-proof  quality  of  the  Vulcan  Impression 
Blanket,  and  to  insure  that  this  quality  is  maintained.  It  is  also  used  as 
a  constant  check  on  the  oil-resisting  quality  of  Vulcan  Underpacking, 
V'ulcan  Offset  Blankets  (which  are  used  by  a  majority  of  Lithog¬ 
raphers),  and  other  \Tilcan  Products. 

.\  glass  cylinder  containing  oil  is  pressed  down  tightly  against  a  circular 
piece  of  the  blanket  or  other  product  to  be  tested.  The  test  sample  is 
then  removed  periodically  for  inspection.  One  piece  of  Vulcan  News- 
jiaper  Blanket  has  been  tested  in  this  way  for  nearly  a  year  and  is  still 
in  good  condition. 
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AD- VENTURES 

By  ROBERT  S.  MANN 


1 


UXFOKTUXATE  asscxriation  of 
ginger  ale  advertisements  with 
copy  for  corn  cures,  bedbug  killers,  and 
other  products  which  do  not  make  for 
conviviality,  has  been  causing  a  lot  of 
letter  writing  for  the  president  of  an 
advertising  agency  handling  the  ginger 
ale  campaign. 

In  proof  of  his  assertion  that  this 
problem  of  make-up  has  been  of  grow¬ 
ing  concern  recently,  he  showed  a  so¬ 
ciety  page  from  a  Texas  newspaper  on 
which  a  small  advertisement  for  the 
ginger  ale  was  surrounded  by  three 
other  advertisements,  with  these  head¬ 
ings:  (1)  “Build  Up  to  Prevent  Pains”; 
(2)  “Corns:  New  Treatment:  Ends 
Pain  at  Once”;  (3)  “Golf  Club  Han¬ 
dles  Carry  Germs  of  Athlete's  Foot.” 
Elsewhere  on  the  page  was  copy  headed 
“Xow  Stop  All  Pain  Instantly;  just 
one  drop  does  it — then  corn  soon  lifts 
off.”  And  still  another  began :  “Apply 
this  and  all  itching  ends.” 

“This  is  just  one  of  a  flock  of  such 
cases  of  the  kind  which  I  have  come 
upon  this  forenoon,”  said  the  agency 
president.  “Here,  for  example,  the 
newspaper  has  gone  through  the  for¬ 
mality  of  locating  our  advertisement 
on  an  excellent  page  from  the  angle  of 
hospitality  and  conviviality,  but  the  ad¬ 
vertisement  is  simply  driven  to  cover 
by  untoward  associations.” 

Recognizing  that  the  newspaper 
make-up  is  not  an  easy  job,  in  view  of 
the  fact  that  medical  advertisers  often 
pay  for  or  insist  on  special  jKJsition,  he 
has  followed  a  practice  of  writing 
friendly  letters  to  tlie  national  adver¬ 
tising  managers,  requesting  better  con¬ 
sideration  in  the  future. 

•  *  * 

The  heavy  use  of  newspaper  space 
by  the  leading  cigarette  makers  is 
well  known.  Xot  often,  however,  does 
one  of  the  advertisers  make  it  the  text 
of  his  copy.  Consequently  newspaper 
and  advertising  men  were  esiiecially  in¬ 
terested  in  a  Chesterfield  advertisement 
appearing  th's  week  with  the  heading : 
“85  million  people  will  see  this.” 

“Why  will  this  advertisement  ajiear 
in  more  than  1,800  newspai)ers,  reaching 
over  85,000,000  readers'”  asked  the 
copy,  and  answered:  “Because  we  want 
every  smoker  throughout  the  length  and 
the  breadth  of  this  country  to  know  that 
Chesterfield  cigarettes  are  milder,”  etc., 
etc. 

Which  is  a  fair  statement  of  the  case 
for  almost  any  other  advertiser  who 
wants  “everyone  throughout  the  leng;th 
and  breadth  of  this  country”  to  know 
about  his  product. 

*  *  * 

IMPORTAXCE  of  the  employes’  re¬ 
tail  sales  campaign  carried  on  during 
May  and  June  for  the  Westinghouse 
Electric  &  Manufacturing  Company 
was  indicated  by  the  company’s  financial 
statement  for  the  second  quarter.  The 
employes’  campaign,  entirely  separate 
from  the  firm’s  regular  selling  activi¬ 
ties,  resulted  in  disposing  of  household 
electrical  equipment  having  a  retail 
value  of  $2,600,000,  all  sales  being 
completed  through  dealers  at  regular 
prices.  This  sum  compares  with  the 
company’s  wholesale  billings  of  $21,- 
014,770  for  the  second  quarter,  or  ap¬ 
proximately  $14,000,000  for  the  two 
months  in  question. 

“The  employes  retail  sales  campaign 
of  May  and  June  has  an  important  fi¬ 
nancial  bearing  on  Westinghouse  not 
only  at  this  time  but  also  in  the  future,” 
said  a  company  statement.  “Sales  were 
made  by  dealers  out  of  their  stocks  on 
hand,  so  that  this  business  was  not 
reflected  to  any  great  extent  in  the 
earnings  of  Westinghouse  for  >the  six 
months  ended  June  30;  however,  the 
dealers,  to  replenish  stocks,  which  are 
now  at  the  lowest  point  since  last  fall, 
have  begun  to  reorder  from  the  factory 
to  meet  current  demand.” 

Employes  received  no  commissions 
on  sales,  but  were  rew’arded  with  mer¬ 
chandise  prizes.  Buyers  received  no 
discounts.  .Altogether  54,500  sales  were 
made  by  the  35.000  employes. 


SOME  2,000  newspapers  were  sched¬ 
uled  to  carry  the  Hudson  Motor  Car 
Comi>any’s  advertisement  announcing 
the  new  Essex  “Terraplane”  this  week, 
following  christening  of  car  No.  1  by 
Amelia  Earhart  at  Detroit  before  2,000 
Hudson-Essex  dealers.  Follow-up  ad¬ 
vertising  is  to  continue  for  several 
weeks,  it  is  stated. 

The  suggestion  which  inspired  the 
name  Terraplane  is  attributed  to  Arthur 
Kudner,  president  of  Erwin,  Wasey  & 
Co.,  the  Hudson  advertising  agency. 
Mr.  Kudner,  an  aviation  enthusiast, 
took  his  first  ride  in  Model  K,  as  it 
was  then  known,  with  W.  J.  McAneeny, 
president  of  the  Hudson  company. 
Moved  to  enthusiasm,  as  the  story  goes, 
Mr.  Kudner  exclaimed,  “This  is  just 
like  flying  on  land.”  .After  which  noth¬ 
ing  more  was  necessary  except  to  find 
a  way  to  say  the  same  thing  in  one 
word. 

*  * 

UX.AXIMOUS  decision  of  the  New 
York  Court  of  .Appeals  this  week 
ruled  that  the  state  cannot  be  prevented 
from  building  screens  on  highway  prop¬ 
erty  to  hide  billboards  that  are  consid¬ 
ered  unsightly  or  distracting  to  drivers. 
The  case  grew  out  of  controversy  over 
a  billboard  erected  at  the  approach  to 
the  mid- Hudson  bridge,  at  Poughkeep¬ 
sie.  State  authorities,  indignant  at  the 
location  of  the  sign,  built  a  decorative 
screen  in  front  of  it,  but  were  forced 
by  injunction  to  remove  it.  The  pres¬ 
ent  decision  reverses  lower  courts. 

*  *  * 

T(  )PICS  to  be  discussed  at  the 
Fourth  Boston  Conference  on  Re¬ 
tail  Distribution,  Sept.  19-20,  include 
such  as  these:  Distribution  of  Quality 
Merchandise,  New  Modes  of  Thought 
in  Salesmanship,  Trends  in  Large-Scale 
Di.stribution.  Tbe  Radio  and  Consumer 
Demand,  Expenditures  by  Individual 
Consumers,  The  Consumer  as  Stock¬ 
holder  in  Distributive  Enterprise,  Mer¬ 
chandising  Through  Coin  Devices. 

Speakers  announced  include :  Coring 
.A.  Schuler,  editor.  Ladies  Home  Jour¬ 
nal;  L.  D.  H.  Weld,  McCann-Erickson. 
Inc. ;  P.  .A.  O’Connell,  of  Boston,  presi¬ 
dent,  National  Retail  Dry  Goods  .As¬ 
sociation;  John  Mench,  merchandising 
counselor,  Hearst  Publications;  W.  T. 
Grant,  chairman,  W.  T.  Grant  Com¬ 
pany;  and  many  others  in  publishing, 
educational,  or  business  fields. 

The  conference  is  sponsored  by  the 
Retail  Trade  Board  of  the  Boston 
Chamber  of  Commerce  in  co-operation 
with  the  Harvard  Graduate  School  of 
Business  .Administration,  the  Boston 
University  College  of  Business  .Admin¬ 
istration,  the  Massachusetts  Institute  of 
Technology,  and  other  institutions. 

Crossett  Shoe  Appoints 

Smith,  Sturgis  &  Moore,  Inc.,  have 
been  appointed  advertising  and  mer¬ 
chandising  counselors  for  the  Crossett 
Shoe  Co.  of  Augusta,  Me. 

PRINTERS'  A 
ENGINEERS  l\ 


•  Our  staff  of  Printing  Plant  En¬ 
gineers  is  composed  of  specialists 
who  have  made  a  careful  study  of 
the  requirements  of  Equipments 
necessary  in  the  economical  oper¬ 
ation  of  Newspaper  Composing 
Rooms. 


Wrif  Selling  House  neermst  you 

AMERICAN  TYPE  POUNDERS 
COMPANY 

VISUALIZERS  AND  PU^NNERS 


HERRIOT  BLAMES  PRESS 


Says  He  Was  Misquoted  on  Franco- 
English  Statement 

Press  associations  were  left  holding 
the  bag  last  week  when  Premier  Edo¬ 
uard  Herriot  of  France  endeavored  to 
cover  up  leakage  of  a  statement  before 
the  Chamber  of  Deputies  by  claiming 
he  was  misquoted  in  newspapers.  .After 
he  had  told  the  Chamber  France  and 
England  had  reached  an  agreement  to 
consult  one  another  before  taking  action 
on  debts  or  other  policies,  the  .Agence 
Havas  obtained  the  story  and  sent  it  on 
its  wires.  The  .Associated  Press  re¬ 
ceived  the  story  from  Havas  and 
checked  through  its  Paris  representa¬ 
tive.  The  Paris  office  of  United  Press 
also  sent  the  story  through. 

Universal  Service  transmitted  the  te.xt 
of  the  Franco-English  accord  as  soon 
as  it  was  published  in  Paris,  and,  later 
carried  Herriot’s  denial  of  the  state¬ 
ment  credited  to  him.  Universal,  how¬ 
ever.  said  in  this  story  that  the  original 
agreement  was  the  one  to  which  the 
French  government  would  adhere. 

When  Herriot  claimed  he  had  been 
mi.squoted  he  said  he  did  not  tell  the 
Chamber  of  Deputies  that  France  and 
England  had  made  any  pact  but  de¬ 
clared  he  was  referring  to  the  “gentle¬ 
men’s  agreement”  between  them.  He 
said  his  statement  was  misunderstood. 

When  Havas  was  queried  by  .A.P.  on 
the  matter  the  agency  replied  it  had  no 
cofrection  to  make  and  stood  on  its 
original  story. 

U.  P.  received  a  statement  from 
Herriot  denying  the  original  stories. 


NURMI  WROTE  SERIES 

Paavo  Nurmi,  long-distance  track- 
star,  wrote  a  series  on  his  Olympic  ex¬ 
periences  recently  for  .Associated  Press 
Feature  Service  under  the  title  “My 
Life  in  the  Olympics.”  The  scries  was 
distributed  to  evening  newspapers. 
Ray  Barbutti  wrote  a  similar  series  for 
morning  .A.P.  members. 


BIG  SPACE  DREW  lo.ooo 
TO  STOREYS  OPENING 

Oak  Park,  III.,  Piggly  Wiggly 
Well  Pleated  With  Retulu  of 
Itt  Newspaper  Advertising 
and  Plans  to  Continue 

(Syecial  to  Editor  &  Publisher) 
Chic.^oo,  July  18  — Double 
spreads  in  the  IVcstcni  Suburban  Slioh- 
f^r,  Oak  Leaves,  and  Oak  Parker,  plu, 
institutional  advertisements  of  approxi¬ 
mately  one-half  page  each  in  Chicago 
Tribune  and  Chicago  Dail\  Seies 
brought  more  than  10,000  shoppers  to 
the  grand  opening  of  the  world’s  larg- 
est  Piggly  Wiggly  store  in  Oak  Park 
last  Friday  and  Saturday. 

Officials  of  the  Great  Lakes  Piggly 
Wiggly  Company  were  highly  pleased 
with  the  results.  They  told  Editor  & 
Publisher  that  plans  are  now  being 
considered  for  a  regular  newspaper 
campaign  to  begin  as  soon  as  more 
Piggly  Wiggly  stores  of  this  new  chain 
are  opened.  J.  R.  Peters  is  president 
of  the  Great  Lakes  Piggly  Wiggly 
Company  which  has  purchased  the  fran¬ 
chise  for  stores  in  this  area  from  Pig¬ 
gly  Wiggly  Corporation.  Present  plans 
call  for  the  opening  of  250  stores  in 
the  Chicago  territory. 

The  Oak  Park  store,  which  was  the 
fourth  unit  to  be  opened  under  the 
new  management  since  June  1,  has  8,000 
square  feet  of  sales  room  space.  .All 
of  the  departments  are  owned  and  oper¬ 
ated  by  the  parent  company.  The  mam¬ 
moth  store  is  on  Madison  street  just 
west  of  Chicago  city  limits. 

FIRE  DESTROYS  PLANT 

.Although  fire  destroyed  the  main 
building  and  storage  warehouse  of  the 
Clyde  (N.  Y.)  Herald,  a  weekly,  with 
an  estimated  damage  of  $30,000,  Mrs. 
Clara  E.  Lux,  publisher,  has  announced 
plans  for  the  continued  publication  in 
the  plant  of  the  Nczvark  (X.  Y.  I 
Courier. 


A*.  1 


?<iInigoii  ^j>  Ctmtiiile 


For  seventeen  years  we  have  been  making 
nothing  but  Wood  Dry  Mats.  Our  experi- 
enee  and  our  products  will  serve  you  well. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 
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no  ink  mist 


I 


•  Pressrooms  equipped  with  Goss  Presses  are  brighter  and 
cleaner.  The  air  is  free  from  ink  mist.  Under  such  improved 
working  conditions,  pressmen  find  it  easier  to  keep  on  the  alert, 
to  work  more  efficiently,  and  to  avoid  accidents  arising  from 
mental  fatigue.  No  matter  how  long  or  fast  Goss  Presses  may 
be  run,  they  do  not  throw  ink. 

•  The  Goss  system  for  ink  regulation  and  distribution  possesses 
other  marked  advantages.  It  is  unaffected  by  changes  in  press¬ 
room  temperature.  Troubles  from  clogged  ink  flow  are  entirely 
avoided.  The  system  is  simple  and  efficient,  and  contributes  to 
clear,  fine  printing. 

•  The  ink  fountains  on  Goss  Presses,  moreover,  are  easily  ac¬ 
cessible  for  accurate  and  positive  adjustment.  They  ore  within 
easy  reach  of  the  pressman,  who  has  ample  clear  space  to  make 
the  precise  adjustments  necessary  for  high-quality  printing.  Once 
the  adjustment  has  been  made,  it  requires  little  or  no  attention. 

•  An  installation  of  Goss  Presses  is  reflected  in  a  better  printed 
newspaper  and  a  cleaner,  more  healthful  pressroom. 


the  ooss  printing  press 

COMPANY  -  CHICAGO 

Naw  York  Oflica; 

1220  Eut  Forty- Sacond  Straat 

Sui  Francisco  OHica: 

707  Call  Building 
Tha  Ooas  Printing  Praaa  Company 
of  England,  Ltd.,  London 
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The  World^s  Greatest  ProM 

^  Based  on  an  interview  with  JOSEPH  H.  APPEL  I 


“//  /  ever  have  a  Columbus  monument  in 
advertising,  it  will  be  for  the  discovery  that 
the  advertising  of  instant  benefit  to  mer¬ 
chant  and  customer  is  in  the  daily  newspaper 
of  known  circulation.** 

JOHN  WANAMAKER. 


The  great  world  problem  is  distribution. 
The  daily  needs  and  desires  of  the  people 
must  be  supplied.  In  lean  years  this  fact  is 
brought  home  to  us  with  even  greater  force 
than  in  good  times. 

When  the  products  of  the  farm  and  fac¬ 
tory  move  into  the  hands  of  the  people — 
then,  and  then  only,  is  the  world  prosperous. 

But,  the  farmer  can  grow  and  the  manu¬ 
facturer  can  make  only  as  the  merchant 
sells.  And  the  merchant  can  sell  only  as 
the  people  buy. 

That  is  why  the  greatest  aid  to  distribu¬ 
tion  yet  discovered  by  man  is  Advertising. 
In  fact,  the  only  economic  reason  for  adver¬ 
tising  is  to  make  more  efficient  the  distribu¬ 
tion  of  merchandise. 


And  because  the  newspaper  circulates  in 
the  busiest  centers  of  population  where 
most  merchandise  is  distributed,  where  the 
three  elements  of  the  sale — merchandise.  ^ 
people  and  money — are  densest,  the  news¬ 
paper  is  the  natural  medium  for  advertising 
and  far  and  away  the  most  efficient. 

So  newspaper  advertising  has  become  the 
“speech”  of  business — the  million-tongued 
salesman  who  reaches  a  million  people  with 
minimum  cost  and  effort. 

Let  us  make  advertising  really  serve  the 
public.  Make  it  news!  News  of  merchan¬ 
dise  that  will  help  the  reader  buy. 


Newspaper  advertising  has  becomes 


These  Facts  Presented  by  the 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telecram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 


Dali:as  News 
Dallas  Journal  ' 
Detroit  News 
Gannett  Newspapers  j 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier-Jou 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 


Let  us  avoid  the  wild  effort  to  sell — as 
though  the  public  wanted  to  be  sold !  Heavy, 
black  type,  screeching  headlines,  big  pic¬ 
tures  that  will  ‘‘knock  ’em  cold”!  Adver¬ 
tising  that  forces  itself  upon  the  reader 
without  manners  or  taste  or  even  morals! 
That  mars  our  newspapers!  Scars  our 
landscapes!  Hangs  its  signs  on  our  beauti¬ 
ful  buildings !  Flashes  and  blinks  at  us  by 
night!  Howls  and  bawls  at  us  by  day! 

Then,  in  the  service  it  continues  to  render 
society  in  the  equalization  of  supply  and  de¬ 
mand.  newspaper  advertising  will  be  a  close 
second  to  the  newspaper  itself. 


“The  great  world  problem  is  distribution. 

‘^The  most  efficient  aid  to  distribution  is 
advertising. 

^^The  most  poiverful  advertising  medium  is 
the  newspaper. 

‘‘The  power  of  the  newspaper  is  unap¬ 
proached  by  any  other  advertising  medium. 

“It  is  closest  to  the  heart  of  the  people.  It 
touches  their  daily  life  every  day  in  the  year. 

“It  circulates  where  there  are  the  most  peo¬ 
ple  with  the  most  money  to  spend.’* 


jiiide  of  the  American  public  in  every  day  life 


ollowins  KEY  MARKET  NEWSPAPERS 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telecram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News  Leader 


Spokane  Spokesman-Remew 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers.  Inc. 
(8  Dailies) 

Waterbury  Republican 
>X'aterbury  American 
Youngstown  Vindicator 


^  Talks  With  Famous  Advertisins  Men  on 

THE  PRIMACY  OF  NEWSPAPER  ADVERTISING 


em . . .  and  the  Newspapers 
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E  D  I 


THE  ACID  TEST 


The  highest  tribute  ever  paid  to  the  service¬ 
ability  of  the  American  ne\vspai)er  lies  in  an 
economic  fact  which  has  been  found  and  is 
published  in  other  columns  of  Editor  &  Publisher. 
this  week.  This  is  that  throughout  the  period  of 
tlepression,  two  and  one  half  years,  newspaper  cir¬ 
culations  for  the  whole  country  have  been  main¬ 
tained  within  small  fractions  of  the  i)eak  year  totals 
of  1929.  The  daily  loss  shown  by  the  latest  figures 
is  1.92  per  cent,  and  the  Sunday  loss  is  4.47.  Morn¬ 
ing.  evening  and  Sunday  newspaiK-rs  for  the  six 
months  ending  March  31,  1932,  held  their  total 
circulations  within  a  decimal  fraction  of  1  per  cent 
of  the  total  registered  for  the  six  months  ending 
Sept.  30,  1931.  There  is  no  doubt  as  to  the  accuracy 
of  these  remarkable  figures,  for  they  are  taken  from 
sworn  statements. 

W’e  w  onder  if  in  the  whole  realm  of  commerce  and 
trade,  any  comjiarable  record  has  been  established 
since  the  crash  of  1929.  We  know  of  none.  This  cir¬ 
culation  stability  testifies  eloquently  to  the  value  the 
whole  people  place  on  daily  press  service,  in  good  or 
in  ill  times.  From  six  to  eight  millions  of  our  people, 
it  has  been  variously  estimated,  have  been  dislodged 
from  their  occupations  and  rendered  idle  in  this  dark 
period.  To  many  of  these  pennies  have  suddenly 
taken  on  important  value.  Economy  has  been  the 
watchword  of  millions  more  who  are  employed  at 
curtailed  wages,  or  whose  business  or  professional 
profit  margins  have  dwindled  to  relatively  small 
amounts. 

But  the  American  people,  hard  hit  though  they 
have  been,  have  continued  to  buy  and  read  daily 
newspapers  in  accustomed  volume.  Why?  The 
only  rational  answer  is  that  in  American  life  the 
newspaper  is  indispensable.  There  could  be  no 
economy  in  sacrificing  it.  To  lose  contact  with 
the  running  story  of  life  and  action  would  only 
complicate  individual  misfortune.  The  more  diffi¬ 
cult  and  complex  the  general  situation,  the  greater 
the  need  of  every  citizen  to  know  the  truth. 

\ormal  circulation,  in  abnormal  times,  of  course 
has  made  matters  difficult  for  the  conscientious 
publisher.  Metropolitan  newspapers,  as  is  well 
known,  sell  their  copies  under  cost  and  the  greater 
the  distribution  the  larger  Itecomes  the  production 
outlay.  It  might  have  been  simple  to  curtail  circula¬ 
tions,  but  advertisers  must  be  served. 

.\lso,  newspapers  have  been  firm  in  supporting 
their  editorial  policies.  Publishers  value  readership. 
The  service  values  of  the  rank  and  file  of  newspapers 
have  been  kept  at  standard  throughout  the  depres¬ 
sion,  despite  a  full  one-third  loss  in  volume  of 
advertising. 

All  of  which  means  that  the  average  publisher  has 
been  true  to  his  local  trust,  and  has  not  lost  faith.  In 
the  same  spirit  the  great  reading  public  has  con¬ 
tinued  to  support  the  daily  newspaper. 

As  champion  of  the  daily  newspaper,  primary 
medium  in  .American  life.  Editor  &  Publisher  is 
proud  to  announce  the  following  facts : 

In  1930  there  were  in  the  U.S..\.  29,980,146 
families,  averaging  4.1  persons  each.  (U.  S.  Census 
figures. ) 

In  the  six  months  ending  June  1,  a  total  of 
38,665,673  daily  newspapers  were  printed  and  sold, 
on  an  average,  each  and  every  day,  with  a  Sunday 
total  of  25,676,647  copies. 

This  means,  that  every  family  in  the  U.S..\.  buys 
and  reads  an  average  of  1.28  daily  newspapers, 
whether  morning  or  evening  or  both,  and  that  85 
I)er  cent  of  the  families  of  the  whole  country  buy 
and  read  Sunday  newspapers. 

In  12  years  daily  newspapers  in  the  U.S.A.  have 
increased  their  copy  sales  from  28,423,740  to  38,665,- 
673,  or  36  per  cent.  Total  Sunday  circulation 
has  increased  in  the  12-year  period  from  19,041,413 
to  25,676,674,  or  more  than  34  per  cent. 

Newspapermen  are  justified  in^wearing  these  fig¬ 
ures  in  their  caps,  for  there  are  few'  records  of 
such  achievement  in  any  branch  of  industry,  and 
none  comparable  in  the  journalism  of  any  other  land. 


Cost  of  printing  political  speeches  in  Con¬ 
gressional  Reeord  nmv  estimated  at  $58  per 
page,  ■which  ought  to  make  some  party  leaders, 
who  thanked  radio  and  forgot  the  press  at  the 
Chieago  eonventions,  a  little  more  appreeiatire. 


O  Cod,  thou  hast  east  us  off;  O  restore  us 
again.  Thou  hast  made  the  land  to  tremble; 
Thou  has  showed  Thy  people  hard  things; 
Thou  hast  given  a  banner  to  them  that  fear 
Thee;  that  it  may  be  displayed  because  of  the 
truth. — Psalm,  LX;  1-4. 


IT  DID  NOT  HAPPEN 

IX  months’  newspaper  statistics,  carrying  the 
nation-wide  economic  picture  up  to  June  1, 
show  that  advertising  rates  have  undergone  little 
change  in  the  period.  Increases  have  been  infre¬ 
quent  and  reductions  almost  negligible.  A  few 
newspapers  changed  their  general  advertising  rate 
schedules  from  a  flat  to  a  sliding  scale,  which  offered 
from  7  to  10  per  cent  reductions  from  the  former 
flat  rates,  but  no  imiKirtant  results  seem  to  have 
been  obtained.  Some  newspapers  give  teminirary 
discounts  to  meet  local  retail  emergencies. 

The  great  “drive”  that  some  of  the  advertising 
association  leaders,  and  some  individual  advertisers, 
started  about  a  year  ago  to  compel  newspaper  pub¬ 
lishers,  despite  everything,  to  slash  rates,  and  thereby 
to  lower  their  standards  of  quality  and  service,  has 
lieen  a  dismal  dud.  The  rank  and  file  of  publishers, 
recognizing  the  injustice  of  these  demands,  essen¬ 
tially  because  newspapers  did  not  inflate  rates  dur¬ 
ing  the  boom  period,  have  sUkkI  firm  for  the  prin¬ 
ciple  and  the  fact.  They  have  lost  nothing,  and 
have  gained  much.  To  have  yielded  to  the  demand 
would  have  wrecked  many  a  newspaper  ere  now. 
The  cry  of  some  advertisers  that  at  lower  rates 
space  schedules  would  be  increased,  was  a  false  and 
chimerical  promise.  To  have  reduced  rates  would 
have  resulted  merely  in  less  income  from  about  the 
same  volume. 

Editor  &  Publisher  takes  pride  in  the  fact  that 
in  the  entire  trade  field  its  voice  alone  was  raised 
against  this  determined,  and  at  one  time  very  threat¬ 
ening  advertiser  campaign  to  break  through  rate 
cards  without  regard  to  the  ha\oc  which  inevitably 
would  be  wrought.  The  fight  is  fairly  well  won. 
according  to  present  indications,  but  our  readers  are 
urged  to  keep  alert  and  permit  of  no  compromise 
of  the  principle  that  advertising  rates,  rather  than 
being  too  high,  remain  generally  too  low  to  support 
the  kind  of  editorial  service  the  people  of  this 
country  have  a  right  to  demand  for  protection  of 
their  individual  interests  and  their  free  institutions 
in  an  hour  fraught  with  many  dangers. 

IVinning  coiMnation :  A  business-minded 
manager,  owl  wise,  fox  keen,  alert  to  self- 
interest,  and  a  public-sert’ice  editor,  brarv  as  a 
lion;  each  considerate  of  the  other’s  virtues, 
pulling  in  harmony. 

J.  C.  PENNEY  STATEMENT 

N  another  page  of  this  paper  readers  will 
find  a  statement  from  the  advertising  manager 
of  the  J.  C.  Penney  Company  giving  a  “cate¬ 
gorical  denial”  of  most  of  the  basic  statements  in 
an  editorial  published  on  this  page  in  the  issue  of 
July  9.  According  to  the  Standard  Dictionary, 
“categorical”  means  “without  qualification  or  con¬ 
dition”;  yet  the  Penney  statement  finds  it  necessary 
to  follow  this  denial  with  several  hundred  words 
of  explanation  and  some  important  qualifications. 

As  regards  the  main  point  of  the  editorial — the 
attempt  of  Penney  stores  to  arrange  advertising  con¬ 
tracts  on  a  basis  of  paying  each  newspaper  a  per¬ 
centage  of  the  local  sales  volume  instead  of  a  fixed 
rate — the  denial  seems  to  hinge  on  the  statement 
that  “the  J.  C.  Penney  Company  as  such  has  never 
sought  or  approved”  of  such  a  plan.  Yet  eleven 
Penney  stores,  it  is  admitted,  have  actually  nego¬ 
tiated  such  contracts  on  their  own  responsibility. 
\\  e  are  glad  to  learn  that  the  Penney  headquarters 
has  put  a  stop  to  the  idea ;  but  we  do  not  see  how 


I  A  L 

differences  of  opinion  within  the  organization  can 
alter  the  fact  that  these  contracts  were  made  by 
local  managers  in  the  Penney  name. 

Similarly,  the  denial  says  that  “the  J.  C.  Penney 
Company”  has  never  sought  any  secret  low  rate  and 
has  never  told  any  of  its  newspapers  that  all  of  the 
other  papers  had  agreed  to  a  reduction.  Yet  the 
concern  has  expected  its  local  managers  in  many 
cities  to  negotiate  for  lower  rates,  and  has  fur¬ 
nished  them,  as  ammunition,  full  information  about 
all  the  rate  cuts  obtained  elsewhere.  The  “cate¬ 
gorical  denial,”  we  assume,  means  that  the  company’s 
advertising  officers  know  positively  that  not  a  single 
local  manager  suggested  a  secret  arrangement  or 
exaggerated  the  number  of  newspapers  that  had 
yielded  to  pressure  in  regard  to  rates. 

The  third  point  in  the  Penney  denial,  in  regard  to 
“the  general  experience  of  manufacturers  who  have 
done  bulk  business  with  chain  stores  on  the  latter's 
terms,”  need  not  be  argued.  It  is  our  opinion,  based 
on  known  instances.  We  are  glad  to  print  Mr. 
Fitz  Randolph  s  assurance  that,  in  the  case  of  his 
own  concern,  many  manufacturers  have  enjoyed 
profitable  and  friendly  relations  with  it  over  a  long 
period  of  years.  At  the  same  time,  many  men  in 
newspaper  business  offices  can  recite  instances  where 
the  price  obsession  of  chain  store  buyers  has  led  to 
difficulties  for  those  with  whom  they  did  business. 

If  our  original  editorial  led  readers  to  believe 
that  the  advertising  negotiations  mentioned  had  been 
sanctioned  or  directed  by  the  Penney  headquarters, 
we  cheerfully  correct  that  impression  on  the  basis 
of  Mr.  Fitz  Randolph’s  statement.  But  we  shall 
not  pass  by  without  comment  a  denial  implying  that 
our  editorial  was  written  out  of  thin  air. 


All  the  dust  that  Doherty  has  stirred  up  to 
befog  the  issue  of  high  gas  rates,  raised  b\ 
Kansas  City  Star,  seems  not  to  hare  clouded 
the  7-ision  of  the  Kansas  Public  Sendee  Com¬ 
mission  Zi'hich  note  declares  for  reduced  rates 
and  condemns  Doherty  corporate  methods. 

BANK  STATEMENT  PUBLICITY 

HEX  one  considers  how  millions  of  peo¬ 
ple  in  this  country  have  suffered  in  recent 
years  because  of  bank  failures,  not  to  men¬ 
tion  bank  exploitation  of  industry  and  investment, 
any  suggestion  as  to  reform  methods  ought  to  com¬ 
mand  respectful  consideration. 

Burrus  Dickinson,  former  newspaperman,  now  in¬ 
structor  in  financial  journalism  in  the  University  of 
Illinois,  presents  in  the  current  issue  of  The  Quill, 
published  by  Sigma  Delta  Chi  fraternity,  a  timely 
and  valuable  article  to  the  effect  that  “bank  state¬ 
ments  are  news”  and  should  be  so  regarded  by 
bankers  and  by  editors.  He  points  out  that  while 
newspapers  have  prevented  many  bank  suspensions 
in  the  era  of  depression,  in  general  editors  have 
limited  appreciation  of  the  resiwiisibility  of  the  press 
toward  banking.  Some  editors  think  they  do  not 
understand  banking,  or  that  readers  cannot  com¬ 
prehend  such  comple.x  matters.  The  legal  require¬ 
ments  in  publishing  bank  statements  are  perfunc¬ 
torily  performed.  What  is  wanted  is  an  interpreta¬ 
tive  handling  of  them  by  the  press.  Newspapers 
could.  Dr.  Dickinson  claims,  yield  a  great  service 
by  preparing  stories  explaining  simply  what  bank 
statements  mean.  Thus  the  depositor  would  really 
understand  the  condition  of  his  bank,  and  the 
banker,  under  such  scrutiny,  would  be  on  his  mettle 
to  produce  favorable  reports.  Dr.  Dickinson  says 
that  the  searchlight  of  publicity  should  not,  of 
course,  lie  abruptly  turned  on  all  banks  at  the  pres¬ 
ent  time.  It  might  invite  runs.  But  gradually  the 
press  should  develop  such  service.  It  would  be  a 
relatively  simple  matter  to  train  reporters  to  write 
bank  statenwiit  stories  which  would  adequately  re¬ 
veal  the  exact  condition  to  any  intelligent  reader. 

We  agree  with  these  views  and  can  only  add  that 
the  whole  subject  of  economic  control  in  the  mod¬ 
ern  day  has  been  largely  muffed  by  the  press,  espe¬ 
cially  in  the  so-called  boom  era  when  the  bitters  ol 
our  present  illness  were  lieing  mixed.  Bright  rays 
of  intelligent  and  independent  publicity  must  b; 
thrown  on  the  screens  of  trade  and  finance,  as  well 
as  politics,  if  democracy  is  to  succeed. 

Some  comfort  in  the  claim  of  librarians  that 
there  has  been  a  rerival  of  reading  as  a  result 
of  depression. 
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George  B.  LONGAN,  president 
and  general  manager  of  the  Kansas 
Cilv  joined  his  family  at 

BrMdmoor.  near  Colorado  Springs, 
Colo.,  for  a  vacation. 

Edward  H.  Butler,  publisher,  Buffalo 
Evening  Xens,  is  planning  a  short  stay- 
in  California,  following  the  departure 
of  his  daughter,  Katherine,  who  sailed 
for  Paris.  July  15  to  join  her  mother, 
where  she  will  stay  for  the  school  year. 

Homer  Guck,  Chicago  Herald  and 
Examiner  publisher,  returned  this  week 
from  a  business  trip  to  New  York. 

Col.  Frank  Knox,  Chicago  Daily 
Kejvs  publisher,  has  returned  from  a 
trip  to  Manchester,  N.  H. 

James  M.  Cox,  publisher,  llUiyton 
(0.)  Daily  Xcii's,  Miami  (Fla.)  Xcies 
and  Springfield  (O.)  News-Sun,  was 
the  donor  of  the  championship  trophy 
awarded  recently  at  the  Ohio  State 
Women’s  .Amateur  Golf  tournament 
held  in  Dayton. 

S.  E.  Thomason,  Chicago  Daily  Times 
pubiisher  and  vice-president  of  the  Leif 
Eriksen  Memorial  association,  presided 
at  a  luncheon  held  this  week  in  Chicago 
Pvly  News  building.  Representatives 
of  inore  than  20  Norwegian,  Swedish 
and  Danish  societies  were  present  for 
the  purpose  of  discussing  plans  to  erect 
a  monument  in  Grant  Park.  Chicago, 
in  honor  of  the  Scandinavian  explorer. 

Paul  B.  Williams,  editor,  Ctica 
(X.  Y.)  Daily  Press,  recently  was 
toastmaster  at  a  dinner  for  newly  nat¬ 
uralized  citizens  of  Oneida  County, 
lohn  K.  Minnoch,  state  editor,  who  re¬ 
ceived  his  citizenship  with  the  group, 
spoke. 

Geoffrev  Dawson,  editor-in-chief, 
London  (England)  Times,  is  in  Ottawa 
for  the  ImiKirial  Economic  Conference. 

L.  Miller,  publisher,  Battle  Creek 
(Mich.)  Enquirer-News,  and  president 
of  Federated  Publications,  Inc.,  ad¬ 
dressed  the  Rotary  clubs  convention  in 
Battle  Creek,  July  18. 

John  Stewart  Bryan,  president  and 
publisher,  Richmond  (Va.)  News- 
leader,  addressed  the  reorganization 
meeting  of  the  Richmond  Roosevelt- 
Garner  Club  at  the  Hotel  Richmond, 
July  13. 

P.  S.  Huber,  president  of  the  Nor- 
folk  (Va.)  Ledger-Dispatch  Corp.,  is 
spending  his  vacation  in  Nova  Scotia. 

Josephus  Daniels,  publisher  of  the 
Raleigh  (N.  C.)  Nezes  and  Oh.zen’cr, 
addressed  the  convention  of  the  North 
Carolina  department,  American  Legion, 
at  .\sheville  recently. 

Oiarles  Webb,  president  and  pub¬ 
lisher,  Asheznlle  (N.  C.)  Citisen-Times, 
has  been  named  a  member  of  the  public 
relations  committee  of  Asheville  Rotary 
Gub  for  the  year  1932-33.  Don  S. 
Elias,  vice-president  of  the  company, 
was  appointed  a  member  of  the  publicity 
committee. 

Charles  M.  Morrison,  editor-in-chief, 
Philadelphia  Public  Ledger,  has  re¬ 
turned  from  a  vacation  during  which 
he  attended  the  Democratic  convention 
at  Chicago  and  visited  his  former  home 
at  Mt.  Vernon,  Ill. 

C.  E.  Broughton,  editor,  Sheboygan 
(Wis.)  Press,  was  elected  grand 
esteemed  leading  knight  at  the  annual 
nieeting  of  the  Grand  Lodge  of  Elks 
in  Birmingham,  Ala.,  July  12-14. 

Charles  Swayne,  editor,  Victoria 
(B.  C.)  Colonist,  attended  the  meeting 
of  the  board  of  western  directors  of 
the  Canadian  Press,  Ltd.,  in  Calgary 
July  11. 

William  F.  Knowland,  assistant  pub¬ 
lisher,  Oakland  (Cal.)  Tribune,  ha* 
announced  his  candidacy  for  the  assem¬ 
bly  from  the  new  14th  district. 

Charles  C.  Cain,  Jr.,  editor.  Attle- 
horo  (Mass.)  Sun,  is  attending  the 
national  convention  of  the  Lions  clubs 
at  Los  Angles. 

Ray  McClung.  co-publisher  of  the 
olerced  (Cal.)  Sun-Star,  was  recently 
injured  in  an  automobile  accident  in  San 
Erancisco. 


Torsten  Tegner,  publisher  of  the 
Stockholm  Idrottsbladct,  a  sports  pub¬ 
lication,  accompanied  by  Mrs.  Tegner, 
Gerhard  Rooth,  his  New  York  rep¬ 
resentative,  and  Mrs.  Rooth.  is  motor¬ 
ing  from  New  York  to  the  Olympic 
games  at  Los  Angeles. 

Floyd  Miller,  publisher,  Royal  Oak 
(Mich.)  Tribune;  A.  B.  Glaspie,  edi¬ 
torial  writer,  Pontiac  (Mich.)  Daily 
Press;  and  George  Averill,  publisher, 
Birmingham  (Mich.)  Eccentric,  have 
been  named  to  a  county  committee  to 
bring  the  Republican  state  convention  to 
Pontiac  in  September. 

V.  W.  St.  John,  publisher,  Mena 
(Ark.)  Star,  has  been  elected  presi¬ 
dent  of  the  Chamber  of  Commerce. 

Paul  B.  Williams,  editor,  Utica 
(N.  Y.)  Daily  Press,  is  on  vacation. 

VVL  H.  Coonradt,  co-publisher  of  the 
Compton  (Cal.)  N ezvs-T ribune ,  accom¬ 
panied  by  his  family,  is  motoring 
through  the  Northwest  on  a  three  weeks’ 
vacation. 

Chester  M.  Kline,  publisher  of  the 
San  Jacinto  (Cal.)  Register,  spoke  on 
“Crime  and  Its  High  Cost’’  at  a  recent 
meeting  of  the  Colton  Kiwanis  Club. 

Radford  M.  Reams,  former  owner  and 
editor,  McMinnzHlle  (Tenn.)  Southern 
Standard,  underwent  two  major  opera¬ 
tions  in  St.  Thomas  hospital,  Nashville, 
July  15.  He  is  reiwrted  to  be  re¬ 
covering. 

Cal  Hoffman,  former  publisher  of 
the  Moorpark  (Cal.)  Enterprise,  is 
editing  the  Pillmorc  (Cal.)  Herald, 
while  William  Wagner  is  taking  a  vaca¬ 
tion. 

11.  J.  Jackson,  publisher,  Coleman 
(Tex.)  Democrat-Voice,  has  returned 
from  a  vacation  trip  to  Carlsbad,  N.  M., 
and  El  Paso. 

R.  J.  Wilson,  editor,  Tahlequah 
(Okla. )  Citicen,  and  a  newspaper  edi¬ 
tor  in  that  city  20  years,  has  resigned. 

W.  Rupert  Davies,  president  of  the 
Kingston  (Ont.)  IVhig  and  Mrs. 
Davies,  sailed  from  Montreal  for  Eng¬ 
land  July  8. 

IN  THE  BUSINESS  OFFICE 

JT.  BARRONS,  advertising  man- 
•  2ger,  Kansas  City  Star,  and  Mrs. 
Barrons  spent  a  few  days  last  week 
in  Milwaukee. 

Elliott  C.  Hensel,  director  of  adver¬ 
tising,  Los  Angeles  Illustrated  Daily 
Nezi’s,  spoke  on  “Salesmanship”  re¬ 
cently  before  the  Better  Business  Bureau 
at  Huntington  Park,  Cal. 

Vernon  E.  Caughell,  business  man- 
ager,  San  Diego  (Cal.)  Sun,  recently 
spoke  on  "The  Community  Without  a 
Newspaper,”  at  the  San  Diego  Adver¬ 
tising  Club.  Caughell  was  introduced 
by  Morris  Mentner,  advertising  manager 
of  the  San  Diego  Union  and  Ez’ening 
Tribune, 


FOLKS  WORTH  KNOWING 


Edwin  H.  Wildkk 


Born  and  reared  in  the  newspaper 
business,  Edwin  H.  W’ilder  finds 
himself  in  his  natural  element  as  man¬ 
ager  of  the  San 
Francisco  office 
of  the  California 
Newspaper  Pub¬ 
lishers’  Associa¬ 
tion. 

Mr.  Wilder, 
who  is  the  son  of 
Walter  Wilder, 
former  publisher 
of  the  Pueblo 
(Colo.)  Chieftain 
and  now  retired, 
worked  in  all  de¬ 
partments  under 
his  father,  pecu¬ 
liarly  fitting  him 
for  his  present  position.  VVhen  the  Ad¬ 
vertising  Clubs  convention  was  held  in 
Europe,  he  attended  as  delegate  from 
Denver. 

He  went  to  California  to  enter  pub¬ 
lic  utilities  work  with  the  Cities  Serv¬ 
ice.  Later  he  joined  the  Hanford  (Cal.) 
.Morning  Journal  as  advertising  man¬ 
ager,  later  being  promoted  to  business 
manager.  When  A.  D.  Driver  died, 
Mr.  Wilder  left  the  paper  to  become 
manager  of  the  San  Francisco  office  of 
C.N.P.A. _ 

Roy  C.  Kates,  Rochester  Times- 
Union  general  manager,  Mrs.  Kates  and 
daughter,  Mary,  are  spending  two  weeks 
at  Beaumaris,  Ont.,  Canada. 

Brainard  Platt,  assistant  to  the  vice- 
president  of  the  Lonisz'illc  Courier- 
Journal  and  Times,  addressed  a  lunch¬ 
eon  meeting  of  the  Madison  (Ind.) 
Rotary  Club  July  12  on  "Business  Man¬ 
agement  and  Business.” 

John  Murphy,  Curtis-Martiii  news¬ 
papers,  Philadelphia,  cashiers’  depart¬ 
ment,  has  been  confined  to  his  home  for 
a  week  with  an  illness  that  developed 
following  the  e.xtraction  of  a  tooth. 

Burton  Stevens,  circulation  depart¬ 
ment.  Pontiac  (Mich.)  Daily  Press, 
preached  a  sermon  at  Calvary  Evangeli¬ 
cal  Church,  Pontiac,  July  17. 

Raymond  G.  Barrows,  manager  of 
promotional  advertising,  Kansas  City 
Star,  was  in  New  York  last  week  on 
vacation. 

Amos  Jenkins,  advertising  manager, 
Ya//  Lake  City  Deseret  Nezvs,  has  gone 
to  Spokane.  Wash.,  on  a  vacation. 

Wesley  O.  Sessions,  classified  man¬ 
ager  Salt  Lake  Tribune,  has  returned 
from  Vancouver,  B.  C.,  where  he  was 
one  of  the  delegates  from  Salt  Lake 
City  to  the  convention  of  the  Pacific 
Advertising  Clubs. 

Henry  J.  Schmitt,  foreign  advertis¬ 
ing  manager.  Grand  Forks  (N.  D.) 
(Continued  on  page  30) 


Ride  ’Em  Cowboy! 
He  re’s 


Hot  Weather  Reading 

Roe  Fulkerson’s  features,  short,  snappy,  and  with  plenty  of 
universal  appeal,  have  been  read  at  seashore  and  camp,  for 
many  years.  Newspaper  readers  who  have  been  following 
“Andrew  and  Imogene,”  “Sunday  Morning  Breakfast,”  and 
“Hotel  Stenographer”  nearly  always  order  their  paper  sent 
after  them  to  their  vacation  resorts. 

Glimpse  the  Roe  Fulkerson  humor  and  human  interest,  and 
you’ll  know  why  the  subscriber  says,  “Oh,  say,  don’t  forget  to 
have  the  paper  sent  to  us  at  Camp  Bingbang!  We  can’t  miss 
Andrew  and  Imogene  for  such  a  long  time!” 

The  McNaiight  Syndicate,  Inc. 


.  v.  MoNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
President 


BrONC;HO 

Bill 

by 

HARRY  F.  O’NEILL 

th*  strip  that  — 

(with  Ella  Cinders  — ) 
stirred  Ihe'readers  of 
The  Coos  Bay  (Ore.)  Times 
to  dire  threab  and 
to  touchin,  appeals 
when  it  was  withdrawn 
for  two  days. — 

For  hours  on  end 
hundreds  of  subscribers 
called  up  to  demand 
the  reinstatement  of 
BRONCHO  BILL  and 
ELLA  CINDERS  — 

As  The  Times' 
leading  editorial  put  it 
"Voices  feeble  with  age, 
housewives,  children  and 
business  men 
all  joined  to 
express  their  wishes.” — 

For  readers  love 
BRONCHO  BILL  — 
the  Wild  West  kid  of 
the  Oklahoma  Plains 
who  rides  gaily 
into  the  hearts 
of  all  who  thrill 
to  cowboy  raids 
Indian  fights 
desperate  encounters 
stirring  escapades  — 
to  the  great  era  of 
American  romance. 

BRONCHO  BILL 

(formertu  "Youiio  Buffalo  Bill") 

is  served  in  either 

6-Column  o  r]  5-Col  umn 
Size 

For  Terms  and  Samples 
Please  Wire 

UNITED  FEATURES 

MONTE  BOURJAILY 
General  Manager 

220  Eaat  42nd  Street 
New  York 
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Herald,  is  spending  his  vacation  in  the 
Black  Hills  of  South  Dakota.  Other 
Herald  employes  taking  vacation  trips 
have  been  Mrs.  Edith  F.  Thompson, 
society  editor;  Lloyd  C.  Tinnes,  re¬ 
porter;  R.  G.  Davies,  northwest  edi¬ 
tor;  and  Billie  Ogden,  proofreader. 

Francis  E.  Kempf,  assistant  classified 
manager,  classified  advertising  depart¬ 
ment,  Portland  (Me.)  Press  Herald, 
Evening  Express  and  Sunday  Telegranu, 
has  been  promoted  to  the  rank  of  first 
lieutenant  in  the  Field  Artillery  Re¬ 


serves.  — 

IN  THE  EDITORAL  ROOMS 

WALTER  S.  ADAMS,  managing 
editor,  Asheville  (N.  C.)  Citizen 
and  Times,  and  VV'eimar  Jones,  city  edi¬ 
tor  of  the  Times,  were  appointed  mem¬ 
bers  of  the  publicity  contmittee  of  the 
Kifiin  Rockwell  post  of  the  .American 
Legion  in  Asheville. 

M.  H.  Williams,  managing  editor. 

Worcester  (Mass.)  Telegram-Gazette, 
has  returned  to  work  after  a  vacation 
spent  at  Plum  Island. 

B.  C.  Nicholas,  managing  editor. 

t’ictoria  (B.  C.)  Times,  attended  the 
meeting  of  the  western  directors  of  the 
Canadian  Press,  Ltd.,  in  Calgary,  July 
11. 

C.  R.  Crobin,  managing  editor, 

Toledo  Blade,  is  on  vacation  at  Potowo- 
tomi  Lake,  Ind. 

Thomas  F.  Waldron,  managing  edi¬ 
tor,  Trenton  (X.  J.)  Evening  Times, 
underwent  an  operation  for  appendicitis 
J uly  17.  He  is  recovering. _ 

EDITOR  A  PUBLISHER 

fnHudinf 

Fourth  Estate 
Newspaperdom  journalist 
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International  Year  Book  last  Saturday  in  January — 
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Advertising  Convention  number  ffrst  Saturday  In  June — 
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The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  $16  per  we^  earns  as  low  a  rate  on  a 
52-time  basis  as  any  other  schedule,  namely.  |168 
per  page;  165  half  page;  155  quarter  page. 
-Classihed  rates:  75c.  per  agate  line  one  time;  66c. 
per  agate  line  four  times. 

Situations  Wanted:  56c.  per  agate  line  one  time; 
46c.  per  agate  tine  three  times  (count  siz  words  to 
the  line). 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions  $4  per  year; 
Canada  $4.56;  Foreign  15. 

Member  of  the  Associated  Business  Papers. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  a  certified  "A.BX.”  as  follows: 
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tributloo 
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••  ••  1930  ... 

_ 1  10.403 
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••  ••  1029  ... 

.  ...1  10.180 

11.564 

•*  1928  . 

_ !  8.967 

10.019 

••  ••  1927  ... 

_ 1  8.220 

9.546 

••  ••  1920 

_ '  7.014 

7.966 

W.  J.  Mahoney,  Jr.,  managing  editor, 
Montgomery  (Ala.)  Adx’ertiser,  is 
spending  his  vacation  in  South  .\labama. 

Winder  R.  Harris,  managing  editor, 
Xorfolk  I’irginian-Pilot,  has  returned 
after  a  visit  to  Raleigh,  X.  C. 

Paul  \cs  has  been  appointed  manag¬ 
ing  editor,  Newark  (N.  J.)  Hungarian 
Journal,  succeeding  Dr.  Louis  Fenyes. 

Vernon  M.  Vierth,  managing  editor, 
Alhia  (la.)  Union-Republican,  was  ini¬ 
tiated  into  the  Iowa  State  college  chap¬ 
ter  of  Sigma  Delta  Chi,  at  Ames  re¬ 
cently. 

Luther  Harshman,  city  editor,  Toledo 
Tones,  has  returned  from  vacation. 

Jack  Cook,  formerly  of  the  San  Fran¬ 
cisco  Examiner  staff,  has  been  appointed 
editor  of  the  Byron  (Cal.)  Times,  suc¬ 
ceeding  Harry  Hammond,  Jr.,  who  was 
killed  in  an  automobile  accident. 

Capt.  Frank  Pace,  day  city  editor, 
Norfolk  Firginian-Pilot,  is  with  his 
national  guard  at  Camp  Tobyhana,  Pa. 

Edward  J.  Xaughton,  city  editor, 
Gilroy  (Cal.)  Ex’ening  Dispatch,  has 
resigned  to  engage  in  insurance  work. 

Maj.  William  R.  Merrick,  copy  desk 
chief,  Boston  Evening  American,  is  re¬ 
covering  from  a  serious  illness. 

D.  Kelly  Scruton,  sports  editor. 
Sedalia  (Mo.)  Democrat,  has  resumed 
his  duties  after  a  trip  during  which  he 
covered  the  Democratic  convention  in 
(Thicago  for  his  paper. 

Cleon  Walfoort,  sports  editor,  Sheboy¬ 
gan  (Wis.)  Press,  conducted  the  local 
column.  “That's  That,’’  during  the  ab¬ 
sence  of  Walter  J.  Pfister.  city  editor, 
who  attended  the  national  Elks  conven¬ 
tion  in  Birmingham,  .\la. 

Earl  Plowman,  tri-state  editor,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  has  re¬ 
turned  from  a  vacation  in  Arkansas. 

Mrs.  Myra  Wilkinson  is  relieving 
Patrick  Lloyd  this  summer  as  editor  of 
the  Arcadia  (Cal.)  Tribune.  Lloyd 
has  gone  to  England  to  visit  his  parents. 

Horace  B.  Hill,  telegraph  editor. 
Springfield  (Mass.)  Union,  has  returned 
from  a  vacation  in  Montreal  and 
Quebec. 

Maynard  Hill,  aviation  editor,  Lans¬ 
ing  (Mich.)  State  Journal,  piloting  a 
“parasol’’  plane,  has  just  completed  a 
week’s  flight  over  the  state  with  the 
fourth  annual  Michigan  air  tour. 

Miss  Bissell  Brooke,  woman’s  page 
editor,  Baltimore  Sunday  Sun,  recently 
arrived  in  Hamilton,  Bermuda,  where 
she  will  gather  material  for  a  series  of 
articles  on  the  Island. 

William  S.  Troxell,  Allentown  (Pa.) 
Morning  Call  columnist,  conductor  of  a 
Pennsylvania  Dutch  column  and  known 
as  “Pumpernickle  Bill,’’  is  recovering 
from  a  serious  illness. 

C.  William  Duncan,  Philadelphia  Eve¬ 
ning  Ledger  columnist,  was  taken  ill 
suddenly  last  week  and  is  confined  to 
his  home  in  care  of  Dr.  J.  B.  Dever, 
Jr. 

E.  J.  Harkins,  drama  critic,  Boston 
Daily  Record,  has  returned  from  New 
York  where  his  daughter.  Miss  Dorothy 
Harkins,  sailed  for  Paris  where  she  is 
to  become  the  bride  of  C.  Lidbergh,  an 
artist. 

L.  L.  Stevenson,  New  York  corre¬ 
spondent  of  the  Detroit  News,  and  Mrs. 
Stevenson,  who  have  been  on  vacation 
at  the  camp  of  Dr.  A.  B.  Allen,  Sugar 
Island,  Moosehead  Lake,  Maine,  have 
returned. 

Henderson,  telegraph  editor, 
Vxetona  Times,  is  spending  his  vaca¬ 
tion  motoring  on  Vancouver  Island. 

Alfred  F.  Phillips,  Salt  Lake  Tele¬ 
gram  reporter  and  dean  of  Utah’s  news¬ 
paper  men,  is  doing  some  special  writ¬ 
ing  for  the  Utah  State  Historical  So¬ 
ciety  of  which  he  is  president. 

•■^porter,  Pontiac 
(Mi^.)  Daily  Press,  recently  joined 
the  Pontiac  City  Welfare  Department 
as  assistant  employment  manager. 

Margaret  Steven,  editorial  staff, 
London  (Ont.)  Advertiser,  is  spending 
a  short  vacation  in  Victoria,  B.  C.,  writ¬ 
ing  a  series  on  Vancouver  Island. 


E.  L.  Hunt,  formerly  with  the  Oak¬ 
land  Tribune  and  San  Francisco  Exam¬ 
iner,  and  for  the  past  six  years  news 
editor  of  the  Richmond  (Cal.)  Record- 
Herald,  has  succeeded  J.  W.  Hamilton, 
news  editor  of  the  Woodland  (Cal.) 
Mail. 

Earle  Francis  Lutz,  news  staff,  Rich¬ 
mond  (Va.)  News-Leader,  is  covering 
the  annual  summer  encampment  of  the 
11th  field  artillery  regiment,  Virginia 
national  guard,  including  the  Richmond 
Howitzers,  at  Tobyhanna,  Pa. 

Evelyn  Miller  Pierce,  art  and  music 
editor,  Dallas  (Tex.)  Timcs-Herald,  is 
on  a  three  months’  leave  of  absence  to 
join  the  publicity  staff  of  the  Demo¬ 
cratic  national  committee  in  New  York 
City.  She  will  rejoin  the  paper  at  the 
close  of  the  campaign. 

Leonore  M.  Leighton,  for  the  past 
four  years  managing  editor  of  the 
Harrison  (N.  Y.)  Citizen-Observer,  a 
weekly,  recently  resigned. 

William  H.  Salathe,  army  reporter 
for  the  San  Antonio  Evening  News,  has 
qualified  as  an  airplane  pilot  after  in¬ 
struction  at  Winburn  Field. 

Hugh  Fullerton,  feature  writer, 
Columbus  (O.)  Dispatch,  has  been 
elected  commissioner  of  the  Ohio  Ban¬ 
tamweight  Football  Association. 

Charles  Cole,  political  writer,  has 
been  transferred  from  the  staff  of  the 
Rochester  Democrat  &  Chronicle  to  the 
Times-Union. 

Tom  W.  Davis,  associate  editor  of  the 
Genesee  Country  Express,  Dansville, 
N^.  Y.,  weekly,  has  joined  the  Rochester 
(X.  Y.)  Times-Union  editorial  staff. 

John  A.  McGowan,  day  copy  desk 
chief,  Boston  Daily  Record,  is  on  vaca¬ 
tion  in  Portland,  Me. 

Fred  Thompson,  Jackson  (Miss.) 
Daily  Neu’S  cartoonist  and  member  of 
the  advertising  staff,  was  in  Asheville, 
N.  C.,  this  week  covering  the  meetings 
of  the  North  Carolina  American  Legion 
and  the  Southern  Newspaper  Publish¬ 
ers’  Association. 

Russell  P.  Johnson.  South  Bend 
Tribune  staff,  and  Mrs.  Johnson  have 
returned  from  a  motor  trip  in  Canada, 
New  York,  Pennsylvania  and  other 
states. 

Carl  Kesler  has  returned  to  the 
Chicago  Daily  Nexvs  copy  desk  on  a 
part-time  basis. 

Virginius  Dabney,  feature  writer, 
Richmond  (Va.)  Times-Dispatch,  was 
in  University,  Va.,  July  10,  covering  a 
meeting  of  the  Institute  of  Public 
Affairs. 

Roger  Gibson,  general  assignments 
staff,  Philadelphia  Evening  Bulletin,  is 
in  Europe  on  leave  of  absence. 

John  “Reds”  Brigham,  formerly  re¬ 
write  man  on  the  Philadelphia  Evening 
Bulletin,  is  holding  down  a  temporary 
rewrite  post  on  the  Camden  (N.  J.) 
Courier  staff. 

Karl  G.  Hastedt,  suburban  editor. 
Trenton  (N.  J.)  Evening  Times,  and 
Mrs.  Hastedt,  are  the  parents  of  a 
daughter,  born  July  5. 

Joseph  F.  McEvoy,  sports  writer, 
Trenton  (N.  J.)  Sunday  Tinies-Adver- 
tiser,  received  a  degree  of  bachelor  of 
letters  from  the  Rutgers  University 
School  of  Journalism  at  the  recent  com¬ 
mencement  exercises. 

Vera  Brown  of  the  Detroit  Times 
staff,  who  piloted  a  ship  in  the  Michi¬ 
gan  state  tour,  narrowly  escaped  injury 
or  death  when  her  ship  struck  an  ob¬ 
struction  in  taking  off  from  a  small 
emergency  field  after  she  had  been 
forced  down  by  fog  near  Manistique. 

W.  Gordon  Kuster,  formerly  city  edi¬ 
tor  of  the  Birmingham.  News  and  re¬ 
cently  publicity  director  of  the  Birm¬ 
ingham  Chamber  of  Commerce,  resigned 
last  week,  to  join  the  Colutnbus  (O.) 
Dispatch  editorial  department. 

Harry  Nash,  police  reporter,  Norfolk 
(Va.)  Ledger-Dispatch,  is  spending  his 
vacation  at  Virginia  Beach,  Va. 

Arthur  E.  MacMaster,  court  house 
reporter,  Utica  (N.  Y.)  Daily  Press, 
has  returned  to  work  after  several 
weeks  of  illness. 


J.  R.  McCoy,  capitol  reporter,  Mont¬ 
gomery  (Ala.)  Advertiser,  has  rj. 
turned  from  a  vacation  at  Panama 
City,  Fla. 

Joe  Mickler,  of  the  editorial  staff. 
Tampa  Times,  is  recovering  in  City 
Hospital  from  injuries  received  in  an 
automobile  accident. 

John  P.  Gilday,  of  the  literary  staff. 
Kansas  City  Star,  has  returned  after  a 
vacation  in  the  Ozarks. 

Waldemar  Kaempffert,  science  edi¬ 
tor,  New  York  Times,  v/as  the  guest 
of  F.  W.  Peek,  Jr.,  chief  engineer  of 
the  General  Electric  plant  in  Pittsfield. 
Mass.,  at  a  special  showing  of  the  10.- 
000,000  volt  man-made  lightning  July 
16.  Mr.  Kaempffert  spent  the  day  at 
the  plant  laboratory. 

Fred  Snyder,  copy  reader,  Kansas 
City  Star,  has  returned  from  a  honey-  I 
moon"  trip  and  vacation  of  one  month 
to  California. 

Allan  Raymond,  of  the  reportorial 
staff.  Next'  York  Herald-Tribune,  has 
been  assigned  to  cover  the  Imperial 
Economic  Conference  held  for  the  first 
time  in  Ottawa,  Canada,  beginning  Julv 
21. 

Robert  J.  Casey,  Chicago  Daily  Nexi's 
reporter,  was  at  Winston-Salem,  N.  C.. 
last  week  covering  the  investigation  in 
the  death  of  Smith  Reynolds. 

Ridley  Wills,  novelist,  former  edi¬ 
torial  writer  for  Memphis  (Tenn.) 
Commercial  Appeal,  has  returned  to 
Memphis  after  several  months  on  the 
gulf  coast. 

Arthur  Settel,  of  the  New  York 
Tintes  Sunday  staff  and  the  Brooklyn 
Times-Union  night  staff,  is  in  charge  of 
The  Plattsburgh  Parade,  weekly  pub¬ 
lished  by  the  students  of  the  Citizens 
Military  Training  Camp,  Plattsburg. 

N.  Y.  Assisting  him  are  Floyd 
Umstadt,  New  York  Times  mechani¬ 
cal  department,  Cornelius  McAuliffe. 
Times  composing  room,  and  Hugh  E. 
Gonya,  Times  advertising  department. 

Siegfried  Heinz  Reichmann,  sports 
writer  for  the  Ullstein  Press  News  t 
Service  of  Berlin,  arrived  in  Chicago 
last  week  to  cover  the  international 
bouts  between  the  German  champions 
and  the  Chicago  Golden  Glove  winners, 
sponsored  by  the  Chicago  Tribune  at 
Soldiers’  Field,  July  26. 

Mrs.  Pat  McNealy  Barnes,  wife  of 
city  editor  Ed  Barnes,  Houston  (Tex.) 
Post,  has  returned  to  work  as  aviation 
editor  of  that  paper  after  an  absence 
of  three  weeks,  recuperating  from 
effects  of  a  recent  operation. 

Archie  Wills,  news  editor  of  the 
Victoria  (B.  C.)  Times,  and  his  family 
left  for  a  two  months  vacation  in 
Toronto. 

James  G.  Bloom,  Lloyd  Jenkins,  S.  T. 
Checkland  and  F.  Rowse,  reporters, 
Ottaxva  (Ont.)  Journal,  have  returned 
from  their  vacations. 

George  Garner,  contributing  editor. 
Manufacturers  Record,  and  Mrs.  Gar¬ 
ner,  recently  motored  from  their  hoitw 
at  Orlando,  Fla.,  for  a  vacation  visit 
to  friends  in  Baltimore  and  Washington. 

John  I.  Long,  associate  editor,  Mis¬ 
souri  Valley  (la.)  Daily  Times,  has 
been  appointed  a  member  for  two  years 
of  the  Iowa  state  printing  board  by 
Gov.  Dan  W.  Turner.  He  succeeds 
W.  R.  Orchard,  editor.  Council  Bluffs  > 
(la.)  Nonpareil,  whose  term  expired. 


SPECIAL  EDITIONS 

EM  PH  IS  (Tenn.)  Evening  Ap¬ 
peal,  special  edition  July  IS  for 
Memphis  Jubilee  Day,  sponsored  by 
Memphis  merchants  as  a  trade  event. 

Albany  (N.  Y.)  Knickerbocker  Press. 
July  14,  Mary  Lansing  Recipe  Contest 
Awards  section,  14  pages. 

Syracuse  (N.  Y.)  Herald  and  Syra¬ 
cuse  Post-Standard,  July  10,  special 
rotagravure  sections  of  8  pages  each, 
featuring  the  Syracuse  Lighting  Com¬ 
pany’s  new  service  center. 

Childress  (Tex.)  Daily  Index,  1 
page  edition,  July  15,  to  mark  the  first 
railroad  train  operating  into  Childress 
on  the  Fort  Worth  and  Denver  North¬ 
ern,  a  Burlington  subsidiary. 
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Hoe  Super-Production  Press  If 


PERFORMANCE 

IS  WHAT  COUNTS 

THE  WALL  STREET  JOURNAL. 


The 


ICAN  FiNANCIAt.  AdtMORITV 


PyOW.,UONES  .a>  CO.,INC. 

*■*  BROAD  STREET 


NEW  VO«.Kv 


July  13th.  1932 


R.  Hoe  &  Company,  Inc. 

138th  Street  k  East  River 
New  York  City 

Attention  of  h.  H.  Tlllln^ast 


Gentlemen: 

The  new  Five  Unit  Hoe  Super- 
Production  Press  has  now  been  In  operation 
In  o\ir  plant  nearly  three  months.  When 
It  was  put  Into  operation  on  April  23rd 
It  started  up  perfectly  and  has  been  runnlni 
so  ever  since. 

On  Jtine  27th  wo  Issued  o\ir 
50th  Anniversary  Edition.  *ntils  Edition 
contained  eighty  pages  which  we  printed 
on  our  new  press  In  one  operation  without 
any  trouble  of  any  kind. 


We  congratulate  you  and  your 
associates  on  the  construction  of  a  press 
which  can  be  so  highly  praised. 


Sincerely 


JJA;RAM 


ictflon  Manager 


y 


THE  HOE  SUPER-PRODUCTION  PRESS  IS  THE  SOLUTION 
OF  THE  PUBLISHERS’  PROBLEM  OF  MORE  AND  BETTER 
PRINTED  PAPERS  IN  LESS  TIME  AND  IN  LESS  SPACE. 

IRVING  TRUST  COMPANY 
RECEIVER  IN  EQUITY  FOR 

R.  Hoe  «St  Co.,  Inc. 

GENERAL  OFFICES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
BOSTON  CHICAGO  SAN  FRANCISCO  LONDON 
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WEDDING  BELLS 

Maurice  f.  x.  donahue, 

sports  editor,  Trenton  (N.  J.) 
State  Gazette  and  Sunday  Times- 
Advertiser,  to  Miss  Mary  C.  Kerr,  of 
Trenton,  N.  J.,  recently. 

Hudson  Coe  Burr,  national  advertis¬ 
ing  manager  Boston  Christian  Science 
Monitor,  to  Miss  Marie  Scott  Ware, 
Dorchester,  Mass.,  July  16. 

Harvey  Schwander,  Miheaukee  Jour¬ 
nal  representative  at  Waukesha.  Wis.,  to 
Miss  Geraldine  Peters  of  Brillion,  Wis., 
recently  in  Waukegan,  Ill. 

.■\rthur  Force,  assistant  sports  editor, 
Detroit  Mirror,  to  Miss  Marian  Dodds, 
also  an  employe  of  the  Mirror,  in 
Monroe,  Mich.,  last  week. 

G.  Baldwin  Vickers,  classified  solici¬ 
tor,  Montgomery  (.■Ma.)  Ad^'ertiser.  to 
Miss  Mary  Borland,  daughter  of  Mr. 
and  Mrs.  R.  E.  Borland,  of  Montgom¬ 
ery.  at  the  home  of  the  bride.  July  3. 

Julius  Rosenthal,  Chicago  Daily 
Times  reporter,  to  Esther  Zelotte,  of 
Chicago,  July  16. 

Raymond  A.  Schroth,  editorial  writer. 
Trenton  (N.  J.)  State  Gazette,  to  Miss 
Mildred  M.  Murphy  of  Bordentown. 
X.  J.,  at  St.  Mary's  R.  C.  Church,  Bor¬ 
dentown,  June  30. 

Tom  .Mjernethy,  reporter,  Houston 
(Tex.)  Press,  to  Miss  Louise  Wallis  at 
Talladega.  .\la..  home  of  the  bride,  re¬ 
cently. 

Helen  l^uise  .\kin.  feature  writer, 
Wichita  (Kan.)  llagle  and  h)rmer  so¬ 
ciety  editor,  Chicago  Tribune  Paris  edi¬ 
tion,  to  A.  O.  Hart  of  the  Oklahoma 
City  Oklahoman  editorial  staff,  re¬ 
cently. 

Harold  Johnston  Taylor,  aviation  edi¬ 
tor,  Akron  (O.)  Beacon  Journal  to 
Miss  Irene  Brubaker  at  the  home  of  the 
bride  in  Akron.  July  12. 

Herbert  Klein  of  the  Jefferson  City, 
Mo.,  staff  of  .\ssociated  Press,  to  Miss 
Rosemary  Kaiser  of  that  city  in  St. 
Louis,  recently. 

Eugene  E.  Jern,  assistant  to  Earl 
Robertson,  national  advertising  man¬ 
ager,  Kansas  City  Star,  to  Miss  Edna 
Hendrickson,  who  has  been  with  the 
want-ad  department  of  the  same  paper 
for  manv  years. 


CHANGES  OF  OWNERSHIP 

JOHN  W.  TEED,  who  served  as 
fraternal  editor  of  the  Long  Beach 
(Cal.)  Sun  for  the  past  five  years, 
has  purchased  the  Eastern  Star  Sentinel, 
Long  Beach,  from  Charles  J.  Nichols, 
fr)riner  owner  of  the  North  Long  Beach 
Argus.  He  will  be  editor-publisher 
with  F'araon  Jay  Moss,  advertising 
manager.  The  Sentinel  circulates  in 
the  membership  of  the  eight  O.E.S. 
chapters  and  nine  other  affiliated  orders. 

Lake  Butler  (Fla.)  Union  County 
Times,  formerly  owned  by  the  Spring- 
tow  Publishing  Company,  has  been  pur¬ 
chased  by  Mr.  and  Mrs  P.  A.  Rhul. 
In  addition  to  the  L'nion  County  Times, 
Mr.  and  Mrs.  Rhul  will  take  over  the 
publication  of  the  McIntosh  North 
.Marion  AVwj  this  week. 

C.  H.  Reagan,  formerly  of  Gentry, 
•Ark.,  has  purchased  the  plant  of  L.  S. 
Dunaway  at  Conway,  Ark.,  and  July  16 
publish^  the  first  issue  of  the  Arkansas 
•Refntblican,  formerly  the  Home  Exi'o- 
nent,  previously  published  in  the  same 
plant  by  A.  1.  Smith. 

George  L.  Seibel,  who  about  two 
years  ago  founded  the  Easton  (Pa.) 
Go,  a  weekly,  has  sbld  it  to  Ale.xander 
B.  Makowski,  who  changed  the  name 
to  the  Penn-Jersey  News. 

Woodward  (Okla.)  Democrat  has 
heeti  consolidated  with  the  Woodward 
News-Bulletin.  Both  are  weeklies. 

DeGraff  (O.)  Journal  was  recently 
sold  by  Misses  Helen  and  Mary  Pond 
to  J.  O.  I,ehman,  who  leased  the  Journal 
plant  in  September,  1929. 

James  C.  Zook,  Richland,  and  W.  P. 
Coutts,  Kellogg,  have  purchased  the 
Kellogg  (la.)  Enterprise.  Mr.  Zook 
was  formerly  with  the  Richland  Clarion. 

E.  T.  McCoy,  formerly  of  Yuma. 
.■\riz.,  has  iiurchased  the  Rosex'iUe 
(Cal.)  Press  from  J.  Holden. 


PRESS  ASSOCIATION  NOTES 

Robert  a.  HERFORD,  manager 
of  the  International  News  Service 
St.  Louis  bureau,  and  Mrs.  Herford  are 
parents  of  a  son,  Robert  A.,  Jr.,  born 
July  13. 

William  J.  Kostka.  assistant  news 
manager.  International  News  Service 
Chicago  bureau,  is  on  his  vacation. 

Oliver  S.  Morton,  Florida  corre- 
siKHident  for  the  .Associated  Press,  is 
si)ending  his  vacation  at  Richmond,  \'a. 

ASSOCIATIONS 

Ryder  holmes  gay,  district 

manager  of  the  .Arnold,  Roberts 
company  of  Providence,  was  elected 
Chief  Crier  of  the  Town  Criers,  .Adver¬ 
tising  Ci.i'B  OF  Rhode  Island,  at  the 
annual  meeting  last  week. 

Wi.scoNsiN  Press  .Association  will 
hold  its  midsummer  outing  and  con¬ 
vention  at  Chula  Vista,  near  Wisconsin 
Dells,  Aug.  12-14.  Harold  M.  Kuypers, 
general  manager  of  the  DePere  Demo¬ 
crat,  is  convention  chairman. 

Plans  for  the  annual  convention  of 
the  American  College  Publicity 
.Associ.vtion,  scheduled  for  the  Univer¬ 
sity  of  California,  Berkeley,  July  27-30, 
have  been  abandoned  due  to  economic 
conditions. 

.Annual  convention  of  the  Outdoor 
.Advertising  .Association  of  .America. 
Inc.,  will  be  held  at  French  Lick  Springs 
Hotel,  French  Lick,  Ind..  Oct.  24-26. 
Gwrge  W.  Kleiser.  president  announced 
this  week. 


A.  W.  Huckle,  editor.  Rock  Hill 
(S.  C.)  Evening  Herald,  and  presi¬ 
dent,  South  Carolina  Press  .Asso¬ 
ciation,  has  announced  the  personnel 
of  a  committee  which  will  cooperate 
with  other  groups  in  planning  a  South 
Carolina  e.xhibit  at  the  World’s  Fair 
in  Chicago.  Members  are :  .A.  VV^ 

Huckle,  W.  E.  Gonzales,  editor,  Col¬ 
umbia  .‘\tate,  and  Hugo  Simms,  Orange¬ 
burg  Times-Dcmocrat. 

Nebraska  Press  .Association  annual 
fall  meeting  tentatively  has  been  set 
for  Omaha,  Oct.  27-29.  Parke  F.  Keays, 
field  manager,  Lincoln,  is  handling 
arrangements. 

O.  W.  Little,  field  secretary,  Kansas 
Press  .Association,  has  taken  a  volun¬ 
tary  cut  in  his  salary  from  $250  to  $200 
a  month  for  full  time  work.  He  said 
the  reduction  would  be  in  line  with  the 
reduceti  income  of  the  weekly  publishers. 

C.  Billey  has  been  elected  secretary 
and  treasurer  of  the  Erie,  Pa.,  Adver¬ 
tising  Club.  E.  Weber  has  been  made 
chairman  of  the  special  committee  of 
the  club  which  will  plan  for  the  annual 
convention  of  the  Advertising  .Affilia¬ 
tion  to  be  held  in  Erie,  ne.xt  Alay. 

Bridgeport,  Conn.,  .Advertising 
Club.,  has  elected  these  officers :  Presi¬ 
dent.  Lothar  F.  Dittmar,  I).  M.  Read 
Company ;  vice-president,  George  F. 
Bounell,  Standard  Print  Shop;  secre¬ 
tary,  Francis  J.  Hill,  Chamber  of  Com¬ 
merce;  treasurer.  Miss  Florence 
Wawrzynska,  .American  Bank  and  Trust 
Co. 


John  C.  Saylor,  editor,  Wilminuiou 
(Del.)  Labor  Herald,  has  been  elected 
president  of  the  Advertising  Club  of 
Wilmington. 

Jane  Jackson,  Hollywood  (Cal.) 
Citizen-News  society  editor,  was  in- 
stalled  as  secretary  of  the  Screen- 
Women’s  Press  Club  recently.  Othw 
officers  are:  Daphne  Marquette,  presi¬ 
dent;  Laura  Seabury,  vice-president  ■ 
Charlotte  Canty,  treasurer;  Shirley 
Moorman,  auditor,  and  Franc  Dillon 
and  Bertine  Laymon,  directors. 

Pacific  Society  of  Printing  House 
Crafts.men  held  its  seventh  annual 
conference  in  Oakland,  July  21-23,  with 
Governor  James  Roh)li.  oi  Caiiiornia, 
giving  the  address  of  welcome.  Tech¬ 
nical  lectures  were  delivered  by  Gil¬ 
bert  P.  Farrar,  counsel  for  the  Inter¬ 
type  Corporation,  and  Clarence  L 
Johnston,  printing  engineer.  W.  H. 
Griffin  was  chairman  of  the  conference. 

ON  THE  MECHANICAL  SIDE 

MH.  RUSSELL,  compositor  on 
•  the  Brooklyn  Daily  Eagle,  and 
Mrs.  Rus.sell  are  parents  of  twins.  Doris 
Pauline  and  Donald  Walter,  born  re¬ 
cently.  The  Eagle  makes  a  present  of 
five  dollars  to  every  employe  who  be¬ 
comes  a  parent.  Air.  Russell  received 
a  $10  gift. 

Owen  W.  Clark,  one  of  the  oldest 
members  of  the  Old  Time  Printers’  .As¬ 
sociation,  Chicago,  was  honored  last 
week  on  his  92nd  birthday  at  a  meeting 
of  the  group  at  the  Palmer  House. 


-  In  Florida 

— In  Advertising  Linage! 
— In  City  Circulation! 


Circulation  ot  Floridj  Dailies  In  Cities 
iM'^ere  Both  Morning  and  Evening  Papers  Are  Published: 

AntlMritr'  SteadarU  fUt«  and  DnU  Snrvicn,  Jnn«,  1*32. 
Without  exception  the  morninf  dtihei  lexd  in  toUl  eircuUtion  m  each 
city .  and.  with  only  two  exceptions  in  city  circulation ;  in  both  of  these 
instances.  Orlando  and  Pensacola,  combination  papers,  are  iasued 
(owned  and  published  by  the  same  company)  Sunday  circulatioBS 
•hown  only  where  both  papers  issue  Sunday  editions. 
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The  circulation  coinpari.sons  of  Floritla’s  morn¬ 
ing  and  evening  papers  prove  conclusively  that: 

Florida  Is  A  Morning  Newspaper  State! 

,  .  .  and,  that  The  Herald  givc-s  a 
more  complete  coverage  of  its  respec¬ 
tive  city  than  does  any  other  news¬ 
paper  in  the  State. 

In  1931  The  Herald  published  8,979,397  agate  lines  of 
advertising — more  than  any  other  Florida  newspaper. 
It  led  Miami's  second  newspaper  by  1,874,785  agate  lines, 
or  over  26%. 

This  means  that  advertisers  have 
found  through  the  best  test  of  all,  the 
test  of  experience,  that  advertising  in 
The  Herald  brings  satisfactory  results 
repeatedly  and  consistently. 

Sire  iKtarni  Hcralb 

Fldrid«*i  Most  fmporiani  Newipaptt 
FRANK  R.  SHlTHs  faMisAer 

Jfloriba 


Krpresciited  By  i.  P.  McKINNEY  A  SON 
New  York  Chicago  San  Francisco 

liKO.  M.  KOHN,  Inc.,  Atlanta 
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magazines  forced  to  cut  RATES; 
agency  commissions  under  fire 

Group  of  Large  Advertisers,  Moving  Quietly,  Brings 
About  Reductions  by  Outstanding  Publishers,  But 
Attack  on  Commission  System  Is  Resisted 


PRESSURE  very  quietly  applied  by 
large  advertisers,  a  score  of  whom 
have  been  represented  in  a  movement 
marked  by  occasional  informal  meet¬ 
ings  over  a  period  of  several  weeks,  has 
jjeen  responsible  for  the  deluge  of  ad¬ 
vertising  rate  cuts  recently  announced 
by  magazine  publishers,  it  was  under¬ 
stood  this  week  in  New  York  advertis¬ 
ing  circles. 

The  advertisers,  represented  mainly 
bv  their  presidents  rather  than  adver¬ 
tising  managers,  and  working  through 
a  small  committee,  have  been  holding 
conferences  with  magazine  publishers 
and  other  advertising  interests  in  a  de¬ 
termined  effort  to  bring  down  the  cost 
of  advertising.  Latest  of  tin-  meetings 
»as  one  held  July  21  in  the  office  of 
Colby  M.  Chester,  Jr.,  president  of  the 
(ieneral  Focxls  Corporation,  who  has 
taken  a  leading  part  in  the  whole  affair. 
As  in  the  case  of  previous  tiK-etings, 
also  held  in  Mr.  Chester’s  office,  no 
information  was  directly  available  about 
the  proceedings. 

Despite  the  secrecy  maintained,  it  was 
understood  that  magazines  were  not  the 
only  point  of  attack,  but  that  Ivroad- 
casting,  outdoor,  and  newspaper  adver¬ 
tising  rates  were  also  under  considera¬ 
tion.  So  far  as  could  be  learned,  how¬ 
ever,  no  demands  have  been  submitted  to 
any  newspaper  publisher,  and  observers 
pointed  out  that  the  newspaper  field 
does  not  lend  itself  to  a  program  of 
individual  conferences.  The  large  num¬ 
ber  of  newspapers  operating  indeivend- 
ently,  and  the  fact  that  no  national 
■irganization  can  act  for  them  in  regard 
to  rates  would  hamper  such  a  plan. 

Still  another  factor  which  strengthens 
the  case  of  the  new'spapers  is  the  same 
one  which  weakened  the  magazines — the 
uidespread  tendency  for  advertisers  to 
concentrate  their  sales  and  advertising 
effort  in  the  most  favorable  sjKgs, 
rather  than  to  try  blanketing  the  coun¬ 
try  with  advertising  regardless  of  the 
extent  of  distribution.  With  some  man¬ 
ufacturers,  this  tendency  has  gone  as 
far  as  the  actual  abandonment  of  large 
sections  of  the  nation,  the  drastic  cur¬ 
tailment  of  selling  forces,  and  the  inten¬ 
sive  cultivation  of  a  comparatively  few 
states. 

.Advertising  agency  executives  were 
thrown  into  alarm  by  one  proposal 
brought  before  the  advertisers’  com¬ 
mittee  calling  for  abolition  or  drastic 
reduction  of  the  agency  commission. 
This  proposal,  if  it  had  been  accepted, 
would  presumably  have  been  the  basis 
of  a  demand  that  publishers  reduce  their 
rates  by  the  amount  taken  off  the  com¬ 
mission.  leaving  advertisers  free  to  bar¬ 
gain  with  their  agencies  as  to  fees,  or  to 
short-circuit  the  agencies  altogether  and 
place  copy  directly  at  net  rates. 

This  plan,  which  would  have  been  a 
lieath  blow  to  many  agencies,  apparently 
found  little  sympathy  among  publishers 
to  whom  it  was  suggested.  Some  of  the 
latter,  at  least,  spoke  out  in  defense  of 
the  agency’s  position  and  said  that  they 
considered  the  agency  commission  sys¬ 
tem  had  proved  its  worth. 

It  was  also  pointed  out  that  the 
agencies’  margin  of  profit  is  not  a  large 
one,  but  that  they  have  played  a  part 
of  all  proportion  to  their  commis¬ 
sions,  in  stimulating  successful  business 
campaigns  of  the  past. 

It  was  reported  this  week  that  one 
[*cge  advertiser  in  the  inner  circle  had 
bow  persuaded  to  give  up  his  previous 
attitude  of  hostility  to  the  commission 
plan. 

Significance  was  seen  this  week  in  the 
address  read  to  the  National  Editorial 
Association  at  San  Francisco  as  a  mes- 
from  Alfred  P.  Sloan,  Jr.,  presi¬ 
dent  of  the  General  Motors  Corpora- 
hw,  who  has  taken  a  prominent  part  in 
Ine  deliberations  of  the  advertisers’ 
committee.  Mr.  Sloan,  although  not 
"’entioning  advertising  rates  in  this  ad¬ 


dress,  insisted  that  “all  the  factors’’ 
entering  into  production  costs  must  lx; 
adjustecl.  He  spoke  specifically  of  taxa¬ 
tion.  and  added : 

“Similarly,  in  any  other  fields  where 
arbitrary  price  levels  have  been  main¬ 
tained  during  the  depression,  such  as 
for  example  railroad  rates,  there  is 
definite  need  for  a  revision  downward 
as  one  of  the  first  steps  to  recovery." 

Other  advertisers  who  have  taken 
leading  parts  in  the  meetings  for  rate 
discussions  have  included  Walter  P. 
Chrysler,  president  of  the  Chrysler 
Corporation,  and  Richard  R.  Deupree, 
president  of  Procter  &  Gamble  Com¬ 
pany. 

Latest  of  the  rate  cuts  by  prominent 
magazines  was  one  of  5  per  cent  an¬ 
nounced  this  week  by  I'inte.  This 
brought  the  one-time  rate  for  a  black- 
and-white  page  down  from  $1,540  to 
$1.4f)(),  and  the  26-time  rate  down  from 
$1,390  to  $1,320.  The  circulation  guar¬ 
anty  remains  at  400,000. 

Other  rate  cuts  within  the  last  month 
include  some  of  the  most  widely  read 
magazines.  Curtis  Publishing  Company 
attracted  wide  attention  by  announcing 
a  10  per  cent  discount  from  its  current 
card  rates  on  all  three  of  its  magazines, 
liringing  the  effective  rate  for  a  black- 
and-white  page  in  the  Saturday  lircuinti 
f’ost  down  from  $8,000  to  $7,200,  in  the 
Ladies  Home  Journal  down  from  $9,S(K) 
to  S8,550.  and  in  the  Country  Gentleman 
from  $5,000  to  $4,500. 

The  Crowell  I'ublishing  Company  cut 
the  page  rate  in  Collier's  from  $5,5(K)  to 
$5,200,  and  in  Woman's  Home  Com¬ 
panion  from  $9,400  to  $8,500.  The 
liutterick  Company  cut  the  page  rate 
for  Delineator  Ma<ia^ine  from  $8,400  to 
$7.4(M). 

If  one  includes  cuts  made  longer  ago, 
such  as  the  Literary  Digest's  25  per  cent 
cut  last  fall,  the  list  includes  most  of 
the  best-known  general  magazines,  and 
a  considerable  number  of  lesser  oiks. 

OREGON  EDITORS  ELECT 

W.  Verne  McKinney,  Hillsboro 
(Ore.)  Ar(/us,  was  elected  president  of 
the  Oregon  State  Editorial  Ass(x;iation 
at  the  45th  annual  meeting  held  July 
14-16  in  Portland.  Mr.  McKinney  suc¬ 
ceeds  Ralph  R.  Cronise,  .Albany.  Hairis 
Ellsworth,  Koseburt)  S’ exes-Kez’ieie,  was 
named  vice-president.  Members  of  the 
National  Editorial  Association  enroute 
to  San  Francisco  and  Los  .Angeles  were 
guests  of  the  Oregon  convention  the 
afternoon  of  July  16.  H.  G.  Ball,  Hood 
River,  was  awarded  the  Paul  R.  Kelty 
cup  for  the  best  editorial  page. 

ARTHUR  BERTHIAUME 

Montreal,  July  20 — Arthur  Berthi- 
aume,  58,  president  and  managing  di¬ 
rector  of  La  Presse,  died  here  Tuesday 
night.  He  was  graduated  from  Laval 
University  and  was  admitted  to  the  bar 
of  Quebec  in  1906  and  practi.sed  law 
here  for  some  time.  In  1906  he  became 
general  manager  of  La  Presse  and  on 
his  father’s  death  in  1915  became  presi¬ 
dent  of  the  company  and  abandoned  his 
law  practice. 

CHARLES  D.  HESLER 

(Bj/  telrftrapli  to  Editor  &  Publisher) 

Chicago,  July  21 — Charles  D.  Hes- 
ler,  54,  Chicago  Daily  News  copy  reader 
and  formerly  Chicago  Evening  Post 
telegraph  editor,  died  here  yesterday. 
He  was  Ixirn  in  Indianapolis  and  was 
graduated  from  Indiana  University.  He 
worked  on  Oklahoma  newspapers  be¬ 
fore  coming  to  Chicago  20  years  ago. 
He  was  with  the  Post  15  years. 

NEW  POST  FOR  RORKE 

Hal  B.  Rorke,  city  editor  of  the  Los 
Angeles  Illustrated  Daily  News,  has 
been  appointed  managing  ^itor  succeed¬ 
ing  the  late  Harry  C.  Eller.  Rorke  has 
been  with  the  paper  since  1926. 


INK  OIL  IS  TAX  EXEMPT 

Revenue  Act  Applies  Only  To  Lubri¬ 
cating  Oil*  Say*  Treasury 

The  four  cents  a  gallon  ta.x  on  lubri¬ 
cating  oils  imposed  under  the  Revenue 
.Act  of  1932  does  not  apply  to  oil  used 
in  the  making  of  printing  inks,  accord¬ 
ing  to  a  ruling  by  the  United  States 
Treasury  Department,  July  16.  This 
decision  means  a  saving  of  about  $800,- 
(K)0  a  year  to  newspapers  in  the  cost  of 
ink  and  a  like  saving  to  magazine  pub¬ 
lishers. 

The  movement  to  obtain  a  federal 
decision  on  the  status  of  printing  ink 
oils  was  started  by  .Arthur  Thompson 
of  L.  Martin  Company  after  oil  com¬ 
panies  had  notified  ink  manufacturers 
they  would  have  to  order  oil  before 
June  20,  if  they  wished  to  avoid  pay¬ 
ment  of  the  tax.  Mr.  Thompson,  sup¬ 
ported  by  ink  manufacturers,  the 
.American  NewspajKr  Publishers’  .Asso¬ 
ciation  and  the  oil  companies,  went  to 
Washington  to  present  the  case  to  the 
Treasury  Department.  Representatives 
of  the  oil  companies  were  called  to  e,\- 
plain  their  definitions  of  oils.  Oil  com¬ 
panies  have  only  three  classifications  of 
their  products,  gasoline  and  kerosene, 
lubricating  and  fuel  oils.  Ink  oil  is 
included  by  them  in  the  lubrication 
classification,  but  in  a  hearing  in  Wash¬ 
ington  it  was  redefined  as  other  than 
lubricating  oil. 

If  the  tax  had  been  held  effective 
on  printing  ink,  it  would  have  raised  the 
price  50  per  cent.  From  80  to  90  per 
cent  of  each  gallon  of  printing  ink  is 
made  up  of  oil. 

Mr.  Thompson,  in  a  letter  to  clients 
of  his  com])any,  gave  credit  to  the  oil 
companies  and  the  Treasury  Depart¬ 
ment  for  their  co-operation. 

ANSWERS  RAILROADS’  PLEA 

Newsprint  Companies  Urge  Com¬ 
mission  to  Deny  Rate  Rise 

(Speciiit  to  Editor  &  IM  blisher ) 

Washington,  July  21 — Unless  the 
Interstate  Commerce  Commission  is 
willing  to  take  judicial  notice  of  the 
decline  in  earnings  of  the  newsprint  in¬ 
dustry,  the  advertising  industry,  and 
others  linked  with  the  newsprint  in¬ 
dustry.  it  should  deny  the  petition  of 
the  railroads  filed  in  the  commission’s 
general  investigation  of  newsprint 
freight  rates  asking  it  to  take  judicial 
notice  of  the  railroads’  present  economic 
plight. 

This  is  the  answer  of  Wilbur  LaRoe, 
Jr.,  of  the  city,  counsel  for  the  Inter¬ 
national  Paper  Company,  Guy  Tombs, 
Ltd.,  and  St.  Regis  PajKr  Company,  to 
the  railroads’  petition. 

The  paper  companies,  like  the  rail¬ 
roads.  are  willing  to  have  the  commis¬ 
sion  expedite  its  decision  in  the  investi¬ 
gation,  LaRoe  said,  but  they  are  not 
willing  to  have  this  accomplished  by 
“resorting  to  extra-legal  methods  of 
proof  or  adopting  summary  procedure.’’ 

LaRoe  also  attacked  the  railroads’ 
request  that  they  be  allowed  to  present 
documentary  evidence  showing  their  de¬ 
creased  earning  power,  declaring  the 
commission  has  no  power  to  receive 
evidence  without  holding  additional 
hearings,  which  are  not  desired  by  any 
of  the  parties. 

MOYER  NAMED  EDITOR 

Succeeds  McCready  Huston  On 

South  Bend  (Ind.)  News-Times 

W.  J.  Moyer,  managing  editor,  was 
appointed  editor  of  the  South  Bend 
(Ind.)  Neti's-Times  this  week  by  Fred 
Millis,  publisher,  succeeding  McCready 
Huston,  resigned. 

Mr.  Moyer  joined  the  News-Times 
last  fall  as  news  editor.  He  was  made 
managing  editor  early  this  spring  shortly 
after  Mr.  Millis  assumed  ownership  of 
the  paper. 

Mr.  Huston,  who  has  written  a  num¬ 
ber  of  books  is  revising  proofs  of  his 
new  book,  a  life  of  the  late  Knute 
Rockne,  football  coach. 

The  News-Times  recently  completed 
remodeling  the  interior  and  exterior  of 
its  building  at  a  cost  approaching 
$100,{)()0.  Much  new  mechanical  equip¬ 
ment  was  installed. 


U.  S.  MAP  COPY  HELD 
UNCOPYRIGHTABLE 

Federal  Court  Dismisses  Complaint 

Against  Paper  Which  Had  Pub¬ 
lished  Outline  Map  as 
Illustration 

Decision  was  rendered  July  12  by  the 
Lnited  States  District  Court  in  the 
Southern  District  of  New  York,  declin¬ 
ing  to  sustain  the  validity  of  copyright 
claims  of  the  American  Map  Company 
in  a  suit  it  had  brought  against  the 
Guenther  Publishing  Company,  pub¬ 
lisher  of  the  L'inancial  World. 

The  defendant  published  in  May,  1930, 
an  outline  map  of  the  United  States 
showing  numerous  important  cities, 
proof  being  submitted  that  a  map  copy¬ 
righted  by  the  American  Map  Com¬ 
pany  had  been  used  as  a  base  in  prepara¬ 
tion  of  the  published  illustration.  It 
was  also  shown  that  the  publisher  had 
no  knowledge  of  the  plaintiff’s  claim  to 
copyright  when  the  map  was  used.  The 
question  was  whether  that  particular 
map  or  any  portion  of  it  can  be  the 
subject  of  copyright. 

It  was  shown  that  plaintiff  had  pro¬ 
cured  a  U.  S.  Geological  Survey  map, 
made  a  photostat  and  tracing  in  outline, 
omitting  all  physical  features,  latitude 
and  longitude  lines,  and  eliminating 
many  coast  line  indentations.  This  map 
was  then  printed,  published  and  reg¬ 
istered  in  the  Copyright  office,  and  no 
claim  was  made  of  its  infringement. 
Next  plaintiff  prepared  a  list  of  cities, 
partly  from  memory  and  partly  from 
censu.s  reports,  and  included  them  in  the 
map,  indicating  populations  by  various 
.symbols.  Some  cities  not  on  the  orig¬ 
inal  L’.  S.  map  were  included  and  some 
cities  were  slightly  misplaced  to  per¬ 
mit  legible  printing  of  their  names. 
W  ith  a  title  and  legend  this  second 
map  was  copyrighted,  and  infringement 
of  this  copyright  was  alleged. 

“In  my  opinion,”  Judge  Knox  ruled, 
“this  map  is  not  a  valid  subject  of 
copyright.  To  be  entitled  to  copyright 
a  composition  must  be  the  result  of 
some  original  work.  It  cannot  be  copied 
from  a  government  publication.  Nor 
can  it  be  a  copy  of  a  prior  work  upon 
which  plaintiff  had  previously  obtained 
a  copyright.  And  where  a  copyright 
is  obtained  upon  a  collection  of  works, 
some  of  which  have  Ikcii  previously 
published  (.some  with  copyright  and 
some  without)  the  copyright  protects 
only  what  is  original. 

“Since  plaintiff  here  admittedly  took 
the  outline  for  its  map  from  a  govern¬ 
ment  Geological  Survey  map,  the  valid¬ 
ity  of  its  copyright  thereon  may  be 
open  to  doubt.  But,  even  if  it  be  valid, 
plaintiff  would  not  be  aided  thereby  ,n 
this  litigation.  The  reason  is  that  the 
map  placed  the  continental  outline  and 
international  boundaries  outside  of  any 
protection  that  can  be  afforded  by  the 
copyright  of  the  later  map.  If  the 
co|)yright  of  the  second  map  is  to  be 
upheld,  therefore,  it  must  be  by  virtue 
of  some  originality  or  industry  thereon 
that  was  not  included  in  the  first  map. 
The  only  thing  that  is  new  is  the  addi¬ 
tion  of  the  principal  cities.  If  the 
selection  of  these  cities  is  the  result 
of  original  work,  the  copyright  will 
protect  this  feature  of  the  map.  But 
the  proof  fails  to  reveal  anything  that 
can  be  called  original  work  within  the 
meaning  of  the  decided  cases.  All  but 
four  or  five  of  the  cities  selected  weie 
on  the  United  States  Geological  Survey 
map.  All  that  plaintiff  did  was  to  copy 
part  of  this  government  publication. 
The  f.act  that  he  had  to  exercise  some 
choice  in  taking  some  cities  and  reject¬ 
ing  others  is  far  from  constituting  such 
originality  as  to  form  a  basis  for  copy¬ 
right.  The  cases  in  which  copyrights 
on  directories,  digests,  map.s  and  at  her 
compilations  have  been  upheld  all  in¬ 
volved  at  least  a  modicum  of  creative 
work,  as  distinguished  from  mere  copy¬ 
ing.  that  is  entirely  lacking  in  the  case 
at  bar.  For  these  reasons,  the  validity 
of  plaintiff’s  copyright,  at  least  as  to 
the  United  States  portion  of  the  map, 
cannot  be  sustained,  and  the  complaint 
will  be  dismissed.” 


Circulation-Building  Experts 


Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana 


;OUTHERN  MEETING  OCT.  13-14  ADOPTS  ONE  CENT  PRICE 


RETURNED  LOST  MONEY 

H.  C.  Shiver  of  Des  Moines,  la.  a 
subscriber  of  the  Des  Moines  Sundar 
Refjister,  received  a  surprise  a  week  ago 
when  he  found  his  billfold  containin* 
$7  tucked  inside  his  folded  copy  of  th« 
Sunday  Register.  The  wallet  had  been 
found  on  the  step  that  morning  by 
Carrier  Salesman  Russell  Wade  who 
put  it  in  the  paper. 

Backing  Canning  Contest 

The  Toledo  Blade  and  a  number  of 
Toledo  welfare  organizations  are  spon¬ 
soring  the  second  annual  canning  con¬ 
test  this  summer,  in  which  all  entries 
will  be  distributed  among  the  needy 
after  they  are  judged.  Cash  prizes  will 
be  awarded. 


SAYS  CARRIERS  NEED 
OFFICE  CONTROL 


R.  E.  Gray  Calls  Dealer  Direction 

Inefficient  at  Summer  Meeting 
of  New  England  Association 
of  Circulation  Managers 

Office  control  of  a  newspaiier’s  car¬ 
rier  system  is  the  only  safe  and  prac¬ 
tical  method  of  handling  carrier  de¬ 
livery,  Ralph  E.  Gray,  circulation  man¬ 
ager  of  the  Portland  (Me.)  Press- 
Herald  and  Evening  Express,  told  mem¬ 
bers  of  the  New  England  Association 
of  Circulation  managers  at  the  summer 
meeting  of  that  group  in  the  New  Ter¬ 
race  (jables  Hotel,  Falmouth  Heights, 
Mass.,  July  12-14.  Detailing  the  ex¬ 
perience  of  his  newspapers  with  a  sys¬ 
tem  of  dealer-controll^  carrier  deliv¬ 
ery.  Mr.  Gray  said  this  form  of  oper¬ 
ation  resulted  in  numerous  complaints 
from  subscribers  and  was  marked  by- 
lack  of  interest  in  service  on  the  part 
of  the  dealers. 

“Personal  contact  with  the  carrier 
brings  results.”  Mr.  Gray  declared,  “and 
how  many  dealers  can  be  found  who 
will  visit  with  the  carrier  and  his  par¬ 
ents  to  learn  the  boy’s  home  life  and 
listen  to  the  many  difficulties  that  are 
of  immense  importance  to  the  boy,  but 
are  immediately  forgotten  by  the 
dealer.” 

Thomas  J.  Dowling,  circulation  direc¬ 
tor  of  the  Nexv  York  World-Telegram 
and  the  Scripps-How-ard  Newspapers, 
was  the  guest  speaker  at  the  convention. 
He  made  an  address  at  the  banquet  on 
the  13th  and  conducted  a  discussion  of 
-A.B.C.  audits  and  serial  stories.  Robert 
W.  MacGlashing,  Taunton  (Mass.) 
Gazette,  president  of  the  association, 
presided. 

Other  speakers  were:  Karl  F.  Hall, 
Boston  Herald-Traveler,  who  told  how- 
his  newspaper  builds  carrier  circulation 
without  canvassers ;  T.  F.  Farrelly, 
Providence  (R.  1.)  journal  and  Bulletin, 
who  spoke  on  circulation  ethics;  and 
E.  D.  Dolhenty,  ll’orcester  (Mass.) 
Telegram-Gazette. 

Supper  dances,  a  theatre  party  and 
deep  sea  fishing  trips  were  on  the  enter¬ 
tainment  program.  The  men  left  at 
S  a.m.  on  the  14th  for  a  deep  sea  fish¬ 
ing  expedition  and  joined  the  ladies  of 
the  party  at  a  picnic  at  Martha’s  Vine¬ 
yard  later  in  the  day. 

Selling  Business  Charts 

Two  booklets,  containing  reproduc¬ 
tions  of  85  business  charts  published  in 
the  financial  pages  of  the  Chicago  Trib¬ 
une  in  the  past  six  months,  have  been 
put  on  sale  by  the  Tribune  at  its  public 
service  office  in  Tribune  Tower. 


Plans  Baseball  Tournament 

The  Barger  (Tex.)  Daily  Herald  is 
spon.soring  a  baseball  tournament  to 
begin  .\ug.  21. 


$1,000  Bequest  to  Boys’  Group 

The  Isaac  Roth  Newsboys’  Fund  is 
the  beneficiary  by  $1,0(K)  in  the  will 
of  Mrs.  Ida  Roth  (Tohen,  admitted  to 
probate  last  week  in  Newark.  Mrs. 
Cohen  was  a  sister  of  Isaac  Roth,  who 
created  the  fund  in  his  will  when  iie 
died  Feb.  4,  1927.  The  bequest  specified 
the  $1,(XX)  should  be  paid  to  the  Evening 
News  Publishing  Company,  publisher  of 
the  Xeuvrk  News,  to  be  added  to  the 
fund  now  in  its  possession  for  the  bene¬ 
fit  of  the  newspaper  boys  of  Newark, 
directing  the  News  to  use  the  i^uest 
“for  such  charitable  purposes  as  it  sliall 
deem  proper.” 

Carriers  Visited  Akron 

More  than  300  city  and  suburban 
carriers  of  the  Toledo  News-Bee  went 
to  .^kron  last  week  as  winners  of  the 
newspaper’s  subscription  contest  to  sec 
the  giant  dirigible  Macon  in  construc¬ 
tion.  Escorted  by  Glenn  Morrison,  cir¬ 
culation  director  of  the  News-Bee,  and 
seven  of  his  assistants,  the  group  trav¬ 
eled  on  a  special  train. 

Printing  Cook  Book 

The  Des  Moines  (la.)  Sunday  Reg¬ 
ister’s  annual  cook  book  will  be  pub¬ 
lished  with  the  issue  of  July  24.  .\ 

feature  will  be  prize  recij^s  which  have 
been  printed  in  the  daily  issues. 

Weekly  Cut*  Subscription  Rate 

The  Maud  (Okla.)  Bi-County  Press 
has  reduced  its  subscription  rate  to  50 
cents  a  year  or  three  years  for  $1. 
Charles  Dial  and  Jack  Oldham  are 
owners  and  editors. 


IF  THERE  WERE  ONLY  TWO  TELEPHONES 


IN  YOUR  TOWN 


Wins  Olympic  Trip 

Ross  Rosskilley,  suburban  newspaper 
carrier  for  the  Pontiac  (Mich.)  Daily 
Press,  has  been  awarded  a  trip  to  the 
Olympic  games  as  winner  of  a  circula¬ 
tion  contest  just  ended. 
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UR  OVN  VO[5!X> 

or  Letters 


American’  journalism  takes  it  on 
.the  nose  in  a  book  called  “Jour¬ 
nalism,  by  Some  Masters  of  the  Craft,” 
^^herein  eminent  British  journalists  dis¬ 
cuss  technical  phases  of  the  newspaper 
profession.  The  newspaper  practices  of 
[his  country  are  not  specifically  takeii 
up  but  the  inevitable  comparison  of 
our  methods  with  those  of  England  re¬ 
veals  a  feeling  of  superiority  on  the 
part  of  the  Britishers  that  sometimes 
IT amazing  in  its  obtusfiiess. 

For  instance,  A.  G.  Gardiner  in  his 
chapter  on  "Modern  Reporting,”  talking 
about  the  methods  of  putting  all  the 
news  in  the  lead  paragraphs,  has  this 
to  say: 

The  assumption,  of  course,  here  is  that 
by  putting  the  appealing  and  sensa- 
tlonai  thing  in  the  foreground,  you  seize 
the  reader's  attention,  lead  him  on,  and 
make  the  column,  or  two  columns,  or 
whatever  it  is,  entertaining.  .  .  .  You 
»t  the  first  thing’ last  and  the  last  thing 
first,  and  you  lose  all  .sequence.  In 
American  journalism  all  sequence  has 
long  since  gone ;  it  is  a  mosiac.  Of 
lOUse,  no  one  condescends  to  take  a 
shorthand  note  In  America.  The  re- 
jmrter  takes  a  passage  from  the  end 
(of  a  speech),  and  he  puts  it  at  the 
beginning ;  a  passage  from  the  begin¬ 
ning  and  puts  that  at  the  end  ;  and  so 
mixes  it  all  up.  Although  it  may  be 
amusing,  it  certainly  is  not  enlightening, 
and  it  becomes  very  difficult  for  the 
reader  to  follow  what  really  happened. 
A  report  of  a  gathering  in  America  is 
a  thing  which  no  reasonabie  person  can 
be  expected  to  follow :  all  sequence,  all 
continuity,  all  form,  have  entirely  gone. 

S.  \V.  H.  Long,  director  of  produc¬ 
tion,  Daily  Express,  apologizes  in  his 
chapter  for  our  lack  of  newspaper  tradi¬ 
tion.  The  “feverish  race  for  wealth" 
in  our  country  has  resulted,  he  says,  in 
our  newspapers  being  “purely  commer¬ 
cial  propQsitions,”  with  the  advertiser 
playing  the  most  important  part  in  the 
destiny  of  our  press.  Here  in  the  United 
States,  he  says,  we  have  carried  brevity 
in  journalism  to  the  extreme,  “with 
free  use  of  a  pungent  slang” — we  regard 
pure  English  “as  a  waste  of  time  and 
little  short  of  tautology.”  “All  news 
is  treated  in  a  sensational  manner,  and 
there  is  no  regard  for  niceties.”  But 
Mr.  Long  does  have  a  few  good  words 
for  our  newspaper  production  methods. 

It  is  a  highly  interesting  book,  since 
it  gives  a  clear  insight  into  the  British 
journalist’s  viewpoint.  The  parts  quoted 
about  American  journalism  appear  only 
incidentally,  and  the  bulk  of  the  volume 
takes  up  the  phases  of  the  British  press 
seriously  and  intimately. 

Of  particular  interest  are  Sir  Robert 
Donald’s  observations  on  the  future  of 
the  newspaper.  Sir  Robert,  former 
president  of  the  Institute  of  Journalists, 
believes  the  amalgamation  of  news¬ 
paper  properties  in  England  will  con¬ 
tinue,  and  that  more  Sunday  papers 
will  make  their  appearance.  He  believes 
there  will  be  more  cooperation  among 
the  great  newspaper  chains  and  that 
they  will  reach  some  agreement  on  the 
pving  away  of  premiums,  and  that  the 
"nugaziney”  character  of  the  press  will 
continue.  The  commercial  future  he 
bolds  to  be  promising,  and  great  new 
sources  of  revenue  will  be  tapped.  “We 
are  more  than  a  decade  behind  America 
in  advertising,”  he  says. 

.\niong  the  many  eminent  contributors 
ire  Sir  Robert  Donald ;  H.  A.  Gwynne, 
^tor  of  the  Morning  Post;  Tom 
Gnrke,  editor  of  the  Ncxvs  Chronicle; 
wrd  Riddel ;  Ralph  D.  Blumenfeld, 
rator-in-chief  of  the  Daily  Express ; 
•Man  Pitt  Robbins,  Parliamentary  cor¬ 
respondent  of  the  London  Times;  the 
bfe  Edgar  Wallace;  Sir  Owen  Seaman, 
editor  of  Punch ;  the  Marquess  of  Done- 
Wll,  who  writes  on  “The  Gossip  Col- 
um,  and  Bernard  Weller.  Their  sub- 
je«s  include  war  correspondence,  drama 
^d  literary  criticism,  “leader  writing,” 
the  woman  journalist,  prcxjfreading  and 
sub-editing. 

The  book  is  made  up  of  lectures  made 
nefore  the  Institute  of  Journalists,  which 
K'ves  It  a  pleasing,  intimate  character, 


Some  of  the  chapters  fairly  bristle  with 
anecdote.  The  volume  belongs  in  the 
.American  journalist’s  library ;  it  will 
give  him  a  fresh  viewpoint  on  many 
important  journalistic  matters.  Isaac 
Pitman  &  Sons,  New  York,  are  the 
.American  publishers.  The  book  sells 
for  $1.50.— J.W.P. 

*  *  * 

Foibles,  taboos  and  inside  infor¬ 
mation  of  the  copy  desk  are  out¬ 
lined  by  Kittredge  Wheeler,  of  the 
telegraph  desk  of  the  Nezi'  Vcrrk  World- 
Telegram,  in  the  American  Mercury  for 
July.  Mr.  Wheeler  lists  “sure-fire” 
words  and  phrases  and  discusses  head¬ 
line  styles,  evolved  through  the  years, 
which  have  been  drilled  into  the  con¬ 
sciousness  of  newspaper  readers.  The 
copy  desk  is  the  newspaper’s  last  line 
of  defense  inasmuch  as  possibilities  of 
libel,  offenses  against  public  decency, 
etc.,  can  be  caught  at  that  point.  The 
copy  reader  has  opportunity  to  break 
down  the  standardized  American  news¬ 
paper  style  but  because  of  a  fear  of  his 
position  does  not  often  attempt  to  do 


“  r>EAUTY  Lies  Beyond  Hell,”  a 
Xj  novel  in  modern  style,  written 
by  Howard  W.  Roper,  advertising  copy 
writer  on  the  Scze  York  Daily  Nezes, 
was  published  June  24,  by  Ray  Long  & 
Richard  R.  Smith.  The  book  is  the 
author’s  first  novel.  He  has  been  on 
the  staff  of  the  Daily  News  for  five 
years,  since  his  graduation  from  the 
Harvard  Business  School  in  1927. 


PAPER  FIRM  REPORTS  LOSS 


International  Paper  Net  Profits  Down 
$399,567  in  First  Quarter 

A  net  loss  of  $399,567,  after  interest, 
depreciation  and  other  charges  was  re¬ 
ported,  July  19,  by  International  Paper 
and  Power  Company  for  the  first  quar¬ 
ter  of  1932.  This  compares  with  a  net 
profit  of  $593,561  in  the  corresponding 
period  last  year,  equivalent  to  65  cents 
a  share  on  the  company’s  seven  per 
cent  preferred  stock. 

“Gross  sales  in  the  first  quarter 
amounted  to  $35,916,838  in  value,  or 
nearly  $500,000  more  than  the  total  of 
$35,475,300  reported  for  the  first  quarter 
of  last  year. 

In  his  remarks  to  stockholders,  Archi¬ 
bald  R.  Graustein,  president,  said: 

“The  net  loss  of  ^99,567  for  the  first 
quarter  of  1932,  as  compared  with  a 
balance  of  $593,561  carried  to  surplus 
for  the  first  quarter  of  1931,  reflects 
the  continued  fall  in  prices  and  in  vol¬ 
ume  of  business.  Business  is  still  de¬ 
clining  and  operations  for  the  second 
quarter  will  result  in  a  net  loss  larger 
than  in  the  first  quarter.” 

STARTS  ENGRAVING  SERVICE 

The  Oregon  State  Editorial  Associa¬ 
tion  has  established  an  engraving  bureau 
at  Eugene,  where  members  may  order 
cuts  at  considerably  less  than  the  scale, 
up  to  40  per  cent  off  on  zincs  and  25 
per  cent  on  copper  halftones.  The  jobs 
are  handled  through  a  commercial  en¬ 
graving  plant  under  a  contract.  The 
National  Editorial  Association  has  been 
conducting  such  a  service  for  five  years, 
through  its  headquarters  at  St.  Paul, 
Minn.  It  is  expected  that  state  asso¬ 
ciations  distant  from  the  N.E.A.  offices 
will  establish  services  of  their  own. 

AIDING  JOBLESS  MEMBERS 

Steps  for  the  relief  of  unemployed 
printers  have  been  taken  by  the  Mem¬ 
phis  chapter  of  the  I.T.U.  Printers  em¬ 
ployed  by  the  three  Memphis  dailies 
in  the  future  will  take  one  day  off  every 
two  weeks  in  order  that  an  unemployed 
man  may  be  given  work.  The  scale 
is  $7.44  for  seven  and  one-half  hours 
work  on  the  night  shift  and  $6.98  for 
seven  and  one-half  hours  on  the  day 
side. 
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Daily  Newspapers  (U.  S.) 
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Rates 

SUNDAY 
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SUNDAY 

State 
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MORN 

EVE. 

TOTAL 

MORNING 

EVENING 

TOTAL 

MORN. 

EVE. 

TOTAL 

PAPERS 

CIRC. 

ADV. 

rates 

.Alabama . 

2,646,248 

3 

18 

21 

83,729 

246,875 

330,604 

$0,275 

$0,959 

$1,234 

9 

195,840 

$0  804 

.Arizona . 

435,573 

6 

7 

13 

54.073 

36,698 

90,771 

.266 

.286 

.552 

6 

57,760 

i7i 

.Arkansas . 

1,854,482 

6 

31 

37 

61,995 

87,062 

149,057 

.275 

.837 

1.112 

8 

117,788 

50: 

California . 

5,677,251 

38 

103 

141 

1,018,654 

1,-305,327 

2,323,981 

3.257 
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9.055 

34 

1,630,600 

4  OW 

Colorado . 

1,035,791 

7 

22 

29 

60,224 

234,886 

295,110 

.33 

.962 

1.295 

10 

409,417 

1  03D  ^ 

Connecticut . 

1,606,903 
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27 
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355,274 

463,462 

.360 

1.327 
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Delaware . 
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2 
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.050 

.150 

1.200 

1 

12,483 
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3 
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3 
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Florida . 
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11 

29 
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21 
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20 
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IS 

500,977 

1  2ii 

Idaho . 
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11 

15 
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.375 

.565 

6 

52,353 
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Illinois . 
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11 

89 
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20 
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Indiana . 
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IS 

88 
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16 
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Iowa . 

2,470,939 

3 

42 

45 
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556,485 

727,314 

.425 

2.315 

2.740 

9 

423,596 

i.iso 

Kansas . 

1,880,999 

5 

49 

54 

113,252 

307,010 

420,262 

.320 

1.870 

2.190 

9 

232,741 

.640 

Kentucky . 

2,614,589 

8 

24 

32 

141,141 

295,180 

436,321 

.374 

1.172 

1.546 

11 

292,179 

.94; 

Louisiana . 

2,101,593 

6 

10 

16 

187,751 

169,684 

357,435 

.553 

.645 

1.198 

6 

362,763 

.815 

Maine . 

797,423 

5 

6 

11 

99,160 

81,172 

180,332 

.295 

.305 

.600 

1 

►  45,006 

.080 

Maryland . 

1,631,526 

4 

9 

13 

164,828 

421,681 

586,509 

.350 

.960 

1.310 

3 

364,660 

.920 

Massachusetts . 
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10 

S4 

64 

1,040,023 

1,262,323 

2,302,346 

2.070 

4.577 

6.647 

15 

1,478,427 

3.0% 

.Michigan . 

4,842,325 

7 

52 

59 

361,782 

1  094,135 

1,455,917 

.921 

3.400 

4.321 

13 

1,114,795 

2.300 

Minnesota . 

2,563,953 

4 

28 

32 

179,438 

’582,149 

761,587 

.410 

1.782 

2.192 

5 

547,347 

1.245 

Mississippi . 

2,009,821 

3 

13 

16 

22,816 

69,918 

92,734 

.120 
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6 

56,644 

.340 

Missouri . 
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10 

48 

58 
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1.152 

2.539 

3.691 

.  13 

1,001,842 

2.233 

Montana . 

537,606 

8 

8 

16 

59,328 

34,621 

93,949 

.305 

.293 

.598 

9 

79,493 

.470 

Nebraska . 

1,377,963 

6 

17 

23 
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.421 

.843 

1.264 

6 

294,455 

.791 

Nevada . 

91,058 

2 

7 

9 

8,916 

20,183 

29,099 

.070 

.217 

.287 

2 

9,215 

.070 

New  Hampshire . 

465,293 

1 

8 

9 

17,236 

47,293 

64,529 

060 

.265 

.325 

New  Jersey . 

4,041,334 

6 

27 

33 

153,867 

681,300 

835,167 

.570 

2.065 

2.635 

7 

214,113 

.760 

.New  Mexico . 

423,317 

2 

8 

10 

16,507 

44,087 

60,594 

.065 

.295 

.360 

2 

17,280 

.100 

New  York . 

12,588,066 

29 

90 

119 

3,615,318 

3,497,546 

7,112,864 

7.052 

9.689 

16.741 

23 

5,520,848 

9.355 

North  Carolina . 

3,170,276 

9 

28 

37 

172,766 

150,566 

323,332 

.575 

1.148 

1.723 

12 

208,095 

.910 

North  Dakota . 

680,845 

2 

9 

11 

25,768 

49,923 

75,691 

.090 

.345 

.435 

2 

38,529 

.160 

Ohio . 

6,646,697 

13 

106 

119 

469,685 

1,987,514 

2,4  57,199 

1.180 

5.952 

7.132 

21 

1,023,849 

2,675 

Oklahoma . 

2,396,040 

11 

43 

54 

223,773 

329,152 

552,925 

.761 

1.878 

2.639 

32 

361,964 

2.024 

Oregon . 

953,786 

8 

18 

26 

130,682 

252,808 

383,490 

.485 

.985 

1.470 

9 

331,438 

.815 

Pennsylvania . 
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29 

119 

148 

1,026,828 

2,355,583 

3,382,411 

3.130 

7.366 

10.496 

14 

1,806,158 

3.670  S 

Rhode  Island . 

687,497 

2 

7 

9 

45,963 

182,663 

228,626 

.139 

.550 

.689 

2 

98,694 

.240 

South  Carolina . 

1,738,765 

6 

10 

16 
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64,316 

147,838 

.315 

.381 

.696 

8 
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South  Dakota . 

692,849 

2 

14 

16 

9,150 

83,763 

92,913 

.065 

.581 

.646 

4 

45,537 

.220 

Tennessee . 
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6 

21 

27 
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400,897 

649,095 

.552 

1.232 

1.784 

8 

373,593 

1.010 
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27 

93 

120 
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1,254,813 
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3.838 

5.409 

57 

962,083 

3.933 

Utah . 

507,847 

1 

6 

7 

48,886 

79,238 

128,124 

.080 

.325 

.405 

4 

86,163 

.315 

Vermont . 

359,611 

2 

7 

9 

30,386 

30,836 

61,222 

.125 

.173 

.298 

Virginia . 

2,421,851 

9 

20 

29 

174,649 

225,121 

399,770 

.518 

.912 

1.430 

ii 

210,727 

.680 

ashington . 

1,564,396 

10 

23 

33 

289,240 

419,622 

708,862 

.765 

1.519 

2.284 

12 

397,210 

1,250 

West  Virginia . 

1,729,205 

10 

22 

32 

101,622 

136,053 

237,675 

.492 

.849 

1.341 

9 

159,531 

.743 

lAisconsin . 

2,939,006 

2 

41 

43 

91,619 

640,212 

731,831 

.190 

2.167 

2.357 

7 

444,048 

1.010 

Wyoming . 

225,565 

1 

6 

7 

24,169 

24,169 

.050 

.246 

.296 

2 

12,646 

.110 

Total  of  U.S.  English 

Language  Daily 

Newspapers . 

122,775,046 

385 

1,543 

1.928 

14,391,417 

24,274,256 

38,665,673 

$36,894 

$86,368 

$123,262 

509 

25,676,674 

$62,088 

Territory  of  Hawaii...  368,336  2  4  6  15,647  57,011  72,668  $0,110  $0,245  $0,355  4  55,661  $0,220 


For  Comparative  Purposes 

Newspapers  as  of  1931 .  384  1,539  1,923  14,342,790  24,418,397  38,761,187  $36.821  $86.637  $123.458  513  25,701,798  $61.571 

Newspapers  as  of  1930 .  388  1,554  1,942  14,434,257  25,154,915  39,589,172  $36.513  $87.025  $123.538  528  26,413,047  $62.342 

Newspapers  as  of  1929 .  381  1,563  1,944  14,448,878  24,976,737  39,425,615  $36.903  $86.407  $123.310  528  26,879,536  $62.612 

Newspapers  as  of  1928 .  397  1,542  1,939  13,995,104  23,977,488  37,972,488  $35.301  $81 . 257  $116.828  522  25,771,588  $59.338 

Newspapers  as  of  1927 .  411  1,538  1,949  14,145,833  23,820,933  37,966,656  $35.628  $78.581  $114.209  526  25,469,037  $58.478 

Newspapers  as  of  1926 .  425  1.576  2,001  13,335,796  22,666.007  36,001,803  $34.311  $75.940  $110.251  545  24,435,192  $56.956 


READY  RECKONER  FOR  DAILY  NEWSPAPERS  OF  THE  DOMINION  OF  CANADA 
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171,804 

82,087 

22,594 

56,812 

689,322 

4,110 

462,701 

55,515 


TOTAL 
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.030 
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.211 

,392 

2.329 

.050 

1.475 

.330 


NUMBER 

SUNDAY 

NEWS¬ 

PAPERS 


TOTAL 

SUNDAY 

CIRC. 


JOINT 

SUNDAY 

ADV. 

RATES 


107,563  $0,265 


241,123 


.310 


Total  Canadian  Dailies  10,362,833 

24 

82 

106 

484,799 

1,627,557 

2,112,356 

$1,615 

$4,525 

$6,140 

4 

348,686 

$0,575 

Canadian  Dailies  as  of  1931 . 

25 

82 

107 

496,970 

1,606,152 

2,103,122 

$1,665 

$4,487 

$6,152 

5 

432,029 

$0,575 

Canadian  Dailies  as  of  1930 . 

24 

82 

106 

1,573,860 

2,093,091 

$1,590 

$4,606 

$6,196 

5 

377,853 

$0,575 

Canadian  Dailies  as  of  1929 . 

24 

82 

106 

524,742 

1,658,201 

2,182,943 

$1,538 

$4,477 

$6,015  . 

4 

315,254 

$0,658 

Canadian  Dailies  as  of  1928 . 

24 

83 

107 

518,622 

1,487,794 

2,006,416 

$1,463 

$4,149 

$5,612 

4 

Canadian  Dailies  as  of  1927 . 

24 

81 

105 

1,433,611 

1,930,961 

$1,422 

$5,328 

4 

Canadian  Dailies  as  of  1926 . 

24 

79 

103 

475,105 

1,369,219 

1,844,323 

$1,391 

$3,782 

$5,173 

4 

276,683 

For  Explanation  and  Interpretation  of  This  Table  See  Paje  5,  Copyright,  1932,  by  the  EDITOR  &  PUBLISHER  COMPANY 
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CALIFORNIA — Continued 


5.000> 
Net  Paid  Line 
Issued  Clrcu-  Adv. 

latlon  Rate 
..(e)  886  .021* 

..(e)  2.790  .04* 

..(e)  3.247  .035* 

..(e)  3.078  .035* 

..(e)  865  .021 

..(e)  S.33I  .05* 

..(m)  5.440  .05» 

..(8)  5.871  .05* 

..(e)  32.587  .12* 

..(m)  14.390  .06* 

..(8)  31.584  .14* 

..(e)  3.827  .04* 

..(e)  . 025* 

..(e)  14.406  .075* 

..(m)  1.982  .025* 

..(8)  1.982  .025* 

..(e)  341  Oil* 

..(m)  1,362  025* 

..(8)  1,362  .025* 

..(e)  1.470  025* 

..(e)  2,692  03* 

..(e)  1.027  025* 

.(e)  1,543  025* 

..(e)  29.144  .12* 

..(e)  4.933  .05* 

(e)  4,337  .04* 

.  .  (e)  47,073  14* 

.  (8)  46,768  14* 

.  (m)  27,183  .08* 

..(m)  223,906  .44 

..(8)  463,548  .77 

..(e)  292,791  .60 

(m)  93.926  . 22 

..(m)  1.853  .061 

..(m)  2.342  .072 

..(m)  14,677  .055 

..(8)  20,470  065 

.  .  :e)  65,961  . 15* 

..(m)  186,876  .32 

..(8)  266,221  44 

..(e)  1,125  .025* 

..(e)  3,751  04* 

..(m)  1.107  .03* 

..(8)  1.107  .03* 

..(e)  5,850  .05* 

..(e)  4,138  .04* 

. .  (m)  2,473  . 

. .  (e)  8,690  . 

..(me)  11,163  .07* 

. .  (8)  2,480  . 

..(es) . 07* 

..(e)  1,734  .035* 

..(e)  3.830  .  035* 

..(m)  1.994  .025* 

..(8)  1,994  .025* 

..(e)  2,885  03* 

. .  (e)  56,424  . 18* 

..(e)  78,764  .21* 

..(8)  80,273  .  21* 

..(e)  1.303  .025* 

..(e)  4,023  .04* 

..(e)  2,815  .03* 

..(e)  2,105  .03* 

..(e)  1,455  .025* 

..(e)  4.389  .045* 

.  .(e)  29,054**  .13* 

..(m)  27,869**  .13* 

..(me)  56,923**  .19* 

.  .  (8)  27,869  . 13* 


Population 


Trade  Date 
Area  Estab. 
10,500  1906 

34,728  1923 

25,000  1909 

25  000  1901 

8.000  1912 

39.915  1872 
1852 


City 

Corona . 

Culver  City. 

Dlnuba . 

El  Centro. .. 
Escondido . . 
Eureka . 


Name  of  Paper 

Independent . 

Star-News . 

Sentinel . 

Imperial  Valley  Press 

Times- Advocate . 

Humboldt  Standard. . 

Humboldt  Times . 

Sunday  edition . 

Bee  8c  Republican... . 

Tribune . 

Sunday  edition . 

News-Tribune . 

Dispatch . 

News-Press. . 

Union . 

Sunday  edition . 

Globe . 

Journal . 

Sunday  edition . 

Sentinel . 

Review. .-. . 

Tribune . 

Free  Lance . 

Citizen-News . 

Signal . 

News  . 

Press-Teledram  .  .  . 
Sunday  edition 

Sun . 

Examiner . 

Sunday  edition . 

Herald  &  Express . 

Illustrated  News  .  .  . 

Journal . 

Journal  of  Commerce  . 

La  Opinion  .  . 

Sunday  edition . 

Record . 

Times . 

Sunday  edition . 

Tribune  8c  Mercury 
Gazette  8c  Standard  . 

Herald . 

Sunday  edition  .  . 
.Appeal-Democrat . , . . 

Sun-Star . 

New8-Herald . 

News-Herald . 

Combined  Dally . 

Sunday  edition . 

Evening  and  Sunday. 

News-Post  . 

Peninsula  Herald . 

Journal . 

Sunday  edition . 

Register  . 

Post-Enquirer . 

Tribune . 

Sunday  edition . 

Blade-Tribune . 

Report . 

News . 

Mercury-Register 

Courier . 

Times  . 

Star-News . 

Poet . 

Combined  Dally . 

Sunday  Post . 


Circulation  Figures  Are  Average  Net  Paid  for  Six  Months  Ending  March  31,  1932,  as 
Filed  with  Government  or  A.B.C.  Advertising  rates  are  those  on  General  Contracts, 
effective  June  1,  1932,  on  5,000  lines.  Copyright  1932  by  the  Editor  &  Publisher  Co. 


ALABAMA 

5,000- 

populatlon  Net  Paid  Line 

Trade  Date  Issued  Clrcu-  Adv, 

(;i(y  Area  Estab.  City  Name  of  Paper  latlon  Rate 

22,345  160.000  1882  Anniston .  Star . (e)  6,246  .05* 

Sunday  edition  . (s)  6,248  .05* 

183  157  742,269  1870  Birmingham .  Age-Herald . (m)  40,268  . 

News  . (e)  79,782  . 

Combined  dally . (me)  120,050  .27* 

Sunday  edition . (a)  107,315  .30* 

Post  . (e)  65,047  .15* 

Decatur... .  Dally . (e)  3.270  .  045* 

Dothan  . .  Eagle  . (e)  4,009  .  04* 

Eufaula . Tribune . (e)  2,532  .03* 

Florence .  Times. . (e)  4,841  .045* 

Gadsden .  Times  . (e)  6,258  .  053* 

Sunday  edition . (s)  6,256  .053* 

11,554  250,000  1931  Huntsville  . .  Register  . (e)  3,289  .04* 

Sunday  edition . (s)  3,289  .04* 

1910  Times . (e)  4,143  .05* 

Sunday  edition . (s)  4,143  .05* 

90.594  288.423  1814  .Mobile  .  Register . (m)  19,180  . 

1929  Press  . (e)  25,892  . 

Combined  dally . (me)  45,072  . 14 

Sunday  edition . (s)  39,665  .14 

(Evening  and  Sunday  Dguree  cover  period  from  Feb.  16  to  Mar.  31,  1032) 

69,738  470,218  1828  Montgomery .  Advertiser . (m)  24,281  .08 

Sunday  edition . (8)  24,554  .10 

Journal  8c  Times . (e)  21,271  .075* 

News . (e)  2,450  .  014 

TImes-Journal . (e)  4,863  .04* 

Sunday  edition . (8)  4,863  .04* 

10,754  .  1907  Sheffield  and 

Tuscumbla .  Tri-CItles  Dally . (e)  4,419  .045* 

7,596  .  1909  Talladega .  Home  . (e)  1,482  .021* 

6,814  .  1892  Troy .  Messenger . (e)  1,318  .018* 

20.659  151,626  1822  Tuscaloosa .  News  .  . (e)  6,765  .04* 

Sunday  edition . (8)  6,765  .04* 


1922  Fresno . 

1932 

1924 

1889  Fullerton . . . . 

1925  Gilroy . 

1913  Glendale  .... 
1863  Grass  Valley 


1912 

1921 

135,000  1911 

300,000  1908 

.  1882 

65.000  1889 

164,408  1867 


1.941  .  1906  Grldley  . 

7,028  26.000  1891  Hanford 


Hayward . 

Healdesburg . 

Hollister . 

Hollywood . 

Huntington  Park. 

Inglewood . 

Long  Beach . 


1923 

1,497,074  2,313,343  1903  Los  Angeles. 


1871 

1923 

1888 

1925 

1926 


1927 

6,156  .  1888  Opelika 

18,012  54,697  1825  Selma  . 


4,665  14  500  1903  .Madera 

6.569  20.000  1858  Martinez 

1931 


36,000  1859  Marysville. 
35,000  1880  Merced... 
56,000  1884  Modesto... 


ARIZONA 

.  Ore . 

Review . 

.  Dispatch . 

.  Herald . 

.  Republic . 

Gazette  . 

Combined  daily . 

Sunday  edition . 

Evening  and  Sunday. 

. Courier . 

Journal-.MIuer . 

.  Citizen . 

Star. . . 

Sunday  edition . 

.  Mall . 

.  Arizona  Sentinel  . . . . 

Sun . 


45,000  1914  Blsbee  . 

1898 

60,000  1901  Douglas. 
100,000  1914  Nogales. 

250,000  1890  Phoenix. 

1880 


10.890  .  1910  Monrovia 

9,141  25.000  1921  Monterey. 

6.4.37  22,897  1889  Napa 


1872 

284.063  586.416  1886  Oakland. 

1874 


35,000  1881  Prescott 
1864 

70,531  1870  Tuscon.. 

1877 


Oceanside 
Ontario. .. 
Orange  . . 
Orovllle... 
Oxnard. . . 
Palo  Alto 
Pasadena 


25,000  1926  Winslow. 

27,500  1870  Yuma  . . 
1906 


ARKANSAS 

.  Siftings  Herald . . 

.  Guard . 

.  Courier-News . 

.  News  . 

.  Log  Cabin  Democrat 

.  News . 

Times  . 

Combined  daily . 

Sunday  edition . 

. TImes-Echo . 

. Democrat . 

.  TImes-Herald . 

.  Southwest  American. . . 

Times  Record . 

Combined  dally . 

Sunday  edition . 

.  Times  . . 

.  World . 

Sunday  edition . 

.....  Star  . 

.  Sentinel-Record . 

New  Era . 

Combined  dally . 

Sunday  edition . 

Sunday  and  Evening 

.  Sun . 

Tribune . 

.  Arkansas  Democrat 

Saturday  evening  . 
Sunday  edition  . . 

Arkansas  Gazette . 

Sunday  edition . 

.  Record  .  . . 

.  Star  . 

.  Independent . 

.  Press  . 

.  Commercial . 

Graphic . 

Sunday  edition . 

.  News . 

.  News . 

. Courier-Democrat  .. 

.  Citizen . 

.  Register . 

.  Arkansawyer . 

.  Progress . 


33,000  1921  Arkadelphia 

80,000  1876  Batesvllle  .. 

100,000  1903  Blytbevllle.. 

75.000  1920  Camden  .. . 

50,000  1908  Conway... 

96,220  1921  El  Dorado  . 

1889 


8,245  20,000  1894  Petaluma .  Argus-Courler . (me)  3,774 

9,610  22,000  1928  Pittsburgh .  Independent . . (e)  2[o33 

1900  Post-Dispatch  .  . . (e)  1.'727  .i 

2.322  19,500  1872  Placervllle .  Republican  . (e)  897 

20,804  50.392  1885  Pomona .  Progress-Bulletin . (e)  7,284 

5,303  15.000  1908  Porterville .  Recorder . (e)  2,183 

3.517  15,000  1885  Red  Bluff .  News  &  TImes-SentInel . (e)  2,000 

4,188  14,500  1852  Redding .  Courier-Free  Press . (e)  1,639 

1896  Searchlight . . (m)  1,909 

Sunday  edition . (s)  1,909 

14.155  30,000  1890  Redlands .  Facta . (e)  2,926 

9,347  26,623  1922  Redondo .  Breeze . (e)  2*,033 

8,962  25.000  1886  Redwood  City .  Tribune . (e)  2.774 

20,093  35,000  1910  Richmond .  Independent . (e)  4,456 

1900  Record-Herald . (m)  3.337  .i 

Sunday  edition . (s)  3,337 

20,696  47.842  1885  Riverside .  Enterprise . (m)  5,854 

Press  . (e)  6,'99l  ! 

Combined  dally . (me)  12,845 

Sunday  edition . ...(s)  5,854 

Evening  and  Sunday . (es) . 

93,730  175,000  1857  Sacramento .  Bee . -.(e)  51,030 

1851  Union . (m)  13,510 

Sunday  edition . (s)  13,707 

10.263  25,000  1872  Salinas .  Index-Journal . (e)  4.008 

37,481  105,500  1894  San  Bernardino .  Sun . . (m)  12.264  ! 

1865  Telegram . (e)  4!l09 

Combined  dally . (me)  16,373 

Sunday  edition . (s)  12,264 

Evening  and  Sunday . (es) . 

160.721  190,939  1881  San  Diego .  Sun . (e)  19,095 

1868  Union . (m)  29,242 

Tribune . (e)  28,139 

Combined  dally . (me)  57,381 

Sunday  edition . (s)  42,684 

637,212  1,630,536  1856  San  Francisco .  Call-Bulletin . (e)  127,534 

1865  Chronicle . (m)  96,405 

Sunday  edition . (g)  146,881 

1875  S  Commercial  News . (m)  7,333 

1880  Examiner . (m)  185,879 

Sunday  edition . (a)  392,021 

1903  News . (e)  91,401 

1929  Wall  Street  Journal . (m)  3,236 

78.480  150,000  1851  San  Jose .  Mercury-Herald . (m)  20,066 

Sunday  edition . (s)  20,778 

1883  News . (e)  14.083 

8,276  26,500  1888  San  Luis  Obispo .  Telegram . (e)  4,106 

Tribune . (m)  627 

Combined  dally . (me)  4,733 

Evening  and  Sunday . (ee) . 

Sunday  edition . (g)  627 

Times  &  News-Leader . (e)  4,824 

News-Pilot . (e)  10,806 

Independent . (e)  3,665 

Register . (e)  13,378 

Sunday  edition . (g)  13,398 

2,604  .  03*  33,613  42,000  1880  Santa  Barbara .  News . (e)  8,740 

J.'olO  03*  Press . . (m)  8,370 

1.247  025*  Sunday  edition . (s)  8,932 

1,246  025*  14,395  22,000  1907  Santa  Crus .  News . (e)  2,788 

1,360  ’025*  Sentinel . (m)  3,421 

865  .021*  Sunday  edition . (s)  3,421 

950  .  021*  (Continued  on  page  38) 

Oovammant  sUtement  April  1  flfuras,  llgbt-face;  A.  B.  0.  PnbUshor's  statements,  bold  face;  followed  by  an 


Eureka  Springs. 
Fayetteville.  .  . 
Forrest  City.. .  . 
Fort  Smith  ... 


1882 

3.626  30,000  1876  Harrison 

8.316  85,000  1871  Helena 


6.008  60.000  1899  Hope  . 

10.238  135.000  1  871  Hot  Springs 

1880 


.  1903  Jonesboro. . 

1906 

660,110  1871  Little  Rock 


Malvern  . 
Mena  . . . 
Newport  . 
Paragould. 
Pine  Bluff. 


.  1906  Prescott . . 

30,000  1910  Rogers  . 

30,000  1024  Russellville _ 

.  1890  Searcy . 

.  1910  Slloam  Springs 

20,000  1920  Stuttgart . 

35.000  1929  Wynne . 


CALIFORNIA 

33  35,033  1909  Alameda .  TImes-Star . (e) 

72  56,713  1924  Alhambra. .  Post-Advocate . (e) 

»7  35,000  1923  Anaheim .  Bulletin . (e) 

15  72,000  1866  Bakersfield . Californian . (e) 

78  .  1877  Berkeley .  Gazette . (e) 

39  23,000  1903  Brawley .  News . (e) 

62  26,000  1908  Burbank .  Review  . (e) 

70  45,000  1906  Burlingame .  Advance-Star . (e) 

M  23,000  1904  Calexico .  Chronicle  . (e) 

33  14,893  1869  Chico .  Enterprise  . (e) 

1872  Record . (m) 

1898  Sunday  edition  . (s) 

51  .  1916  (''oallnga .  Record  . (e) 

16  12,400  1877  Colton .  Courier . (e) 

1*  14.500  1929  Colusa .  Herald . (e) 

1863  Sun . (e) 

77  6,000  1918  Corning  .  Observer . (e) 

kg  newspapers— name  In  light-face;  aeening  papers — name  In  bold-face; 
average  for  3  months;  flat  rate  indicated  by  an  asterisk. 


61.170  1906  San  Mateo 
63.060  1903  San  Pedro. 
42,000  1886  San  Rafael 

118,611  1905  Santa  Ana. 
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CALIFORNIA — Continued 


Trade 

Date 

Circu- 

Adv. 

City 

.\rea 

Estab.  C;ity 

Name  of  Paper 

Issued 

latlon 

Rate 

7.135 

20.000 

1918 

Santa  Marla 

.  Times 

.  .(e) 

2,180 

.03* 

37.1441 

97.254 

1877 

Santa  Monica 

Outlook.. 

. .  (e) 

It.SJS 

.06* 

7.452 

18.000 

1889 

Santa  Paula  . 

. .  Chronicle . 

. .  (e) 

2,106 

.025» 

l<».f)3(l 

60.000 

1857 

Santa  Rosa  . 

.  Press-Democrat . 

. .  (m) 

9.292 

1865 

Republican  . 

.  .(•) 

3.164 

I'ombined  daily . 

. .  (me) 

12.456 

07* 

Sunday  edition  . 

.  .(8) 

12.456 

07* 

19,629 

40,000 

1930 

South  Gate . 

.  Tribune . . 

.  .(e) 

2,742 

.035* 

55.494 

125,000 

1858 

Stockton  . . 

.  Independent  . 

.  .(m) 

8.056 

.045* 

Sunday  edition . 

..(8) 

8.056 

.045* 

1895 

Record  . 

.  .(e) 

19.952 

.08* 

3.442 

16.000 

1912 

Taft . 

.  Midway  Driller  . 

..(e) 

2,876 

.03* 

6.207 

13.500 

1886 

Tulare  . 

.  Advance-Register  . 

..(e) 

1.726 

.03* 

1929 

Times  . 

(m) 

2.094 

03* 

Sunday  edition  . 

(8) 

2.094 

03* 

4.276 

15.000 

1904 

Turlock . 

,  Journal  .  . . . 

..(e) 

3.389 

.035* 

14.476 

3.113 

Tlmes-Herald  . 

. .  (m) 

3,719 

Combined  daily . 

. .  (me) 

b.832 

055* 

Sunday  edition . 

.  (8) 

3.753 

055* 

1897 

News  . 

.  -  (e) 

1.482 

018* 

11.432 

43,703 

1883 

Ventura . 

.  .  County  Star . 

.  (e) 

5.108 

045* 

1875 

Free  Press  .  . 

..(e) 

4.729 

045* 

7,263 

30.000 

1859 

VLsalla . 

Tlmes-I>elta  . 

.  .(e) 

2.557 

035* 

6,344 

21.699 

1868 

Watsonville 

.  Pajaronian  .  .  . 

.  (e) 

2.409 

1876 

Register  . 

.  (m) 

2,355 

('ombliied  dally. 

.  (me) 

5.764 

(H5* 

Sunday  edition . 

.  .(8) 

2,355 

045* 

1931 

Pajaro  Val.  Progress . 

.  (e) 

1.600 

Oil* 

14,822 

25,000 

1905 

Whittier. 

News  ... 

(e) 

3,705 

04* 

2.024 

13,000 

1877 

Willows . 

Journal..  . 

.  .(e) 

1,331 

025* 

15.000 

25.000 

1923 

Wilmington . . 

. .  Journal..  . 

..(e) 

4.948 

03* 

1929 

Press . 

...(e) 

4.404 

03* 

5.542 

14,000 

1877 

Woodland . 

. ,  Democrat . . 

..(e) 

1,909 

.036* 

1868 

Mail  of  Woodland . 

.  (m) 

1,379 

036* 

Sunday  edition . 

.  .(8) 

1,269 

036* 

2.126 

21.500 

1928 

Yreka . . 

. .  Siskiyou  News  . 

.  (m) 

1,225 

03* 

Sunday  edition . 

..(a) 

1.‘225 

03* 

COLORADO 

5,107 

20.0(M) 

1928 

Alamosa . . 

. .  (Courier  . .  .  . . 

..(e) 

1,540 

03* 

11,233 

23.362 

1889 

Boulder . 

. ,  Camera  .  .  . 

. .  (e) 

3.310 

04* 

5.938 

14,540 

1925 

C'aiion  I'ity  . 

.  American...  . 

..(e) 

1,232 

02* 

1906 

Record  . 

.  .  (e) 

1.960 

025 

40,265 

53.711 

4.888 

Telegraph  . 

.  (e) 

7,457 

t'umblned  dally . 

. .  (me) 

12,345 

08 

Sunday  edition . 

.  (8) 

11,510 

08 

1,427 

1893 

Cripple  Creek . 

,  Tlmes-Record . 

.  .  (m)  . 

018* 

Sunday  edition  . 

(8)  . 

.018* 

2.938 

14.235 

1929 

l>eUa.. . 

.  Independent . 

.  (e) 

1,004 

026* 

287.644 

375.000 

1892 

Denver. . 

.  Post  .  . 

.  (e) 

100.832 

.30* 

Sunday  edition  . 

.  (8) 

310.231 

50* 

1859 

Rocky  Mountain  News . 

.  (m) 

37.203 

16* 

Sunday  edition  . 

.  .(8) 

47,503 

20* 

Morning  and  Sunday  . 

.  (ms) 

30* 

5,400 

1881 

Durango  . 

Herald-Democrat 

..(e) 

3,292 

03* 

2.475 

9,500 

1899 

Florence . 

.  (Citizen  ... 

. .  (e) 

1.35U 

025* 

11,489 

33.137 

1873 

Fort  C'olllu.s  ., 

.  Eipress-C^urier . 

(e) 

4.190 

04* 

Sunday  edition . 

..(8) 

4.253 

04* 

4,423 

18,000 

1903 

Fort  Morgan . 

.  Times . 

.  .(e) 

2,125 

.03* 

10.247 

52,087 

1893 

Grand  Junction 

Sentinel  . 

.  .(e) 

0,183 

04 

Sunday  edition . 

.  (8) 

0,213 

04 

12,203 

65,075 

1916 

Greeley  . . . . 

.  Tribune-Republican . 

.  (m) 

2.891 

1902 

Tribune- Republican.. 

(e) 

4,158 

Combined  dally..  . 

.  (me) 

7.049 

.04 

7.193 

12.000 

1897 

La  Junta . 

l>emocrat  . . 

.  .(e) 

1,250 

.021* 

4.233 

30,000 

1897 

Lamar . 

.  News . 

. .  (m) 

2,517 

03* 

News .  . 

.  .(e) 

2,517 

.03* 

Sparks . 

.  (m) 

2,184 

.03 

Sunday  edition . 

..(8) 

2,184 

.03 

3.771 

10,000 

1880 

Leadville 

Herald-Democrat  . 

.  .(e) 

2,896 

025 

6.029 

20.000 

1892 

Longmont 

Times-Call  . 

.  .(e) 

3.101 

.035* 

5.506 

10,838 

1923 

Loveland 

Reporter-Herald 

. .  (e) 

1,874 

025* 

3.566 

12,000 

1882 

Montrose  .  . . 

Press 

.  .(e) 

3,001 

03* 

50.102 

102.602 

1871 

Pueblo  .. 

(.'bleftaln  . 

. .  (m) 

10.541 

05* 

Sunday  edition  . 

.(8) 

11.448 

05* 

1901 

Star-Journal  . . 

(e) 

11.805 

.05* 

Sunday  edition . 

.  (8) 

12.250 

05* 

7.195 

50.000 

1910 

sterling  . , 

Advocate  . . 

(e) 

6.141 

(H* 

11,732 

30.000 

1876 

Trinidad . 

C;hronlcle  News  . 

(e) 

3.753 

04* 

Sunday  edition . 

(8) 

3,753 

04* 

CONNECTICUT 

47,689 

1884 

Aiisonla . 

.  Sentinel  .  . 

..(e) 

7.301 

05* 

183.146 

302.535 

1890 

Bridgeport. 

Herald  . 

.(8) 

74,3081 

15 

1891 

Telegram  . 

.  (m) 

15.7011 

1893 

Post  .  . 

.(e) 

27,0801 

C'omblned  dally . 

.  (me) 

43,3811 

15 

1911 

Sunday  edition . . . 

(8) 

23,2221 

10 

1790 

Tlmes-Star . 

(e) 

29.899 

08* 

28.451 

35,000 

1871 

Bristol  . 

Prea* . 

.(e) 

5.282 

03 

22,261 

52.887 

1883 

Danbury . 

News  . . 

.(e) 

0,823 

03 

1927 

Times . 

.(e) 

6,771 

03* 

.33,112 

1932 

(new  dally;  first  laaue  May 

3.  1932) 

221,940 

458.331 

1837 

Hartford .  .  . . 

.  C'ourant . 

.  (m) 

38,405 

10* 

1913 

Sunday  edition . 

(8) 

02,325 

.15* 

1841 

Times . 

.(e) 

*1,342 

15* 

21.973 

33,000 

1914 

Manchester . 

.  Herald  .  . 

(e) 

4,9931 

035 

38.481 

82,000 

1886 

Meriden 

.  Journal . 

.(e) 

7,513 

.035 

I860 

Record  . 

.  (m) 

8.732 

035 

24.422 

56.785 

1884 

Middletown . 

.  Prea* . 

(e) 

8.012 

.045 

14.315 

1895 

Naugatuck . 

.  News . . 

(e) 

5,391 

035 

68.095 

126.048 

1876 

New  Britain . 

.  Herald . 

..(e) 

14,047 

.075 

1855 

Record  . 

(e) 

13.159 

05 

196.192 

320.260 

1776 

New  Haven . 

.  Joumal-C'ourier  . . 

.  (m) 

18,209 

.07 

1812 

Reglater . . 

. .  (ee) 

60,109 

.155 

29,640 

65.827 

1881 

New  IvODdon 

Day . 

.(e) 

14,223 

05 

1890 

Globe  . 

.(e)  . . 

03 

36,019 

60.500 

1871 

Norwalk  . . 

Hour  . 

.(e) 

7,7*1 

045* 

1870 

South  Norwalk  Sentinel. 

(e) 

6,207 

.04 

23,021 

75.000 

1790 

1888 

Record  . . 

.(e) 

4.860 

N 

Combined  daily . 

.  (me) 

19.034 

07 

Sunday  edition . 

(8) 

4,860 

07 

46,346 

81.282 

1892 

Stamford  . 

.  Advocate  . 

.(e) 

12.400 

06 

26.040 

1874 

104.736 

173,021 

1881 

Waterbury . 

.  Democrat . 

.(e) 

10.310 

05 

1844 

Republican . 

(m) 

13.907 

American . 

(e) 

14,035 

Combined  dally . 

.  (me) 

27.005 

09 

Sunday  edition . 

(8) 

18,798 

09 

Evening  and  Sunday  . 

.  (es)  . . 

12.102 

25.000 

1877 

Wllllmantic  . 

Chronicle . 

.(e) 

3,250 

03 

IVsh  . 

1888 

WlDsted 

Citizen  . 

(e) 

2,181 

02 

DELAWARE 

Populat  on 

Trad«  Date 

City  Area  Ettab.  City  Name  of  Paper  Issued 

106,597  243.610  1866  Wilmington .  Every  Evening  . . (e) 

1888  Journal  ,  . (e) 

1880  New8  . (m) 

I'ombined  dally . (me) 

1881  Sunday  Star . («) 

DISTRICT  OF  COLUMBIA 


1.886  1906  WuHtilngton. 

1894 


Herald  . (m) 

Times  . (e) 

Combined  daily . (me) 

Herald . (8) 

Combined  daily . (es)  . 

C’omblned  dally . (ms) . 

News  . (e) 

Post . (m) 

Sunday  edition  . .  (s) 

Star  . (e) 

Sunday  edition . (b) 

United  States  dally . (m) 


34.500  1925  Bartow .  Polk  County  Record  . (e) 

.  1922  Bradenton . Herald . . (e) 

Sunday  edition . (s) 

22,000  1914  Ciearwater . Sun . (e) 

Sunday  edition . (b) 

44.465  1904  Daytona  Beach .  News-Journal.  . (e) 

Sunday  edition . (8) 

1931  Sun-Record . . (e) 

10,000  1930  Deland .  Sun  News . . (e) 

19,379  1910  Fort  Lauderdale .  News . (e) 

32.902  1911  Fort  Myers  .  News-Press . (m) 

Sunday  edition . (s) 

23,000  1903  Fort  Pierce .  News-Tribune . (e) 

Sunday  edition . U) 

31,000  1925  GainsvlUe .  New* . (e) 

1881  Sun . (m) 

Sunday  edition . (s) 

313,248  1866  Jacksonville. .  Florida  Times  Union . (m) 

Sunday  edition . (s) 

1887  Journal . (e) 

.  1879  Key  West  .  Citizen . (e) 

Sunday  edition . (s) 

Sunday  and  Evening . (se)  . 

.  1925  Lake  Worth .  Leader . (e) 

60,814  1924  Lakeland .  Ledger  6c  Star-Telegram  ..  .(e) 

Sunday  edition . (s) 

163,970  1910  Miami .  Herald . (m) 

Sunday  edition . (s) 

1904  News . . (e) 

1925  Sunday  edition . (s) 

14.500  1925  NewJSmyrna .  News . (e) 

40,000  1866  Ocala .  Banner . (m) 

Sunday  edition . (s) 

1895  Star . (e) 

111,049  1912  Orlando  .  Sentinel . (m) 

1876  Reporter  Star  . (e) 

I'ombined  dally . (me) 

1912  Sunday  edition . (s) 

50,000  1900  Palatka .  News . (e) 

70,000  1894  Palm  Beach .  News  ... .  (m) 

Sunday  edition . (s) 

75.000  1898  Pensacola. .  Journal . (m) 

1885  News . (e) 

Combing  dally . (me) 

1898  Sunday  edition . (a) 

30,000  1894  81.  Augustine .  Record . (e) 

Sunday  edition . U) 

62,149  1907  St.  Petersburg .  Independent . (e) 

1884  Times . .' . (m) 

Sunday  edition . (8) 

St.  Petersburg  Times  &  Independent  sold  also  in  combination;  dally  rate 

18,000  1908  Sanford .  Herald . (e) 

12,441  1925  Sarasota .  Herald . (e) 

30.000  1930  Sebrlng  . .  American . (e) 

Sunday  edition . (s) 

12,000  1925  Stuart  . .  News  . (e) 

100,000  1914  Tallahassee  .  Democrat . (e) 

Sunday  edition . (e) 

335.000  1891  Tampa .  Times . (e) 

1892  Tribune . (m) 


Net  Paid  Lin, 
t'.lrcu.  Ad,, 
la, Ion  Rat, 
17.8271  07 

27.55S1  00 

18.2381  05* 

37.8931  . 10* 
I2,483i  05* 


78,18*  15. 
184,582  22* 

182.788  32* 

143,131  28* 


56.922  1908  West  Palm  Beach 


25.000  1924  Winter  Haven .  Chief. 


Sunday  edition . (s) 

Poet . (m) 

Sunday  edition . (s) 

Time* . (e) 


GEORGIA 


Mominc  newipapert-  name  In  IlKht-fave;  eveninr  paper*  name  in  Imld-face;  Government' statement 
mean  average  for  3  muiitbs;  flat  rate  Indicated  hy  an  asteriak. 


14,507  260.000  1892  Albany .  Herald . (e)  4.887  04* 

8,760  150.000  1878  Americas .  TImea-Recorder . (e)  3,112  04* 

Sunday  edition . (a)  3,112  04* 

18,192  189,408  1832  Athens  .  Banner-Herald . (e)  . 035 

Sunday  edition . (s)  . 035 

160,692  1.340,889  1868  Atlanta .  Constitution . (m)  87.458  .16 

Sunday  edition . (s)  188,888  .18 

1905  Georgian . (e)  74,731  .15 

1913  Sunday  edition . (s)  154,423  .21 

1883  Journal . (e)  78,778  .16 

1902  Sunday  edition . (s)  122,685  18 

62,345  387,207  1785  Augusta .  Chronicle  . (m)  14.83*  .06 

Sunday  edition . (s)  15,5*3  .06 

1892  Herald . (e)  I3.*15  .05* 

Sunday  edition . (s)  13,518  .05* 

14,022  65.000  1901  Brunswick .  News . (e)  4,416  .04* 

Sunday  edition . (s)  4,416  04* 

58,700  201,934  1828  Columbus .  Enqulrer.Sun . (m)  5,821  . 

1886  Ledger . (e)  12.211 

1930  Combined  dally . (me)  17,232  .10* 

Sunday  edition . (s)  17,343  .10* 

6,880  .  1909  Cordele  .  Dispatch . (e)  1.800  025* 

Sunday  edition . (a)  1.800  025* 

6,681  397,258  1884  Dublin .  Courier-Herald . (e)  3.400  04* 

Sunday  edition . (s)  3.400  04* 

10,321  165,000  1871  Griffln .  Newa  .  . (e)  3,321  03* 

20,131  75,000  1842  La  Orange .  Newa . (e)  5.114  .04* 

Sunday  edition . (a)  5.114  .04* 

53.866  500.000  1826  Afacon .  Telegraph . (m)  22.484 

1884  Newt  . (e)  11.61*  . 

Combined  daily . (me)  33,788  15* 

1930  Sunday  edition  . (a)  28,337  15* 

8.027  70.567  1905  Moultrie..  Observer . (e)  2,485  .  02 

21.843  68.000  1843  Rome  News-Tribune . (e>  5.632  045* 

Sunday  edition . (a)  5,678  .  045* 

87.714  371,576  1850  Savannah .  News . (m)  21,185  07* 

1891  Press . (e)  18,423  06* 

Combined  dally . (me)  38,528  .11* 

Sunday  edition . (a)  28,251  .07* 

Sunday  and  Evening . (se) . U* 

{Continued  on  ptige  39) 
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GEORG  I A — Continued 

Population 

Trade  Date 

City  Area  Eatab.  City  Name  of  Paper 

11*32  1855  Thomaavllle  . .  Tlmea-Enterprlae 

3,390  30.000  19U  Tlfton  .  Gazette. 

13,482  1867  ValdoHta  . . TImea 

15,510  125.000  1883  WaycrosH  .  Journal-Herald 

Sunday  edition 

IDAHO 

3  190  1917  Hlackfoot.  Bulletin 

‘>1644  108.556  1901  BolHe . Capital  Newt.. 


(*oeur  D’Alene 
Idaho  Falls 

(Includea  5>months 

Kellogg  . 

I.^wl«ton . 


Sunday  edition 
Press 

Post-Register 


period  ending  March  31.  1932) 


Sandpolnt.. 
Twin  Falls. 


35.3:10  75.000  1836  Alton.... 

47,817  83.000  1846  Aurora  .  . 

5  344  1890  Beardstown 

29.741  50,000  1839  Belleville 

1855 

8.123  15.000  1892  Belvldere 

8.219  35.000  1922  Benton 

37.698  160.000  1846  Bloomington 


Star-Mirror  .  . 
Free-Press.. 
Leader-Herald 
Idaho  State  Joum; 

Tribune . 

Sunday  edition 

Bulletin . 

News  . . 

Sunday  edition 
Times . 


Telegraph 
Beacon-News 
Sunday  edition 
Illinois-Star..  . 
Advocate 
News-Democrat. 
Republican 

News . 

Pantagraph. 


13.532  113.366  1868  Cairo 


11.718  43.983  1912  Canton. 

7.528  .  1903  ('arbondale 

4,144  .  C'arllnvtlle 

15,307  47.000  1884  C'entralla 

33.408  85,486  1852  ('hampalgn 

1917 

8.012  14.000  1840  C'harleston. 

1892 

3.440.420  4.532.032  1900  Chicago 

1889 


5.920 

18.900 

36.76.5 

1.33.875 

57.510 

I80.(K)0 

8.315 

2«.(K»0 

9.908 

21.200 

7.593 

74.347 

175,000 

6.235 

.50,000 

4.978 

34.565 

4.482 

10.000 

36,674 

112,309 

63.338 

90.000 

4.393 

40.000 

22.045 

100.000 

3.678 

28.830 

100.000 

11.625 

62.199 

9.708 

121.000 

5.613 

25.000 

17,747 

42,009 

4.1.19 

71.485 

121.541 

20.6-20 

87.000 

17.093 

85.000 

22.270 

58.000 

6.303 

30.009 

2.249 

12.855 

30,961 

6.612 

40.000 

8, .509 

38.000 

9.033 

74.000 

4.-292 

15.8-20 

25,000 

45.972 

150.000 

8,666 

30.000 

5.568 

IH.OOO 

7.132 

15.000 

1.775 

18.000 

13,875 

59.000 

8.182 

35.674 

6.140 

28.000 

15.094 

48,000 

5.835 

15,000 

8.781 

50,000 

2.892 

16.129 

46.019 

IMxon 
Duquoln 
Fast  St.  I^uls 

KdwardHville 

Kfnngham 

Eldorado 


Elgin  . 

Evanston  . . . 

F'lora  . 

Fteeport  . .  . . 

Galena 

Galesburg  . . 

Harrisburg  ,. 

Herrin.. 

Hoopeston 

Jacksonville 


1898  Jerseyvllle 


Kankakee  ... 

Kewanee . 

l>a  Salle  . 

I.Awrenceville 

I^WMtown 

Lincoln  . . 

Lltchfleld 
Macom  ....  . 
Marlon . 


Marseilles 

Mattoon 


Moline  .  . 
Monmouth 

Morris.. . 

Mount  Carmel 
Mount  C'arroll 
Mt.  Vernon 
Murphysboro.. 

Olney  . 

Ottawa.  .  . . . . 

Pana . . 

Parte . 

Paxton . 

Pekin . 


Sunday  edition . (s) 

Citizen . (e) 

Ledger  &  Register . (e) 

Free  Press . (e) 

Enquirer  . . (e) 

Sentinel  . (e) 

News-Gazette . (e) 

Sunday  edition . (s) 

Courier . (e) 

News  . (m) 

American . (e) 

.Abendpost  . (e) 

Sonntagpost  . . (s) 

Calumet.  . (e) 

Herald  6:  Examiner  . (m) 

Sunday  edition  . (s)  1 

Jewish  Forward . (m) 

Sunday  edition  .  . (s) 

Saturday  edition . (sat) 

Journal  of  Commerce  . (m) 

News  . (e) 

Post  . (e) 

Times  . (e) 

Sunday  edition  . (s) 

Tribune . (m) 

Sunday  edition . (s) 

Journal  A  Public . (m) 

Sunday  edition  . (s) 

Commercial-News . (m) 

Saturday  edition  . (sat) 

Sunday  edition . (s) 

Herald  . (m) 

Review  . . (e) 

Combined  dally . (me) 

Sunday  edition . (s) 

Chronicle.  . (e) 

Independent . . (e) 

Telegraph  . (e) 

Call  . (e)  . 

Journal  . (e) 

Sunday  edition  . (s) 

Intelligencer. .  . (e) 

Record  . . . (e) 

Journal . (e) 

News  . (e) 

Courier-News  .  . . (e) 

.  News-Index . (e) 

News  .  .  . (e) 

.  Journal-Standard . .  (e) 

Gazette  .  . (e) 

Register-Mall  . (e) 

Register . (e) 

Journal  ...  .  . (e) 

Chronicle-Herald . (e) 

Journal .  . (m) 

<k>urler . (e) 

('omblned  dally . (me) 

Sunday  edition  . (8) 

Democrat  .  . . (e) 

Herald-News . (e) 

Sunday  edition . (g) 

.  Republican-News  . (e) 

.  Star  Courier .  .  .  .  (e) 

.  Post-Tribune . (e) 

Record . . (e) 

Record  . . (e) 

Courier  . (e) 

News-Herald . (e) 

.  Journal . (e) 

Post  . (e) 

Republican  .  (e) 

Press  .  .  .  (e) 

Journal  Gazette  8c 

Commercial  Star . (e) 

Dispatch . (e) 

Review  Atlas . (e) 

Herald  .  .* . (e) 

.  Republican-Register . (e) 

Mirror-Democrat.  .....  (e) 

.  Register-News . (e) 

.  Independent . (e) 

Mall.  . (e) 

.  Republican  Times  . (e) 

Palladium  . (e) 


Net  Paid 

Line 

Bsued 

CIrcu- 

Adv. 

latlon 

Rate 

.  (e) 

2.000 

.02* 

.(e) 

1.133 

018* 

(e) 

3.022 

035* 

(e) 

3.525 

03* 

.<«) 

3.525 

03* 

(e) 

1.451 

025* 

(e) 

14.6.4.4 

05 

.  w 

14.92.4 

05 

.  (m) 

16.0.41 

06 

(g) 

17.200 

06 

(e) 

2.600 

025* 

(e) 

.4,297 

05* 

(s) 

5.3.At 

05* 

029* 

.  (m) 

5.415 

04* 

(g) 

5.415 

04* 

(e) 

1.6.50 

021* 

(e) 

3.870 

03* 

(e) 

3,150 

03* 

.  (m) 

4,709 

.04* 

(e) 

4.400 

05* 

.(«) 

4.678 

05* 

(e) 

1.723 

025* 

.  (m) 

4.692 

05* 

(») 

4,786 

05* 

(e) 

3,48.5 

04* 

.  (e) 

12.8.44 

cm* 

(e) 

19.681 

08* 

.(») 

19,927 

08* 

(e) 

03* 

(e) 

7,009 

03.'-.  • 

(e) 

10,648 

(V35* 

.  (e) 

3.420 

()3* 

(e) 

3.860 

03* 

(e) 

23.4121 

10* 

.  (sat) 

23,l25i 

10- 

.  (g) 

t6.711x 

10* 

(e) 

5.065 

045 

(e) 

4.8841 

04* 

(e) 

1,872 

02 

(e) 

515 

017 

.  (e) 

6.6741 

.04* 

(e) 

14. .5.56 

.06* 

(g) 

14.446 

.06* 

(e) 

2.831 

029* 

.501.899 
40.141 
32.372 
8.200 
409.27.5 
029, .532  1 

35.321 
37. .548 
.45.674 
22.134 
423.942 
38.672 
189.548 
309.947 
809,461  1 

999,129  1 

1.730 
1,725 
28,032 
18,769 
28,010 
22.075 
24,877 
46,952 
41,802 
4,728 


Record . (e) 


City 

Trade 
Area  E 

120.700 

210.000 

9.121 

8.261 

38.373 

39.241 

325.685 

.3.668 

20.000 

100,179 

353.521 

38,841 

150.000 

5.086 

3.491 

77.000 

400.000 

13,905 

46.600 

14.728 

44.028 

7.316 

37.297 

13.060 

65.000 

41.965 

67,000 

14.683 

40.000 

8.136 

5.471 

15.000 

4.408 

25.000 

39.804 

84,936 

.3.700 

5.088 

35,000 

13,208 

5.212 

28.000 

2.298 

40.000 

18,227 

30.000 

5.074 

25.000 

8.744 

22.000 

7.936 

20.000 

ILLINOIS — Continued 


Name  of  Paper 
Transcript 


Star  .  .  .  . 

Sunday  edition 
News-Herald 
Leader  . 
Herald-Whlg  . 
Saturday  evenlnfl 
Sunday  edition 

News . 

Star . 

Register-Republic 
C'omblned  dally.. 
Sunday  edition 


150.000  1851  Rock  Island .  Argus  . . 

.  1917  Savanna . Tlmes-Journal  . 

1883  Shelbyvllle . Union 

400.000  1831  Springfield .  Illlnote  State  Journal. 

Sunday  edition 

1836  Illinois  State  Register 


46.600  1854  Sterling .  Gazette . 

44.028  1873  Streator . Tlmes-Press . 

37.297  1895  Taylorville . Breeze  . 

1887  Courier  . 

6.5,000  1878  Urbana . Courier  . 

67,000  1897  Waukegan .  News-Sun  . 

(covers  period  from  March  7,  1932.  to  March  31.  1932) 

40,000  1918  West  Frankfort .  .American . 

.  1918  Wood  River .  Press . 

15,0(X)  1856  Woodstock .  Sentinel . 


Alexandria .  News . 

Tlmes-Trlbune 
Anderson .  Bulletin.. . 


Attica .  Ledger-Tribune . (e) 

Auburn . Star .  . (e) 

Bedford .  Mall . (e) 

TImea . (e) 

Blcknell . News . (e) 

Bloomfield . World . . (e) 

Bloomington . Telephone  . (e) 

World . (e) 

Bluffton .  News-Banner . (e) 

Brazil  . Times . (e) 

Clinton . Clintonian  .  . (e) 

Columbia  City .  Commercial  Mail  . (e) 

Post  . (e) 

C'omblned  dally . (e) 

('olumbu-s  .  Herald . (e) 

Republican  . (e) 

Connersvllle  . .  News-Examiner  . . (e) 

Crawford.svllle  .  .  .  Journal  &  Review  . (m) 

Journal  &  Review. . . . (e) 

C'omblned  dally . (me) 

Decatur . Democrat . (e) 

Edinburg  Courier  . (e) 

Elkhart . Truth . (e) 

Elwood . Call-Leader  . . (e) 

Evansville  Courier  .  (m) 

Sunday  edition . (g) 

Journal . (e) 

Saturday  edition  . (y) 

Press . (e) 

Sunday  edition . (s) 

Fort  Wayne  . Journal-Gazette . (m) 

Sunday  edition . (s) 

News-Sentinel . . (e) 

Frankfort .  Times  . (m) 

Sunday  edition . (s) 

Franklin . Star . (e) 

Gary .  ,  Post-Tribune  . . (e) 

Goshen .  .  News-Times . (e) 

Democrat . (e) 

Greencastle  Banner  . . (e) 

Greenfield . Reporter . . (e) 

Greensburg  News  . (e) 

Hammond  Times . (e) 

Hartford  City  .  ,  .  News . (e) 

TImes-Gazette . (e) 

Huntington  Herald-Press . (e) 

Sunday  edition . (s) 

News  . (m) 

Sunday  edition . (s) 

Indianapolis  .  News . (e) 

Commercial . (m) 

Star . . (m) 

Sunday  edition . (g) 

Times  . (e) 


Franklin  ... 

Gary . 

Goshen . 

Greencastle 
Greenfield..  . 
Greensburg 
Hammond 
Hartford  City 


11.946 

20.000 

1872 

Jeffergonvllle  . 

5.439 

15.000 

1890 

KendallvUIe . 

32.843 

60.000 

1848 

Kokomo . 

26.240 

158.417 

1829 

1831 

Lafayette . 

1.5.755 

44.000 

1880 

La  Porte . 

6.445 

28.000 

1891 

I,ebanon . 

5,085 

35.000 

1898 

Linton . 

18.508 

89.152 

1844 

Logansport..  . 

6.530 

.39,810 

18,37 

1871 

Madison . 

24.496 

91.472 

1865 

Marlon . 

Tribune.. . (e) 

Journal  A  Courier . (m) 

Journal  8c  Courier . (e) 

C'omblned  dally . (me) 


Reporter. . (e) 

Citizen  . (e) 

Pharos-Tribune . (e) 

Press  .  (m 

Sunday  edition . (g) 


Martinsville 
Michigan  City 

Montlcello 
Mt.  Vernon 
M  uncle . 


Herald . (e) 

C^hronicle . (e) 

Leader-Tribune . (m) 

C'omblned  dally . (me) 

Sunday^edltlon . (g) 

Reporter  . . (e) 


News 
Journal  . 
l>emocrat. 
Press  .  . 

Star . 


New  Albany . Tribune . 

New  Castle . Courier-Times  . 

Noblesvllle .  Ledger . 

Peru .  Tribune . 

Plymouth .  News  .  .  . 

Pilot . 

Portland .  Commercial  Review 

Sun . 


.  (m) 

10.S96 

.  (e) 

27.790 

. .  (me) 

37,886 

10 

.  .  (g) 

33,788 

10 

..(e) 

30.937 

08 

.  (8) 

34.198 

08 

.  .(e) 

2.385 

025 

..(e) 

3.281 

03* 

.  (e) 

26.815 

ii« 

.  (sat) 

15.002 

11* 

.  (.s) 

27.010 

11* 

.  (e) 

3,071 

03  a 

.  .(m) 

20.672 

. .  (e) 

29.477 

.  .  (me) 

50,149 

16 

.  . (se)  . . 

16 

..(e) 

13.443 

065 

(e) 

2.026 

02* 

..(e) 

1.168 

014 

.  (m) 

39.2.54 

08* 

.  (s) 

35.8.55 

08* 

(e) 

36.019 

08* 

.  (s) 

33.035 

08* 

..(e) 

6.692X 

045* 

.  .(e) 

7,190 

045 

..(e) 

3,057 

029* 

.  .(e) 

2.012 

02 

.  .(e) 

2,795 

03* 

.  (e) 

4.289 

035* 

.  (e) 

1.163 

.025 

.  .(e) 

3.070 

03* 

..(e) 

654 

.014* 

..(e) 

1.500 

015 

.  .(e) 

13,466 

.045* 

.  .  (m) 

11.241 

045 

.  (a) 

11,852 

045 

..(e) 

1,900 

.025* 

.  .(e) 

2.140 

.02* 

..(e) 

1,964 

025* 

- .  (e) 

3,850 

025* 

.  (e) 

2.684 

02 

. .  (e) 

1,562 

025* 

..(e) 

5.845 

.04 

..(e) 

3.672 

03* 

..(e) 

4.835 

033* 

..(e) 

4.318 

.035* 

.  .(e) 

2.090 

.025* 

- .  (e) 

,3.032 

.03 

.  ,  .  (e) 

1.050 

.014* 

.(e) 

4.743 

03* 

. .  .  (e) 

4,314 

03 

. .  (e) 

3.2R9 

. .  (me) 

7,537 

05* 

...(e) 

3,115 

025* 

...(e) 

1.520 

.02* 

...(e) 

13.612 

055 

.  (e) 

2.780 

02* 

.  .  (m) 

29,819 

08* 

.  .  .  (8) 

31.951 

08* 

...(e) 

9.591 

04* 

. . . (y) 

6,277 

04* 

..(e) 

22.904 

06* 

.  .  (a) 

24.476 

07* 

.  .  .(m) 

41,525 

09* 

. .  (a) 

29,778 

09* 

.  . .  (e) 

48,201 

.12* 

.  .  (m) 

8,042 

05 

.  .  .  (a) 

8.042 

05 

...(e) 

3.162 

.025* 

. .  . (e) 

18.114 

08 

...(e) 

3.630Z 

.03* 

...(e) 

2.810 

.02* 

...(e) 

2.990 

.03* 

...(e) 

2.305 

021* 

...(e) 

3.344 

025* 

...(e) 

21.210 

.08 

. . . (e) 

2.091 

02 

...(e) 

2,087 

.02 

...(e) 

6, 4331 

.05 

...  (a) 

6.399Z 

05 

. .  .  (m) 

4.103 

03 

...  (a) 

4.103 

.03 

...(e) 

144.021Z 

.27* 

. . .  (m) 

2.288 

08* 

. . .  (m) 

112.841Z 

22» 

.  .  (s) 

145.280t 

27* 

...(e) 

7I.223X 

15» 

...(e) 

1.498 

.025* 

...(e) 

2.215 

.02» 

. . .  (e) 

13,880 

.07* 

. .  .  (me) 

24,329 

07* 

...(e) 

6,396 

04* 

...(e) 

3.521 

.03* 

...(e) 

3.085 

0-25* 

...(e) 

12.978 

05* 

, .  .  (m) 

11.814 

.045* 

. . . .  (a) 

11.814 

045* 

. . .  (e) 

2,793 

025 

, . . .  (e) 

1,052 

018* 

,  . .  (m) 

8,833 

. .  . .  (me) 

17,656 

075* 

. . .  .  (a) 

15.830 

075* 

....(e) 

2.220 

02 

. . .  .  (e) 

3.525 

02* 

....(e) 

5,9«7 

04 

....(e) 

1.785 

021* 

....(e) 

2.035 

02 

....(e) 

I4.963Z 

06* 

. .  .  .  (m) 

22.34 2x 

08* 

. .  .  .  (a) 

15.03IX 

06* 

...(e) 

3.227 

.026* 

_ (e) 

8.320 

.05 

. . . .  (e) 

3.079 

025* 

. . . .  (e) 

6.775 

.045* 

...(e) 

2.100 

03* 

....(e) 

2,202 

0.  .2 

....(e) 

2,581 

...  .5 

....(e) 

2,045 

3 

....(e) 

4,626 

) 

j[onUny  newspapers — name  in  light-face:  eveninr  papers — name  In  bold-face;  Government  statement  April 
mq  average  for  3  mouths;  fiat  rate  indicated  by  an  asterisk. 
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Trade 

Date 

City 

Area 

Estab. 

City 

Name  of  Paper 

Ittued 

7,505 

I860 

I>emocrat . 

. (e) 

2,798 

20.000 

1897 

Rensselaer . 

.  .  .  Republican  . 

. (e) 

32.493 

151.851 

1877 

Richmond . 

Item  . . , 

. (m) 

1831 

Palladium  . 

. (e) 

Combined  dally . 

. (me) 

Sunday  edition . 

. (8) 

Evening  and  Sunday  . 

. (es)  . 

3,518 

17.000 

1856 

Rochester  . 

.  Newt-Sentinel  . 

. (e) 

1904 

Rushvllle . 

.  Republican  . 

. . . .  (e) 

1928 

Telegram . 

. (m) 

C'omblned  dally . 

. (me) 

7.508 

25.000 

1879 

Seymour . 

.  .  .  Tribune . 

. (e) 

10,618 

26,000 

1880 

ahelbyvHle . 

.  .  l>emocrat . 

. e) 

1854 

Republican  .  .  .  . 

. (e) 

132.823 

450.000 

1883 

South  Bend . 

.  .  .  .  Newt-TImet . 

. (e) 

1887 

Sunday  edition  . 

. (a) 

1873 

Tribune . 

. (e) 

1922 

Sunday  edition . 

. (a) 

2.179 

25.000 

1927 

Spencer . 

_  World . 

. .  .  (e) 

5,306 

30.000 

1905 

Sullivan . 

. . . .  Times  . 

. (e) 

76,560 

190,000 

1903 

Terre  Haute . 

. . . .  Star  . 

_ (m) 

1896 

Tribune . 

- (e) 

Combined  dally.. . 

. (me) 

Sunday  edition . 

. (a) 

4.861 

16,000 

1895 

Tipton . 

. .  Tribune.. . . 

. (e) 

3.084 

32,000 

1861 

l*nion  City . 

.  .  .  .  TImee  . 

- (e) 

8,079 

22,804 

1842 

Valparaiso . 

.  .  Vldette-Metaenger. . . . . 

. (e) 

17,564 

73.032 

1804 

Vincennes  ..... 

. . . .  Sun-Commercial . 

...Ae) 

Saturday  edition . 

. (y) 

Sunday  edition . 

- (a) 

8.840 

42.000 

1859 

Wabash  . 

. . .  Plain  Dealer . 

- (e) 

5,730 

30,000 

1856 

Warsaw . 

. . . .  Timet . 

. . . .  (e) 

1860 

Union . 

....(e) 

9,070 

31,000 

1886 

Washinitton . 

. ...  Democrat . 

- (e) 

Net  Pttld 
Circu¬ 
lation 
2,677 
3.207 
800 
12.800 
10.197 
22,997 
14.120 


2.86.5 

2.626 

696 

3.322 

2.547 

4.287 

3.441 

27,404 

26.432 

32.487 

31,016 

1.314 

3.000 

23.247 

25.023 

48.270 

28,308 

2.644 

3.341 

4.509 

8,881 

5,000 

8.862 

5.573 

3.701 

2.428 

3.515 

3.685 


IOWA 


10.261 

5.585 


25.000 

25.000 


1867 

1871 


28.088  150.000 


1837 

1830 


4.691 

7,362 

56.097 


23.000 

25.000 

180.000 


8.147 

8.039 

6.443 

25.726 

42.048 


40.000 

25.000 


92.000 

101.430 


Amw .  Tribune-Times. . («) 

Atlantic .  Newt-Telegraph . (e) 

Boone .  News-Republican . (e) 

Burlington .  Gasette . (e) 

Hawk-Eye . (m) 

Sunday  edition . (s) 

1929  Carroll . Herald . te) 

1899  Cedar  Falls .  Record . (e) 

1870  Cedar  Rapids .  Gazette  8c  Republican . . . .  (e) 

Sunday  edition . (s) 

1894  CentM^’ille .  loweftlan  8c  Citizen . (e) 

1896  ■  ■  “ 

1928 

1856 

1857 


Charles  City .  Press . 

Cherokee  . Timet.. 

C'linton .  Herald 

Council  Bluffs .  Nonpareil 


.(e) 

.(e) 

.(e) 

.(e) 


8.615 

60.751 


45.000 

395.094 


1879 

18.55 


167,048  890.858 


1849 

1881 


43.074  229.301  1020 


4.940 

30.200 

1888 

KstherviUe . 

6,619 

27.500 

1849 

FairOeld . 

21.895 

234.000 

1856 

port  Dodge . 

13,887 

33.887 

1886 

Fort  Madison . 

15,340 

55.000 

1840 

Iowa  C?lty . 

15.106 

81.972 

1847 

Keokuk . 

17,883 

81.636 

1870 

Marshalltown . 

26.370 

153.000 

1857 

Mason  City . 

4,230 

1891 

Missouri  Valley .... 

3,743 

1879 

Mount  Pleaaant .... 

16,778 

79.805 

1840 

Muacatine . 

3.133 

40.047 

1895 

Nevada . 

11.560 

32.000 

1902 

Newton . 

7,794 

72.671 

1906 

Delwein . 

10,123 

50.000 

1887 

Oakalooaa . 

28.075 

151.991 

1848 

Ottumwa . 

5.881 

1894 

Perry . 

6.502 

40.000 

1882 

Shenandoah  . 

83.110 

782,031 

1870 

Sioux  City . 

1880 

3.372 

25.000 

1886 

Vinton  . 

4.814 

15.000 

1893 

Washington . 

46,191 

200.000 

1858 

Wat^loo . . 

7.024 

53,378 

1694 

Webster  City . 

Sunday  edition . (s) 

Saturday  edition . (sat) 

Creston  . .  News- Advertiser  . (e) 

Davenport .  Democrat  8c  Leader . (e) 

Sunday  edition . (s) 

Timet . (e) 

Combined  daily . (e) 

Evening  and  Sunday . (es)  . 

I>es  Moines .  Reitister . (m) 

Tribune . (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

Sunday  and  Tribune . (es)  . 

Sunday  and  Reitister . (se)  . 

Dubuque .  Catholic  Tribune . (e) 

Sunday  edition . (s) 

Teleflraph-Herald  8c  Tlmes- 

Journal . (e) 

Sunday  edition . (s) 

News . (e) 

Ledger . (e) 

Messeniter  8c  Chronicle. ..  (e) 

Democrat . (e) 

Press-Citizen . (e) 

Cate  City . (e) 

Times-Repubilean . (e) 

Globe-Gazette . (e) 

Times . (e) 

News . . (e) 


4.604 

4,100 

4,751 

16.653 

lf,373 

12,163 

2,314 

2.078 

34.544 

33.365 

6,741 

3,294 

2.668 

17,812 

16,335 

16,238 

16,796 

4.215 

13,936 

17,185 

24.959 

38,895 


139,986 

115,255 

345,741 

217,418 


17,673 

17,673 


Journal . (e) 

News  . (e) 

ReHlster . (e) 

Herald . (e) 

Courier . (e) 

Chief . (e) 

Sentinel . (e) 

Journal . (me) 

Sunday  edition . (s) 

Tribune . (e) 

Cedar  Valley  Times . (e) 

Journal . (e) 

Courier . (e) 

Sunday  edition . (s) 

F  reeman- Jou  rnal . (e) 

Dally  and  rural . 


KANSAS 


5,658 

30.000 

1887 

Abilene  ...» . 

13.946 

59,543 

1870 

Arkaiwas  City . 

13.024 

25.724 

1877 

Atchlaon . 

4.033 

20.000 

1892 

Augusta . 

3,502 

13.866 

1901 

Beloit  . 

2.273 

15.000 

1891 

Burlington . 

2.046 

15.000 

1887 

Caldwell . 

2.794 

1919 

10.277 

30.000 

1892 

Chanute.  . 

4,251 

1898 

4,386 

20.000 

1914 

Clay  Center. . 

16,198 

35.000 

1875 

Coffeyvllle . 

3.235 

45.000 

1885 

Columbua . 

5.792 

30,000 

1902 

Concordia . 

2.898 

14,000 

1872 

Council  Grove . 

10.0.59 

75,000 

1911 

Dodge  City . 

10,311 

1882 

14.067 

61.040 

1890 

Emporia . 

10,763 

35.000 

1862 

Fort  Scott . 

1,346 

12.000 

1906 

Frankfort . >.  . . 

3.446 

30.000 

1892 

Fredonla  . 

6.121 

45.000 

1929 

Garden  City . 

5.548 

3,5.000 

1876 

Great  Bend . 

4.618 

55,000 

1929 

Haya . 

3.302 

1908 

27.754 

74.754 

1908 

Hutchinaon . 

1.762 

5,969 

6.755 

1,332 

2.015 


5.660- 

l.ine 

Adv. 

Rate 


KANSAS  -  Continued 


.02* 


.02* 

021* 

.035 


.06* 


04* 


032* 

025» 

.025 

.025* 


.04» 


04» 


.035 

.05» 

.05» 

.05* 


.03* 


.025* 

.12 

.12 


.03 

.03» 


.07» 

07* 

07* 

.04 


.45 

.45 

.65 


07* 


32.463 
32.427 

2.925 
4.437 
11,941* 
5, as* 
7,434 
5,444* 
9,643 
17,646 
2,086 
2,760 
7,652 
3,530 
3,749k 
3,117 
4,575 
14,188 
2.625 
3,717 
64,941 

48.463 
58,446 

4.864 

2,767 

29,878x 

29,325x 

2,331 

4.101 


.10 

.10 

.03* 

035* 


.06* 


04* 

04* 


.05* 

.07 


.03 


.04* 


.035* 

.04* 

.035* 

.035* 

.06 

.03* 

.035* 


.15* 


15* 

.15* 

04* 


.10* 

10* 

.025* 

.04* 


.025* 

018* 


Republican  . 

...(e) 

2.229 

025* 

Messenger  &  News . 

. . .  (e) 

1.445 

,025* 

Chronicle . 

. . . (e) 

1.005 

018 

Tribune . . 

. . .  (e) 

3.968 

03* 

Republican . 

. . .  (e) 

1.385 

.025* 

Dispatch . 

. . .  (e) 

1.973 

.025* 

Journal . 

...(e) 

7.275 

.05* 

Advocate . 

...(e) 

1.607 

.021 

Blade-Empire . 

...(e) 

3.011 

029* 

Republican . 

...(e) 

1,965 

02 

Globe . 

. . .  (e) 

5.745 

05* 

Timet. . 

. . .  (e) 

4.730 

.04* 

Gazette . 

...(e) 

6,684 

055 

Tribune-Monitor . 

. . . (e) 

4,083 

04* 

Index  . 

...(e) 

1.525 

018* 

Herald  . 

...(e) 

1.874 

.021* 

Telegram  . 

...(e) 

2,144 

03* 

Tribune. . 

...(e) 

3,785 

.035* 

Newt . . 

...(e) 

1,925 

03* 

World  . 

...(e) 

3.175 

.03* 

Herald . . 

Combined  dally . 

. . .  (me) 

36.341 

12* 

12,991 

Evening  and  Sunday  . . 

- (ea)  . 

12* 

S., 


Trade 

Date 

City 

Area 

Estab. 

City 

21.782 

40.000 

1881 

Independence . 

7.160 

25.672 

1867 

lola . 

7,407 

85,000 

1892 

Junction  City . 

I2I.857 

151.458 

1895 

1921 

Kansas  City . 

13.708 

40.000 

1854 

Lawrence . 

21.511 

45.000 

1923 

1857 

Leavenworth . 

5,294 

50,000 

Liberal . 

2,939 

16,000 

1905 

Lyons . 

6.147 

20,000 

1885 

McPherson . 

10.136 

40.000 

1921 

1909 

1921 

Manhattan  . 

3.381 

5,500 

1898 

Neodesha . 

11,034 

2,767 

35.000 

1872 

1906 

Newton . 

9.563 

21.978 

1881 

Ottawa . 

14.903 

29,905 

1871 

Parsoas . 

(Sunday  edition  discontinued  January  17.  1932 

18,145 

98,145 

1915 

1887 

1915 

Pittsburg . 

6,322 

40.000 

1917 

Pratt . 

20.155 

57,155 

1887 

Salina . 

64,120 

349.752 

1876 

1874 

Topeka . 

7.405 

29,000 

1901 

Wellington . 

111,110 

286,039 

1872 

1920 

1872 

1927 

1872 

Wichita . 

9,398 

37.000 

1872 

Wlnfleld . 

KENl 

29.074 

96.746 

1895 

1920 

Ashland . 

12.348 

33.491 

1851 

1882 

Bowling  Green . 

65.252 

166.911 

1892 

Covington . 

Ixaued 

Name  of  Paper 

Reporter . (e) 

Reftliter . (e) 

Union . (e) 

Kanaan . (e) 

Runday  edition  . (s) 

Journal-World  . (e) 

TImea . . . (e) 

Sunday  edition . (a) 

Newa . (e) 

Newa . (e) 

Republican . (e) 

Chronicle . (m) 

Mercury  . (e) 

Combined  dally . (me) 

Sunday  edition  . (a) 

Sunday  and  Evening . (ae) 

Sun . (e) 

Kanaan-Repubilean . (e) 

Telegram . (e) 

Herald . (e) 

Sun  . (e) 

Sunday  edition . (a) 

—  figures  apply  only  to  that  date.) 

Sun . (m) 

Headlight . (e) 

Combined  dally . (me) 

Sunday  edition . (a) 

Sunday  and  Evening . (ae) 

Tribune . (e) 

Journal . (e) 

Capital . (m) 

Sunday  edition . (a) 

State-Journal . (e) 

Newa . (e) 

Beacon . (e) 

Sunday  edition . (a) 

Eagle . (m) 

Eagle . (e) 

Combined  dally . (me) 

Sunday  edition . (a) 

Evening  and  Sunday . (ea)  . 

Courier . (e) 


Net  Paid  Lia,' 
CIrcu-  Ad,, 
lation 
4.826 
2.818 
3.0.50 
21.440 
21. .too 
5.700 
6.70,5 
6.018 
1..531 
2.231 
1.706 
2.177 
1,084 
4,161 
2.177 


Rate 

05* 

025» 

OJ, 

o», 

09« 

045* 

05* 

05, 

0.55 

02* 

02.5* 


04* 


1.402 

3.505 

1.004 

4.076 

5.260 

5.284 


04* 

02* 

035* 

025* 


04« 


045* 

045* 


5.055 

5,730 

11.604 

6.136 


2,082 

13.220 

42..50g 

42.838 

21.160 

2.575 

66.4.57 

75,004 

50.442 

27.974 

77,516 

59.004 


07 

025* 


18* 

22* 


4,700  ,04. 


.(e) 


Sunday  edition . (a) 

Park  City  Newa . (e) 

TImea-Journal . (e) 

Kentucky  Poet . (e) 

Sunday  edition . (a) 

(Kentucky  edition  of  Cincinnati  Poet) 
Kentucky  Timea-Star . (e) 


8.205 

8.937 

3.2.53 

1.320 

32,275 

23.679 


6.729 

100,000 

1865 

Danville . 

11.626 

1910 

1900 

Messenger . 

3.502 

5.042 

30.000 

1899 

1930 

Fulton . 

Sunday  edition . 

. . . .  Leader . 

4,327 

70.000 

1929 

Harlan . 

. ...  Enterprise . 

Sunday  edition . 

12.545 

73.045 

1888 

Henderson . 

. . . .  Gleaner . 

Journal . 

Combined  dally . 

Sunday  edition . 

10.746 

60,000 

1869 

Hopkinsville. ... 

. ...  Kentucky  New  Era . 

45.736 

169.676 

1870 

1888 

Lexington . 

. ...  Herald . 

Sunday  edition . 

Leader . 

Sunday  edition . 

345.510 

708.460 

1826 

Louisville . 

_  Courier-Journal . 

TImea 


2.258 

2.200 

3.229 

3.229 

1.216 

3.250 

2,754 

2,754 

2.642 

1.070 

3.712 

3..3g2 

4,000 

18,817 

17,676 

21,237 

21.020 

96.726 

98,443 


6.908 

8,177 


40,000 

35,000 


1826 

1878 

1917 


Combined  dally . (me)  195,169 


10.350 

29,744 


1900 

1881 

1907 

1867 


200,000 

148.000 


1932 


33,541  225.529 


6,495 

8,233 


27.421 

9,500 


1871 

1896 

1862 

1896 


Sunday  edition . (a) 

Herald -Poat  . (e) 

Madlaonvllle .  Meaaenger . (e) 

Mayfield .  Herald . (m) 

Meaaenger . (e) 

Mayavllle .  Bulletin . (m) 

Independent . (m) 

Public  Ledger . (e) 

Middleaboro .  Newa . (e) 

Newport .  Kentucky  World . (e) 

Sunday  edition . (a) 

Owenaboro .  Meaaenger . (m) 

Inquirer . (e) 

Combined  dally . (me) 

Sunday  edition . (a) 

Paducah .  Sun-Democrat . (e) 

Sunday  edition . (a) 

Richmond  .  Reglater . (e) 

Winchester .  Sun . (e) 


158,851 

44,332 

3.884 

4.250 

4,233 

2.200 

3,700 

1,860 

2,687 

20.112 

20.112 

9.577X 

6.2681 

I.5.785X 

15.8951 

16.313 

16,644 

4,007 

4.813 


025* 

02.5‘ 

018* 

025* 


03* 

014* 

025* 

014* 

03 


LOUISIANA 


23,025  .  1883 

31,465  100.000  1842 


Alexandria. . . . 
Baton  Rouge.. 


Town  Talk . (e) 

Advocate . (m) 

State  TImea . (e) 


9,297 

3,034 

10,681 


7,656  .  1899 

14,635  .  1913 

15.791  80,000  1892 

32.594  80,000  1929 


1909 


1929 

843.333  1837 


1924 

1877 


4.400 

80.662 


100.000  1905 
508.662  1895 


19.873  151.102  1825 


Combined  dally . 

. (me) 

13.115 

.07* 

111, 

Sunday  edition . 

....  (8) 

4.833 

Evening  and  Sunday . . 

- (ea) 

.07* 

Crowley . 

. . . .  (e) 

2.293 

.03* 

Lafayette.  . . 

....(e) 

4.552 

035 

Lake  Charles. 

. . . .  (e) 

5.918 

.(M» 

Monroe . 

.  World . 

. . .  .  (m) 

8,9291 

1! 

News-Star  . 

....(e) 

10.0351 

* 

Combined  dally . 

18.064s 

.io* 

f  » 

Sunday  edition . 

. (») 

13,804x 

U 

Morning  and  Sunday.. 

. (ma) 

.10* 

0 

New  Orleans. 

. . . .  (m) 

100.103 

.20* 

n, 

Sunday  edition . 

....  (a) 

132.419 

.25* 

Tribune . 

. . . .  (m) 

44.212 

13 

« 

Item . 

....(e) 

60.189 

.17 

Combined  dally . 

(me) 

104,401 

.22 

m 

Saturday  evening . 

53,698 

Sunday  edition . 

....  (a) 

85,516 

.18 

ID 

Evening  and  Sunday  . 

_ (ea) 

.25 

Journal  of  Commerce  . . . 

.084 

States . 

. . . .  (e) 

43.113 

.15* 

Saturday  evening  . . 

- (aat) 

32,126 

Sunday  edition . 

....  (8) 

81,585 

.18* 

Evening  and  Sunday . . 

_ (ea) 

.24* 

IK 

Ruaton . 

....(e) 

1,200 

.025* 

ml 

Shreveport. . . 

....(e) 

23,006 

06* 

Times . 

32.283 

.09* 

Sunday  edition . 

....(») 

44.606 

.12* 

MAINE 

Augu.ata. ...  , 

9,983 

05 

(.Continued  on  page  41) 


Koming  newapapera — name  in  light-face:  evening  paperx  -name  in  bold-face; 
mean  average  tor  3  montha;  flat  rate  indicated  by  an  aaterisk. 


,NG 


!8,7« 


9.110 

17.«3 

5l.il! 


»4.«5I 


15.4W 


11511 


11J9 

il.71 

15,08 


Government  statement  April  1  flgurei,  light-face;  A.  B.  C.  Publisher's  statementa,  bold-face;  followed  by  an  "x" 
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Editor  &  Publisher  The  Fourth  Estate  for  July  23,  1  932 


ENGLISH  LANGUAGE  DAIL^NEWS^PERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATEi 

MISSISSIPPI  -Continued  s.mm-  NEBRASKA 


Trade 

City 

Area 

18.601 

178,000 

48.282 

323.934 

18.017 

80.000 

31.954 

250.000 

13.422 

240.000 

6.361 

145.406 

22.943 

4.677 

30.000 

3,875 

8.925 

6.435 

40.000 

6.428 

50.000 

2.706 

3.507 

16.227 

78.223 

4,0.58 

9.736 

70.000 

8.177 

27.500 

5.744 

14.967 

31.031 

4.565 

6,105 

22.761 

111.420 

15.296 

25.000 

21.596 

76.000 

Name  of  Paper 

American . 

riarion^LedKer 
Sunday  edition 
News 

Sunday  edition 


Net  Paid  Line 
laaued  CIrcu-  Adv. 

latlon  Rate 


Sunday  edition . (s) 

>emoorat  . (m) 

Sunday  edition  . (s) 


1864  VickRburc  .  Herald  . (m) 

Sunday  edition . (s) 

1883  Post  . (e) 

(The  Herald  ia*  sold  In  combination  with  Pont  .06*) 


MISSOURI 

8.925  1919  Aurora  Ad»ertl»er  .  (e)  800 

40.000  1919  Boonvllle  ..  Newi  . (e)  1.739 

50.000  1914  Brookfleld . Arftui  . (e)  2..')«4 

.  1889  Butler . Democrat  . . (e)  435 

.  1905  t'ameron..  .  New*-Ob«er»er  . (e)  1.000 

78.223  1901  Cape  Girardeau  Southeast  Mlaaourlan  .  .(e)  8.212i 

1881  Carrollton . Democrat . (e)  800 

70.000  1884  CarthaKe  . .  Democrat  . . (m)  1.232 

Sunday  edition  . (a)  1.232 

1884  Press  .  . (e)  3.451 

27,500  1800  Chlllleothe.  Constitution-Tribune  .  (e)  4,804 

1884  Clinton.  Democrat  . (e)  . 

31,031  1908  Columbia.  Missourian  . (e)  2.846s 

1901  Tribune . (e)  .5.185s  0.35 

.  1889  Kscelslor  Springs  ,. .  Standard  . (e)  2,923  035 

1889  Fulton .  Sun-Gazette  . (e)  2.017  03* 

111.420  1839  Hannibal  .  Courier-Post.  (e)  7.89.3s  .04 

25.000  1905  Independence  Esamlner . (e)  4.884  035 

1913  News  . (e)  . 

76.090  1909  JelTerson  City . Capital  News . (m)  . 

1805  Post-Tribune  . (e)  . 

Combined  dally .  (me) . 

Sunday  edition . (a)  ... 

2.50.000  1890  Joplin  . Globe  . (m)  21.485 

1872  News-Herald,  . (e)  12,488 

Combined  dally . (me)  34,47.3 

Sunday  edition . (a)  25.381 

Sunday  and  evening  . (ae) 

900.000  1854  Kansas  City .  Journal-Post  . . (e)  83.732 

Sunday  edition  . (a)  81.91.3 

Kvening  and  Sunday . (ea)  . 

1901  Times . (m)  245.762 

1880  Star  . (e)  247,462 

Combined  dally . (me)  .543,724 

Sunday  edition . (a)  313.117 

25.000  1901  Klrkavllle  .  Espress  &  News . (e)  4.479 

Sunday  edition . (a)  4.479 

2.500  1901  1-amar  . .  Democrat . (e)  . 

40.000  1899  l>exlngton  . Advertiser . (e)  2,468 

1932  News  . (m)  2,318 

(first  Issue  January  4.  1932) 

.30.000  1908  Macon  . Chronicle-Herald. . (e)  4.708 

30.000  1873  Marshall  . .  Democrat-News . (e)  2.985 

26.364  1910  Maryville .  Forum . (e)  4.945 

25.188  1879  Mexico .  Intelligencer . (e)  1,392 

Sunday  edition . (a)  1 .392 

1887  Ledger . (e)  I. .307 

.30.325  1868  Moberly .  Monitor-Index  &  Democrat(e)  5,2.37 


250.000  1896  Joplin 

1872 


4.099  1908  Monett  . . Times  . 

4,485  1905  Neosho . Democrat . 

7.448  .  1908  Nevada  . Mall  &  Post  . 

7,551  50.000  1895  Poplar  Bluff  ...  .  .  .American  Republic 

2,118  .  1886  Rich  Hill  ...  Review  . 

10.491  1888  St.  Charles  .  Banner-News  ,  . 

1835  Cosmos-Monitor  .  .  . 

88.050  306.396  1845  St.  Joseph . Gazette  . 

1879  News-Press.. 


Sunday  edition 


1878  Post-Dispatch .  . (e)  228,.576  43* 

1887  Sunday  edition . (a)  288.284  ,50* 

1890  Record  . (m)  2.541  08 

1888  Star  and  Times  (e)  145.694  30* 

Note— Star  purchased  Times  June  24  and  suspended  latter  as  separate  publication.  Its  circulation 

A.B.C.  3  31  '32.  was  .54.445. 

20.806  .  1889  .Sedalla .  Capital . (m)  1,832 

Democrat  .  . (e)  6.087 

Combined  dally . (me)  7.919  045  • 

Combined  Sunday  editions  .(a) . 045* 

57.527  261.353  1891  SprlngOcId  News . (m)  I4..3.36  . 

1867  Leader  .  . (e)  2.3.765 

Combined  dally . (me)  43.191  15* 

1891  Sunday  edition  . (a)  38.718  15v 


1891 

1929 

28.671  1861  Trenton 

28,431  1913  Warrensburg 


Press 

Republican-Times 
Star-Journal  .  . 


6.876  1890  Webb  City .  Sentinel 

3.335  1903  West  Plains .  Oulll 

MONTANA 

16.380  113.332  IfNll  RilllnRS .  Oas«tt« 


17.111  1911  Roseman 


90.609  1876  Butte 

1913 


67.122  1888  C.reat  Falls.. 


Pott  .  . 
('omblned  daily. 
Runday  edition 


40,000  IIKW  Havre .  Newt  . 

22.480  1866  Helena .  Independent 


1900 

18.000  1891  Kalb<pell  > 

45.000  1905  Ijewlfltown 


Record  •Herald 
Inter  Lake  . 
l>^ocrat*New8 


.  1909  Livinitston .  Enterprise 

Sunday  edition 

39.000  1910  Miles  City .  Star 

Sunday  edition 

43.750  1873  Mbwoula .  Miflsoullan.  .  . 

1911  Sentinel 


Population 

Trade  Date 
llty  Area  Ettab. 


Name  of  Paper 


7.214 

.04 

10.207 

45.000 

1902 

Beatrice. . 

16.516 

06* 

I7,7«7 

06* 

6.898 

35,000 

1880 

Columbus  . 

27.«2t 

10* 

5.787 

'25.000 

1867 

Falls  City  . 

27.316 

10* 

1874 

.05* 

11.403 

40.000 

1883 

Fremont . 

08 

18.041 

75,000 

1884 

Grand  Island  . 

08 

15.487 

.56.000 

1905 

Hastings  . . 

3..581 

03* 

8.575 

1888 

Kearney . 

3.822 

.04* 

86.431 

440.000 

1867 

Lincoln  . 

4.320 

.03 

1889 

2.719 

03* 

1902 

04* 

5.714 

04* 

1887 

6.688 

1924 

Mc('ook . 

3,488 

.03* 

7,2.30 

75.000 

1854 

Nebraska  City . 

10.717 

no.ooo 

1887 

Norfolk  . 

800 

014* 

12.061 

1908 

North  Platte . 

1.739 

03* 

256.054 

350,000 

1871 

Omaha . 

2.564 

.025* 

1899 

435 

on* 

1.006 

014 

8.212s 

05* 

1865 

800 

014* 

1885 

1.232 

02* 

1.232 

02* 

1865 

3.451 

03* 

.3.793 

1904 

Plattsmouth . 

4.864 

0.35* 

8,465 

43.8.36 

1901 

Scottsbiuff  . 

Sunday  edition  . . (t) 

Telegram . (e) 

Journal  .  .  . . (e) 

New8  . (fn) 

Tribune . (e> 


Net  Psld'iS 
Issued  CIrcu. 

latlon  R,^ 

•  (6)  5,554  fu* 

W  5,554  04- 

■  •  <e)  3,754  oi< 

<*>  3.278  Ss. 

(ml  1.200  m 

(»>  7,925  Z 

(»>  H.HS  0,. 

(el  5.322  M- 

(el  3,445 

.  (m)  26.484 

■  (e)  16.446 

•  (el  34.496 


.  1924  South  Omaha 

5,712  .  1909  York . 


Tt'hune . (e)  g.j,, 

,  . (el  3,445 

Journal . (m)  26.484 

Journal . (e)  16.446 

Stee  . (e)  34.496 

Combined  dally  (me)  78.341  ji. 

Sunday  edition  . (s)  55.914  j  , 

. (e)  3.212 

News-Press . (m)  4,039  « 

Sunday  edition  . (s)  4  039  ^ 

!^e»*  . . (el  7.424  op 

Telegraph  . (e)  3.  loo  o». 

Hee  . (m)  47.28lt 

News . (e)  .59,229s 

Combined  dally . (me)  47.59ls 

Sunday  edition  . (s)  19g.g78s 

World-Herald  . (m)  57,45ls 

World-Herald  . (e)  62.l49x 

Combined  dally . (me)  I29.94ii  25* 

Sunday  edition  . (s)  116.637s 

. (e)  715  oil 

Star-Herald . . (m)  4  328  oi> 

Sunday  edition  . (s)  4,328  «*• 

So.  Omaha  Sun  .  (e)  .  j., 

News-Times . (e)  2,714  in. 


(m)  47.281s 

■  (el  59,229s 


4.039  0) 

4.039  0) 

7.424  oj. 
3.100  o» 


I..596  .  186.5  Carson  City  .  .Appeal .  (e) 

3.217  12.000  1882  Elko .  Free  Press..  ’  (e) 

3.045  13.275  1920  Ely . Times  . (e) 

5,165  120.000  1905  Las  V'egas .  Age . (m) 

Sunday  edition  . (s) 

1909  Review-Journal . (e) 

18.529  31..500  1876  Reno . Gazette  .  (e) 

1870  Nevada  State  Journal . (m) 

Sunday  edition . (s) 

2.116  ...  191.5  Tonopah  .  Tlmes-Bonanza . (e) 

1.989  12,320  1906  WInnemucca .  Humboldt  Star . (e) 

NEW  HAMPSHIRE 

12.377  27.000  1914  Claremont .  Eagle  (e) 

2.5,228  .52,887  1809  Concord .  Monitor  8c  New  Hampshire 

Patriot . (e) 

13.573  .  1873  Dover .  Foster's  Democrat .  (e) 

1.3.794  3.3.000  1799  Keene . Sentinel  . (e) 

|■2,471  40,000  1925  I.acoiila .  Citizen . (e) 

76,8.34  174.493  1862  Mancheater . ITnion .  (m) 

1912  Leader . (e) 

Combined  dally . (me) 

.31,463  .  1869  Nashua . Telegraph  . (e) 

14,495  .  1884  Portsmouth  Herald  8c  Times . (e) 


535  oil 

1.528  025' 

1.185  02) 

4.184  03- 

3.184  03- 

4.659  03- 

8,434  05' 

4.732  04* 


4.944  .04 

2.840  02 

4.256  ai 
2.393  011 


(me)  34.356 
(e)  7.512 

(e)  6.265 


7.512  05 

6.265  03« 


NEW  JERSEY 


156.366  1885  Asbury  Park  .  Press  .  . (e) 

1870  Hunday  edition  .  .  . (») 

150,000  1872  Atlantic  City .  . .  Press  . . (m 

1888  Union . (e) 

('omblned  daily . (m 

1891  Sunday  edition  . (s) 

.  1870  Bayonne . Times . (e) 


15.699  .  1879  Rriditeton 


(e) 

(m) 

(e) 

1.500 

21,967 

40.421 

014* 

133.958 

675,032 

(me) 

62.388 

16* 

114.589 

227.472 

(8) 

31.060 

10* 

24.568 

348,745 

(ms) 

15* 

6.31.727 

906.891 

(es)  . 

18* 

631.727 

(m) 

2.58.245 

43* 

7.869 

30.000 

(s) 

215,422 

43* 

18.399 

69.885 

(e) 

228, .576 

43* 

14.705 

(s) 

288.289 

50* 

15.197 

(m) 

2.591 

08 

910.117 

1.666.498 

1868  Burlington . Enterprise 

1875  ('amden . Post . 

1882  CsOurler 


ress  . (e)  IMH  05  , 

Sunday  edition  .  .  . (»)  7.440  05 

ress . (m)  20.045 

^nion . (e>  15.101 

('omblned  dally . (me)  J5.740  14* 

Sunday  edition  . (s)  21.228  12« 

‘Imes . (e)  13.$54i  06* 

News . (e)  7.150  03 

nterprise  . (e)  6,047  03 

ost . (m)  16.420 

:ourler  . (e)  52.948i 

('omblned  dally . (me)  69.368i  19* 


1865  Millville 
1900  Morristown 


Journal . 

Bergen  Record 
Jersey  Observer 
Jersey  Journal 
Times 
Record 
Republican 
Record.  .  . 


1917  Ijedeer  . (m)  53.063i  I 

1916  Runday  edition . (s)  47.872i  1 

188.3  News  . (e)  159. 17U  2 

1832  Star*Eaitte  . (e)  99,404i  2 

L555  .  1878  New  Brunswick .  Home  News . (e)  14.872  0 

Runday  Times  .  (s)  12.244  () 

5,399  161,549  19*26  Orange .  North  Jersey  (Curler  . (e)  . 0 

0.593  193.826  1873  Paasalc  .  .  Herald^News . (e)  .  1 

Note  —  Herald  and  News  combined  April  4.  1932.  as  Herald-News.  ( 'Irculations  as  of  March  31. 
were  A  B  C.  —  Herald.  14,191;  News.  14.025 


161,549  19'26  Orange 

193.826  1873  Passaic 


30.3061  .to 

19,924  08* 

43,4381  12 

42,200i  12 

1,748  M* 
8.044  04 

4,470  03 

6.855  .045* 

93.2601  16 

53,0631  19 

47.8721  19 

159,1711  27 

99.4041  25 

14.872  07 

12,244  07 


.(e) 

1.000 

018* 

66.753 

5..500 

.  (m) 

10.6671 

123.3.56 

(e) 

2.70.31 

.(me) 

13.3701 

07* 

.(s) 

12.9171 

07* 

.  (m) 

2.386 

03* 

542,748 

(s) 

2.386 

03* 

7,556 

,  (m) 

15.2971 

.(e) 

.  (me) 

11.324s 

26.6211 

13* 

8.172 

(s) 

25.4501 

(se)  . 

16* 

(e) 

3.1831 

31.397 

.  (m) 

13.6011 

.  (me) 

16.7841 

09* 

(s) 

14.6941 

09* 

(e) 

2,792 

035* 

.  (m) 

5.171 

035* 

(s) 

.5,171 

035* 

(e) 

5.137s 

035* 

3.708 

8.027 

(e) 

2.534 

018* 

(m) 

6,389 

035 

(s) 

6,389 

035 

5.992 

.  (m) 

1,491 

03* 

4.719 

.(s) 

1.491 

03* 

11,173 

.(e) 

3,035 

03* 

(a) 

4.457 

04* 

(m) 

4,3261 

.(e) 

3.913s 

11,176 

.  (me) 

8.239s 

06* 

(s) 

6,5381 

06* 

1927 

Runday  Eagle  . 

. (8) 

360. 150 

1889 

1890 

News . . 

. (e) 

168.474 

1903 

Perth  Amboy . 

. . .  News . 

. (e) 

176.697 

1884 

Plainfield . 

. . .  Courier-News . 

. (e) 

1926 

Toms  River . 

...  Ocean  County  Sun.  .  . 

. . .  .  (e) 

168,610 

1792 

Trenton . 

. . .  Rtate-Gaiette . .  . 

. (m) 

24.456  .07 

27.591  08 

13.820  065* 

14,278  06* 

2,350  04* 

16,374 
45.8M 


('omblned  dally.. . (me)  62.174 


1883  Sunday  edition . (s) 

747.540  1874  Union  City .  Hud.snn  Dispatch . (m) 

25,(KK)  1875  Vineland .  Journal. . (e) 

1927  Times . (e) 

20.000  1897  Woodbury . Times . (e) 


2.968 

2.326  025* 


NEW  MEXICO 


102.686  1880  Albuquerque 

1884 


1922 

1929  C'arlsbad 
45.000  1929  CMovte 


Journal 

.  .  (m) 

1 3.4*8 

Journal  . 

-  .  («) 

l•.88« 

Combined  dally . 

.  (me) 

24.38* 

Sunday  edition 

(B) 

14.271 

Kvening  and  Sunday 

.  (es)  . 

New  Mesico  State  Trlbune(e> 

I5.*25 

07* 

Current-Argus  .  . 

. .  . (e) 

1.704 

03* 

News-Journal . 

.  . .  .  (e) 

4.140 

035 

Independent .  ... 

. .  .  (e) 

3.882 

05' 

Optic . . 

—  (e) 

3.210 

02 

Dispatch . . 

. . . .  (m) 

3.009 

03 

Runday  edition  . 

.  .  .  .  '8) 

3.009 

Record  . . 

...Ae) 

2,998 

New  Meilcan . 

....(e) 

2,235 

.02S. 

1873  Sunday  edition  (8)  g.SJgz  06*  (Continued  on  page  43)  P 
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LateJ 


S.Hl. 

P.ldLZ 

.«»•  Ad» 
*®*»  Rtt« 


!28  04* 


on 

•28  025* 


M  03' 


»48x 

I68x  19* 

.10 


170  03 
(SA  .n45< 

16»x  15 

143x  19 

I72x  19 
I7lx  27 
104x  25 

72  07 


£I<glish  language  daily  newspapers  of  united  states  with  circulations  and  rates 


NEW  YORK 


NEW  YORK  STATE— Continued 


hpuUtloa 

Trade  Date 
Area  Eitab. 


aa 

IJT.4W 


36.U2 
4.W1 
IT, 875 
11, *88 
Jl,875 


510,000  1842 

1922 


46,683 

'  13,874 
62,000 
100,000 
100,000 


;iJ62  163,068 

in,076  1,015.464 


7641 

1.088 

18.8M 

I, 909 

II. 777 
11,048 
1.928 
17J02 


32.000 

30,000 

62.000 


46,000 

36,000 

20,000 

46.032 


47,297  300,000 


1853 

1928 

1833 
1829 
1798 

1878 
1849 
1885 

1904 

1822 

1834 

1880 

1879 

1797 

1879 

1884 

1909 

1884 

1892 

1908 

1882 

1853 

1828 


Amsterdam 
Auburn 
Ballston  Spa 
Batavia  . 

Beacon . 

Newburgh 

Binghamton  . 


Canandaigua. 

CataklU. 

Cohoes 

Cooperstown. 

Coming 

Cortland 

Dansville  . 

Dunkirk 

Elmira 


Name  of  Paper  Iteued 

Knickerbocker  Press  .  .  (m) 

Sunday  edition . (s) 

News . (e) 

Combined  dally . (me) 

TImet-l'nIon  . (e) 

Sunday  edition  . (s) 

Recorder  &  Democrat  (e) 

Citizen-Advertiser  .  (e) 

Journal .  (e) 

News . (e) 

News . (e) 

News . (e) 

Combined  dally . (e) 

Press . (e) 

Sun  . (m) 

Courier-Express  . (m) 

Sunday  edition . (s) 

News . (e) 

Times  . (e) 

Sunday  edition  . (s) 


1(8.548  145,327 

11,053  45,000 

H5S1  70.802 


33,000  60.902 


10,446 

16.250 

11.137 


35.000 

54.138 

45,000 


20.708  41,490 
45,155  100.000 

28.088  74.145 

25,000 
43,300 
145,327 
30,000 
22,041 
30,000 
65.798 
80,595 
100.000 
100.000 


11,105 

23.160 

11.993 

6.657 

11.766 

6.071 

21.276 

11.499 

11675 

11.923 

9  51.000 


1921 

1895 

1904 
1879 

1890 

1887 

1898 

1852 

1886 

1847 

1815 

1826 

1901 

1871 

1881 

1886 

1821 

1927 

1905 
1925 
1903 
1870 
1892 
1885 
1849 


Freeport-Hempstead 

Geneva.  . 

GlenH  Falls. . 


Herkimer 

Horoell. 

Hudson 


Kingston . 

Little  Falls. 
Lockport  .  . 
Lynbrook.  .  . 

Malone . 

Mamaroneck. 

Medina . 

Middletown. 
Mt.  Vernon. 
Newburgh . . . . 
Beacon _ _ _  . 


66.237  1923  New  Rochelle 


Messenger 
Mall 

American 
Gllmmerglass 
Leader 
Standard 
Breeze 
Observer.  . 

Advertiser 
Star^Gazette 
Combined  dally 
Sunday  Telegram 

Nassau  Review  . (e) 

Times  . (e) 

Post-Star  . (m) 

Times  . (e) 

Combined  dally . (me) 

Herald  . (m) 

Leader-Republican  .  .  (e) 

Combined  dally  .  .  (me) 

Telegram 
Tribune-Times 
Register 
Star. 

Journal-News . 

Journal 

Post  .  , 

Freeman  . 

Leader . 

Times . 

Union-Sun  6c  Journal  ..(e) 

Nassau  Star  (e) 

Telegram . (e) 

Times. . (e) 

Journal . . (e) 

Tlmes-Herald.  . 

Argus 

News . 

News 

Combined  dally 
Standard-Star  . 


(e) 

(e) 

(e) 

.(e) 

(e) 

(e) 

(e) 

(e) 

(m) 

(e) 

(me) 

(8) 


(e) 

(e) 

.  (e) 
(m) 
(e) 
(e) 

.  (m) 
(e) 
(m) 


Net  Paid 
Circu¬ 
lation 
30,2b4 
49.S2b 
47.791 
78,055 
45.b09 
50.038 
9.331 
8.920 
1.195 
9.407 

3.197 
12.85b 
lb.053 
37,704 
21.804 

122.913 

170.535 

180.533 

99.134 

175.611 

4.326 

3.440 

4.421 

8,5b2 

5.859 

1.863 

4.433 

b.98b 

25.79b 

33.782 

20.172 

20.693 

5.717 

9,941 

6.724 

16.665 

4.765X 

8.840Z 

13.605Z 

4.504 

8.002 

2.919 

3.809 

8.3731 

10.829 

12.999 

8.678 

4.103 

4.742 

8.116 

10.488 

4,756 

3.334 

8.749 

12.771 

13,856 

3.197 
10.053 
10.195 


NEW  YORK  CITY 


1.165.258  1.800.(X)U 
:S60.401  4,103.638 


•  <30.446  11,359.209 


.07' 

(W'l 

035 


125  07* 

704  03’ 

146  035 

582  C5' 

210  02 
009  03 
009  03 

996  03 


1882 

1891 

1922 

1841 

1929 

1914 

1897 

1885 


1896 

1827 

1924 

1932 

1836 

1919 

1921 

1919 

1801 

1880 


1833 

1851 


1882 

1887 


126.000  ira.OOO  1879 
“6-006  845.719  1898 

1915 

1876 


Population  (1930  Census) — 7,137.345 
Trading  Area  (A  B  C.)— 11,359,209 

Bronx  Borough.  .  .  Home  News . (e) 

Sunday  edition  . (a) 

Brooklyn  . Citizen . (e) 

Eagle  . (e) 

Sunday  edition  . (s) 

TImes-Unlon  . (e) 

Sunday  edition . (s) 

MANHATTAN  BOROUGH 

New  York .  American  .  .  .  (ni) 

Sunday  edition . (s)  1 

Bond  Buyer . (m)  . 

Enquirer . (m)  . 

Sunday  edition . (a) 

Corriere  d’ America . (m) 

Sunday  edition . (s) 

Herald  Tribune . (m) 

Sunday  edition  . (s) 

Investment  News . (m) 

Jewish  Day  . (e) 

Saturday  edition . (m) 

Sunday  edition  . (s) 

Jewish  Forward  . (e) 

Sunday  edition  . (a) 

Jewish  Morning  Journal  & 

Daily  News . (m) 

Sunday  edition . (s) 

Journal  . (e) 

Journal  of  Commerce .  (m) 

Mirror  . (m) 

Sunday  edition  . (s) 

Morning  Telegraph  . (m)  . 

Sunday  edition  . (s) 

News . (m)  I 

Sunday  edition . (s)  1 

Nowy  Swiat . (m) 

Sunday  edition  . (s) 

Post  . (e) 

Progresso  Italo-Amerlcano  .  (m) 

Sunday  edition . (a) 

Staata-Zeltung . (m) 

Herold . (e) 

Combined  dally . (me) 

Sunday  edition . (a) 

Sun . (e) 

Times . (m) 

Sunday  edition . (s) 

Wall  Street  Journal . (me) 

World-Telegram . (e) 

QUEENS  BOROUGH 

Flushing.  .  Journal . (e) 

Jamaica .  Long  Island  Press . (6) 

Sunday  edition . (s) 

Queens  Evening  News . (e) 

Long  Island  City.  .  Star . (e) 


112.644 

115,233 

40.628 

100.799 

84,846 

120,238 

93,944 


342,853 

,224.874 


43,256 

42,951 

330,287 

473.634 

11.531 

83.323 

95,933 

92.329 

130,281 

145.938 

93.301 

85.867 

676.817 

20,081 

587,019 


.390,906 

.803,791 

17,500 

12.407 

101,460 

76,222 

82,303 

46.905 

34,966 

81,871 

101,814 

306,256 

460.841 

778,369 

34.515 

414.581 


Ut.t46 


RICHMOND  BOROUGH 

1885  Staten  Island .  Advance  . 


Rate 

12* 


05* 

055 


00* 

.12* 

.075* 

25* 

.30* 

35* 

.24* 

.24* 

035* 

03* 

.045* 

021* 

05 


.035 

045 

03* 


035 

045 

05* 

025 


.045* 

035 

03* 

.05* 


.30* 

30* 

.12 

,30* 

30* 

28* 


7425 

.792 


1  25 
32 
.80 


1  60 
1  80 
12* 


891 
1  188 


10,063 

49.529 

42.449 

18.416 

31,055i 


Trade 

Date 

City 

Area 

Estab. 

City 

Name  of  Paper 

Issued 

75.460 

135.976 

1854 

Niagara  Falla. 

Gazette 

. . .  (e) 

31,700 

57.000 

1880 

No.  Tonawanda 

News 

.  (e) 

8.378 

60,000 

1891 

Norwich 

Sun  .  . 

..(e) 

5.392 

59,529 

1887 

Nyaek. 

Journal-News. 

..(e) 

16.915 

63.000 

1830 

Ogden-sburg 

Republican -Journal 

.  (e) 

21.790 

132.802 

1860 

Olean 

Tlmes-Herald 

..(e) 

10,558 

1926 

Gnelda 

Dispatch. 

.  .  .  (e) 

12,536 

47.404 

1890 

Oneonta 

star 

.  (m) 

15.241 

19.018 

1901 

Ossining 

.  Cltlzen-Sentlnel 

.  .  . (e) 

22.652 

75.000 

1845 

Ghw^o. 

Palladium-Times 

.  - .  - (e) 

17,125 

31.200 

1921 

Peekaklll 

Star 

. . .  (e) 

1900 

L’nion 

..(e)  . 

13.349 

50,000 

1894 

Plattsburg 

Press.  .  . 

. . .  (m) 

1811 

Republican . 

. . .  (m) 

22.662 

51.251 

1899 

Port  Chester 

Item . 

. . . .  (e) 

10.243 

20.000 

1850 

Port  Jervis . 

.  Union-Gazette  . . 

.  (e) 

40.288 

130.000 

1872 

Poughkeepsie. 

Eagle-News . 

. . .  (m) 

1882 

Star  &  Enterprise  ... 

...(e) 

Combined  dally . 

.  (me) 

1872 

Sunday  Courier . 

. . .  (s) 

328.132 

568.110 

1851 

Rochester 

.\bendpost  .  t  . 

. .  .  (e) 

1832 

Democrat  A  Chronicle. 

(m) 

Sunday  edition . 

.  .  (s) 

1826 

Tlmes-Unlon  . 

(e) 

Combined  dally . 

(me) 

Evening  and  Sunday  . . 

.  .  (es) 

1858 

Journal  . . . . . 

. . .  (e) 

1922 

Sunday  American  . 

.  (8) 

32,338 

71.812 

1821 

Rome 

Sentinel . 

.  .(e) 

9.577 

26,000 

1904 

Salamanca 

Republican-Press  . 

..(e) 

8.020 

15.000 

1926 

Saranac  Lake 

Adirondack  Enterprise 

.  (e) 

13.169 

52.978 

1852 

Saratoga  Springs. 

Saratoglan . 

. .  .  (e) 

4.060 

1877 

Saugertlea 

Post  . 

...(e) 

95,692 

133.334 

1894 

Schenectady 

Gazette . 

.  .  (m) 

1855 

Union-Star  . 

..(e) 

209.326 

442.798 

1877 

Syracuse . 

.  Herald . 

. .  .  (e) 

6,841 

72.763 


20,456 

204.447 


1881 

1839 

1922 

1828 

1917 

1912 

1896 

1898 


101.740  300.000 


32.205 

5,674 

35.830 


100,000 

25.000 

80.319 


1851 

1875 

1922 

1882 

1850 

1880 

1929 

1917 

1883 


Net  Paid 
Circu¬ 
lation 
23.252 
5.180 
3.005 
5,773 
5,516 
11,945 
2.469 
8,902 
3,238 
10.129 
4,033 

4.916 

6.102 

7,373 

2.992 

5.233 

15,357 

20,592 

13.212 

12.540 
81,751 
90.843 
79.365 
161,116 

57.030 

67,033 

9.145 

2.500 

2.770 

9,568 

23,076 

20,654 

50.218 

73,142 

61,174 

97.541 
58.300 
68,022 

3,266 

6,016 

18.687 

24,703 

18.549 


5.000- 

Line 

Adv. 

Rate 

.08 

03* 

03* 


045 

03 


40* 

40* 

16 


35,931 

28,033 

25.405 

31.922 

2.665 

3.589 

9.301 


.065* 

.07* 


.04 


Sunday  edition . (s) 

Journal . (e) 

Sunday  edition . (s) 

Post-Standard . (m) 

Sunday  edition . (s) 

Tarrytown .  News  . (e) 

Troy  Record . (m) 

Record  . (e) 

Combined  dally . (me) 

Times . . (e) 

Observer  A  Budget . (s) 

Utica . Observer-Dispatch  . (e) 

Sunday  edition . (a) 

Press . (m) 

Watertown .  Times  . (e) 

WellsvUle. . Reporter  . (e) 

White  Plains  .  Press  . (e) 

Reporter . (e) 

Yonkers .  Herald-Statesman  . (e)  * . 11 

*Yonkers  Herald  and  Statesman  merged  March  15,  1932.  Previous  circulations  were,  A.B.C.  Sept.  30 
1931 — Herald.  17,062;  Statesman,  20,132. 

Record . (e)  04* 

Sunday  edition . (s)  04* 


Citizen .  . (m)  15,395 

Times  . (e)  12.233 

Combined  dally . (me)  27,628 

Sunday  edition . (a)  24,236 

TImes-News . (e)  5.202 

News  . (e)  . 

Sunday  edition . (a)  . 

Observ’er . (m) 

Sunday  edition  . (a) 

Tribune . (e) 

Herald . (m) 

Sun . . (e) 

Combined  daily.. . (me) 

Sunday  edition  . (a) 

News . (e) 

Advance . (e) 

Observer . (e) 

Gazette . (e) 

News-.Krgus . (e) 

News . (m) 

Record  . . (e) 

C'omblned  daily . (me) 

Sunday  edition . (a) 

Sunday  and  evening . (es)  . 

Reflector . . ..(e)  1,711 

Dispatch . (e)  2,185 

TImes-News.. . (e)  2,655 

News  . (e)  1.585 

(new  dally  —  first  Issue  October  1,  1931) 

Record  . (e)  3,529 

Enterprise  . (e)  8.366 

Sunday  edition . (a)  8.366 

Free  Press . (e)  . 

News-Leader . (m)  . 

Sunday  edition . (a)  . 

New  Berlan . (m)  2.269 

Sun-Journal  ! . (e)  2,215 

Combined  daily.. . (me)  4,484 

Sunday  edition . .  (a)  2.269 

Sunday  and  evening .  . . (ee)  . 

News  A  Observer . (m)  37,906x 

Sunday  edition . (a)  37,052z 

Times . (e)  I8.0I5z 

Telegram  . (e)  5,292 

Post . (e)  8.993 

Sunday  edition . (a)  8,505 

Dally . (e)  2.000 

Southerner . (e)  2,125 

News . (e)  2,650 

Star  . . (m)  6,795 

News  . (e)  4.122 

Combined  daily . (me)  10,917 

Sunday  edition . (a)  9,358 

Evening  and  Sunday . (ee) . 

Times.. . (e)  3.903 

Journal . (m)  13.454 

Sentinel . (e)  19.280 

Combined  dally . (me)  32,734 

Sunday  edition . (a)  19,011 


1912 

NORTH 

.00, 193 

378,556 

1868 

Asbervllle  . 

1896 

1868 

9.737 

20,000 

1883 

Burlington . 

82.675 

650.00U 

Charlotte  . 

1869 

11,820 

50.000 

1900 

Concord . 

52.037 

249.736 

1894 

Durham . 

1888 

1894 

3.563 

75.000 

1922 

Edenton. . 

10.037 

82.655 

1911 

Elisabeth  City . 

13,049 

50,000 

1817 

Fayetteville . 

17.093 

60.000 

1880 

Gastonia  . . . 

14,985 

82.000 

1885 

Goldsboro . 

53.569 

.380.360 

1905 

Greensboro . 

1890 

1905 

9,194 

60.000 

1894 

Greenville . 

6.345 

45.000 

1914 

Henderson 

5.070 

35,000 

1925 

Hendersonville 

1,914 

1931 

Hertford  . . 

7.363 

40,000 

1915 

Hickory  . 

36,745 

75.000 

1904 

High  Point . 

11.362 

50,000 

1882 

Kinston . 

1914 

11,981 

82.000 

1916 

New  Bern . 

46.097Z 

47.379X 

3,424 

14,063 

7,745 

21,808 

14,364 

1,968 

4.776 

3.838 

5.925 

3.612 

36,787x 

13.207Z 

49.994X 

37.555X 


.025 

.035* 


.04* 

.035* 


.03* 

025* 


025* 

.025* 


37,379  381.149  1865  Raleigh 


21.412 

22,177 

10.490 

6,379 

7.035 

.32.174 


12,613 

75,272 


11,090 

5,451 


1875 

225,000  1908 

170.000  1912 

1924 

.  1920 

100.000  1889 
150.000  1909 

150,000  1867 
1929 

1929 


150,000  1902  Wilson . 

200.000  1892  Winston-Salem 


Rocky  Mount 
Salisbury  . 

Statesville 
Tarboro...  .. 
Washington.  . 
Wilmington 


NORTH  DAKOTA 


100.042  1881  Bismarck .  Tribune.. 

30,000  1904  OevU's  Lake .  Journal.. 


.  (e)  S,744 

.  (e)  2,750 


.08* 

'os* 

04* 

!i2 


.045 

.03» 


(.Contimted  on  page  44) 


uwspapers — name  In  light-face;  evening  papers — name  in  bold-face;  Government  statement  April  1  figures,  light-face;  A.  B.  C.  Publisher’s  statements,  bold-face;  followed  by 
—a  average  for  3  months;  flat  rate  indicated  b;  an  aaterlsk. 
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Editor  &  P  u  h  I  i  s  h  p  r  The  Fourth  Estate  for  July  23,  1  932 


ENGLISH  LANGUA^  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CmCULATIONS  AND  RATES 

OHIO— Continued 


NORTH  DAKOTA  Continued 


Trade 

Date 

If 

(ally 

Area 

Eatab 

City 

Name  of  Paper 

3«).A69 

132.000 

1878 

Fargo  ... 

Forum..  . 

Forum  ....  . 

Combined  daily.. . 

Sunday  edition . 

20.097 

160.848 

1879 

1906 

Herald . 

Combined  dally . 

Sunday  edition  .  . 

K.1K7 

80.000 

1878 

Jamerttown 

.  Sun . 

60,000 

1914 

Mandan 

Pioneer . 

10,099 

125.000 

1884 

Minot  ■ 

Newa  6c  Optic-Reporter 

.‘>.268 

1906 

Valley  City 

Timea-Record  ..  .  . 

.5.106 

30.000 

1930 

Willk^tun..  .  . 

Herald  .  . 

OHIO 

255,040 

405,000 

1869 

Akron. 

Beacon-Journal . 

1892 

Tlmea-Preaa . 

Sunday  edition  . 

23,047 

57,323 

1888 

Alliance 

Review .  ... 

11,141 

24.627 

1850 

Ashland 

TImea-Gaaette . 

23,296 

65,296 

1888 

Ashtabula.. 

Star-Beacon  .... 

7.252 

59,744 

1905 

Athens  . 

Meaaenger  . 

1922 

Sunday  edition  . 

13.327 

95.000 

1913 

Beilaire  ... 

Leader  .  ... 

9,543 

28.981 

1892 

Beilefontalnr. 

Eiamlner  .... 

6.256 

34.000 

1899 

Bellevue . 

Gazette  .  .... 

6,688 

35,166 

1890 

Howling  Green 

Sentinel-Tribune . 

10.027 

38.000 

1887 

Bucyrus 

Telegraph-Forum 

16,129 

88.563 

1892 

Cambridge . 

Jefferaonlan . 

105,520 

250.000 

1878 

Canton . 

Repoaltory . 

1892 

Sunday  edition  . 

4.664 

12,260 

1907 

Cellna . 

.  Standard  . 

18.340 

59.000 

1831 

Chilllcotbe 

Newa  Advertlaer  .  . 

1800 

Scioto  Gazette  . 

685,945 

1,030,000 

1841 

Cincinnati 

Enquirer  . . 

Sunday  edition . 

1881 

Poit  . . 

1837 

Tlmea  Star  . . . 

7.369 

30.000 

1883 

Clrcleville  . 

.  Herald . 

111,449 

1.784.239 

1879 

Cleveland  . . 

.  .  ,  Newa . 

Net  Paid 
Circu¬ 
lation 
I2.8M 
I4.3*l 
27.I3S 
21.612 
t2.9M 
4,479 
17.413 
16.917 
4.374 
3.424 
10.241 
2.700 
1.010 


.9.6M- 

I.inc 

.\d*. 

Rate 


65.734 

43,798 

32.252 

10.238 

5.786 

10,072 

10,418 

11.024 

7.013 

5,057 

2.114 

4.130 

5.504 

11,242 

40,l81i 

40.0371 

2,700 

4,001 


045* 

025* 

045* 

045* 

045* 


025* 

018» 

025* 


1848 

1889 

1841 


94.608 

184.082 

179.884 

161.538 

3.427 

147.021 

170,231 


Sunday  edition  . (a) 

Lire  Stock  Newa  . .(e) 

Plain  Dealer  (m) 

Sunday  edition . (a) 

Preaa  .  (e) 

Citizen  (e) 

DIapatch  . (e) 

Journal  DIapatch . (a)  . 

(The  Sunday  Ohio  State  Journal  and  Sunday  Columbua  DIapatch  merged  on  May  22,  1932) 


1878 

053,753  1899  t'olumbua. 

1871 


203.344 

290,1.58 

205,461 

94,339 

136.375 


9,691 

10.885 


1811 

25,000  1891  Conneaut. 
28,885  1917  t'oahocton 


1,807 

225.609 


.  1924  Covington. 

435,288  1875  Dayton  . . 
1808 


Ohio  State  Journal . (m) 

Newa-Herald  (e) 

Tribune.  . . (e) 

Sunday  edition . (a) 

Stillwater  Valley  Newa  (e) 
Herald  ..(e) 

Jouriuil  (m) 

Combined  dally . (me) 

.Sunday  edition  . (a) 


1808 

1913 


Sunday  and  evening 

Newa  . . .  .  . 

Sunday  edition 


51.352 

3.545 

6.244 

6,214 

2.080 

46.827 

25,613 

72.440 

48.384 


0225» 

03* 


(ae) 

(e) 


55.969 

49.695 


Evening  and  Sunday 

(es) 

16 

8,818 

35,000 

1889 

Defiance  . 

Creacent-Newa 

(e) 

4.005 

.02 

8.675 

20.000 

1884 

l>elaware 

Gazette  . 

.(e) 

3.153 

02* 

5,672 

1875 

l>elphos 

Herald  .. 

.  -  .  (e) 

1.402 

01875 

4,529 

1899 

I>ennl8on 

Paragraph  .  . 

.  (e) 

1.891 

014* 

9.716 

50,000 

1848 

Dover. 

Reporter  . 

.  (e) 

7,680 

03* 

23,329 

69.945 

1876 

Eaat  Liverpool  . 

Review  . 

(e) 

11.328 

045 

5.215 

1915 

East  PaleHtine 

Leader  .  ... 

..(e) 

1.625 

026* 

25.633 

100.000 

1898 

Elyria . 

Chronicle  Telegram 

(e) 

9,477 

045* 

19,363 

54.664 

1886 

Findlay  . .  .  . 

Republican.. 

(m) 

8.44g 

1887 

(kNirler  . 

..(e) 

2.235 

CcMDblned  dally . 

.  .  (me) 

10,675 

05* 

12.790 

22,996 

I860 

Fostoria 

Review . 

.  .  .  (e)  . 

02* 

1875 

Tlmea  . 

. .  .  (e) 

3.137 

017* 

13,422 

40,000 

1856 

FYemont 

Meaaenger  ... 

. . .  (e) 

4.8741 

03* 

1887 

Newa..  .,  . 

. .  .  (e) 

3,445i 

02* 

7,674 

1803 

Gallon  . 

Inquirer  . 

..(e) 

2.435 

03* 

7.106 

25.66o 

1895 

Gallipolks 

Tribune . 

.  . .  (e) 

1.940 

.025* 

3.791 

13.500 

1900 

Geneva  . . 

Free  Preaa  . . 

. . .  (e) 

1,859 

.02* 

7.036 

50,000 

1892 

Greenville  . 

Advocate  . 

...(e) 

6,391 

.03 

52.176 

114,084 

1886 

Hamilton 

Journal  .  . 

...(e) 

I2.37tz 

.045* 

1879 

Newa  .  . 

...(e) 

8.4131 

.045* 

16,621 

46,600 

1926 

Ironton  . 

..  Tribune..  . 

...(e) 

5,529 

.04* 

Sunday  edition  . 

...(») 

5,181 

.04*9 

7.069 

35.000 

1893 

Kenton 

Democrat . 

.  (e) 

2.490 

.015 

1843 

Newa-Repubilean 

(e) 

3.060 

.015* 

18,716 

49.419 

1809 

Lancaster  . .  . 

Eagle 

(e) 

5.741 

,03* 

1826 

Gazette 

. . .  (e) 

5,999 

.03* 

42,287 

143.342 

1896 

Lima  . . 

.  ,  Newa  ....  .... 

,  (e) 

U.991Z 

Combined  dally.. 
Saturday  evening. 


.  (me) 
(aat) 


Sunday  edition  . (a) 


3.405 

44.512 


2.009 

33,437 


.  1908  Llabon 

90.000  1921  Lorain  .  . 

1879 

.  1930  Mancbeater 

60.437  1930  ManaOeld  . 
1885 


14.283 

31,084 

32.506 

3.639 

26.400 

1.424 

29,992 


38.783  1864  Marietta  . 

153.000  1884  Marlon . 

100,000  1891  Martina  Kerry 

32.000  1898  MaryavlUe .  Tribune. 

40,090  1863  Maaalllon .  Independent 


•Morning  and  Sunday 
Journal  ..  ... 

Journal  ..  . 

TImea-Herald . 

Signal 
Journal  . 

Newa  .  .  .  . 

Sunday  edition 

Tlmea  . 

Star  . 

Tlmea 


28.I0IZ 

15.2421 

18.6531 


(ma) 

(e) 


.  (e) 
.(m) 
.(e) 
(e) 
(a) 
.(e) 
(e) 


1903  Mechanlcaburg 
50,553  1890  Middletown 

1874 


Telegram 
Journal 
Newa  Signal 


(e) 

(e) 

(e) 


30.596 


31,420  1898  Mount  Vernon 
60.175  1882  Newark 


Sunday  edition  . (a) 


12.365 

16.314 

7.776 

15.901 

16.009 

3.563 


45,000  1903  New  Philadelphia 

24,700  1924  Nllea . 

45.000  1830  Norwalk  . 

41.634  1822  PalneevUle 

40.000  1888  Piqua 

40.000  1902  Pomeroy  .  ^ 


48.491 


8.019 

5.433 

10.622 

24.622 


87,313  1894  Portamoutb 

1919 


Banner 

Republlcan-Newi  . 

Advocate  8c  American 
Tribune  . 

Tlmea 

Tlmea  .  .  .  . 

Reflector-Herald  .  . 

Telegraph  .  .... 

Call.. 

Tribune..  .  .  .  . 

Sunday  edition  . 

Tlmea  .  . 

Sunday  edition 


1.400 

11.182 

11.625 

2.309 

15.57# 

14.635 

14.57# 

8.615 

14.2## 

9,5## 

2.052 

8.9#4i 

1.082 

6.836 

5.818 

8.9#l 

1.723 

4,925 


.04* 

.025* 


055* 

055* 


.05* 

018* 

035* 

.08* 


.02* 

025* 


14,47# 

9.332 

3.710 

4.231 

5.821 

6.091 

2.150 

2.150 

16,186 

14.558 


.03* 

021* 

.035* 


Ravenna  . 

.  Record  . . 

(e) 

4.375 

.025 

St.  Marys  .. 

Leader  . 

2.987 

.025 

Salem 

Newa . . 

(e) 

3.582 

.02* 

Sandusky. . 

Star-Journal  . . 

..(e) 

7,441 

Combined  dally . 

.  (me) 

14,889 

.07* 

Sunday  edition . 

.  .  .  (a) 

k7,429 

Evening  and  Sunday 

. .  . (ea)  . 

07* 

Trade 

Date 

City 

Area 

Eatab. 

City 

Name  of  Paper 

6,198 

1900 

Shelby . 

....  Globe  . . 

_ (e) 

9,301 

26.000 

1891 

Sidney . 

....  Newa  .....  .  . . . 

68.635 

140,000 

1894 

Spiingfleld  . . . . 

.  Sun . 

1817 

Newa . 

. .  .  (e) 

Combined  daily . 

1928 

Sunday  edition  . 

...  (8) 

Sunday  and  evening 

.  .  (ae) 

Net  Paid 
Circu¬ 
lation 
2.300 
4.575 
13.387 
I8.3M 
31.687 
22.873 


.35.422 

16.248 


l.'iO.OOO 

44..571 


732,000 


1806 

1886 

1845 

1848 

1876 

1908 


.Steubenville  .  Herald-Star 

Tlmn .  .kdvertlaer..  . 

Tribune . 

Toledo .  Blade. . 

Newa-Bee  . . . 


7.044  9.000 

8,675  15.000 

6.437  70,000 

3.889  ]  19.000 


1878 

1909 

1895 


7.742 

8,472 


30.000 

35.000 


5,378 

41,062 

8.426 

5.319 

7.956 

5.332 

10.742 

10.507 

195.924 


Tlmea . (m) 

Sunday  edition . (a) 

Toronto .  Tribune  . (e) 

Troy .  Newa . (e) 

Uhrlcbavllle .  Chronicle.  . (e) 

11879  Jupper  Sandusky .  Chief . (e) 

1845  Union .  (e) 

1883  I’rbana .  Citizen . (e) 

1873  Van  Wert .  Bulletin  . (e) 

1863  Tlmea .  .(e) 

35,000  1905  Wapakoneta  .  Newa . (e) 

106,514  1870  Warren .  Tribune  Chronicle  .  (e) 

20.755  - 

15.000 
28.000 
32,000 
42.000 
35.000 
300.000 


.36..'>50  130.000 


6.619 

14.099 


1883 

Washington 

C.  H...  Herald . 

1898 

W'ellston  .. 

. (e) 

1926 

W’ellsvllle. .  . 

1837 

Wilmington 

1889 

W’ooster. ... 

1881 

Xenia . 

. (e) 

1851 

Youngstown. 

. (e) 

1869 

Vindicator . 

. (e) 

1896 

Sunday  edition . 

. (a) 

1885 

Zaneavllle  . . 

1878 

Signal . . 

. (e) 

Combined  dally . 

Sunday  edition . 

. (a) 

OKLAHOMA 

1901 

Ada . 

. (e) 

Sunday  edition . 

. . (s) 

1927 

Altua . 

- (e) 

Sunday  edition . 

. (a) 

1931 

Alva . 

Sunday  edition . 

. (a) 

1889 

Review-Courier . 

. (e) 

Sunday  edition . 

. (a) 

1893 

Ardmore . 

Sunday  edition . 

. (8) 

1904 

BartleavUle.. . 

1903 

Examiner . 

. (m) 

Sunday  edition . 

...  (a) 

1899 

Blackwell.  . . 

1919 

Sunday  edition . 

1922 

Briatow . 

. (e) 

1899 

Cbickaataa . . . 

. (e) 

Sunday  edition . 

. (8) 

1910 

Claremore . . . 

1903 

Clinton . 

Sunday  edition . 

1919 

Cusblng . 

. (e) 

Sunday  edition . 

. (a) 

3.245 

3.245 

3.140 

3.140 
2.070 
2.070 
2.632 

2.632 
6,537 

6.632 
4.342 
5.148 
5.235 
8.824 
8,898 
2.238 
4.514 
4.514 
1.368 
2.881 
2.881 
3.705 


4,972 

8.363 


7.463 

5.666 


(FIrat  Sunday  laaue.  May  1,  1932) 

30,000  1914  Drumrigbt .  Derrick . (e) 

40,000  1921  Duncan .  Banner. . ..(e) 

Sunday  edition . (a) 

45,000  1900  Durant .  Democrat .  (e) 

35.000  1902  EUCIty .  Newa . !!(e) 

1932  Tlmea . (m)  .. 

Sunday  edition . (a)  . . 

(FIrat  laaue  .March  1,  1932) 

9.384  42,000  1900  £1  Reno .  Tribune . (e) 

Sunday  edition . (a) 

26.399  189,926  1893  Enid .  Newa . (m) 

Eagle . (e) 

Combined  daily . (me) 

Sunday  edition . (a) 

4.568  25,000  1917  Frederick .  Leader . (m) 

Leader . (e)  .. 

Combined  daily . (me) 

. (e) 

. (a) 

.  .  ..(e)  . 


.3.380 

2.522 

2.522 
3.265 
2.536 


4.982 

7.268 


4.806 

11.805 


1892 

Guthrie . 

....  Leader . 

Sunday  edition 

1916 

Sunday  edition 

1901 

Hobart  . 

....  Democrat-Chief 

1927 

Holdenvllle . 

....  Newt . 

Sunday  edition 

1913 

Hugo . 

....  News . 

Sunday  edition 

1901 

Lawton . 

- Conatitutlon  ..  . 

Sunday  edition 

1929 

Mangum... . 

-  Star . 

2.837 

7.024 

7,024 


(e) 


.(e) 


(e) 

40,000  1896  McAleater .  Newa  Capital. . . . (e) 

1926  Sunday  edition . (a) 

53,064  1902  Miami .  Newa-Record  . (e) 

Sunday  edition . (a) 

140,000  1901  Muskogee .  Phoenix . . (m) 

1894  TImea-Democrat . (e) 

Combined  dally . (me) 

1901  Sunday  edition . (a) 


2.569 

3.400 

3.400 

1.795 

1.795 

3.665 

3.665 
2.856 
3,831 
3.833 
5.475 
5,531 

18.5141 

8,5141 

19.8381 

11.3881 


2.135 

9.603 


5.000  1916  Newkirk .  Reporter 

35.775  1889  Norman .  Transcript 


13,000  1910  Nowata .  Star 


32.000  1925  Okemah .  Leader 


28.476 

5.133 

4.477 

129,597 

76,771 

25.596 

56.945 

1.736 

2.827 

2.731 

2,930 

2.248 

4.680 

2.840 

2.875 

3.532 

13,885 

2,762 

1,592 

3.139 

4.003 

8.874 

5.123 

38.993 

33,513 

34,245 

18.688 

9.422 

28.110 

10.108 


926.202  1906  Oklahoma  City .  Newa 

1889 


02* 

02* 

Oil 

0I5> 

02J> 

Oli* 

.02* 

.025 

0U« 

.021* 

0S5> 


.03* 

.05S* 

05i* 

03* 


.035' 

03* 


035* 

033* 

033* 

.033' 


036* 

03* 


03* 

03* 


3.774 

3.774 
9,853t 
5,636x 

14.679 

18,2251 


035* 

05* 


.036* 

036* 

.03* 

.03* 

.03* 

.03* 

.03* 

.03* 

.035* 

03* 

.03* 

03* 

.05* 

05* 


94,811  1918  Okmulgee .  Tlmea 


Evening  and  Sunday . . . . 

- (ee) 

.10* 

Reporter . 

...(e) 

637 

.011* 

Treoecript . 

....(e) 

3.319 

.035* 

Sunday  edition  . 

...  (a) 

3.319 

035* 

Star . 

...(e) 

2.185 

025* 

Sunday  edition . 

...  (a) 

2.185 

.025* 

Leader . 

...(e) 

2.547 

03 

Sunday  edition  . . 

...  (a) 

2.547 

03 

Newa  . 

...(e) 

51.434 

.14* 

Oklahoman . 

.  (m) 

95.433 

Timet . 

...(e) 

87.385 

Combined  daily . 

.  (me) 

182.818 

40* 

Sunday  edition  . . 

.  (a) 

188.279 

35* 

Sunday  and  evening  . . . . 

. . . (ae) 

45* 

Times . . 

(m) 

8.1781 

.06* 

Sunday  edition . 

...  (a) 

8.1851 

06* 

5.931 

47.601 

1904 

Pawbuaka.. 

4.206 

17,600 

1914 

Perry . 

16,136 

70.931 

1919 

Ponca  City. 

10,533 

60.000 

1914 

Sapulpa. . . 

11.459 

40.000 

1927 

Seminole... 

Sunday  edition . (a) 


Sunday  edition . (a) 

Producer . 

(Continued  on  page  45) 


.  (e) 

3,426 

..(e) 

2.136 

..(e) 

6.561 

..(a) 

6,561 

..(e) 

3.316 

.  .(m) 

4.557 

..(a) 

4.557 

..(e) 

4,379 

.04 

.025* 

05* 

05* 

025* 

.043* 

043* 

04* 


E^ 


(The  Okmulgee  Times  and  the  Okmulgee  Democrat  consolidated  March  14,  1932.  The  morning  Oturw 
cover  period  from  March  14,  1932.  to  March  31.  1932;  the  Sunday  flgurea  cover  period  from  January  1. 
1932.  to  March  31,  1932). 


Homing  newspapers— name  in  light-face;  evening  papers — name  in  bold-face;  Government  statement  April  1  flgurea.  light-face;  A.  B.  C.  Publisher's  statements,  Iwld-face;  followed  by  an  "x" 
mean  average  for  3  months;  flat  rate  Indicated  b.v  an  asterisk. 


Editor  &  Publisher  The  Fourth  Estate  for  July  23,  1  932  4f> 

ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


OKLAHOMA — Continued 


Net  Paid  Line 


Date 

iMued 

CIrcu- 

Adv. 

Eetab. 

City 

Name  of  Paper 

latlon 

Rate 

1895 

Shawnee . 

1930 

Combined  dally . 

. (me) 

13,362 

.09* 

Sunday  edition . 

. (s) 

10,067 

.09* 

1904 

Tulsa . 

Tribune . 

- (e) 

56.4f7i 

.16* 

Sunday  edition . . 

. (s) 

56.536X 

.16* 

1906 

World . 

. (m) 

69.3UX 

17 

Sunday  edition . 

. (s) 

71.942X 

.18 

1906 

Vlnlta . 

.  Journal . 

. (e) 

1,105 

.03* 

1920 

Maud  Enterprise . 

. (e) 

1.994 

Combined  dally . 

6,486 

.085 

1923 

Woodward . 

.  Press . 

. (e) 

2,663 

.035* 

OREGON 

1865 

Albany . 

.  Democrat-Herald . 

- (e) 

3,741 

.04* 

1876 

Ashland  . 

. TIdInga . 

. (e) 

1.838 

025* 

1873 

Astoria . 

. (e) 

3.687 

.04* 

1931 

Messenger . 

. (m) 

3,367 

.03* 

1870 

Baker . 

...At) 

2.338 

03* 

1916 

Bend . 

. . . .  (e) 

2,668 

.03* 

1862 

Corvallis . 

. (e) 

2,264 

.03* 

1931 

Eugene . 

. (m) 

6.709 

.035* 

Sunday  edition . 

. (s) 

6,709 

.038* 

1890 

Register-Guard . 

....(e) 

11,966 

.066* 

Sunday  edition . 

. (s) 

11,895 

.065* 

1895 

Grants  Pass... . 

- (0) 

2,363 

.03* 

1923 

1906 

....(e) 

Combined  daily . 

- (me) 

8.316 

.05* 

1923 

Sunday  edition . 

....(s) 

3.999 

Sunday  and  evening. . .. 

.05* 

1898 

La  Grande . 

...At) 

2,566 

.03* 

1878 

Marshfleld . 

....(e) 

4,484 

.05* 

1906 

Medford . 

. . . .  (e) 

4,336 

.038* 

1910 

Sunday  edition . 

....(s) 

4.317 

.035* 

1921 

Nows . 

. . . .  (m) 

4,611 

.03* 

Sunday  edition . 

- (s) 

4,611 

.03* 

1911 

Oregon  City.. . 

2,733 

.03* 

Sunday  edition . (a)  2,732  .03* 

Ittl  23,624  1888  Pendleton .  Eait  Oregonian . (e)  3,ai4  .03* 

1117U  474,786  1002  Portland .  Oregon  Journal . (e)  If8,g52  .22* 

Sunday  edition . (s)  13t,343  .23* 

1881  Journal  ot  Commerce . (m)  2,063  .  07* 

1806  Newa-Telegram . (e)  86,696  .18* 

1861  Oregonian . (m)  161,948  .22* 

Sunday  edition . (s)  161,466  .29* 


4.M3 

28,000 

1876 

Roseburg . 

. . .  News-Reviaw . 

. (e) 

3,912 

.035* 

75,000 

1888 

Salem . 

. ..  Capital  Journal . 

. (e) 

9,996 

.06* 

1861 

Oregon  Statesman  ... 

. (m) 

6.S52 

.045* 

Sunday  edition . 

. (8) 

6,643 

.045* 

i.883 

43,000 

1890 

The  Dalles . 

. . .  Chronicle . 

. (e) 

2,133 

.03* 

PENNSYLVANIA 

192,529 

1888 

Allentown . 

. ..  Call . 

. (m) 

37,762 

.12* 

1921 

Sunday  edition . 

. (s) 

35,195 

12* 

1870 

Chronicle  5c  News  & 

Item  (e) 

16,684 

05* 

1893 

Leader . 

. (e)  . 

.025 

HOH 

121,503 

1874 

Altoona . 

. ..  Mirror . 

. (e) 

27,778 

09* 

1856 

Tribune . 

. (m) 

15,216 

06* 

AB7 

30.000 

1905 

Ambridge . 

. .  CItlxen  . 

. (e) 

3,465 

.03* 

AM 

1930 

Ardmore  . . 

..  Main  Line  Times  ... 

. (e) 

4,761 

.07 

7.1M 

1909 

Ashland . 

..  News . . 

. (e) 

2.688 

03 

Uil 

1894 

Bangor . 

..  News . 

. (e) 

1,436 

.025* 

lUll 

87.553 

1874 

Beaver . 

. .  Times  . 

. (e) 

5,459 

.04* 

17.147 

74,800 

1884 

Beaver  Falls . 

. .  News-Tribune  . 

. (e) 

8,214 

.04* 

UHO 

42,000 

1903 

Berwick . 

. .  Enterprise . 

. (e) 

3.684 

.03 

rUM 

131,972 

1887 

Bethlehem . 

..  Globe-Times . 

. (e) 

14,525 

.07 

«.iin 

1902 

Bloomsburg . 

..  Press . 

. (m) 

7,472 

.045 

IM» 

86,000 

1886 

Braddock . 

. .  News-Herald . 

. (e) 

4.898 

.05* 

11.106 

84,000 

1877 

Bradford . 

. .  Era . 

. (m) 

5,447s 

.04* 

1879 

Star  5c  Record . 

. (e) 

5,633 

.016 

11.7W 

1906 

Bristol . 

. .  Courier . 

. (e) 

3,110 

.03 

U6t 

100,000 

1915 

Brownsville . 

. .  Telegraph . 

. (e) 

8,123 

.05* 

njts 

85,000 

1869 

Butler . 

. .  Eagle . 

. (e) 

10,849 

.04* 

lUU 

36.095 

1875 

Canonsburg . 

. .  Notes . 

. (e) 

3,084 

.03* 

».II61 

40.000 

1872 

Carbondale . 

..  Leader . 

. (e) 

5,321 

.04 

Wt 

26,477 

1881 

Carlisle . 

..  Sentinel . 

. (e) 

4,625 

.04* 

i!.7n 

88.000 

1869 

Cbambersburg _ 

. .  Public  Opinion . . 

. (e) 

6,816 

.048* 

lUtO 

1900 

Charleroi . 

..  Mall . 

. (e) 

2,602 

03* 

H.078 

150.000 

1876 

Chester . 

. .  Times . 

. (e) 

21,178 

.08 

'3.064 

43,115 

1913 

Clearfield . 

ee  Progress . 

. (e) 

5,432 

.045* 

lUU 

36.000 

1908 

Coatesvllle . 

. .  Record . 

. (e) 

6,634 

.038 

11J40 

28,000 

1888 

Columbia . 

News . 

. (e) 

3,738 

03 

lUOO 

90,000 

1902 

Connells  vUle . 

..  Courier . 

. (e) 

6,875 

05* 

7.1U 

12,400 

1898 

Corry . 

..  Journal . 

. (e) 

2,784 

03* 

7.115 

1897 

Danville . 

. .  News . 

. (m) 

2,823 

.03 

11.106 

60.000 

1916 

Donora . 

. .  Herald-American . 

. (e) 

8.620 

.04* 

4677 

47.000 

1890 

Doylestown . 

. .  Intelligencer . 

. (0) 

4,687 

.038 

lUtS 

54.000 

1879 

6,635 

1883 

Express . 

. (e) 

3,410 

Combined  dally . 

10,048 

.06* 

17  ja 

176,000 

1885 

Ehmton . 

. . .  Express . 

. (e) 

34,312 

.12* 

lun 

1920 

EUwood  City . 

. . .  Ledger . 

. (e) 

2,938 

.03* 

111367 

190,000 

1852 

Erie . 

. ..  Dispatch-Herald . 

. (e) 

35.295X 

.09* 

Sunday  edition . (■)  26,953i 

1932  Sunday  Telegram . (a)  . 

(Fliat  laaue  March  13,  1932) 

1888  Tlmea . (e)  33,369i 

80,000  1878  FrankUn .  Newa-Herald . (e)  6,801 

^  86,000  1902  Oettyaburg .  Tlmea . (e)  8,190 

lull  244,917  1903  Qreenaburg .  Review . (m)  4,889 

1886  Tribune . (e)  5,543 

Combined  dally . (me)  16,432 

24,699  1848  OreenvUle .  Record-Argua . (e)  3,989 

101.384  1918  Hanover .  Sun . (e)  18,004 

262.038  1882  Haniaburg .  Patriot . (m)  17,431 

1917  Newa . (e)  66.976 

Combined  dally . (me)  78,467 

1831  Telegraph . . (e)  46.137 

100.000  1866  Haileton .  Standard-Sentinel . (m)  10,886 

1882  Plain  Speaker . (e)  11,140 


26,953i  .09* 

. 06* 


33,3691  .09* 

6,801  .048 

8,190  .  03* 

4,889  . 


3,989  .  036* 

18,004  .  07* 


Combined  dally . (me)  21,606 

60,000  1880  Homcatead .  Meaaenger . (e)  4,917 


;•«  40.000  1922  Htmtlngdon .  Newa . (e)  8,877 

■jw  92,000  1904  Indiana .  Gaaette . (e)  9,934 

40,000  1889  Jeannette .  Newa-Dlapatch . (e)  3,790 

18,000  1902  Jersey  Shore .  Herald . (e)  2,069 

'**5  299,781  1888  Johnstown .  Democrat . (m)  23,709 

1883  Tribune . (e)  36,678 

22,000  1894  Kane .  Republican . (e)  2,906 

79,239  1909  Klttannlng .  SImpsona*  Leader-Times ..  (e)  6,651 


4,917  .038 

8,877  .  048* 


34,636  1870  Lansdale .  North  Penn  Reporter 

I*  .  1920  Lanaford .  Record . 

50,000  1902  Latrobe .  Bulletin . 


(e) 

35,678 

.10* 

(e) 

2,906 

03* 

(e) 

6,651 

.04 

.(m) 

26,365x 

(e) 

36,637x 

(me) 

51,I92x 

.17 

.(s)  . 

.10 

(e) 

3,333x 

.04* 

(e) 

3,882 

03 

(e) 

6,470 

04* 

PENNSYLVANIA— Continued 


Population 

Trade 


5,666 

Net  Paid  Line  - 
CIrcu-  Adv 
Issued  latlon  Rate 


25.561 

67,102 

1872 

Lebanon  . 

. .  News  gc  Times . 

(e) 

11.134 

.05* 

1891 

Report . 

(e) 

4,721 

Weekly  combination . 

8,019 

.035* 

6.490 

16,000 

1903 

Lehlghton . 

. .  Leader . 

(e) 

2,209 

025 

13,357 

50.000 

1913 

Lewlstown . 

.  Sentinel  . 

(e) 

7,284 

.045* 

9,668 

15,000 

1882 

Lock  Haven . 

. ,  Express . 

(e) 

3,007 

.035 

54.632 

156,171 

1884 

McKeesport  . 

.  .  News . . 

(e) 

14,544 

065 

14.784 

40,000 

1871 

Mahanoy  City . 

. .  Record-Amerlcan  . 

(e) 

6.058 

.04* 

3,206 

12,000 

1883 

Mauch  Chunk . 

. .  Tlmes-News. .  . 

(e) 

3,910 

03* 

16,698 

5.8,595 

1884 

MeadvUle . 

.  Tribune-Republican . 

(m) 

4,448 

1865 

Republican . 

(e) 

2,189 

Combined  dally . 

(me) 

8.257 

05* 

5.647 

35,000 

1923 

Mechanlcsburg.  . . 

. .  Local  News . 

(e) 

1,540 

.029 

6,085 

20.000 

1890 

Middletown . 

. .  Journal . 

(e) 

1,419 

.025* 

8.582 

38.000 

1890 

Milton . 

.  Standard . 

(e) 

4,216 

.03* 

20,268 

62.000 

1902 

Monessen . 

. .  Independent . 

(e) 

2,800 

03* 

8,675 

24,000 

1846 

Monongabela. .  . .  . 

..  Republican . 

(e) 

2,603 

.03* 

26,088 

56.459 

1888 

Mount  Carmel  .  .  . 

. .  Item . 

(e) 

5,444 

.04* 

51,092 

97,258 

1880 

New  Castle . 

, .  News . 

(e) 

15,549 

.065 

16,762 

85.000 

1891 

New  KenslogtoD  , 

Dispatch .  . 

(e) 

5,436 

.035* 

35,853 

80,000 

1924 

Norristown . 

Register . 

(e) 

5,365 

,035* 

1799 

Times  Herald . 

(e) 

15.152 

.08 

22,075 

60.000 

1882 

OU  City . 

. .  BlUxard . 

(e) 

4,371 

.03 

1871 

Derrick . 

(m) 

7.722 

,05* 

.950,961 

3,526,795 

1847 

Philadelphia . 

. .  Bulletin . 

(e) 

541,845 

.65* 

Financial  Journal . 

(e) 

400 

.10 

1829 

Inquirer . 

(m) 

231.847 

50* 

Sunday  edition . 

(s) 

454.454 

.75* 

1913 

Jewish  World . 

(m) 

25,442 

.14 

Sunday  edition . 

(s) 

25,442 

.20 

1925 

News . 

(e) 

197.935 

.35* 

1836 

Public  Ledgw . 

(m) 

148,244 

.45* 

1914 

Public  Ledger . 

(e) 

244.211 

.45* 

Combined  dally . 

(me) 

548,471 

.65* 

1902 

Sunday  edition . 

(8) 

384.899 

.75* 

Sunday  and  evening . 

(es) 

.95* 

Sunday  and  morning . 

(ms). 

.95* 

Morning,  evening  A  Sunday 

(mes; 

1.30* 

1870 

Record . 

(m) 

145,859 

.35* 

Sunday  edition . 

(s) 

19,542 

.35* 

1908 

Star . 

(e) 

.10 

1849 

Sunday  Transcript . 

(8) 

.15 

3.600 

1888 

(e) 

2,050 

on* 

12,029 

31,673 

1889 

Phoenlxvllle . 

. .  Republican . 

(e) 

3,972 

.035 

669,817 

2,000,000 

1786 

Pittsburgh . 

.  Post-Gaxette . 

(m) 

215.417 

45 

1884 

Press  . . 

(e) 

184,492 

.lO* 

Sunday  edition . 

(8) 

259.149 

.45* 

1927 

Sun-Telegraph . 

(e) 

144,441 

.40* 

Sunday  edition . 

(s) 

343,449 

.55* 

18.246 

1850 

.035 

19,430 

42,000 

1931 

Pottstown . 

. ,  Mercury . 

(e) 

4.421 

.04* 

1887 

News . 

(m) 

8,392 

.(M5 

27,225 

135,000 

1825 

Pottsvllle . 

. .  Journal . 

(e) 

10,250 

.04 

3,947  . 

6,313  22,000 

7,433  10.000 

7.902  . 

143,433  300,000 


27,314  246.260 


87,830  288.000 


88,068  280,000 


Morning  paper . (m)  1,236 

Republican . (e)  13,851 

Combined  dally . (me)  15,687 

Punxautawney .  Spirit . (e)  8,200 

Reading  .  Eagle . (e)  38,818 

Sunday  edition . (a)  31,499 

Times . (m)  36,367 

Renovo .  Record . (e)  1,208 

Rldgway .  Record . (e)  2,732 

St.  Mary's . Press . (e)  1,640 

Sayre .  Times . (e)  8,230 

Scranton .  Republican . (m)  37,342 

Scrantonlan . (a)  41 ,365 

Tlmea . (e)  56,431 

Sbamokin .  Dispatch . (e)  4,563a 

Herald . (e)  1.820 

Newa . (e)  5,453a 

Sharon .  Herald . (e)  7,114 

Newt-Telegraph  . (e)  7,251 

Shenandoah .  Herald . (e)  6.872 

Somerset .  Herald . . (m)  3,227 

Stroudsburg .  Record . (e)  6,139 

East  Stroudsburg  .  . .  Sun . (m)  3,656 

Sunbury .  Dally . (e)  7,209 

Item . (e)  6,878 

Susquehanna .  Transcript . (e)  1,691 

Tamaqua .  Courier . (e)  4.426 

Tarentum . Valley  Newt . (e)  8,067 

Titusville .  Herald . (m)  4,583 

Towanda .  Review . (m)  5,779a 

Tyrone .  Herald  . (e)  2.947 

Unlontown .  Herald . (m)  10,061 

Genius . (e)  9.042 

Combined  dally . (me)  19,103 

News-Standard . (e)  5,171 

Vandergrlft .  Newa . (e)  3,380 

Warren .  TImea-MIrror . (e)  8,682 

Washington .  Observer . (m)  9,586 

Reporter . (e)  6,429 

Combined  dally . (me)  16,669 

Waynesboro .  Record-Herald . (e)  4,173 

Westchester .  Local  News . (e)  11,216 

Wilkes-Barre .  Newt . (e)  18,200 

Record . (m)  27,254a 

Sunday  Independent . (a)  36,368a 

Times  Leader . (e)  37.633a 

Williamsport .  Oaaette  A  Bulletin . (m)  7,156 

Sun . (e)  19,884 

Combined  dally . (me)  37,634 

Grit . (s)  28.263 

(Williamsport  edition) 

York .  Dispatch . (e)  20,968 

Gaaette  A  Dally . (m)  19,939 

RHODE  ISLAND 


103,047  159,322 

346,348  833,399 


1891  Newport .  Herald... 

1846  Newa _ 

1885  Pawtucket .  Times . . . 

1863  Providence .  Bulletin. 


1829  Journal . (m)  43,627  .12* 

Combined  dally . (me)  133,715  .  27* 

1885  Sunday  edition . (s)  93,425  20* 

1906  News-Tribune . (e)  39,158  .10 

1893  Westerly .  Sun . (e)  5,387a  .04 

Sunday  edition . (s)  5,369a  .04 

1892  West  Warwick .  Pawtuaet  Valley  Times,  (e)  4,218  .03 

1892  Woonsocket .  Call . (e)  16,673  .  06* 

SOUTH  CAROLINA 

1911  Anderson .  Independent-Tribune . (m)  5,136  .... 

1889  Mall . (e)  3,646  _ 

Combined  dally . (me)  8,176  .07 

Sunday  edition . (a)  5,663  . . . . 

Sunday  and  evening . (se) . 07 

(Continued  on  page  46) 
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ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATMEN* 


SOUTH  CAROLINA  Continued 


11.78U  123.76U  1804  Sumter 

7.419  1850  UdIoii 


SOUTH  DAKOTA 


Hut  Springs 
Huron  . 
Lead 

Madirton  . 


American 

News 

('omblned  dally. 
Sunday  edition 
PloncHT  Times  . 
Sunday  edltlun 

Star . 

Huronite.. 

Call. 

Leader 
Sentinel 
Republican 
C'apital  Journal 
Dakotan 
Tribune  . 


Rapid  C'ity.. 
Sioux  KalU 


Sunday  edition  .  .  .  (s) 


Journal  .  .  . 

Arkus  Leader.. 

Sunday  edition 
Public  Opinion 
Press  &  Dakotan 


TENNESSEE 


SO.OiMi  1931  Athene 
407.00U  1888  C'hattanootta 

1869 


50.770  1808  Clarkaville  . 

. .  1923  Cleveland  ... 

80.000  1898  Columbia.  . 

52.000  1928  Dyersburc 

63.000  1914  Klisabethton 

32.840  1918  Greenville.. 

150.000  1848  Jackson. 


Post'.Athenian 

News 

Times 

Sunday  edition 
Leaf'C'hronicle  . 
Banner 
Herald  . 

State  Gazette 
Star 


1922  Johnson  City 
1910 


1921 

33.908  1924  Kingsport 

1924 

546.066  1885  Knoxville. 


1932 

926,833  1840  Memphis 

1926 


1880 

40.000  1916  Morristown 

1 10.000  1927  Murfreesboro 

861.279  1875  Nashville 


150.000  1866  Paris. 

100.000  1931  Trenton 

1929  Union  CMty.. 


Sunday  edition  . (s) 

Chronicle .  (m) 

Staff-News  . (e) 

I'ombined  dally . (me) 

Sunday  edition  . (s) 

Times  . (e^ 

Sunday  edition  .  .  .  <s) 

Journal  ...  . (m) 

Sunday  edition  . (s) 

News-Sentinel  . (e> 

Sunday  edition  . (8) 

Time(» . (m) 

C'ommercial  Appeal  .......  (m) 

Evening  .Appeal  . (e) 

Combined  daily . T. .  .  (me) 

Sunday  edition  . (8) 

Press-Scimitar  . (e) 

Gazette  &  Mall  . (e) 

News-Journal . (e) 

Banner  .  . (e) 

Sunday  edition . (8) 

Tennea.Mea!) . (m) 

Tennessean  .  <  .  .  . (e) 

C'ombined  daily . (me) 

Sunday  edition  . (8) 

Sunday  and  evening  ....  (se) 

Post -Intelligencer  . . (6) 

Bulletin  . (e) 

Messenger  . (e) 


1909  Amarillo 
1924 


1926 

1901  Athens 
1914  Aastin 
1871 


1924 

1904  Bay  CMty 
1878  Beaumont 
1898 


1928  Big  Spring 


1898  Bonham 
1926  Bonier  . 


1920  Breckenrldge. 


1875  Brenham 
1892  Brownvllle. 


1900  Brownwood 
1876  Bryan. 

1929  Onter . 

1888  C'bildreai 


.  News  . (m) 

Reporter  . (e) 

t'ombined  daily . (me) 

Sunday  edition  . (8) 

News  . . . (m) 

Globe  ..  . (e) 

C'ombined  daily .  (me) 

Sunday  edition  . (8) 

Review  . (e) 

American  . (m) 

Statesman  . (e) 

C'ombined  dally . (me) 

Sunday  edition  .  (s) 

Tribune.  . (e) 

Enterprise  . (m) 

Journal . (e) 

C'ombined  daily . (me) 

Sunday  edition  . (8) 

Sunday  and  evening  .  .  ...  (ae) 

Herald . (e) 

Sunday  edition  . (a) 

Favorite  .  .  .  .  (e) 

Herald  . .  . (e) 

Sunday  edition  . (8) 

.  American . (e) 

Sunday  edition  . (8) 

Banner-Press . (e) 

Herald  .  . (e) 

Sunday  edition  . (s) 

Bulletin .  . (e) 

Eagle  . (e) 

News  . (e) 

.  Index  .  . (e) 

Sunday  edition  . (8) 

News . (e) 

Sunday  edition . (s) 


3.091  03* 

3.091  03* 

1.431  .018* 

4.282  035* 

4.282  04* 

3.742  .04* 

3.742  .04* 

1.008  .014* 

7.557  .05* 

7.557  05* 

3.816  .035* 


3.112  .035* 

3.133  .03* 


TEXAS — Continued 


Estab. 

City 

Name  of  Paper 

latlon 

Rate 

City 

1803 

Charleston.  .  .  . 

. .  News  &  Courier . 

.  .  (m) 

11.845 

11.539 

1894 

Post  . 

. . .  (e) 

13.964 

Combined  daily . 

. .  (me) 

25,831 

10* 

4.267 

Sunday  edition . 

.  .  (») 

17,719 

Sunday  and  evening 

. . .  (se) 

11* 

ig»i 

Columbia 

.  ,  Record . . 

. . .  (e) 

15.259 

06* 

1891 

State 

.  . .  (m) 

23.824 

09* 

Sunday  edition  . 

...  (8) 

24.930 

.09* 

1923 

Florence. 

.  .  .  .  News . 

.  .  (m) 

4..=>72 

.035 

t  5  ‘‘O'* 

Sunday  edition 

...  (8) 

4.572 

035 

1931 

Observer. 

. . .  (e) 

1.807 

03* 

.  J . 

1874 

Greenville 

.  News  .  . 

. .  (m) 

28,214 

1829 

Piedmont . 

. . .  (e) 

11,588 

-.68. H. *4 

Combined  daily . 

.  .  .  (me) 

39,802 

.  12 

1874 

Sunday  edition . 

... (8) 

27,915 

.10 

Sunday  and  evening  . . 

.  . (se)  . 

.12 

1911 

Greenwood  ... 

Index-Journal . 

...(e) 

4.117 

.03* 

Sunday  edition  .  .  . 

.  (8) 

4.117 

03* 

1911 

Rock  Hill  . 

Herald  . . 

- .  (e) 

3,:i75 

03 

1890 

Spartanburg.. 

Herald  . 

.  .  (m) 

9,815 

Journal  .  . 

.  . .  (e) 

4.042 

Combined  dally . 

.  .  .  (me) 

15.857 

08* 

13,850 

Sunday  edition  . 

...  (8) 

13.484 

9,584 

Sunday  and  evening 

.  (se)  . 

09* 

5,059 

Population 

Trade  Date 

[^ity  Area  Estab.  City 

11.539  40.000  1924  Cleburne.. 


30.000  1889  Commerce 


5 1 . 789  1 883  Corpus  ChrUti  . 

1911 


Name  of  Paper 

Tlmes-Revlew  . (e) 

Sunday  edition  . (8) 

Journal  .  . (e) 

Sunday  edition  . (g) 

C'aller . (m) 

Timea  .  (e) 

Combined  daily..  (me) 

Sunday  edition  . (s) 


Net  Paid 
Issued  Ctrcu. 

latlon 


Record  .  . 

Sunday  edition 
Dispatch  .  . 
New.s  ... 


22.500  1929  Del  Rio.. 

43.000  1889  Denison 

35.500  1903  Denton  . 
1915  Ragle  Paas. 
1923  Eastland 


4.821  47.300  1927  Edinburg 

102.436  439.371  1924  El  Paso 


7.069  .  1892  Ennis 

165.447  317.792  Fort  Worth 

1921 
1895 
1906 


.  1884  Gainesville 

85,000  1842  Galveston 

1880 


. (m) 

34.789 

11* 

. (8) 

37.417 

11* 

. (e) 

2,938x 

03* 

12.124 

. (e) 

2,510 

025* 

. (e) 

2,483 

032* 

lO.tKHl 

. (e) 

1,636 

025 

. (e) 

3.252 

032 

7.823 

. (3) 

3,018 

035* 

293.442 

. (e) 

7,971 

04* 

(8) 

7,971 

04* 

.  1914  Gilmer 

1897  Gonzales 
26,000  1929  Goose  C'reek 

1894  Greenville 
1890 


175,000  1928  Harlingen  . 


Combined  dally . 

. .  (me) 

43,447 

127.755 

Sunday  edition  . 

...  (8) 

98.548 

Evening  and  Sunday  . 

.  (es) 

TImes-Herald . 

- .  .  (e) 

64.149 

Sunday  edition  .  . 

...  (8) 

62.420 

News  . 

.  (e) 

1.663 

Herald  . 

.(e) 

Record -Chronicle 

(e) 

Guide 

..(e) 

Telegram 

..(e) 

2.813 

Sunday  edition 

.  .  («) 

2.813 

V’alley  Review 

.  .  (m) 

4.733 

El  Continental . 

. . .  (e) 

8.819 

Sunday  edition  . 

...  (8) 

9,847 

World-News 

.  .  ie) 

(new  dally,  first  issue  May  9,  1932) 

Combined  dally.. 

.  .  .  (e) 

Herald-Po*t  . 

..(e) 

27.848 

Times  . 

. . .  (m) 

I5,45t 

Sunday  edition  . 

...  (8) 

20,871 

News . 

. . . (e)  . 

Live  Stock  Reporter  .  . 

. . .  (e)  . 

Press 

..(e) 

44.4*8 

Star-Telegram  . 

.  .  .  (m) 

85.581 

Star-Telegram  . 

(e) 

52.*77 

C'ombined  daily.. 

(me) 

137,858 

Sunday  edition  .  . 

.  .  (8) 

■  05.748 

.Morning  and  Sunday  . 

(ms) . 

Evening  and  Sunday  . 

.  -  .  (es)  . 

Register.  ... 

..(e) 

News . 

.  (m) 

4,324 

Tribune . 

- . .  (e) 

4.147 

Combined  daily.. . 

.  .  .  (me) 

18.471 

Sunday  edition . 

...  (8) 

13, *48 

Evening  and  Sunday. . . 

. . .  (es)  . 

Mirror . 

..(e) 

825 

Inquirer . 

. . .  (e) 

706 

Trl-Cltles  Sun . 

.  . . (e) 

2.401 

Banner  .  . 

..(e) 

7,895 

Herald . 

.  . .  (m) 

7,856 

Sunday  edition . 

...  (8) 

7.856 

Valley  Star . 

.  (m) 

5.023 

Sunday  edition . 

...  (8) 

5.023 

Newt . 

. . .  (e) 

5,578 

20.000  1896  Hillsboro 

.538.826  1901  Houston. 


1911 

.  1910  Jacksonville 

.  1927  Jefferson  . 

20.000  1925  Kaufman..  . 

.  1931  Kilgore . 


1904  Lampasas. 
200.000  1881  Laredo  .  . 


1931  Longview. 
1923 


1922  Lubbock. 
1925 


Sunday  edition . (8)  5,578 

Mirror . (e)  1,445 

Chronicle . (e)  84.421 

Sunday  edition . (8)  88.34* 

Poet . . (m)  48.874 

Sunday  edition . (s)  73,842 

Pres* . (e)  51,141 

Progress  . (e)  . 

Journal  ....  . (e)  2,050 

Herald . (e)  827 

New* . (e)  3.364 

Sunday  edition . (s)  . 

(Sunday  edition  started  March  20.  1932) 

Leader . . . (e)  . 

Times . (e)  5,873 

Sunday  edition . (s)  5.873 

Journal  . . (m)  2.182 

New*  . . (e)  3,364 

Combined  dally.. . (me)  5.488 

Sunday  edition . (s)  2,182 

Avalanche  . (m)  6.993 

Journal  ..  . (e)  6.010 


Combined  dally.. 


Lufkin . 

McAllen.  . 
McKinney 
Marlin 
Marshall 


0.579 

80.000 

1899 

Mexla. . 

5.484 

35.000 

1929 

Midland . 

5.986 

25.000 

1900 

Mineral  WelUt 

3,541 

1906 

Mount  Pleasant 

.5.687 

90.000 

1899 

Nacogdoches 

5.128 

1895 

Navasota  . 

7,913 

1902 

Orange  .  . 

Sunday  edition . (s) 

.  New* . . . (e) 

Press . (e) 

.  Courier-Gazette  . . (e) 

.  Democrat . (e) 

News . (m) 

Messenger . (e) 

('omblned  daily . (me) 

Sunday  edition . (8) 

Herald . (e) 

.  News . (e) 

Sunday  edition  . (s) 

Reporter-Telegram  . (e) 

Sunday  edition . (s) 


254.562  .  1865  San  Antonio.. 

1018 


Index.. . (e)  3,013 

Sunday  edition . (s)  3,013 

Times .  (e)  . 

Sentinel  .  (e)  1.477 

Examiner  (e)  . 

Leader  .  .  .  . (e)  1.247 

Sunday  edition  . (8)  1.247 

Herald  . . (e)  3.157 

Press..  . (m)  3,059 

Sunday  edition . (8)  3.059 

New*  (e)  4.893 

Sunday  edition  . (s)  4.893 

News  . .  . (m)  6.375 

Sunday  edition  . (s)  6.375 

Herald..  . ...(e)  4.423 

Sunday  edition  . (s)  4,423 

New*  (c)  8.809 

Sunday  edition  . (8)*  8,192 

Times  (e)  2.937 

Sunday  edition  . ...(•)  2.937 

Times  . (m)  10.342 

Standard . (e)  5,227 

Combined  dally . (me)  15,569 

Sunday  edition  . (s)  14.381 

Express  . . (m)  34,854 

New* . (e)  48.848 

Combined  dally . (me)  77,784 

Sunday  edition . (s)  58,288 

Light . (e)  47.881 

Sunday  edition. . (8)  77,585 

La  Prensa . (m)  1 1 .748 

Sunday  edition  . (s)  22.822 


Morning  newspapers — name  In  light  face:  evening  papers — name  in  bold-face 
mean  average  for  3  months;  flat  rate  indicated  by  an  asterisk. 
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ehglish  language  daily  newspapers  of  united  states  with  circulations  and  rates 


TEXAS  Continued 


WASHINGTON  Continued 


Net  Paid 

Line 

Population 

Trade 

Dste 

CIrcu- 

Adv. 

Trade 

Ares 

Estab. 

City 

Name  of  Paper 

Issued 

latlon 

Rate 

City 

Area 

Estab. 

City 

1909 

San  Benito  . . 

Light 

(e) 

.025* 

12.701 

22.500 

1900 

Bremerton 

IlflJ 

78.070 

1879 

Sherman  . 

Democrat  . 

.  (e) 

.5,800 

.04 

8.058 

32.540 

1910 

Centralla 

Sunday  edition  .  . 

(s) 

.5,89.4 

.04 

4.621 

18.000 

1909 

Ellenftburg 

50.000 

1888 

Sulphur  Springs 

News-Telegram 

. . .  (e) 

1,925 

.02* 

,30.,567 

84.230 

1898 

Sunday  edition  .  . 

. .  .  (s) 

1.925 

.02* 

20.361 

1915 

Sweetwater  .  . 

Reporter  . 

.  (el 

2.746 

.0.12* 

1905 

Sunday  edition 

.  .  .  (R) 

2.746 

.032* 

40.000 

1913 

Taylor . 

Press  .  .  .  . 

(e) 

4.230 

OS.'i* 

12.766 

60.000 

1880 

Hnqitlam 

Sunday  edition 

.  .  .  (R) 

4.230 

036* 

11.144 

55.781 

1907 

Temple  . . . 

.  .  Telegram  ... 

.  (m) 

8.12.5X 

.06* 

6.260 

35.635 

1025 

Kelso.. 

Sunday  edition . 

...  (ft) 

8.438X 

06* 

10.652 

.35.635 

1023 

Longview. 

65.000 

1916 

Terrell . 

Tribune . 

. . . .  (e) 

3..5H8 

03* 

3.6<>0 

35.142 

1022 

Mount  Vernon 

237.261 

1875 

Texarkana . 

.  Gazette  . 

.  .  .  (m) 

11,7.33 

25.000 

1801 

Olympia. 

1926 

News  .  . 

.  -  (e) 

1902 

Combined  dally . 

.  .  (me) 

08* 

10,18.8 

20.449 

1913 

Port  Angeles 

Sunday  edition . 

... (8) 

390.646 

512.966 

1893 

Seattle 

Sunday  and  evening 

.  .  .  (se) 

08* 

1865 

1931 

Press 

.  - . (e) 

6.803 

04* 

1902  Tlmpsoo 

1929  Tyler . 

1898 


23.506 
7.431  . 


1,042  55.700 

l»12  . 

42,|W  239,240 


1911  Waco.. 
1897 


1893  Waxahachic  . 
1900  Weatherford 
1919  Wichita  Falls 
1907 


19.30  Brigham  City 


Times  .  . (e) 

Telegraph.... . (m) 

Courler-TImes  . (e) 

('ombined  dally . (me) 

Sunday  edition  . («) 

Record  .  .  .  . (e) 

Advocate  . . (e) 

Sunday  edition  . («) 

News*Trlbune . (m) 

TImes'Herald . (e) 

('omblned  daily . (me) 

Sunday  edition . (s) 

Saturday  edition .  (8at) 

light . (e) 

Herald  . . (e) 

Record  News  . (m) 

Times . (e) 

Combined  dally . (me) 

Sunday  edition . (s) 

Herald  .  . (e) 

Sunday  edition . (a) 

TlmeK  . (m)  . 

Sunday  edition . (a) 


9979  29.391 

41;555  65.632 


1879  Losan. 
1870  OKden 


li7W  65.000  1885  Provo 
110.184  243.000  1850  Salt  I* 


1850  Salt  I>ake  City 

1871 

1902 


Box  Elder  Journal  . 

Sunday  edition 
Herald -Journal 
Standard -Examiner 
Sunday  edition 
Herald  .  .  ... 

Sunday  edition 

Deseret  News . 

Tribune 

Telegram 

Combined  dally..  . . 
Sunday  edition . 


VERMONT 


1U45  400.000 

U3>  39.000 
1,533  40.000 

m  100,000 


U19  80.000 

7233  81.192 

15.361  180.000 


7.18I  45,000 

l«,lt6  313.298 


'Ufl  175.000 
40.000 
"’■•♦4  40.000 


M.8n 


1925  Newt  Bulletin . (e)  2,854 

Combined  dally . (me)  11,989 

1870  Sunday  edition  .  . . . (■)  11,342 

Evening  and  Sundily . (ea)  . 

1892  Charlottesville .  Progress . (e)  5.156 

1905  Clifton  Forge. .  Review  . (e)  1.311 

1914  Covington .  Virginian  . (e)  4,104 

1847  Danville .  Register . (m)  4.094X 

1899  Bee . (e)  9,653x 

Combined  dally . (me)  13,747x 

1847  Sunday  edition . (s)  7,66.3z 

Evening  and  Sunday . (ee) . 

1885  Frederlcksiburg  Free  Lance-Star  . . (e)  5.0.54 

1896  Harrisonburg  .  News-Record . (m)  7,471 

1866  Lynchburg .  News . (m)  9,318 

1888  Advance . (e)  8,344 

Combined  dally . (me)  17,662 

1866  Sunday  edition . (s)  11,158 

1896  Newport  News .  Press . (m)  7,.540x 

1900  TImet-Herald . ..(e)  9,757x 

Combined  dally . . .  (me)  17.297x 

1896  Sunday  edition . (s)  12,965z 

Evening  and  Sunday . (ee)  . 

1876  Norfolk  .  Ledger-DItpatch  . (e)  49,666 

1865  Vlrglnlan-PlIot . (m)  47,648 

Sunday  edition . (s)  47,996 

1865  Petersburg .  Progrett-Index. . . . (e)  9,716 

Sunday  edition  . (e)  9,716 

1894  Portsmouth .  Star .  . (e)  9.674 

Sunday  edition . (s)  9,674 

1926  Pulaski .  Southwest  Tltnea . (e)  3,298 

Sunday  edition . (s)  3,298 

1903  Richmond  .  Newt  Leader . (e)  69,833x 

1878  Record  . (e)  490 

1850  Times- Dispatch . (m)  64,045i 

Sunday  edition . (s)  65,035x 

1886  Roanoke  .  Times . (m)  20,298 

1887  World-Newt . (e)  17,667 

Combined  dally . (me)  37,965 

1886  Sunday  edition . (s)  26.070 

Evening  and  Sunday  _ (es)  . 

1906  Staunton  .  News-Leader . (m)  5,100 

1904  Leader . (e)  2.722 

Combined  dally . (me)  7,822 

1890  Sunday  edition . (s)  5,810 

1923  SuOolk . Newt-Herald . (e)  3.346 

1896  Waynesboro  .  Newt-VIrgInlan  . (e)  2.514 

1896  Winchester .  Star . (e)  4.839 

WASHINGTON 

1889  Aberdeen .  World . (e)  6.764 

1926  Anacortcs.  .  Mercury  . (©) . 

18S9  Bellingham .  Herald . (m)  . 

Herald . (e)  . 

Combined  dally . (me)  16.362 

Sunday  edition . (a)  . 

Sunday  and  evening . (ae)  . 

1922  Newa . (e)  4.693 


lUOf 

52.820 

1897 

Barre..  . 

. . . .  (e) 

7s012x 

035 

7.»0 

16.500 

1903 

Beaalngton  . . 

.  ...(e) 

3.340 

0'25 

30.000 

1913 

Brattleboro. . . 

. . . , (e) 

3,587 

.02 

H.7H 

132.556 

1868 

Burlington.  .  . 

. . . .  (m) 

16.866 

065* 

1894 

News  . 

.  .(e) 

4.926X 

04* 

7I« 

41.702 

1893 

Montpelier.  . 

..  .(e) 

3,747 

0175 

i;ju 

107,589 

1861 

Rutland . 

.  Herald . 

.  .  (m) 

I5.520X 

06* 

tmo 

30.000 

1861 

St.  Albans 

(e) 

3.207 

0225 

7, NO 

30,739 

1837 

St.  Johnsbury 

..  .(e) 

5.017 

.025 

VIRGINIA 

aiM 

1784 

Alexandria.  . . 

.  Gazette . 

...  .(e) 

5.123 

04 

tuts 

130.000 

1870 

Bristol . 

9.135 

1890 

1806 

1002 

115.514  360.720  1886  Spokane 

1884 


1002 

220.518  1883  Taroma 

1007 


1903 

40,293  1008  Vancouver 

35.000  1906  Walla  Walla.. 


55,159  1905  Wenatchee 

81.628  1905  Yakima . 

1902 


Issued 

Name  of  Paper 

Newa  Searchlight . (e) 

Chronicle.  . (e) 

Record  . (e) 

Herald  .  . (e) 

Sunday  edition  . (n) 

News  . (m> 

Sunday  edition  . (a) 

W.'ushliurtonlan  . (m) 

Sunday  edition  . (s) 

Tribune..  . (e) 

Newa  . (e) 

Herald . (e) 

Olympian  . (me) 

Sunday  edition  . (a) 

Newi  . (e) 

Journal  of  Commerce . (m) 

Post-Intelllgencer . (ra) 

Sunday  edition  . (s) 

Star  . (e) 

Times  . (e) 

Sund.ay  edition  . (a) 

Chronicle . (e) 

Spokesman-Review . (m) 

('omblnetl  daily . (me) 

Sunday  edition  .  (a) 

Kvenlng  and  Sunday . (ea)  . 

Press  . (e) 

Ledger . (m) 

News-Tribune  . . (e) 

('omblned  dally.. . (me) 

Sunday  edition  .  (s) 

Sunday  and  evening . (se)  . 

Times  . (e) 

Columbian . (e) 

Bulletin  .  . (e) 

Sunday  edition . (s) 

rnlon . . (m) 

Sunday  edition . (s) 

World . (e) 

Herald .  (m) 

Republic . (e) 

Combined  dally . (me) 

Sunday  edition . (s) 


WEST  VIRGINIA 


1923 

1893  Riuerield. 
1926 


1887  Charleston. 
1883 

1910  Clarkcsbure 
1861 

1927 

1907  Elklas  .  . 
1900  Fairmont 
1845 


1903  Grafton . 

1902  Hinton 

1909  Huntington 

1898 

1926 

1912  Keyser 
1907  Martinsburg 
1876  Morgantown. 

1899 

1891  MoundsvtUe 

1910 

1898  Parkersburg  . 


1889 

1930  Point  Pleasant.. 
1895  Sisterville  . .  . 
1928  Welrton 

1923  Welch . 

1897  Wellsburg  .  ,  . 
1852  Wheeling . 


1890  Williamson 


Post-Herald . (m) 

Raleigh  Register . (e) 

Combined  dally . (me) 

Sunday  edition  . (s) 

Telegraph  . (m) 

Sunset  News . (e) 

('omblned  dally . (me) 

Sunday  edition . (s) 

Kvenlog  and  Sunday . (es)  . 

Gazette . (m) 

Sunday  edition  . (s) 

Mail . (es) 

Exponent . . (m) 

Telegraph . (e) 

Combined  dally . (me) 

Sunday  edition . (s) 

Inter-Mountain. . . . (e) 

Times  . (m) 

West  Virginian . . . (e) 

Combined  daily . (me) 

Sunday  edition . (a) 

Evening  and  Sunday . (es)  . 

Sentinel . (e) 

News  .  . (e) 

Herald-Oi-spatch . (m) 

.Advertiser . (e) 

('omblned  dally . (me) 

Sunday  edition . (8) 

Mineral  Wells.  . . (e) 

Journal .  . (e) 

Dominion-News . (m) 

Post  . (e) 

('omblned  dally . (me) 

Echo . (e) 

Journal . . (e) 

News . (m) 

Sunday  edition . (s) 

Sentinel  . (e) 

Register.  . . . . .  (e) 

Review . (e) 

Times . (e) 

News  . (e) 

Herald  . . (e) 

Intelligencer . (m) 

News  . (e) 

Combined  dally . (me) 

Sunday  news . (s) 

Sunday  and  morning . (sm) . 

Register . (m)  . 

Sunday  edition . (8)  . 

News . (e) 


WISCONSIN 


3,610  .30,000 

25,267  105,000 


26,287  ia5,noo 


1005  Antlgo . 

1852  Appleton . 

1883  Ashland . 

1894  Baraboo  .  . 
1911  Beaver  Dam 

1885  Beloit... . 

1881  Berlin 

1887  Chippewa  Falla 

1881  Eau  Claire. 

1894 


26,449  93.425  1870  Fond  Du  Lac.. 

37.415  87.198  1914  Green  Bay. 

21.628  79.553  1845  Janesville.  . 

50.242  62,837  1894  Kenosha  . .  .  . 

39.614  180.608  1854  La  Crosse  ...  . 

57.899  277,846  1917  Madison . 


Journal . (e) 

Post-Crescent . (e) 

Press  . (e) 

News-Republic. . (e) 

Citizen . (e) 

News . (e) 

Journal  .  . . . .  (e) 

Herald-Telegram  . (e) 

l.eader .  . (m) 

Telegram . (e) 

Combined  dally.. . (me) 

Sunday  edition . (a) 

Sunday  and  evening  . (se) 


1839 

1912 

Manitowoc 

(Manitowoc  Herald-Newa  and  the  Times 
News  showed  an  A.B.C.  circulation  of 

13.734  40.000  1893  Marinette . 

8.778  30.000  1921  Marshfield  . 


Commonwealth  Reporter. 

■  (e> 

13,579 

Presa-Gazette . 

.(e) 

19.119 

Gazette . 

(e) 

14.152 

Newa  . 

.(e) 

16.375 

Tribune  6c  Leader  Preaa. 

.(e) 

14,445 

Sunday  edition . 

.(8) 

13,523 

Capital  Times  . 

.(e) 

37,91» 

Sunday  edition . 

.(s) 

36.454 

Wisconsin  State  Journal. 

.(e) 

37,718 

Sunday  edition . 

.(8) 

36,136 

Herald-Tlmes . 

.(e) 

Capital  Times . (e)  37,91»  08* 

Sunday  edition . (s)  36,454  08* 

Wisconsin  State  Journal  . (e)  37,718  .09* 

Sunday  edition . (s)  36,136  09* 

Herald-Times . (e)  . 06 

consolidated  May  2,  1932;  Previous  to  consolidation  Herald 
7,746:  the  Times  showed  an  A.B.C.  circulation  of  5.265) 

.  Eagle- Star . (e)  4.926  .035 

....  News-Herald . ...(e)  6.108  .04 


(Continued  on  page  48) 
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ENGLISH  LANGUAGE  DAILIES  OF  UNITED  STATES  AND  CANADA  WITH  CIRCULATIONS  AND  RATI 


WISCONSIN— Continued 


NOVA  SCOTIA 


Populatloa 

Trade  Date 

City  Area  Eatab.  City 

9,062  1894  Menasha.. 

6.458  28.000  1908  Merrill 

578,249  1.226.113  1858  Milwaukee 


Net  Paid  Llae 
Clrcu-  Adr. 

Name  of  Paper  laaued  latlon  Rate 

Record  . . (e)  1,913  011 

Herald . (e)  4.221  035 

Herold  .  . (e)  20.767  12* 

Sonnta88po8t . (a)  20,767  12* 

Jeuroal  ..  . (e)  1.44.827  .32* 

Sunday  edition . . . .  (s)  209.238  38* 

Leader  . (e)  48.428  12 

Sentinel . (m)  81,330  . 

Wiacootin  Newt . . (e)  98,436  . 

Combined  dally . (me)  179.944  32 

Sunday  edition . (a)  143.470  37 

Momins  and  Sunday . (ms) .  40 

Evening  and  Sunday  . (es) . 40 

5.015  24.271  1898  Monroe .  Times . (e)  3.133  03 

16.213  23.186  1880  Xecnah .  Newa-TImes . (e)  2.039  021 

40.108  105.000  1868  G^kosb .  Northwestern  . (e)  14,531  .06* 

6.308  35.000  1850  Portage .  Reglater-DemcK'rat  . (e)  1.803  035* 

67.515  79.139  1881  Racine . Journal-TImea  . (e)  09* 

Note  —  Journal-News  and  Tlmea-Call  merged  June  25.  1932.  Circulations  prior  to  merger  were 
A  B.C.  3/S1/32.  Journal-News.  12,545;  Tlmee-crall.  9,724. 

8.019  20,000  1917  Rhinelander  ..  News  . .(e)  2,419  03 

39.251  126.714  1887  Sheboygan  Press  (e)  14.219s  065 

13,623  50.000  1873  Stevens  Point .  Journal  ..  (e)  6.715  04 

4.497  20.015  1906  Stoughton  Ckuirler-Hub.  (e)  3.976  035 

36,113  140.000  1890  Superior . Telegram  (e)  29.447x  08* 

10,083  30.000  1872  Two  Rivers .  Reporter...  (e)  2,703  .  03 

10,613  40.000  1895  Watertown  .  Times . (e)  3.773  03 

13.176  46.000  1919  Waukesha . Freeman  ...  (e>  3.832  .035 

23.758  76.694  1907  Wausau  Record-Herald  (e)  9.379  05 

8.726  40.000  1914  Wisconsin  Rapids  .  Tribune..  (e)  5.960  04 


Population 


Net  Paid 
Issued  CIrcu. 
latlon 


Trade  Date 
Area  Estab.  City 

. .\mber8t. 

1901  Glace  Ray 
1844  Halifax. 
1893 


Name  of  Papei 
News 
Gazette  . 
Chronicle 

Star . 

Combined  dally. 

Herald . 

Mall . 

Combined  daily. 
News  . . 


8.858  20,000  1910  New  Glasgow 


22.319  80.000  1900  Sydney 


Post . 

Post . 

C'ombined  daily. 

Record  . . 

News . 


1898 

1891  Truro 


ONTARIO 


55.607  1867  BeUevllle 
62.000  1852  Brantford . . . . 

50.000  1820  BrockviUe..  . . 

59,000  1890  Chatham _ 

36.000  1893  Fort  Wltllam. 

33.000  1896  Galt . 

50,000  1867  Guelph 
235.000  1888  Hamilton  ... 
1846 

45.000  1810  Kingston _ 

60.000  1878  Kitchener. . . 

25.000  1895  Lindsay . 

350.000  1914  London  . 

1863 


Ontarlo-Intelllgencer 

Ezposltor  . 

Recorder  &  Times  .. 

Newt . 

Tlmes-Journal . 

Reporter  .  . 

Mercury  . 

Herald..  . 

Spectator  ... 

Whig-Standard 

Record  . 

Post . 

Advertiser  . . 

.\dvertlser . 

Combined  dally . 

Free  Press  . .  . 

Free  Press . 

Combined  dally . 

Review. . . 

Times . 

etttsen . 

Citizen . 

Combined  dally . 

Le  Droit . 

Journal  .  . 

Journal  . . . 

C^omblned  dally . 

Sun  Times  . . 

Examiner  .... 

News  Chronicle  ... 

Guide . 

Standard 
Tlmes-Journal. 
Canadian  Observer..  . 
Star 

Beacon -Herald . 

Globe  . 

Mall  4b  Empire  . 

Star . . 

Star  Weekly . 

Telegram . 


WYOMING 

...  Times  . (m)  . 

(new  dally  formerly  published  semi-weekly) 

Tribune-Herald . (e)  *.707 

Sunday  edition . (s)  *.080 

.  State  Tribune  Cheyenne 

State  I.eader  . (e)  7.*.S4 

Journal  .  . (e)  1,528 

Po.t  (e)  716 

Republican  &  Boomcranft  (e)  2,351 

. .  .  Pre.»  (e>  5,12Si 

Sunday  edition  (s)  5.*** 


1916 

‘1922 

21,150  66.775  1895  Cheyenne 


28,529  1914  Niagara  FalU. 

35,000  1871  Oehawa . 

345.000  1844  Ottawa . 


1930  Gillette  . 

1918  Lander 
1886  I,aramle 

1919  Sheridan 


Owen  Sound 
Peterborough .  . 

Port  Arthur . 

Port  Hope. . .  . 
St.  Catharines  . 

St.  Thomas . 

Samla . 

Sault  Ste.  Marie. 

Stratford . 

Toronto . 


UNITED  STATES  POSSESSIONS 

ALASKA 


Anchorage. 

C'ordova. 

Fairbanks 

Juneau 

Ketchikan 


Times 

Tlmea 

News-Miner.. 

Empire 

Chronicle. 

Sunday  edition 
Gatway 

Sunday  edition 


HAWAII 

.  .  Profw  .  .  . 

(new  dally) 
Tribune-Herald 
Sunday  edition 
Advertiser 

Sunday  edition 
Star-Bulletin  -  . 
Saturday  edition 

Hochi . 

Sunday  edition  . 

Nippu  Jill . 

Sunday  edition 


Welland-Port 
Colbome. . 

Windsor 

Woodstock-Ingersoll. 


Tribune 

Border  Cities  Ster 
Sentinel-Review 


PRINCE  EDWARD  ISLAND 

12,350  88.615  1891  C'harlottetown  . . . .  Guardian  .. 

1851  Patriot.. 


QUEBEC 

.  .  Le  Progres  du  Saguenay 

.  .  .  Lc  Quotidian . 

. . . .  Gazette .  . 

Le  Canada . 

I.e  Devoir  . 

Herald . 

Saturday  edition  ... 

L*niU8tratlon . 

La  Patrle. . . 

Saturday  edition  .... 

La  Presse  . . 

Saturday  edition  .  . 

Standard . 

Star . 

Chronicle  Telegraph.. 
L*Actlon. 

Saturday  edition  . . 

L’Evenement  . . 

Le  Solell  . 

Record . 

La  Tribune  . 

Le  Nouvelllste  ...  ... 


101.145  1887  Chicoutimi 

.  1878  LevU . 

.252.250  1778  Montreal  . 
1903 
1910 
1811 


PHILIPPINE  ISLANDS 


1905 

1869 

1764  Quebec 
1907 


1867 

1896 

1897  Sherbrooke  .. 
1910 

1920  Three  Rivers. 


SASKATCHEWAN 

21,244  100,000  1923  Moose  Jaw .  Herald  .  (m) 

1889  Times  . (e) 

Combined  dally.. . (me) 

0.980  50.000  1911  Prince  Albert  .  Herald  . . (e) 

53,034  200.000  1883  Regina .  Leader-Post  . . (m) 

1910  Leader-Post  .  . (e) 

('omblned  daOy . (me) 

('omblned  Saturday  editlonsCsat) 

1028  Star  . (e) 

Saturday  edition . (sat) 

43.025  200.0(K)  1002  SaHkatooii . Star-Phoenlx . (m) 

1005  Star-Phoenlx . .  (e) 

C'ombined  dally . (me) 

Combined  Saturday  editlons(8at) 


NEWFOUNDLAND 

.  News. . . 

Telegram 


St.  Johns 


Morning  newspapers  n«iiie  in  light-faoe:  evening  papera  nanio  In  bold-face;  Sworn  iUUim** 
figures,  light-face;  A,  B.  C.  Publisher’s  statemeuts,  hold-face,  followed  by  an  ’’x”  mean  avem:^ 
for  ;i  months;  flat  rate  indlratefl  by  an  HKterisk. 


REPORTS  HUGE  CIRCULATION  SELECTING  TRU 

^Special  to  Editor  &  Publisher)  A  trustee  for  the  late 

London,  July  Lf — The  Daily  Herald,  Daily  Graphic,  which  filed 
representing  the  British  Lalxir  Party,  bankruptcy  July  1,  was  to 
which  was  taken  over  by  Odhams  Press  a  meeting  of  creditors  to 
two  years  ago,  is  still  recording  steady  day,  July  22,  in  the  office  o 
increases  in  circulation  each  month.  The  referee  in  bankruptcy.  I 
latest  certified  figure  of  daily  net  sales  trustee  to  take  the  place 
is  1,550,000  copies,  an  increase  of  10,000  was  said  to  be  the  result  ( 
copies  on  the  last  figures.  ’  save  receivership  fees. 


Korning  ncw.ptpera — nump  In  light-face;  evening  papert — name  In  holil-fai-e;  Government  itate- 
ment  April  1  flgum.  light-face;  A,  B,  C,  PubUaher't  itatementi.  bold-face,  followed  by  an 
“X"  meau  average  for  3  uiontbs;  flat  rate  indicated  by  an  aateriek. 


DAILY  NEWSPAPERS  OF  CANADA— CIRCULATIONS  AND  RATES 

Circulations  Taken  from  Publishers*  Statements  to  A.  B.  C.  for 

Six 

Months 

End- 

■ng  March  31.  1932, 

>r  from  Sworn  Statements— Rates  Effective  as  of  June  1, 

1932, 

1  on  5,000  Lines  General  Advertising  Contracts. 

ALBERTA 

83.362 

217.849 

1902 

Calgary . 

Albertan . 

(m) 

12.667 

07 

1883 

Herald  . . 

(e) 

27.966 

10 

79.941 

308,820 

1880 

Edmonton  . 

Bulletin  .  .  . 

(e) 

ts.is.s 

07- 

1903 

Journal  . . . 

(e) 

31,683 

10 

13,489 

75.000 

1907 

Lethbridge . 

Herald . 

(0) 

6.164 

04* 

Saturday  evening . 

(sat) 

7,418 

04* 

10.310 

40.676 

1910 

Medicine  Hat 

News  , .  , 

(e) 

1,754 

02* 

BRITISH 

COLUMBIA 

6.745 

1874 

1900 

H«^ld  . 

(m) 

02 

Sunday  edition 

(s) 

02 

«..5(NI 

42.602 

1902 

Nelson  . 

News  ...  .... 

(m) 

4.568 

03 

17.524 

22.000 

1860 

New  Wwtmtnster 

British  Columbian 

(e) 

4.029 

04 

6.376 

15.000 

1907 

Prince  Rupert 

Empire 

(e) 

1.423 

018* 

1909 

News  . 

(e> 

1 .685 

03 

7.573 

23.000 

1895 

Trail 

Tlmea  . 

(e) 

1.497 

025* 

290,816 

360,000 

1898 

Vancouver 

Province . 

(e) 

81.560 

16* 

1925 

Sunday  edition 

(s) 

93.746 

18* 

1886 

Sun.. .  . 

(e) 

71.164 

15* 

61.216 

85.084 

1858 

Victoria 

(Colonist  . 

(m) 

16.812 

065* 

Sunday  edition  . 

(8) 

13.817 

065* 

1881 

Timet . 

(e) 

I0.S9* 

06 

MANITOBA 

17.082 

1883 

Brandon  ... 

Sun.. .  . 

<e) 

025* 

6.597 

1895 

Portage  La  Prairie  .. 

Graphic  .  . 

(e) 

015* 

4.030 

1928 

The  Pas 

Northern  Mall . 

(e) 

025 

288.182 

305.892 

1874 

Winnipeg 

Free  Press  _ 

(m) 

21,1.57 

1889 

Free  Press . 

(c) 

43.465 

Combined  daily . 

(me) 

64..562 

16* 

1890 

Tribune .  . 

(e) 

38.682 

M 

NEW  BRUNSWICK 

8.830 

1880 

Mall 

(e) 

Oil 

20.689 

1868 

Moncton . 

Times  .  ... 

(m) 

5.849 

025 

1882 

Transcript  . 

(e) 

6.857 

02.5 

59,887 

408.219 

1863 

Haiiit  J<gin . 

Telegraph-Jouriml  . 

(m) 

18.581 

1904 

Times  Globe  . 

(e) 

15,737 

Combined  dally . 

(me) 

34.318 

.12 
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1 


rites  for  MRS.  McCORMICK 

,uier*l  of  Mother  of  Chicago  Trib¬ 
une  Publiuher  Held  in  Chicago 

The  funeral  of  Mrs.  Katharine  Medill 
.cCormick,  mother  of  Col.  Robert  R. 
cCormick,  Chicago  Tribune  publisher, 
,5  held  Monday  afternoon,  July  18, 
)ni  the  home  of  licr  son,  1519  Astor 
■eet.  ChicaRO.  Mrs.  McCormick,  who 
^  79  years  old.  died  at  Versailles, 
•ance,  July  4.  ,  •  , 

Funeral  services  at  the  McCormick 
jidence  were  private.  Active  pall- 
arers  were  Tribune  employes,  incliid- 
T  Mark  Pembor,  George  Kreuger, 
*  M.  Corpening,  Guy  Hammond, 
»rge  Drecher,  Carl  Henderson,  Joseph 
ough,  John  Park,  production  manager, 
d  Dan  Ma.xwell,  news  editor.  Hon- 
ary  palUiearers  ineluded  the  following 
sociates  of  Mr.  McCormick: 

Capt.  Joseph  Medill  Patterson,  Xezc 
ork  Daily  Xetvs  publisher ;  Edward 
Beck.  Tribune  managing  editor;  Leo 
leuenberg.  composing  room  foreman ; 
iffany  Blake,  chief  editorial  writer ; 
rthur  .Sears  Henning,  chief  of  the 
'ashington  bureau ;  Thomas  E.  Sul- 
,-an,  oldest  Tribune  employe;  Holmes 
nderdonk.  Tribune  Tower  building 
anager;  .\rthur  Schmon,  general 
anager,  Ontario  Paper  Company ; 
)hn  T.  McCutcheon,  Tribune  cartoon- 
t;  Edward  Mahar,  pressroom  fore- 
aii;  Robert  Longmore,  stereotype 
ireman;  W.  E.  Donahue,  advertising 
anager;  Louis  Rose,  circulation  mail¬ 
er;  Louis  Racicot,  engraving  room 
ircman;  and  D.  M.  Deininger,  chief 
iditor.  _ 

ROBERT  HILDEBRAND 

lemphis  Evening  Appeal  Reporter 

And  War  Veteran  Dies 

Robert  Hildebrand.  42,  courthouse 
jporter  for  the  Mcwpliis  livening  Ap- 
eal,  died  July  16  at  Veterans  Hospital, 
lemphis,  after  an  illness  lasting  10 
ays. 

Mr.  Hildebrand  had  worked  on  Mem- 
his  papers  since  1915  when  he  joined 
K  staff  of  the  old  Memphis  Press.  He 
fired  during  the  war  in  the  68th  Field 
irtillery,  and  upon  his  return  joined 
he  Memphis  .Vnvs-Scimitar  as  a  re- 
orter.  He  won  promotion  rapidly  and 
ecame  city  editor. 

He  was  with  the  Evening  .\ppeal 
rom  the  time  of  its  organization  in 
9^  till  his  death. 

Mr.  Hildebrand  was  a  former  presi- 
lent  of  the  Memphis  Newspapermen’s 
lub  and  one  of  the  most  popular  news- 
apermen  in  the  state. 

CHARLES  F.  WARNER 

Charles  Forbes  Warner,  81,  former 
ditor  and  publisher  of  the  Northamp- 
M  (Mass.)  Herald  and  the  Hampshire 
iounly  Journal,  died  at  his  home  in 
A^inchester,  Mass.,  July  15.  He  learned 
be  printer’s  trade  as  a  boy  in  Cam- 
indge,  Mass.,  and  later  started  the 
Vw/A  Star,  Aroostook  County,  Me., 
wkly.  In  1876  he  was  co-purchaser 
)f  the  Northampton  Free  Press  and 
kurnal  and  renamed  it  Hampshire 
“ounty  Journal.  In  1897,  on  dissolu- 
fon  of  die  partnership,  he  entered  the 
fflploy  of  the  Northampton  Daily  Her- 
ild,  and  was  for  several  years  its  editoi 
ind  publisher.  He  left  the  paper  in 
1921. 

- - • - 
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©bituary 

Harry  W.  FE.\THEK,  50.  vice- 
president  and  treasurer  of  the 
Pottstoum  (Pa.)  Daily  Xeivs,  died  at 
his  home  there  July  17.  His  father, 
Darius  Feather,  died  three  days  Ixifore. 
Mr.  Feather  entered  the  Daily  News 
office  at  the  age  of  15  as  an  office  boy 
and  was  promoted  from  one  post  to 
another  until  he  became  vice-president. 

Ch.vrlks  Watf.rm.w  G.w,  53.  asso¬ 
ciated  with  the  Quincy  (Ill.)  Herald 
since  1920  and  a  director  of  the  Quincy 
Newspapers,  Inc.,  and  business  manager 
of  the  Quincy  //eraW-HTiio,  until  illness 
forced  his  retirement  in  1929,  died  of 
paralysis  July  10,  at  his  home. 

Mrs.  Ralph  Str.atton'.  wife  of  Ralph 
Stratton  of  the  Boston  Herald  editorial 
staff,  died  July  14  at  her  home  in  Cam¬ 
bridge. 

Nathan  Rowe  Webster,  75,  known 
to  hundreds  of  Boston  newspaper  men 
as  “Pop”  Webster,  and  one  of  the  old¬ 
est  members  of  the  Boston  Press  Club, 
died  recently  at  the  Home  for  Aged 
Men.  Prior  to  his  retirement  eight 
years  ago,  he  was  employed  in  the  tele¬ 
graph  room  of  the  Boston  Post. 

John  D.  Sherwin,  55,  pioneer  news¬ 
paper  publisher  of  Fort  Lauderdale. 
Fla.,  and  member  of  the  Broward 
County  Port  Authority,  died  at  his 
home  in  Fort  Lauderdale  July  15.  Mr. 
Sherwin  was  a  native  of  Elk  Falls, 
Kan.,  where  he  was  in  the  newspaper 
biLsiness.  He  moved  to  Fort  Lauder¬ 
dale  in  1912  and  started  the  Fort 
Lauderdale  Herald,  which  was  suc¬ 
ceeded  by  the  Fort  Lauderdale  Daily 
News.  He  served  as  editor  of  that 
paper  in  1928. 

Warren  F.  Spaulding,  92.  Civil 
War  veteran  and  newspaperman,  died  at 
his  home  in  Cambridge,  Mass.,  recently. 
He  served  as  editor  of  the  Brockton 
(Mass.)  Daily  News,  reporter  for  the 
Boston  Globe  at  its  organization  in  1872 
and  later  on  the  staff  of  the  Boston 
Commercial  Bulletin. 

Samuej,  Keeler,  86,  a  director  of  the 
Ridgefield  (Conn.)  Press,  weekly,  died 
recently  at  his  home  in  Ridgefield. 

Frank  G.  Dennis,  58,  former  travel¬ 
ing  representative  of  the  Buffalo 
Courier- Ex  Press  circulation  department, 
died  July  17  in  his  home  in  Minneapolis 
where  he  had  resided  since  an  illness 
forced  his  retirement. 

Victor  Garrett.  13,  son  of  Ronald 
V.  Garrett,  of  the  IFelland  (Ont.)  Eve¬ 
ning  Tribune  editorial  staff,  was  killed 
in  an  automobile  accident  recently. 

Oscar  W.  Gronlun,  69,  for  more 
than  52  years  an  employe  of  the  David 
C.  Cook  Publishing  Company,  Elgin, 
Ill.,  and  for  42  years  pressroom  superin¬ 
tendent  of  that  company,  died  July  10, 
at  Oak  Park  Hospital,  Oak  Park.  Ill., 
after  a  short  illness. 

Alexander  Ditguid,  75.  former  To¬ 
ledo  printer,  and  one  time  holder  of  the 
world’s  record  for  speed  hand  typeset¬ 
ting,  died  in  El  Paso,  Tex.,  recently. 


oAlways  new  and 
unbroken  typefaces 

With  the  X^udlow  Syflem, 
worn  or  broken  letters  in  your 
advertising  display  composi¬ 
tion  hecotne  things  of  the  pad. 
Give  to  your  advertisers  the 
advantages  of  this  Sydem. 

LUDLOW  TYPOGRAPH  CO. 
20^2  Clyhottm  Are.,  Chicago,  Illinois 

SET  IN  LUDLOW  GARAMOND  BOLD  ITALIC 


He  started  his  career  in  the  Toledo 
Blade  pressroom,  .\fter  a  year  with 
this  department  he  switched  to  the  com- 
Ijosing  room.  In  1876  he  went  to  Cleve¬ 
land  and  later  worked  in  Cincinnati, 
Chicago  and  Philadelphia. 

Bernice  Foy,  society  editor  of  the 
Fort  IVorth  (Tex.)  Star-Telegram,  died 
July  11  after  an  illness  of  four  weeks. 
Two  blood  transfusions,  one  by  .-^inos 
Melton,  assistant  sports  editor,  and  the 
other  by  James  Calvert,  asssitant  city 
editor,  failed  to  save  her.  Miss  Fo> 
joined  the  newspaper  as  librarian  in 
1920  and  became  society  editor  in  1921. 

Orvh.i.e  F.  Ci.avbalgii,  30,  state  edi¬ 
tor  of  the  Ldand  (111.)  Argus 

who  was  injured  in  an  automobile  acci¬ 
dent  near  Clifton,  Ill.,  June  25,  died 
last  week  at  the  Kankakee  hospital.  He 
had  formerly  lived  at  Paris,  Ill.,  and 
had  edited  the  Paris  Gazette,  later  be¬ 
coming  reiwrter  for  the  Terre  Haute 
(Ind.)  Star. 

William  Louis  Thum.m,  67,  for  a 
number  of  years  associated  with  the  old 
Pittsburgh  Dispatch  and  later  with  the 
Pittsburgh  office  of  the  .\merican  Press 
Association,  died  at  his  home  in  Pitts¬ 
burgh,  July  16. 

Homer  N.  Carey,  connected  with  the 
Pittsburgh  Pre.ts  circulation  depart¬ 
ment,  died  in  the  Mercy  hospital,  July 
16.  He  had  lieen  engaged  in  newspaper 
work  for  more  than  20  years. 

Chalmers  R.  Williamson,  secre¬ 
tary  to  John  G.  Meilink,  business  man¬ 
ager,  Cleveland  Press,  died  in  Cleveland 
July  16.  He  had  been  ill  with  appen¬ 
dicitis  five  weeks.  He  had  served  on 
the  Press  staff  seven  years. 

Charles  Linton  Doughty,  85, 
president  of  the  C.  L.  Doughty  Adver¬ 
tising  Agency,  Cincinnati,  died  in  Cin- 
cinati  July  18.  Before  he  entered  the 
advertising  business  he  was  a  banker. 

Lawrence  Sullivan,  Newark  (N. 
J.)  Evening  Xetvs  sports  writer,  was 
killed  near  Montclair,  N.  J.,  July  17 
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when  his  car  crashed  into  a  telegraph 
pole.  He  had  been  with  the  News  sev¬ 
eral  years. 

Mrs.  Lydia  H.  O’Brien,  mother  of 
Robert  Lincoln  O’Brien,  chairman  of 
the  United  States  tariff  commission  and 
former  editor  of  the  Boston  Herald, 
died  in  Plymouth,  Mass.,  July  15.  She 
was  97  years  old. 

Charles  Farnum  White,  84,  for 
more  than  20  years  publisher  of  the 
Queens  (N.  Y.)  Newtown  Register, 
one  of  the  borough’s  oldest  weeklies, 
died  July  15  at  the  home  of  a  son,  Charles 
E.  White,  in  Brooklyn.  Charles  F. 
White  worked  with  his  father  on  the 
Register  and  took  over  its  publication 
in  1898  on  the  death  of  the  elder  Mr. 
White. 


WILLIAM  M.  GEDDES 

William  M.  Geddes,  75,  well-known 
in  Illinois  and  Nebraska  journalism  and 
for  many  years  an  official  of  the  U.  S. 
treasury  department  died  in  Washing¬ 
ton,  D.  C.,  July  14.  He  was  born  in 
Zanesville,  O.,  and  later  moved  to 
Illinois.  After  founding  papers  in  Paw- 
Paw  and  Amboy,  he  went  to  Nebraska 
and  became  editor  and  publisher  of  the 
Grand  Lsland  Independent  and  South 
Omaha  .Sun. 
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SOME  LIKE 
'EM  YOUNG 

Perhaps  you’re  one  of 
those  publishers  looking  for 
a  young  fellow  to  break  into 
your  organization. 

You  may  want  a  youngster 
just  out  of  college,  or  one  only 
a  year  or  two  out  and  with 
enough  experience  to  have 
grasped  the  "feel"  of  this 
newspaper  business. 

Possibly  you  want  a  fellow 
you  can  bring  up  to  shoulder 
some  of  your  responsibilities, 
editorial  or  business  —  a 
beginner  who  has  a  good 
background,  intelligence  and 
loyalty. 

The  Personnel  Bureau  of  one 
of  the  largest,  most  responsible 
journalistic  organizations  can 
recommend  and  put  you  in 
touch  quickly  with  the  young 
man  you  want.  Write  or  wire — 
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of 
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WHAT  OUR  READERS  SAY 


PENNEY  ADVERTISING  POLICY 

To  Editoti  &  Pubushek:  An  edi¬ 
torial  headed  "Would  Be  Partners”  ap¬ 
peared  in  the  July  9  issue  of  the 
Editor  &  Publisher  which  contains 
such  grave  errors  of  statement  with  re¬ 
gard  to  the  J.  C.  Penney  Company’s 
advertising  practice  and  policy  that  a 
reply  seems  called  for. 

llere  are  three  statements  taken  from 
that  editorial,  in  as  many  paragraphs, 
which  require  categorical  denial: 

(1)  “A  few  months  ago  newspapers 
were  being  asked  to  accord  this 
chain  of  department  stores”  (the 
J.  C.  Penney  Company)  "a  se¬ 
cret  low  rate  arrangement,  telling 
each  of  1,400  publishers  that 
1.399  had  already  accepted  the 
idea  with  alacrity.” 

(2)  “The  latest”  (referring  again  to 
the  policy  of  the  J.  C.  Penney 
Company)  "is  a  proposal  that  the 
publisher  will  receive  for  his  ad¬ 
vertising  space  a  certain  percent¬ 
age  of  the  local  unit’s  gross  sales 
for  the  year,  the  store  being  al¬ 
lowed  to  use  as  much  advertising 
space  as  is  found  necessary  or 
desirable.” 

(3)  “This  system”  (the  J.  C.  Penney 
Company)  “is  simply  attempting 
to  extend  to  its  purchases  of 
newspaper  space  its  merchandise 
buying  meth^s.  .  .  .  The  general 
experience  of  manufacturers  who 
have  done  bulk  business  with 
chain  stores  on  the  latter's  terms 
are  not  such  as  would  encourage 
small  newspapers  to  follow  their 
example.” 

Paragraphs  one  and  two  above  make 
definite  and  specific  statements  with  re¬ 
gard  to  the  J.  C.  Penney  Company’s 
advertising  practice  which  we  are  able 
to  deny  without  reservation.  Number 
three  in  its  minor  premise  makes  a  fur¬ 
ther  statement  in  connection  with  the 
Penney  Company’s  advertising  practice 
which  we  are  also  able  specifically  to 
deny,  and  then  goes  on,  in  its  major 
premise,  to  express  an  opinion  in  con¬ 
nection  with  the  buying  policy  of  chains 
generally  with  which  we  take  direct 
issue. 

The  J.  C.  Penney  Company  has  never 
sought  any  secret  low  rate  arrange¬ 
ment  with  any  publisher  anywhere,  at 
any  time.  The  J.  C.  Penney  Company 
has  never  told  any  one  of  the  thou¬ 
sands  of  newspapers  with  which  we 
regularly  place  business  that  all  of  the 
other  papers  had  agreed  to  a  rate  re¬ 
duction. 

Obviously,  there  can  be  no  basis  of 
comparison  between  merchandise  and 
space  buying,  for  the  reason  that  we 
must  deal  with  several  thousands  of  in¬ 
dividuals  and  independent  publishers  for 
“advertising  space”  instead  of  possibly 
one  or  two  or  a  half  dozen  sources  of 
supply  for  any  one  of  the  merchandise 
items  which  we  buy  and  sell.  As  for 
the  expressed  opinion  that  “the  general 
experience  of  manufacturers  who  have 
done  bulk  business  with  chain  stores  on 
the  latter’s  terms  are  not  such  as  would 
encourage  small  newspapers  to  follow 
their  example,”  we  can,  of  course,  only 
cite  examples  from  our  own  history 
and  experience,  but  we  can  cite  many, 
proving  conclusively  that  numbers  of 
manufacturers,  both  large  and  small, 
over  a  long  period  of  years,  have  en¬ 
joyed  profitable  and  friendly  relations 
with  us. 

The  J.  C.  Penney  Company  as  such 
has  never  sought  or  approved  of  any 
plan  to  purchase  advertising  space  on  a 
rate  to  be  determined  by  a  ^rcentage 
of  our  gross  business. 

In  one  of  our  operating  districts  a 
few  stores,  less  thsin  a  dozen — 11  out 
of  1,470  stores  to  be  exact — have  nego¬ 
tiated.  on  their  own  responsibility  and 
with  the  full  and  enthusiastic  coopera¬ 
tion  of  the  publishers,  space  contracts 
to  be  paid  for  on  a  percentage  of  the 
gross  sales,  but  we  as  a  company  have 
discouraged  in  every  possible  way  this 
sort  of  an  arrangement.  On  April  6 
whCT  these  percentage  contracts  were 


first  brought  to  our  attention  we  wrote 
to  our  district  manager  in  this  territory 
expressing  our  strong  disapproval.  As 
a  result  of  our  attitude,  it  has  not  come 
to  our  attention  since  that  time  that 
any  store  in  the  chain  has  suggested  or 
even  attempted  an  arrangement  of  this 
sort.  If  such  a  suggestion  had  been 
made  to  us  by  any  of  our  local  man¬ 
agers  it  would  have  been  discouraged 
promptly  and  without  qualification. 

To  this  matter  of  newspaper  rates 
we  have,  however,  along  with  all  other 
users  of  space,  devoted  much  time  and 
thought  during  the  last  18  months.  We 
have  conferred  with  many  publishers, 
both  large  and  small,  from  all  sections 
of  the  United  States.  We  have  at¬ 
tempted,  and  I  think  succeeded  in  a 
majority  of  cases,  to  treat  each  situa¬ 
tion,  in  each  town,  as  a  separate  and 
individual  problem  to  which  no  blanket 
formula  could  be  applied. 

We  have,  in  many  instances,  sought 
lower  rates  and  we  feel  that  we  have 
been  justified  in  view  of  economic 
changes,  and  will  continue  to  be  justi¬ 
fied  in  that  course  of  action.  (We  have 
advised  all  of  our  stores,  whose  local 
managers  in  each  instance  negotiate  and 
sign  their  own  advertising  contracts, 
of  all  of  the  information  which  we  have 
had  available  here  with  regard  to  rate 
tendencies  and  rate  data.  Whenever  we 
have  received  notification  of  a  reduc¬ 
tion  in  advertising  rates  we  have  like¬ 
wise  forwarded  that  information  and 
we  shall  continue  to  work  alone  those 
lines.)  This  does  not  mean,  however, 
that  we  have  done,  or  have  attempted  to 
do.  the  things  which  the  editorial  in  the 
Editor  &  Publisher  insinuates. 

John  A.  Fitz  R.\ndolph, 
.Advertising  Manager,  J.  C.  Penney 
Comiiany,  Inc. 


FOUNDER  OF  WHO’S  WHO 

To  Editor  &  Publisher:  Permit  me 
to  call  your  attention  to  an  inaccuracy 
in  the  death  notice  of  John  William 
Leonard,  which  appeared  in  Editor  & 
Publisher  July  9.  Mr.  Leonard  was 
not  the  founder  of  Who’s  Who  in 
.America  nor  had  he  anything  to  do  with 
the  founding  of  the  book  except  in  his 
capacity  as  an  employe.  At  least  two 
others  have  made  a  similar  claim. 

The  writer  of  this  note  founded  AV’ho’s 
Who  In  America  (1899)  and  was  sole 
owner  of  the  book  until  the  incorpora¬ 
tion  of  the  A.  N.  Marquis  Company, 
May  1,  1926  (See  sketch  of  Albert 
Nelson  Marquis  in  Who’s  Who  in 
.America.  1930-1931,  page  1455). 

The  present  writer  has  been  the  re¬ 
sponsible  editor  of  “Who’s  Who”  ever 
since  the  book  had  its  beginning.  Leon¬ 
ard  had  had  no  connection  whatever 
with  the  publication  for  25  years. 

.Albert  Nelson  Marquis, 
Chicago 

HUFFMAN  HEADS  DAILY 

.Amendments  to  the  articles  of  the 
W.  F.  Huffman  Printing  &  Publishing 
Company,  of  Wisconsin  Rapids,  Wis., 
until  recently  headed  by  Will  F.  Huff¬ 
man,  president  and  general  manager  of 
the  li'isconsin  Rapids  Daily  Tribune, 
have  been  filed  with  the  secretary  of 
state,  changing  the  name  to  the  Fey 
Publishing  Company,  with  Manuel  R. 
Fey,  president,  Henry  Fey,  secretary, 
and  A.  E.  Peters,  treasurer.  Mr.  Fey 
was  publisher  of  the  Tribune,  now  re¬ 
linquishing  such  duties  to  Mr.  Huffman. 
The  capital  stock  of  the  printing  com¬ 
pany  was  reduced  in  March  to  $50, (XK). 
The  Tribune  is  a  separate  corporation 
and  Mr.  Huffman  is  now  devoting  all 
of  his  time  to  the  newspaper. 


ADVERTISER  CONVICTED 

Joseph  Briggs,  alias  George  Hum 
who  used  Chicago  Tribune  classified^ 
vertisements  in  operating  a  confidentt 
game  in  the  purchase  of  second 
automobiles,  was  found  guilty  IgB 
week  in  Chicago.  His  arrest  was 
brought  about  by  Tribune  representa¬ 
tives,  cooperating  with  police.  Tht 
conviction  carries  from  one  to  10  years 
in  the  penitentiary.  The  prosecute 
said  Briggs  advertised  he  would  pav 
top  prices  for  second  hand  cars.  Own¬ 
ers  were  told  it  would  take  some  time 
to  investigate  title  and  engine  numbers 
In  exchange  for  their  cars  they  were 
given  notes  made  payable  three  or  four 
months  later.  When  the  holders  sought 
to  collect  they  found  the  salesrooms 
abandoned.  Briggs  was  traced  to  Lan¬ 
sing  Mich.,  where  he  was  tried 


similar  charge,  but  found  not  guilty. 


on  1  4 


MacDONALD  PRESS  CHIEF  i 

Malcolm  MacDonald.  British  member  ‘ 

of  Parliament,  under-secretary  for  the  ’ 

Dominions,  and  eldest  son  of  Premier 
Ramsay  AlacDonald  of  Great  Britain.  ‘ 

will  be  in  charge  of  publicity  for  the  ’ 
British  Delegation  to  the  Imperial  Eco-  ' 
nomic  Conference  w'hich  opens  in  Ot-  | 
tawa  on  July  21.  Hon.  Dr.  R.  J,  Man-  ' 
ion,  minister  of  railways  and  canals,  has  ' 
been  named  by  the  Canadian  govern-  * 

ment  as  chief  liaison  with  the  press  for  ‘ 

the  period  of  the  Conference.  < 


BANKER  SUES  FOR  LIBEL 

A  complaint  charging  criminal  libel 
has  been  filed  against  Henry  H.  Fast, 
editor  of  the  Kerman  (Cal.)  .Veus,  a 
weekly,  by  J.  A.  Johnson,  president  ot 
the  closed  National  Bank  of  Kerman, 
based  on  a  story  headed:  “J.  .A.  John¬ 
son,  Crook  and  Robber,  Still  .At  I-arge." 
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GENERAL  ELECTRIC 


Tail  B  OARDS 


in  all 

SIZES 


For  FLAT  or 
CURVED  CASTING 
BOXES 

Reliable  and  Ex.  Tough 


American  Publishers  Supply 
P.  O.  Box  131,  West  Lynn,  Mass. 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl.  Addr...  NENSCO— Worc.stn- 


1 

I 


ASSURES 

ACCURACY 


Handwhnl  knife  adjustment  graduated 
to  1/1000  of  an  inch  and  spring  rollers 
both  in  front  and  directly  back  of  the 
shaver  knife  assure  accurate  sbavine. 
Plate  atop  and  shaver  knife  are  quickly 
set  for  type  hUrh.  base  hirh  or  pica 
shell  shavinr.  The  machine  Is  built 
on  the  double  screw  drive  principle. 
The  shaver  bed  is  free  of  usnal  racks. 
Write  for  full  information. 


THE  GOSS  PRINTING  PRESS  COMPANY 
153S  South  Paulina  ttraot 

NEWYORK  CHICAGO  SAN  FRANCISCO 


THIS  A  D  J  U 
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.MOTZ  TELLS  GROCERS 
NEWSPAPERS'  POWER 

dlember  of  Speciol  Agency  Points 
Out  Necessity  of  Compelling 
Copy  at  Norfolk 
Meeting 

Newspapers,  spending  thousands  of 
dollars  a  day  in  presenting  food  prod¬ 
ucts  as  news,  constitute  a  powerful 
^les  factor  for  food  advertising,  the 
Atlantic  Retail  Grocers  Association  w'as 
told  last  week  in  convention  at  Norfolk, 
Va.,  by  Fred  P.  Motz,  of  John  M. 
Branham  Company,  New  York.  Good 
food  advertising,  said  the  speaker,  is 
jn  article  of  reader  interest  second  only 
to  a  strong  editorial  page. 

"Too  often,”  said  Mr.  Motz,  ‘‘the 
owner  of  a  store  hastily  prepares  copy, 
rushes  it  to  the  newspaper,  and  waits 
for  results.  Newspaper  advertising  is 
a  very  strong  power,  but  it  cannot  do 
the  whole  job  alone. 

“1  am  going  to  ask  that  all  you  men 
assist  the  newspapers  in  their  attempts 
to  assist  you.  You  have  a  very  impor¬ 
tant  part  in  the  proper  preparation  of 
your  copy,  the  proper  tie-in  of  standard¬ 
ized  brands  and  the  display  of  them, 
and,  in  addition,  but  nevertheless  impor¬ 
tant  the  education  of  everyone  of  your 
clerks  in  salesmanship,  affability,  and 
a  thorough  knowledge  of  the  details 
of  every  article  advertised  for  that  par¬ 
ticular  day’s  sale. 

“I  am  not  going  to  dwell  at  any 
length  on  the  effects  of  substitution. 
Every  man  in  this  room  knows  it  is 
foolish  for  any  store,  or  any  clerk,  to 
accept  the  full  responsibility  of  a  pur¬ 
chase  by  a  customer.  You  are  doing 
this  very  thing  when  you  substitute 
something  for  what  the  man  or  woman 
came  to  your  store  to  buy.  You  are 
throwing  the  weight  of  your  whole 
store  on  that  very  article,  and  I  believe 
it  is  an  error.  If  the  article  in  question 
that  Im  been  given  in  substitution  fails 
to  satisfy,  you  have  destroyed  a  definite 
unit  in  the  good-will  of  your  store  by 
}  the  loss,  or  possible  loss  of  a  customer. 
“We  are  all  too  prone  to  under¬ 
estimate  anything  that  we  are  in  daily 
contact  with.  We  see  the  newspaper 
ever}-  day,  and  we  forget  just  what  it 
means  and  what  a  tremendously  power¬ 
ful  factor  a  newspaper  is.  Stay  away 
irom  newspapers  for  a  week  or  two, 
and  you  yourselves  will  stagnate  ex¬ 
actly  as  a  business  would  stagnate  with- 
cut  newspapers.  It  is  an  integral  part 
of  your  business  life — there  is  no  good 
city  without  a  gcKxl  newspaper.  Every 
merchant  should  realize  that  the  growth 
of  his  town  and  the  growth  of  his  busi¬ 
ness  is  closely  link^  with  the  growth 
of  a  newspaper.  It  is  in  reality  a  public 
institution,  and  should  be  regarded  as 
such. 

“The  most  remarkable  thing  to  me 
Iw  always  been  an  advertiser  who  be¬ 
lieves  a  half-page  ad,  well  written, 
properly  applied,  cannot  prcxluce  inter¬ 
est,  but  who  thinks  that  intense  inter¬ 
est  and  remarkable  publicity  are  secured 
a  little  five-line  reading  notice 
shoot  themselves,  personally,  that  they 
feh  should  not  be  in  the  paper. 
“Newspaper  advertising  aims  directly 
sales,  and  sales  at  this  particular 
Jw,  when  buying  power  is  frozen, 
1  »^e  very  important.  It  is  the  most 
fttible  medium,  thoroughly  sensitive  to 
■mediate  conditions,  and  permits  of 
wmplete  localization,  with  little  or  no 
Wste. 

“We  all  know  that  no  bad  product 
®  be  successfully  advertised  and  sold 
®r  a  long  pericxi,  and  we  also  know 
«t  every  good  product  cannot  help 
W  succe^,  if  the  three  greatest  factors 

■  your  business  are  properly  co-ordi- 

Those  consist  of  newspaper 
■vertising,  proper  merchandising  and 
wrty  cooperation  of  the  manufacturer, 
•bolesaler  and  retailer.  You  have  a 
Pjtiect  cycle  of  mutual  benefit  if  full 
■vantage  is  taken  of  it.” 

SEEKING  LOWER  TAXES 

G.  Hardy,  editor  of  the  Elk  City 
(Okla.)  Morning  Times,  is  conducting 

■  editorial  campaign  to  decrease  the 
“*es  in  Beckham  county,  Okla. 


SPONSORING  TRACK  MEET 

An  international  night  track  and  field 
niMt,  featuring  Olympic  champions, 
will  be  held  at  Soldiers  Field,  Chicago, 
on  the  evening  of  Aug.  18  under  the 
auspices  of  Chicago  Daily  Xezi's. 

LIBEL  CASE  SETTLED 
BY  APOLOGY 

Lady  Louis  Mountbatten  Wins  Case 

Which  Stirred  London  Society — 
Columnist  and  Head  Writer 
Discharged 

(Special  to  Editok  &  Publishek) 

London,  July  10 — W’hat  was  de¬ 
scribed  as  "a  most  atrocious  and 
abominable  libel”  on  Lady  Louis  Mount- 
batten,  wife  of  Lord  Louis  Mountbatten 
was  disposed  of  July  8  in  the  Lord 
Chief  Justice's  Court,  London  by  a  full 
and  frank  apology  to  her  by  the  news¬ 
paper  concerned.  The  People,  owned  by 
Messrs.  Odhams  Press,  Ltd. 

The  libel  was  published  in  The  Peo¬ 
ple  May  29.  It  was  in  a  feature  en¬ 
titled  ‘‘Behind  the  Scenes”  written  by 
“The  Watcher”  and  was  headed: 
“Famous  Hostess  Exiled;  Society 
Shaken  by  Terrible  Scandal.” 

The  article  was  as  follows,  and  it  was 
read  out  in  Court  by  Norman  Birkett, 
K.C.,  counsel  for  Lady  Mountbatten : 

"I  am  able  to  reveal  today  the  sequel 
to  a  scandal  which  has  shaken  society  to 
the  very  depths.  It  concerns  one  of 
the  leading  hostesses  in  the  country,  a 
woman  highly  connected  and  immensely 
rich. 

“Her  associations  with  a  colored  man 
became  so  marked  that  they  were  the 
talk  of  the  West  End.  Then  one  day 
the  couple  were  caught  in  compromising 
circumstances. 

“The  sequel  is  that  the  society  woman 
has  been  given  a  hint  to  clear  out  of 
England  for  a  couple  of  years  to  let 
the  affair  blow  over,  and  the  hint  comes 
from  a  quarter  which  cannot  be  ig¬ 
nored.” 

“Lady  Louis  Mountbatten  is  im¬ 
mensely  rich,  she  is  a  famous  hostess 
and  she  had  gone  to  Malta  for  two 
years  to  accompany  her  husband,”  Mr. 
Birkett  explained.  There  were  many 
witnesses  ready  to  go  into  the  witness 
box  and  state  upon  oath  that  when  they 
read  this  paragraph  they  thought  the 
description  pointed  to  her.  She  had 
been  informed  of  the  identity  of  the 
colored  man  referred  to  in  the  article 
and  she  had  never  even  met  him — nor 
had  anything  whatsoever  to  do  with  him. 
Lady  Louis  Mountbatten  and  her  hus¬ 
band.  who  had  both  returned  to  this 
country  from  Malta  solely  to  go  into 
the  witness  box,  at  their  own  request, 
gave  evidence.  Lady  Louis  Mount¬ 
batten  denied  specifically  that  there  was 
any  truth  in  the  article. 

For  the  People  Sir  Patrick  Hastings 
said  from  the  moment  the  matter  was 
brought  to  the  attention  of  the  propri¬ 
etors  of  the  newspaper  it  had  been 
their  only  object  to  accede  to  every 
request  made  and  to  volunteer  all  the 
assistance  they  could  give  in  a  genuine 
desire  to  make  it  clear,  not  only  to 
Lady  Louis  Mountbatten,  but  to  every¬ 
one  who  might  be  interested. 

They  expressed  sincere  and  genuine 
regret  for  the  publication.  The  man 
responsible  for  the  paragraph  and  the 
man  responsible  for  the  headlines  had 
been  immediately  dismissed.  The  fea¬ 
ture  w'ould  be  discontinued. 

Defendants  were  ready  and  willing 
to  pay  damages  but  Lady  Louis  Mount¬ 
batten  had  refused  these.  All  she  de¬ 
sired  was  complete  vindication  in  public 
of  her  name.  That  was  why  she  de¬ 
sired  to  go  into  the  witness  box. 

It  was  stated  that  the  proprietors  of 
The  People  would  pay  all  costs  and 
expenses  and  Mr.  Birkett  asked  that 
the  record  should  be  withdrawn  on  the 
terms  stated. 

“There  are  some  libels  which  are 
crimes  on  the  part  of  everybody  con¬ 
cerned,”  the  Lord  Chief  Justice  said. 
He  agreed  to  the  withdrawal  of  the 
record,  but  “with  considerable  doubt 
and  hesitation.”  He  directed  that  the 
copy  of  the  paper  should  remain  in  the 
custodv  of  the  court. 


TO  CELEBRATE  “PRESS  DAY” 

The  opening  day  of  the  Texas  State 
Fair,  Oct.  8,  is  designated  as  “Press 
Day”  for  T«as  newspapermen  and  also 
will  be  dedicated  to  John  N.  Garner, 
Democratic  candidate  for  vice-president. 
Lowry  Martin,  president  of  the  Texas 
Press  Association  has  invited  Governor 
Roosevelt  and  Mr.  Garner  to  attend  as 
guests  of  the  association. 


EDITOR  &  PUBLISHER 
Classified  Advertising 


RATES 


SITUATIONS  tCMh  with  Order) 

1  Tim*  —  .SO  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rat*  per  line 
per  insertion  as  earned  hjr  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 

Advertising 
Agencies  Please  Note 

Effective  July  1.  the  combination  adv.  rates 
of  The  North  Shore  MeHsemter,  Lake  Ron- 
konkoma  Mirror  and  (South  Shore)  Islip  Bay 
Shore  MesHenger — three  Long  Island  weekliea 
covering  four  townshipa — is  $1.50  an  inch. 
MesHenger  Syndicate,  Smithtown  Branch,  L.  1. 


Big  Bargain  for  Big  Buyer.  Four  profitable 
bees  don't  make  honey  but  make  money.  A 
newHiiaper  property  and  commercial  printing 
plant  Atlantic  sealxwrd  state.  Exclusive  fer* 
tile  field,  splendid  e<iuipment,  price  low;  terms 
easy.  Owner  retiring.  J.  B.  Shale,  Times 
Building,  New  York. 

Business  Opportunity 

Wanted — Wholesale  distributor  and  sales  repre¬ 
sentative  for  Birmingham,  Alabama,  and 
vicinity.  EHtablishe<i  business  with  automatic 
weekly  and  monthly  turn-over.  Gross  profit 
uiiiuuiiting  to  $8,000  per  year  and  bigger  pos¬ 
sibility.  Work  consists  of  handling  distribu¬ 
tion,  displays  and  sale  of  nationally  known 
luagasines  published  by  Butterick  rublishing 
Co.,  International  Circulation  Co.,  Macfadden 
Bublications,  luc.,  Pictorial  Review,  F.  A. 
Muiisey  Co.,  and  S.-M.  News  Co.  At  present 
170  establishetl  retail  outlets  among  news¬ 
stands,  drug  stores,  stationery  stores,  hotel 
stands,  etc.  These  publishers  are  seeking 
reliable  party  who  can  place  cash  deposits 
amounting  to  $8,000,  drawing  interest,  and 
who  is  e<iuippetl  with  additional  w’orking 
capital.  Also  reiiulre  three  trucks,  central 
otfice  or  store  and  ade<iuate  set  of  sales  rec¬ 
ords.  Full  cooperation  of  publishers  in  getting 
established  Is  guaranteed.  If  you  can  meet 
these  re<iuirements,  write,  giving  details  of 
past  business  experience,  age,  and  other  in¬ 
formation  to  Box  C-iK)7,  Editor  A  Publisher. 


Circulmtion  Promotion 

The  W.  B.  Kendall  Oomz>any,  104  N.  Bailey 
At*.,  LoniaTlU*.  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  Tbe  Kendall  Plan. 

He  "foroed  olronlation,”  no  premiums,  no  cut 
prices,  no  bargain  oSera,  no  Inducementa  of 
any  type  to  tbe  tnbecrlber.  Every  snbccriptlon 
secur^  in  a  PABTLOWB  PLAN  campaign  is 
sold  to  tbs  subscriber  tbrougta  unusual  sales¬ 
men  and  saleawomen,  strictly  upon  tbe  inerlts 
of  tbe  publication.  Cbarles  Partlowe  added 
circulation  it  clean  circulation.  Charles  Pari- 
lowe  Company — Circulation  Speciallsta  for 
over  23  years — ludianapolls,  Indiana. 

Promotion  now,  to  bring  “better  times.”  Hud- 
lon  De  Priest  A  Aisoclatee,  world's  record 
circulation  builders,  246  5th  Ave.,  N.  Y.  0., 
and  Central  P.  O.  Box  1212,  St.  Looia. 

Interest  For  Sale 

Connection  Opportunity  for  strong  executive 
with  corporation  owning  several  newspapers 
and  Urge  commercial  plant.  Requires  in¬ 
vestment  of  ten  thousand.  Located  In 
southwest.  C-989,  Editor  A  Publisher. 

Beal  opportunity  for  young  man  with  small 
amount  of  capital  to  invest  in  growing  weekly. 
C-003,  Editor  A  I’ubllaber. 

Newspapers  Wanted 

Small  town  daily  or  strong  weekly  wanted  In 
midwestern  town  of  3,000  to  5,O0O  by  news¬ 
papermen  able  to  make  considerable  cash 
down  payment.  Send  full  details  to  Purchaser, 
310  Frisco  Bldg.,  St.  Louis,  Mo. 

All  or  part  interest  In  small  weekly  located 
in  East.  Furnlsb  full  details  first  letter. 
C-088.  Editor  A  Publisher. 

Help  Wanted 

newspaper  advertlilng  executive  to  direct  ac- 
tlTltles  of  local  advertising  staff  on  leading 
newspaper  in  mid-western  city  of  more  than 
200,000  population.  Applicant  must  know 
oewspaper  advertising  and  have  ability  to  lead 
men.  Write  In  confidence  to  Box  C-095.  Edi¬ 
tor  A  I’ubllsber,  giving  experience,  approxi¬ 
mate  salary,  age  and  references. 


Sitnationg  Wanted 

Advertising — Young  man,  nine  years’  thorougb 
experience,  now  heading  staff  of  prominent 
daily,  wishes  to  locate  where  there  is  a  real 
chance  for  future  opportunity  after  ability 
Is  demonstrated.  Knows  present-day  prob¬ 
lems  of  merchants  as  well  as  productive  lay¬ 
out  and  copy.  Builds  good  will  tbrongb  cap¬ 
able  mercbandlsing  cooperation.  Married, 
permanent.  Now  earning  good  salary,  but 
future  means  more  than  salary.  Excellent 
references.  C-979,  Editor  A  Publisher. 

Advertising  manager  or  assistant — 20  years’ 
exi»erience  in  all  l)ranches  of  newspaper  ad¬ 
vertising.  Can  give  best  of  references.  Have 
had  charge  of  nutionul.  local  and  classifieti 
departments.  Newspaper  recently  sold.  C- 
!•!•»>.  Eilltor  &  Publisher. 

Circulation  manager — experienced,  available 
for  newspaper  ncetling  Increasetl  carrier  circu¬ 
lation  and  revenue.  Write  today.  C-094,  Edi¬ 
tor  A  Publisher. 

Circulation  Manager,  assistant  or  promotion. 
20  years'  experience,  age  3;},  married.  Will 
act-eiit  any  offer.  Will  go  anywhere.  C-978. 
Editor  A  Publisher. 

Desk  Man — 20  years  leading  dailies,  fast, 
accurate  copy  reader,  “peppy"  ideas,  unusual 
ability  in  rewriting,  university  graduate,  go 
anywhere,  moderate  salary.  References. 
C-081,  Editor  A  Publisher. 

Editor  —  University  graduate,  school  of 
Journalism,  experieiicetl.  seeks  small  invest¬ 
ment  in  country  newspaper,  contingent  upon 
active  part  in  its  management  with  possi¬ 
bility  for  increasing  investment  as  conditions 
offer.  C-980,  Editor  A  Publisher. 

Editor  of  proved  competence  Is  available  for 
newspaper  needing  increased  circulation  and 
revenue.  C-9W,  Editor  A  Publisher. 

Editorial— Earnest,  Intelligent,  young  news¬ 
paperman.  Any  offer.  Anywhere.  Desk  or 
street.  C-991,  Editor  A  Publisher. 

Editorial  —  Graduate  university  journalism 
school,  now  employed  metropolitan  paper  in 
South,  desires  change.  Florida  dally  preferred. 
Pundamentally  experlence<i  in  general  assign¬ 
ment,  rewrite  work.  References.  C-9I>2,  Edi¬ 
tor  A  Pnbllsher. 

Linotype  operator — l)eginner,  seeks  oppor¬ 
tunity.  Mergentlmler  training.  Michaels,  24 
Klllniore  Place,  Brooklyn. 

Managing-Hews-Telegraph-City-Makeup  Editor 
— Man,  30,  over  15  years’  actual  experience 
metropolitan  dailies  and  press  associations. 
Unquestionalde  references.  Married,  depend¬ 
able.  Wire  Kenneth  L.  Eagon,  1.366  East 
54th  Street,  Apt.  1,  Chicago,  Illinois. 

Newipapor  Fhotoengraver,  A-1,  worked  on 
papers  In  Europe,  Canada,  and  U.  S.,  knows 
the  liiisiness  thoroughly,  26  years’  experience, 
at  present  employetl  as  foreman,  will  help 
install  tdant  and  assist  financially  if  neces¬ 
sary.  Full  particulars  given  to  those  in¬ 
terested.  C-976,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 

Photoengraving  equipment  for  aale.  Complete 
plant  or  any  part.  MIlea  Machinery  Oo..  480 
Went  Broadway,  N.  Y. 

Equipment  Wanted 

Wanted  to  Buy  used  conveyors  for  use  on 
Goss  presses.  Write  C-960,  Editor  A  Piibliaber, 
giving  all  details. 

Wanted  to  Buy:  One  dry  mat  roller.  Must 
be  cheap.  No  dealers.  C-077,  Editor  A 
Publiaber. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Busineea  Eatabllahnd  in  1899 
360  Madison  Ave.  New  York 


A 

Classified  Ad 
is  the 

most  direct  route 
to 

an  opportunity 
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SHOpmKm^THiREr 


By  MARLEN  PEW 

MID-SUMMKR  musiiiRs:  Max  tlu- costs  of  ^HiveriiiiRnl.  .  .  .  Mr.  Hoyiic 
Miller,  San  Diego  Sun  water-  builds  up  bis  theory  couvincingly  and 
front  reporter,  who  WTOte  an  amusing  ccmcludes;  "A  horde  of  financial,  eco- 


book  of  essays  which  Dutton  published  nomic  and  social  dangers  threaten  to 
a  few  months  ago,  has  acquired  such  destroy  us.  This  is  our  country,  and 
quick  fame  that  when  Heywood  Broun  we  must  take  care  of  it.  We  must  go 
asked  for  a  vacation  the  other  day  Max  forward  with  renewed  determination 
was  assigned  to  come  to  New  York  and  that  the  U.  S.  .\.  shall  endure  as  a 
run  the  famed  column.  .  .  .  We  had  the  land  of  opportunity  for  all.  ’ 


honor  of  discovering  this  genius  who 
throws  a  slow-  but  effective  literary  ball, 
for  we  proclaimed  his  book  ahead  of  all 


UCH  has  been  said  in  recent 
years  about  "declining  public  in- 


others.  This,  however,  was  only  be-  tere.st  in  editorial  pages,”  and  every  so 
cause  I  inadvertently  broke  the  Dutton  often  each  one  of  us  encounters  some 
release  date,  two  weeks  ahead  of  time,  high  or  shallow  browed  individual  who 
.  ,  .  Much  interest  this  week  in  the  is  willing  to  proclaim  that  newspaper 
radio  debate  on  war  debts  between  Wil-  editorials  are  generally  mere  fillers. 
Ham  Randolph  Hearst  and  Walter  written  by  time-serving  editors  without 
Lippmann,  the  latter  jumping  to  a  na-  preparation  or  objectivity, 
tional  hook-up  the  very  next  night  after  Often  I  wish  such  critics  might  be 
Mr.  Hearst  from  the  Coast  had  in-  led  behind  the  scenes  of  the  metropoli- 
veighed  against  a  “conspiracy  of  Euro-  tan  newspaper  office  long  enough  to 
pean  confidence  men  bent  on  robbing  witness  the  care,  exi)ense  and  driving 
us.”  Mr.  Lippmann  thought  this  Ian-  work  that  editorial  writers  put  into  their 
guage  “unmannerly”  and  “unjust” — an  jobs.  For  solid  information  about  the 
insult  to  a  whole  Continent  of  civi-  affairs  of  man  in  the  modern  age.  I’d 
lized  people.  He  pleaded  for  imme-  stack  the  editorial  writers  of  the  daily 
diate  cash  settlement  of  the  war  debt  press  against  so  many  politicians,  college 
and  mentioned  a  billion  dollars,  saying  professors  or  clergymen,  expecting 
this  sum  would  be  preferable  to  ten  them  to  win  in  any  kind  of  intellectual 
billions  in  stage  money  in  57  years,  combat. 


...  I  wondered  why  Mr.  Lippmann 
mentioned  a  billion  and  not  a  billion 
and  a  quarter.  .  .  .  .\s  a  good  .\meri- 


.^M  reminded  of  this  subject  today 
bv  two  documents  received  from 


can  citizen  I  stick  out  for  an  added  Washington.  They  were  produced  in 
quarter  of  a  billion  in  cash,  payable  newspaiier  jig-time  by  Richard  M. 
pronto.  ...  If  Mr.  Hearst  insulted  a  Bwckel  and  his  associates,  lively  young 
whole  Continent  of  civilized  people,  it  Washington  correspondents,  especially 
might  be  said  that  this  is  not  the  first  for  newspaper  editorial  writers.  One 
time  such  a  thing  has  happened,  as  any  of  them  tells,  in  minute  detail,  how’  the 
regular  reader  of  the  French  press  can  i^ople’s  federal  legislative  representa- 
attest.  .  .  .  But  I  liked  Mr.  Lippmann’s  tives  lined  up  in  actual  voting  during 
line,  “Let  us  have  peace  in  our  own  the  past  seven  mf)nths  on  the  momen- 
time.”  I  am  not  as  sure  as  is  he  that  tous  questions  of  the  day  in  the  halls  of 
a  settlement  of  the  war  debts  means  as-  Congress.  It  is  an  exhaustive  report, 
sured  return  of  business  prosperity.  Ijearing  high  significance  to  any  editor 
♦  ♦  ♦  trying  to  decide  the  merits  of  measures, 

1  BELIEVE  with  Thomas  Temple  statesmen  and  parties.  The  other  docu- 
Hoyne,  financial  editor  of  Chicago  equally  e.xhaustive,  portrays  in 

Herald  Examiner,  and  author  of  a  re-  shsrp  outline  the  picture  of  what  the 
markable  little  book  called  “Where  .Are  administration  and  the  72nd  Congress 
We  Going?”  just  off  the  press,  that  accomplished,  or  didn  t.  As  this  ses- 
“our  crop  of  troubles  is  home  grown —  sion  of  Congress  is  a  sharply  contro- 
not  transplanted  from  foreign  soil.”  versial  issue  in  the  presidential  cam- 
This  little  volume  makes  you  tremble.  Paign  a  summary  of  official  acts  by 
revealing  the  horrors  of  our  present  e.xecutive  and  legislative  branches 


economic  and  political  position. 


is  a  valuable  document  in  the  hands  of 


shows  what  a  crazy  dream-world  the  editorial  writer.  With  all  partisan 
leaders  of  the  nation  have  been  living  in  bunk  and  high-voltage  oratory  squeezed 
for  18  years,  so  that  in  this  crisis  day  ibe  report  shows  bare  results  of 

we  are  overwhelmed  by  debt,  our  in-  ^be  mejst  exciting  months  of  federal 
dustries  overproduced  from  50  to  300  legislative  effort  ever  experienced  in 
|>er  cent,  agriculture  wrecked,  commer-  peace  times, 
cial  and  industrial  profits  dwindled  in  ,  *  •  * 

three  years  to  tiny  fractions,  bank  fail-  '  I  'HE  newspaiier  press  oi  this  coun- 
ures  in  unprecedented  violence,  rail-  Vy  supiKirts  numerous  such  activi- 
roads  dying,  eight  millions  in  continued  ties,  in  support  of  writers  in  various  de¬ 
unemployment  and  another  winter  iiartiuents  of  interest,  and  none  but 
threatening.  .  .  .  But  Mr.  Hoyne  de-  prejudiced  critics  of  the  press,  knowing 
mands  a  “new  capitalistic  system”  for  the  facts,  could  maintain  that  editorial 
our  democracy,  “to  allow  unhampered  and  news  policies  are  in  these  times 
evolutionary  development  of  economic  hastily  made,  or  on  snap  judgment.  In 
life  only  within  financial  restrictions  the  days  of  “personal  journalism”  the 
that  serve  the  aims  of  government  in-  Danas.  Greeleys,  Lawsons,  Wattersons. 
stead  of  private  interests  and  protect  Scrippses,  Pulitzers  and  Nelsons  made 
the  freedom  of  the  greater  number  of  up  their  minds  in  a  hurry  about  the 
people  from  tyranny  of  dollars  e.x-  i|ualifications  of  men  for  public  office, 
pressed  in  distress  from  unemployment,  and  decided  the  right  and  wrong  sides 
oppression  by  taxes,  enslavement  by  of  public  is.sues  with  the  ease  of  a  pan¬ 
debt.”  .  .  .  He  would  guarantee  bank  cake  baker  in  Childs’  window.  But 
deposits  as  a  primary  tenet  of  the  new  Kieat  newspapers  are  not  operated  on 
system,  radically  reduce  debts  bj  curb-  that  plan  in  this  day  of  baffling  com¬ 
ing  over-investment,  which  he  describes  plexity  and  grave  doubts  as  to  the  very 
as  a  form  of  hoarding;  create  a  new  foundations  of  public  institutions.  The 
form  of  money,  which  depreciates  in  modern  press  spends  money  like  water 
value  and  must  therefore  circulate  to  give  the  reader  expert  opinion,  based 
rapidly ;  embargo  gold  exports ;  limit  on  acid-proof  facts, 
private  wealth  to  $10,000,000 ;  stop  _  *  *  * 

usurious  interest  payments;  create  a  TN  an  article  just  published  in  the 
new  type  of  government  bond  that  1  interesting  Joumilism  Quarterly 
would  depreciate  automatically.  Depre-  Ralph  L.  Crosman,  of  the  journalism 
ciation  of  the  new  money  and  bonds,  department  of  the  University  of  Colo- 
the  author  says,  would  eventually  pay  rado,  presents  a  valuable  summary  of 


progress  made  in  the  year  1931  in  dc- 
lense  of  the  principle  of  free  press  in 
this  country.  The  peak,  of  course,  was 
reached  in  the  U.  .S.  Supreme  Court  in 
the  Minnesota  “gag  law"  case,  not  only 
f<ir  the  year  under  consideration,  hut 
for  modern  times.  The  majority  re- 
p<trt  written  by  Chief  Justice  Hughes 
rings  clear  and  bold  in  defense  of  the 
right  of  free  press  and  free  speech. 
Progress  was  also  made  in  much-needed 
reform  of  “indirect”  contempt  of  court 
procedure  and  Prof.  Crosman  says  the 
new  Indiana  law,  gained  through  ad- 
mirahle  activity  of  the  Indianapolis 
chapter  of  Sigma  Delta  Chi,  is  a  model 
statute,  even  better  than  new  laws  passed 
by  Michigan  and  Illinois.  The  evils  in 
the  practice  of  judges  acting  as  com¬ 
plainants,  witnesses,  judges,  prosecutors 
and  executioners  in  contempt  cases  must 
be  curbed. 

*  ♦  * 

IN  concluding  his  review  Prof.  Cros-  ‘ 
man  proposes  a  subject  which  has 
long  been  in  controversy  and  on  which 
he  appears  to  have  been  convinced.  This 
is  that  there  are  inherent  dangers  in 
chain  ownership  of  newspapers  which 
will  eventually  call  for  some  form  of 
restraint.  I  quote  his  paragraph  on  this 
subject ; 

“The  development  of  chains  of  news¬ 
papers  in  recent  years  has  raised  an¬ 
other  question  regarding  freedom  of 
the  press  which  must  some  day  be  faced. 
When  the  principle  of  freedom  of  the 
press  was  established  in  this  country 
publishing  conditions  were  primitive  as 
compared  with  today,  and  it  was  beyond 
the  dream  of  the  most  imaginative  that 
one  man  should  ever  control  more  than 
one  newspaper.  It  was  sound  reason¬ 
ing  then,  and  it  is  sound  reasoning  today, 
that  individual  editors  and  individual 
newspapers  should  be  free  of  restraint, 
free  to  publish,  free  to  criticize,  free 
to  influence  opinion  in  public  mat¬ 
ters.  But  there  is  a  serious  question 
whether  it  is  a  good  thing  for  one  man. 
or  a  small  group  of  men,  to  control  the 
editorial  utterances  and  news  policies  of 
25  or  more  of  our  larger  newspapers. 
We  now  have  two  such  large  groups 
of  newspapers.  This  is  tremendous 
power — tremendous  power  to  aid  or  in¬ 
jure  individuals,  to  advance  or  injure 
society,  to  build  or  to  destroy,  to  guide 
or  mislead  a  large  portion  of  public 
opinion.  The  danger  is  that  the  judg¬ 
ment  of  those  at  the  head  may  be 
wrong.  It  is  conceivable  that  the  very 
purposes  of  freedom  of  the  press  might 
be  defeated  by  the  improper  use  of  such 
power.  Certainly  the  framers  of  our 
constitution  did  not  dream  that  such 
power  might  one  day  come  into  the 
hands  of  one  man,  or  one  small  group, 
and  be  wielded  in  the  name  of  freedom 
of  the  press.  It  seems  certain  that 
some  restraint  upon  such  power  eventu¬ 
ally  will  be  necessary.” 

*  *  * 

PL.AINLA’  Prof.  Crosman  is  refer¬ 
ring  particularly  to  the  Scripps- 
Howard  and  the  Hearst  newspaper  or¬ 
ganizations.  I  gave  long  years  of  serv¬ 
ice  to  both  of  these  organizations,  as  an 
executive,  and  now  feel  that  I  can  sjicak 
with  authority  and  complete  inde¬ 
pendence  on  this  subject.  It  must,  of 
course,  be  conceded  that  any  of  the 
half-dozen  big  newspaper  chains  oper¬ 
ating  in  this  country  give  into  the  hands 
of  a  few  men  “tremendous  iwwer  to 
aid  or  injure  individuals,  to  build  or 
destroy,  to  guide  or  mislead  a  large 
portion  of  public  opinion.”  This  power 
has  been  progressively  in  effect  for 
more  than  30  years.  In  the  case  of  the 
Hearst  organization  it  has  been,  at 
times,  almost  a  one-man  power.  In  the 
case  of  Scripps-Howard  it  was  never  a 
one-man  power,  for  the  principle  of 
local  editorial  autonomy  was  always 
recognized  by  E.  W.  Scripps,  the  foun¬ 
der,  and  in  recent  times  major  policies 
have  been  voted  by  a  large  number  of 
men,  representing  the  individual  news¬ 
papers,  the  au.xiliary  services  and  the 
central  control.  .Also,  in  the  Hearst  or¬ 
ganization,  extraordinary  editorial  free¬ 
dom  has  at  times  been  given  to  certain 
individuals,  although  Mr.  Hcarst's  in¬ 
fluence  over  his  employes  has  been  di¬ 
rect  and  has  never  relaxed  for  long 


periods.  In  some  of  the  chains,  in  tl» 
latter  day.  editors  and  managers  an 
stock  holders. 

♦  »  ♦ 

The  question  which  Prof.  Crosnm 
raises  may  be  considered  practi¬ 
cally,  for  the  affairs  of  newspaper 
groups  are  not  held  secret,  as  are  tb 
affairs  of  most  corporations,  but  an 
on  the  surface.  One  may  therefor 
ask :  What  act  has  any  chain  news 
paper  proprietor  committed  which  cai 
lie  taken  as  a  misuse  of  his  tremendou 
I'ower,  to  injure  individuals,  destro; 
harm  siK'iety  or  mislead  a  large  ixirtia 
of  public  opinion?  I  am  sure  no  one  i 
journalism,  keen  as  we  are  to  ser» 
the  principles  of  press  freedom  as  a 
indispensable  factor  in  free  institiitiom 
could  propose  any  concrete  instance  o 
such  perversion  of  this  “tremendoB- 
power"  as  to  warrant  either  eventual  o 
immediate  restraint,  even  were  ii 
IKissible. 

On  the  contrary,  it  would  lie  fouiK 
that  the  average  chain-owned  news 
liaper,  in  actual  practice  is  as  free  t 
discuss  the  mighty  controversies  of  thi- 
momentous  day  as  are  editors  of  indi 
vidually  owned  newspapers.  .Assuminj 
that  there  is  a  somewhat  eqiul  degre 
of  intelligence  and  general  competency 
between  them,  chain-owned  and  inde 
]x;ndently-owned  newspapers  operatr 
much  alike.  A  hadly  disposed,  ur- 
ethical  editor  out  to  wreck  and  ruit 
might  be  caught  and  oust^  ever, 
more  quickly  in  a  chain  operation  thar 
if  he  were  working  for  a  newspaper 
separately  owned,  especially  if  the  prq 
prietor  had  principal  interests  elsewhen 
or  was  frequently  absent.  Obviously 
some  of  the  acts  of  group-owned  news 
papers  have,  in  the  past,  been  mistaken, 
some  in  my  view  have  been  indefensibl 
but  if  we  must  go  into  the  past  to  sn 
in  judgment  on  editorship  in  genera: 
the  shortcomings  of  the  chains  woulc 
scarcely  outdo  the  wrongs  and  mistake 
of  the  single  units. 

4>  *  « 

The  evil  therefore  is  more  apparei 
than  real.  .And  here,  in  a  nutsheV 
is  the  reason :  The  newspaper  business 
unlike  any  other  branch  of  commerc' 
trade  or  the  professions,  in  that  i; 
affairs  necessarily  must  be  open  to  a' 
most  complete  public  inspection.  \Vh«' 
a  chain  of  newspapers  criticizes 
favors  a  candidate  or  a  measure,  as  • 
has  full  right  to  do,  the  transaction 
wide  open  to  the  public.  If  secr^ 
methods  are  attempted  they  are  almo*' 
certain  to  be  exposed.  Furthermor' 
every  newspaper  is  almost  wholly  d 
pendent,  economically  as  in  every  othn 
way,  upon  public  good  will.  Wht' 
newspapers  seek  to  exploit,  ruin,  d 
.stroy,  invade  private  rights,  injure  s 
ciety,  deliberately  mislead  public  opinio, 
they  menace  their  own  economic  life, 
they  persist  in  this,  whether  owo- 
singly  or  in  groups,  they  go  down  • 
failure.  This  law  works  inexorably,  ' 
the  long  run.  Publishers  know  this,  v 
eventually  learn  it,  and  as  the  stakes  : 
group  ownership  are  higher  than  tl-' 
average  run  in  single  control,  the  tenri 
ency  certainly  is  not  toward  this  itu- 
take  by  those  who  control  the  acts  ai 
destinies  of  as  many  as  a  dozen  or  .. 
newspapers,  worth  hundreds  of  millij#- 
of  dollars.  The  chief  social  or  politic;: 
value  of  the  .American  press  is  to  pn- 
sent  the  true  facts  of  life  in  understanc 
able  terms  to  the  reading  public,  ai 
through  editorial  discussion  and  into' 
pretation,  pro  and  con,  lead  puw' 
thought.  It  is  my  opinion  that  k. 
vigor,  independence,  candor  and  cor 
pleteness  the  chain  paper  is  on  a 
with  the  rank  and  file  of  the  indej^ 
ently-owned  press  and  no  charge  of  d‘ 
liberate  subversion  can  be  found  again* 
them,  warranting  Prof.  Crosman  s  cof. 
elusion. 

SENT  GOLFERS  TO  LOUISVILLF. 

.Accompanied  by  Arthur  Sweet,  Ck' 
cago  Daily  Xews  golf  writer,  sn 
Chicago  golfers,  comprising  the  Datb 
Xew's  team,  participated  this  week  r' 
the  Xational  Public  Links  golf  chap 

pionship  tournament  at  Louisville,  Kj 
They  were  iiicked  after  trial  play  ij 
which  more  than  650  golfers  coinpetetl 
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